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EDWIN  A.  LAHEY . 

Assignment  Afri 


Lahey 

started 
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This  is  the  route  he 
is  following  in  a  1953 
search  for  the  cause 
of  Africa’s  unrest. 
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Edwin  A.  Lahey  has  added 
another  field  —  stormy  South 
Africa  —  to  the  many  he  has 
covered  in  his  24  years  as  a 
Chicago  Daily  News  reporter. 

Now  touring  the  hotbeds  of 
African  unrest,  Mr.  Lahey  strikes 
to  the  heart  of  the  African 
crisis  in  every  vivid  dispatch. 

Lahey  entered  South  Africa  right 
after  Paul  Ghali  had  completed 
an  assignment  there.  George 
Weller  will  go  to  Africa  after 
Lahey  returns  to  the  United 
States. 

Thus,  again,  through  the  eyes 
of  its  ablest  reporters,  the  Daily 
News  Foreign  Service  is  afford¬ 
ing  readers  a  comprehensive,  on- 
the-spot  study  of  another  of  the 
world’s  most  interesting  and  ex¬ 
plosive  regions. 


Foreign  News  Service 

CHICAGO  DAILY  NEWS 

Sales  Agent:  Register  &  Tribune  Syndicate,  Des  Moines,  Iowa. 
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PRINTERS  &  PUBLISHERS: 
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When  you  install  a  Fotosetter  photographic  line  composing 
machine,  you’re  not  burdening  your  operators  with  a  “maze 
of  electronics.”  You  are  giving  them  the  first  field-proven 
phototypesetting  machine  that  combines  sound  mechanical 
operation  with  the  most  advanced  photographic  techniques. 

Electronic  theory  has  stimulated  much  thought— even  in 
the  Graphic  Arts— but  it  takes  more  than  a  theory  to  make 
a  profit  in  today’s  competitive  typesetting  business.  Can 
you  picture  your  operators  calling  together  “a  group  of 
expert  consultants  to  diagnose  the  troubles  in  a  piece  of 
electronic  gear”  in  the  middle  of  a  typesetting  job? 

Scores  of  Fotosetter  users  are  proving  the  profit-earning 
features  of  their  machines  each  day.  Regular  Fotosetter 
keyboard  operators  are  producing  the  finest  type  ever  set 
for  offset,  gravure  and  letterpress  printing. 

These  operators  (like  your  present  ones)  use  familiar  com¬ 
posing  methods  to  set  type  from  4  to  36  points  on  film  and 
photographic  paper.  The  Fotosetter  camera  gives  them  the 
speed  to  match  their  skill— at  the  rate  of  480  exposures 
per  minute,  or  28,800 per  hour!  And  the  maintenance  man 
serves  a  machine  with  familiar  mechanical  principles;  he 
does  not  have  to  be  an  electronic  engineer. 

If  it  isn’t  made  by  Intertype,  it  isn’t  a  fotosetter  machine! 
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Engineers  Call  on  Designers 
‘  to  Consider  Those  Who 
•  Operate  Their  Products 

DEVICES  OF  WAR  STRESSED 


had 

!Maze  of  Electronics  Depicted 
as  Battle  Burden — Even  Home 
Gadgets  Puzzling  Users  con 

.  Modern  macbinea  are  becoming 
ao  complicated  that  many  make  vin 
mlatakes  trying  to  operate  them,  ticj 
it  waa  decided  here  yesterday  at  vicl 
the  closing  session  of  the  annual 
meeting  of  the  American  Institute 
of  Electrical  Engineers.  y, 

Either  machines  or  men  wiU  llmi 
have  to  be  redesigned,  several 
speakers  at  the  sutler  Hotel 
meeting  said.  Man  being  held  ^ 
immutable,  it  was  suggested  that  ulat 
designers  of  machines,  particularly  artr 
electronic  devices  used  in  warfare, 
would  have  to  make  the  changes 
in  their  planning  because  too  ^ 
*  *  *  many  control  knobs  requiring  a 
complex  alignment  were  being 
used.  p(c: 

Planes,  tanks  and  weapons  used 
in  war  are  getting  more  and  more 
complex,  according  to  speakers 
representing  the  branches  of  the 
armed  forces.  The  reason,  they 
ql  said,  is  the  need  to  overcome  the 
X^Untial  enemy’s  advantage  in  ^ 


Nbw  York  Timot,  Jonuory  24,  19S3 


Typo  for  Hitt  od  wot  tof  ontiroly  on  on  Intortypo  FototoWoc 
photoprophic  lino  compoting  mochino  without  uto  of  ony 
motol  typo.  Tout  ond  ditploy  protont  oxcollont  thowingt  of 
Contury  Schoolbook,  Pwtvro  ixtrobold  ond  Brvth— o  fow 
of  tho  moro  rocont  and  populor  odditiont  to  tho  growing 
librory  of  Pototottor  focot.  Thit  it  4  Pt.  Fwturo  Oomibold. 


INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn  1,  New  York  •  Chicago  10  •  San  Francisco 
Los  Angeles  15  *  New  Orleans  10  *  Boston  10 

In  Canada:  Toronto  Type  Foundry  Co.,  Ltd.,  Tbronto  •  Montreal  •  Wmnip 
Vancouver  •  Halifax 

INTERTYPE  and  FOTOSETTER 
are  registered  trademarks. 


'SieWiSpaper: 

^  Sunpapers  were 

always  my  papers  at 
7^  home,  and  thaVs  tvhy  I 
was  so  glad  to  receive 
the  Oversea.^  Editions.'^ 
Somewhere  in  France..  ...JULY  3.  1918 


The  Service  Sun,  a  miniature  weekly 
home-town  newspaper  designed  for 
mailing  to  those  in  the  armed  forces  of 
the  United  States,  has  served 
Marylanders  in  the  service  during 
World  Wars  I  and  II  and  in  Korea. 

The  first  Service  Sun— or  "Baby  Sun," 
its  World  War  I  nickname— was  started 
Qn  April  22,  1918.  During  the  second 
World  War,  it  was  published  for 
nearly  five  years.  Publication  of  the 
Service  Sun  was  resumed  on 
June  1,  1952,  because  of  the  large 
number  of  Marylanders  in  the 
armed  services. 

Thousands  of  letters  have  been 
received  from  Service  Sun  "readers" 
since  its  inception  in  1918.  Three 
typical  comments  appear  elsewhere 
on  this  page. 

As  a  further  service  to  the  men  in  the 
armed  forces,  Sunpapers  staff 
correspondents,  Patrick  Skene  Catling 
and  Dudley  P.  Digges,  are  making 
still  pictures  and  films  of  Maryland 
men  serving  in  Japan,  Korea  and^ 
Europe  for  use  in  the  Sunpapers 
and  on  Sunpapers  Television 
Station  WMAR.  , 


Hint 


*‘Like  a  little  piece  of  home 
plunked  right  into  the  middle 
of  the  war” 

Somewhere  in  Germany . 

MARCH  11.  1945 


'^Thank  you  for  your  interest 
in  the  forgotten  men  of  today” 

Somewhere  in  Korea . 

SEPTEMBER  29.  1952 


MORNING  —  EVENING  —  SUNDAY 

Combined  Daily  Circulation.  .374,717 
Sunday  Circulation . 307,172 


Sunpapers 

or  BOLTIMORE 


Nilitad  Btpnsenlalivti:  CrtMar  k  Watiwatl.  lac.,  New  Tark,  Saa  Fraacisca  li  Las  Aaialas:  Scalara,  Naakar  t  Scall,  Ckicaia  k  Natiail 
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TRYING  TO  SELL 


Erie  Dispatch 


subscription  Deal  disagree  with  you  that  “if  a  study 

n  Neosho  Explained  of  press  fairness  is  not  made,  the 

To  THE  Editor:  Our  attention  unsubstantiated  charges  will  be  re- 
las  been  called  to  an  item  on  peated  and^  echoed  ad  nauseum." 
»age  52  in  your  January  24  issue  Aud  here  is  a  little  ad  nauseum. 
ibout  a  special  subscription  ar-  ^  wonder  if  reluctance  to  make 
angement  between  the  Neosho,  study  is  not  rnore  the  prob- 

VJissouri,  Daily  Democrat  and  the  than  the  problem  itself.  I 

Slew-Mac  Electric  Cooperative  of  wonder  how  many  of  you  noted 
hat  city.  We  know  of  at  least 

jne  newspaper  which  has  written  (E&P.  March  "'f'® 

in  editorial  implying  that  this  in-  thought  newspapers  should  be 
rolved  the  use  of  public  funds,  curbed,  and  how  one  incident. 
Other  publishers  may  have  perhaps  failure  to  improve  press 
reached  the  same  conclusion  in  performance,  might  easily  make 
s'iew  of  the  confusion  that  some-  '.^tge  minority  an  ominous 

times  exists  between  the  Rural  about  labor. 

Electrification  Administration  and  What  about  Democrats, 
the  local  rural  electric  coopera-  C^uh^tn  ^nd  Mr, 

tives  to  which  it  makes  loans.  White  approach  from  the 

Just  to  keep  the  record  straight,  '^^ong  direction.  They  assume  the 
we  want  to  point  out  that  the  or-  newspapers  have  to  decide  whic 
ganization  referred  to  in  your  pnd>date  makes  better  news  and 
news  item  as  “the  local  rural  I"  ^"titled  to  more  space.  No  one. 
electrification  administration”  is  including  them,  would  attend  a 
not  a  Government  agency  but  is  '^here  they  knew  the  mod- 

a  local  enterprise  owned  by  its  j  ^  apportion  time  as 

membership.  The  cooperative  has  decided  the  import^ce  of 

borrowed  money  from  REA  to  debaters  said  The  de¬ 
construct  a  rural  power  system  ‘he  audience,  not 

and  is  repaying  the  loan  with  in-  ‘be  principals  which  applies  to 
terest.  Operating  expenses  such  and  readership.  A  captive 

as  those  involved  in  the  transac-  necessarily  im- 

tion  with  the  Neosho  Daily  Pf^sed  and  as  a  captive  in  a 

Democrat  are  paid  out  of  the  co-  '^bere  only  4  of  57  dadies 

operative’s  own  funds  collected  ^nd  only  one  >n  Greater  Ne» 

from  the  sale  of  electricity  to  the  ?  different  view- 

membership.  P°'"‘’  *  It  imi^ss.ble  to  say 

William  C.  Wise  ‘be  press  is  fair.  Ixird  knows  I 

Acting  Administrator  but  show  me.  As  the 

Rural  Electrification  P^^*?  ‘e'b"g 

Administration,  beeds,  not  words. 

Washington,  D.C.  bo  readers  in  Michigan 

,  (Continued  on  page  68) 

Withdraws  from  Feature 

To  THE  Editor:  My  attention 
has  been  called  to  a  paragraph 
concerning  “Classic  Features,”  a 
literary  page  to  be  offered  to  vari¬ 
ous  newspapers.  Part  of  the  para¬ 
graph  said  the  appeal  was  to  be 
made  on  the  ground  of  “conserva¬ 
tive  political  orientation”  of  the 
feature.  J  am  mentioned  as  one  of 
a  group  who  are,  one  would  gath¬ 
er.  interested  in  a  united  front  of 
political  conservation. 

I  take  the  liberty  of  asking  you 
to  permit  me  to  say  in  your  col¬ 
umns  that  I  have  withdrawn  from 
any  participation  in  this  enterprise 
of  whose  political  direction  I  was 
not  in  the  least  aware. 

Irwin  Edman 
Department  of  Philosophy 
Columbia  University 
New  York  City 


JIJUS. 
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Yes  Sio  the  Erie  Dispatch  with  its  mer¬ 
chandising  assistance  . .  .  especially  its 
terrific  Tele-kitchen  show  over  WICU- 
TV,  just  about  makes  it  impossible  for  a 
home  products  advertiser  to  sell  Erie 
without  the  Erie  Dispatch.  Consult  Rey¬ 
nolds- Fitzgerald  for  full  particulars. 


“Mayor  Jones  said  the  council’s 
private  meeting  with  members  of 
the  police  department  will  be  held 
tonight.  They  have  four  girls.”— 
Pasadena  (Calif.)  Independent. 


under  common  ownership 


WICU-TV 

Headley-keed  Co. 

WIKK  AM 

H-R  Co. 

THE  ERIE  DISPATCH 

Reynolds- Fitzgerald,  Inc. 


“The  woman’s  body  was  discov¬ 
ered  by  a  janitor  under  the  bed” 
— Medford  (Ore.)  Mail  Tribune. 


A  Reader's  Viewpoint 

To  the  Editor:  This  outsider, 
an  ordinary  reader,  was  most  in¬ 
terested  in  your  column  on  Press  “Stunned,  dead  passengers 
Fairness  in  the  1952  political  crawled  from  the  wreckage.”— 
campaign.  I  wonder  who  would  Los  Angeles  (Calif.)  Daily  Netes- 


Vol.  86  No.  14.  March  i28.  1953.  Editor  Sc  Publisher.  The  Fourth  Estate  w 
published  everj'  Saturday  with  an  additional  issue  in  January,  by  The 
&  Publisher  Co..  Inc.,  1475  Broatlway.  Times  Tower.  Times  Square.  New  Toff 
36.  N.  V.  Entered  as  Se<»ond  Class  Matter  at  the  Post  Office  at  New  York,  N-  i 
Annual  Subscription  $6.60  in  United  States  and  Possessions.  Canada.  Mexic® 
Central  and  South  America,  Spain  and  Phillipines.  $7.60  in  other  countries. 
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This 

is 

interest 


This 

is 


Enthusiasm! 


5Weric4nWeekly 


creates 


Enthusiasm 


No  foolin’  .  .  .  The  American  Weekly  keys  your  selling  effort  to  consumer 
buying  power  with  high  intensity  of  coverage 
in  major  markets  throughout  the  United  States! 

*  Enthusiasm  is  interest  raised  to  a  buying  pitch! 
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^RBAIL  N 

adveri-isers  know  the 
Los  Angeles  Evening 

HEMIO-EXPRESS 

to  be  a  newspaper  of 
tremendous  advertising 

fissmsi-aM^/  A 


IF  you  want 
sales  you'll  G£T 
them  from  the 

The  Les  Angeles  Evening 


"Los  Angeles  FIRST  Metropolitan  Newspaper" 

^  Represented  Notienolly  by  A 

Wlotooeye  Repon  A  Schmitt,  Inc. 
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\  Wonderful  Words 

k\\  rjowN  IN  THE  century-old  Wilkesboro  (N.  C.)  Presbyterian  Church 
^\\  .  we  used  to  carol  an  old  hymn  about  “beau-ti-ful  words,  won-der- 
,  ful  words,  won-der-ful  words  of  life.”  Beauty  and  wonder  surround 
‘  ;  words,  commonplace  or  odd. 

John  Schell,  editor.  North  American  Newspaper  .Mliance,  showed 

^us  some  “wonderful  words”  on  word  coinage  that  Walter  Monfried,  a 
staff  correspondent  for  the  Milwaukee  Journal,  wrote  for  NANA.  Mr. 

■  Monfried  listed  creations  of  Dr.  Jacob  E.  Schmidt,  Baltimore  physi¬ 
cian  and  a  word  hobbyist  for  20  years. 

A  professor  at  Miami  University  asked  Dr.  Schmidt  for  a  word  to 
i  describe  his  wife,  who  fears  her  oil  burner  might  explode.  The  Balti- 
I  !  morean's  invention:  Oleodornaplodophobe.  which  comes  from  “oieo" 
(oil),  “forna”  (furnace),  “plodo”  (explode)  and  “phobe”  (one  who 
is  afraid). 

The  great  and  good  doctor,  who  has  a  working  vocabulary  of 
140,000  words  and  a  card  file  of  word  meanings  with  more  than 
1  75,000  definitions,  says  that  a  man-turned-wolf  is  “lyncanthropized" 
and  that  lucky  people  have  the  treasured  gift  of  "serrndipity.''  He 
describes  excessive  devotion  to  accumulation  of  riches  as  “mam- 
monolatry.”  Government  of  a  nation  by  its  worst  representatives  is 
I  “kakistocracy.”  A  shrewish  woman  is  “mastigolingual,”  which  means. 

I  literally,  whip-tongued.  Longing  for  the  good  old  days  is  called 
“hesternophilia.” 

(  The  correct  word  defining  the  morning  yawn-stretch.  Dr.  Schmidt 
,  avers,  is  “pandiculation.”  He  calls  Soviet  policy  “bashibazoukery,” 
j  a  combination  of  cruelty  and  boorishness.  If  you  are  afraid  of  thun¬ 
der  you  are  a  “brontophone,”  but  if  you  bite  your  nails  you  suffer 
from  “phaneromania.”  The  word  faddist  dismisses  the  charms  of 
Dagmar  and  Jane  Russell  as  “callicolpia.”  An  “anhedonist”  is  incap¬ 
able  of  happiness  and  a  “preterist”  is  excessively  preoccupied  with  the 
;  past.  A  marriage  broker  is  a  “proxenette,”  a  horse  thief  is  a  “hoppo- 
'  klept,”  a  mathematics  hater  is  a  “misomath.” 

I  What  is  an  employe  performing  more  work  than  is  required  really 
I  doing?  “Supererogation.” 

I  How  does  one  describe  a  word  with  several  different  meanings? 

I  !  “Polysemant.” 

I  What  kind  of  marriage  is  it  when  the  bridegroom  goes  to  live  with 
I  the  wife's  family?  “Matrilocal.” 

I  ’  Milton  A.  Smith,  assistant  counsel  of  the  United  States  Chamber  of 
I  I  Commerce,  has  coined  “bafflegabb”  to  describe  the  confusing  language 
I  I  of  government  agencies,  called  “gobbledegook”  by  Congressman 
I  !  Maury  Maverick  or  “jabberwocky”  (from  Alice  in  Wonderland), 

I  I  Recent  contractions  are  “smog”  from  smoke  and  fog,  and  “brunch" 
I  from  breakfast  and  lunch.  Wolfe  Kaufman,  theatrical  press  agent,  is 
I  I  credited  with  coining  “whodunit”  for  a  mystery  tale.  H.  L.  Mencken. 
I  ,  the  sage  of  Baltimore,  calls  “O.  K.”  the  “most  shining  and  successful 
I  Americanism  ever  invented.”  ( It  is  traced  to  President  Martin  Van 
I  Buren,  called  Old  Kinderhook,  after  his  birthplace,  and  in  1840  his 
I  supporters  organized  an  O.  K.  Club). 

I  President  Warren  G.  Harding,  who  had  been  editor-publisher  of  the 
I  Marion  (Ohio)  Star,  introduced  “normalcy”  to  the  language  if  not 
I  to  the  nation's  wellbeing.  “Gerrymander”  was  started  on  its  odiferous 
I  political  path  by  Gov.  Elbridge  Gerry  of  Massachusetts. 

I  We  named  ’em  “GIs”  and  they,  in  turn,  gave  us  “snafu.”  Variety, 
I  chronicler  of  show  business,  has  contributed  such  breezy  neologisms 
I  I  as  “gabber”  (radio  talker),  “nitery”  (night  club),  “oater”  (western 
I  picture),  “cliffhanger”  (serial  film). 

I  !  Some  sample  jawbreakers: 

I  Bermecide  (an  illusion  of  plenty). 

I  Procrustean  kindness  (killing  with  well-meant,  but  oppressive,  kiiul- 
I  ness). 

I  I  Ephemeron  (an  insect  or  other  creature  which  only  lives  for  a  brief 
I  I  period). 

I  Tapinosis  (degradation  of  a  worthy  subject  by  use  of  base  or  indecent 
I  words). 

I  Rasorial  (scratching  habits  of  a  fowl). 

I  Omphaloskepsis  (meditation  while  contemplating  one's  own  naveh 

I  If  you  want  to  find  a  word  to  describe  a  man  who  collects  flyiof 

I  buttresses  or  telegraph  poles  or  pied  type  write  Dr.  Schmidt.  292< 
I  Brighton  Street,  Baltimore  16.  Mr.  Monfried  concluded: 

I  “Incidentally,  I  forgot  to  ask  what  is  the  word  to  describe  a  phan- 
I  eromaniac  who  prefers  pandiculation  to  supererogation.  Meaning  nit, 
m  sir.” 
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Clarksburg  (W.Va.)  netrspapers  gain 
natianal  recognition 


(Htt'iiiiti-J  /.V...  :lu-  {  !n-'shiir.i  I  .t/un/i  9.  1953) 


Local  Publisher 
Paid  High  Honor 
Coast  to  Coast 

Local  Newspapers  Are 

Also  Singled  Out  For 

Praise  During  Program 

Cecil  B.  Highland,  publisher  of 
Clarksburg's  daily  newspapers  and 
president  of  the  Empire  National  Bank, 
was  honored  coast  to  coast  today  by 
the  National  Broadcasting  Company 
and  its  vast  network  of  affiliated  radio 
stations. 

Also  coming  in  for  praise  were  the 
Clarksburg  Telegram  and  the  Expon¬ 
ent,  dailies  which  Mr.  Highland  pub¬ 
lishes  along  with  the  Sunday  Exponent - 
Telegram. 

It  was  Meredith  Willson’s  program 
“Every  Day,”  which  is  carried  by 
the  coast  to  coast  network  of  NBC 
stations  which  paid  high  tribute  to  the 
local  publisher,  his  newspapers  and 
their  two  editors. 


Never  before  had  local  newspapers 
been  given  such  a  radio  salute  and  few 
across  the  country  have  enjoyed  such 
an  honor  as  paid  by  Willson,  who  says 
“there’s  nothing  cheap  about  me,  I 
even  used  two  i's'  in  my  name.’’ 

The  broadcast,  carried  from  the  net¬ 
work  earlier  today,  will  be  repeated 
locally  from  6:45  to  7  o'clock  this 
evening  for  those  who  were  unable 
to  hear  the  first  one. 

Part  of  the  broadcast,  which  also 
brought  a  local  salute  to  the  news¬ 
papers,  included  these  remarks: 

"The  National  Broadcasting  Com¬ 
pany  and  its  affiliated  stations  from 
coast  to  coast  bring  you  Meredith 
Willson  and  his  engagingly  disarming 
views  of  Every  Day  wit  and  wisdom,” 
said  ihe  announcer.  “Hod-a  do  every¬ 
one.  This  is  Meredith  Willson  trans¬ 
cribing.  The  Clarksburg.  West  Virginia. 
Exponent  reminds  us  that  in  the  old 
days  mother  used  to  hide  change  in 
the  coffee  pot.  But  with  today’s  price 
it’s  probably  smarter  to  hide  the  coffee,” 
Willson  commented. 

"Time  now  to  salute  our  honor  paper 
of  the  day,  or  our  honor  papers,  to 
be  exact.  The  Exponent  and  the  Tele¬ 
gram  of  Clarksburg.  West  Virginia.” 
Willson  added. 

“I  found  out  such  interesting  things 
about  Clarksburg,”  said  Rini  who  is 
Willson’s  wife  on  the  program. 

"Go  ahead,  dear,”  replied  Willson. 

“It  is  famous  for  glass.  More  sheets 
of  glass  are  manufactured  in  Clarks¬ 
burg.  W.  Va.,  than  in  any  other  city 
in  the  United  States,”  Rini  declared. 
“Clarksburg  was  the  home  of  the  fam¬ 
ous  Confederate  general.  Stonewall 
Jackson,  and  is  surrounded  with  beau¬ 
tiful  mountains  and  streams.” 

“How  ateut  the  Exponent  and  the 
Telegram?”  inquired  Willson. 


“Both  our  papers  for  today  are  pub¬ 
lished  by  Cecil  B.  Highland.”  Rini 
replied. 

“Right.  And  the  Telegram  editor  is 
Frank  E.  Carpenter  and  the  Exponent 
editor  is — Willson  continued.  “Ran¬ 
dall  L.  Strother,”  Rini  injected. 

“Good.  And  now  we’re  ready  for  the 
editorial  by  Publisher  Highland  from 
the  Exponent,”  said  Willson.  “It’s  not 
happy.  But  it  is  straightforward  and 
realistic.  The  kind  of  editorial  all  of 
us  should  read.  It  is  not  particularly 
pleasant  to  have  to  call  attention  again 
and  again  to  some  of  the  accumulating 
deficiencies  of  American  life.  But  pub¬ 
lic-spirited  men  concerned  for  their 
country’s  future  are  left  little  choice. 
As  witness  a  fresh  report  from  the  U.  S. 
Office  of  Education,  to  the  effect  that 
the  nation  will  need  325,000  new  public 
school  classrooms  this  fall  but  will  be 
short  $4,900,000,000  in  the  effort  to 
finance  the  construction.  Thus  we  have 
the  prospect  of  building  for  next  season 
just  a  little  more  than  half  the  new 
schoolrooms  we  need  to  accommodate 
our  expanding  public  school  popula¬ 
tion.  what  about  the  rest?  Obviously, 
the  remaining  new  students  will  be 
housed  in  old  classrooms,  either  by 
jamming  classes  to  such  size  that  their 
educational  value  is  diminished,  or  by 
operating  schools  in  shifts  (as  many 
do  now)  to  get  maximum  advantage 
from  available  space.  It  reflects  un¬ 
mistakably  that  fact  that  we  are  not 
paying  sufficient  attention  to  the  edu¬ 
cation  of  our  growing  numbers  of 
school  age  youth.  If  we  don’t  do  some¬ 
thing  about  it  now.  we’ll  be  paid  back 
later  through  inadequate  training  for 
life  we  are  giving  future  adult  genera¬ 
tions.”  If  we  don’t  face  up  to  these 
unpleasant  facts  I  guess  we’ll  never 
do  anything  about  them.  Thank  you. 
Cecil  B.  Highland,  for  that  fine  editorial 
from  your  honor  paper  of  the  day.  The 
Clarksburg  Exponent,  companion  paper 
of  the  Clarksburg  Telegram,  both  fine 
papers  from  Clarksburg.  W.  Va.” 
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How  one  newspaper  sells  out  Vlyella, 


from  coast  to  coast 


^0rk  Simtjs. 


Viyella  is  an  English  cloth,  a  combination  of 
wool  and  cotton.  And  Viyella  shirts,  socks  and 
robes  are  hard  to  get. 

Why?  Because  Viyella  advertising  in  The  New 
York  Times  Magazine  has  produced  a  “complete 
sellout”  wherever  Viyella  is  sold. 

“From  Maine  to  the  Carolinas,  our  outlets  re¬ 
port  a  complete  sellout,”  says  Norman  C.  Vivian, 
head  of  Viyella  operations  in  the  U.  S.  "They 
urgently  require  more  Viyella.” 

And  although  Viyella’s  advertising  was  aimed 
at  increasing  sales  along  the  Eastern  Seaboard, 
“the  response  was  equally  good  in  every  state 
in  the  Union.  Thousands  of  consumer  inquiries 
request  names  of  ‘the  nearest  store.’ 

"Visiting  buyers  from  the  Pacific  Coast  and 
elsewhere  west  of  the  Mississippi  report  an 
immediate  response  to  each  Viyella  advertise¬ 
ment  in  The  New  York  Times  Magazine. 

"We  are  delighted  with  this  response  to  our 
advertising  in  The  New  York  Times  Magazine. 
We  know  that  it  is  largely  due  to  the  respect 
and  interest  with  which  your  Magazine  is  read 
by  quality  consumers  — and  by  quality  retailers 
—  all  over  the  U.  S.” 

Because  The  New  York  Times  “sells  out”  for 
Viyella  and  countless  hundreds  of  other  adver¬ 
tisers,  they  have  made  The  New  York  Times 
the  advertising  leader  in  the  world’s  leading 
market  for  34  years. 


The  New  York  Times 


FOR  34  YEARS  FIRST  IN  ADVERTISING  IN  THE  WORID  S  FIRST  MARKET 
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THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 

Speedier  Photo  Service  Is  Perfected 


Facsimile  Device  for  TV 

Useful  to  Newspapers 

By  Jerry  Walker 

While  working  out  a  new  text- 
with-picture  service  for  television 
stations,  the  Hearst  organization 
has  perfected  a  facsimile  photo 
transmission  which  can  supply 
newspaper  illustrations  faster  than 
any  method  now  in  use. 

Within  a  few  days,  the  revolu¬ 
tionary  news  service  will  be  an¬ 
nounced  as  available  to  television 
clients.  Already  half  a  dozen  sta¬ 
tions  have  ordered  equipment  and 
the  first  to  make  full  use  of  it  will 
be  the  Hearst-owned  WBAL-TV 
in  Baltimore. 

Although  it  will  be  presented 
prmiarily  for  video,  the  potential¬ 
ities  of  International  News  Fac¬ 
simile  Service  in  the  newspaper 
business  will  be  obvious,  as  they 
have  been  to  those  who  have 
watched  NBC’s  “Today”  show  for 
the  last  several  weeks.  Dave  Gar- 
roway,  master  of  ceremonies  on 
that  forenoon  news  and  feature 
program,  has  been  using  one  of 
the  improved  facsimile  sets  to  de¬ 
liver  spot  news  pictures  instant¬ 
aneously. 

The  photo  copy  received  on  the 
continuous  roll  of  specially-treated 
white  paper  requires  no  dark¬ 
room  processing.  It  is  ready  im¬ 
mediately  for  reproduction,  either 
as  photo  copy  in  front  of  TV 
cameras,  or  as  copy  for  the  photo¬ 
engraver. 

Halftone  cuts  of  high  quality 
have  been  made  at  the  New  York 
Mirror  photo-engraving  plant  from 
the  unretouched  pictures  transmit¬ 
ted  on  the  facsimile  machine 
which  has  been  designed  for  the 
INS-INP  Television  Department 
under  basic  patents  held  by  Dr. 
John  V.  L.  Hogan.  The  fidelity 
of  the  “fax”  copy  in  relation  to 
the  original  is  such  that  usable 
8.^-line  cuts  can  be  made  from  it. 
Executives  at  International  News 
Photos  said  it  would  be  a  simple 
step  to  retouch  the  original  pho¬ 
tographs  before  transmission  and 
thereby  improve  the  copy. 

A  newspaper  using  the  Fairchild 
Scari-a-graver  could  team  up  the 
facsimile  service  so  as  to  make  a 
plastic  cut  of  a  spot  news  picture 
and  go  to  press  within  a  few  min¬ 
utes.  For  these  clients,  INS-lNP 
spokesmen  said,  it  is  proposed  to 
service  “fax”  pictures  for  same- 


size  reproduction  in  standard  col¬ 
umn  widths. 

The  special  purpose  of  the  fac¬ 
simile  device,  as  explained  by  INS 
General  Manager  Seymour  Berk- 
son,  was  to  provide  TV  clients 
with  news  bulletins  and  associated 
pictures  almost  simultaneously. 

For  years,  while  facsimile  was 
“the  rage”  in  experimental  stages, 
emphasis  was  placed  upon  its  use 
in  connection  with  FM  radio  sta¬ 
tions.  The  inperfections  in  the 
copy,  both  textual  and  photo¬ 
graphic,  did  not  lend  it  to  repro¬ 


duction.  Now,  according  to  John 
Cooper  of  INS-INP  Television, 
the  secret  has  been  broken  by  the 
use  of  telephone  circuits. 

The  picture  copy  thus  received 
is  perfect  in  tone  and  detail,  and 
devoid  of  streaks.  Some  experts 
consider  it  better  than  photo  copy 
received  on  Soundphoto  and  simi¬ 
lar  systems  because  the  continu¬ 
ous  closed  circuit  is  more  consist¬ 
ent  than  any  circuits  that  are 
rigged  up  for  short  periods. 

A  leasing  arrangement,  Hearst 
executives  said,  will  bring  the  fac¬ 


simile  service  easily  within  the 
range  of  a  small  newspaper’s 
budget.  In  many  cases  the  news¬ 
paper  may  share  the  service  with 
a  local  TV  station. 

The  receiver  is  a  neat  metal 
cabinet  43  inches  high,  22  inches 
wide  and  18  inches  deep.  Opera¬ 
tion  is  almost  noiseless  and  the 
speed  of  transmission  of  copy  is 
slightly  faster  than  that  of  the 
average  teletype  printer.  Trans¬ 
mission  of  photos  is  considerably 
faster  than  any  of  the  currently 
used  methods. 
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Newsprint  Supply  Study  Renewed 


Canadians  Resent  'Foreign* 
Slur.  Hit  Expansion  Ideas 

A  COMMITTEE  of  the  Republican- 
controlled  83rd  Congress  is  under 
a  firm  commitment  to  continue  the 
seven-year-old  inquiry  into  ways 
and  means  of  providing  an  ade¬ 
quate  supply  of  newsprint  to  the 
nation’s  publishers  at  a  reasonable 
and  fair  price. 

The  reaction  of  C  anadian  pro¬ 
ducers  is  one  of  disappointment 
and  indignation. 

That  the  industry  north  of  the 
border  had  entertained  hopes  the 
new  Administration  in  Washington 
might  let  up  on  the  quest  for  new 
sources  of  supply  was  hinted  at 
broadly  this  week  by  Robert  M. 
Fowler,  president  of  the  News¬ 
print  Association  of  Canada,  in  a 
talk  to  a  New  York  audience. 

In  Canada,  Mr.  Fowler  said, 
they  are  “concerned”  about  the 
expansion  of  the  newsprint  indus¬ 
try  in  the  United  States,  and  there 
is  resentment  at  the  harping  on 
the  theme  of  “dependence”  on  a 
“foreign”  source  of  supply. 

Possible  government  financial 
help  for  mills  that  would  produce 
newsprint  from  bagasse  (sugar 
cane  waste)  or  other  fibers  in  the 
South  and  for  conventional  pulp- 
wood  mills  in  Alaska  will  come 
within  the  purview  of  the  assign¬ 
ment  undertaken  by  the  House  In¬ 
terstate  Commerce  Committee. 

First  Hearing  March  31 

This  congressional  investigation, 
for  which  the  House  voted  $60,- 
000  expense  this  week,  is  not  to  be 
confused  with  the  anti-monopoly 
inquiries  which  Rep.  Emmanuel 
Celler’s  subcommittee  of  the  House 
Judiciary  Committee  undertook  in 
past  years. 


Rep.  Charles  A.  Wolverton  of 
New  Jersey  is  chairman  of  the 
commerce  group  which  plans  to 
get  into  the  newsprint  study  at  a 
hearing  scheduled  March  31.  H.  B. 
McCoy,  acting  chief  of  the  Na¬ 
tional  Production  Authority,  will 
testify  generally  on  the  newsprint 
situation.  Ira  Mason.  U.  S.  Forest 
Service,  will  discuss  the  pulp  sup¬ 
plies  in  the  public  domain. 

A  recess  will  be  taken  for  the 
Faster  holidays  and  resumption  of 
hearings  on  newsprint  depend 
largely  upon  the  progress  of  other 
studies  which  the  Wolverton  com¬ 
mittee  has  initiated,  such  as  those 
pertaining  to  television,  airlines 
.subsidies,  etc. 

‘Our  Canadian  Friends’ 

The  Congressional  Retard  con¬ 
tains  no  quotation  of  “foreign”  by 
any  member  of  the  House  during 
debate  on  the  proposal  to  authorize 
the  newsprint  study.  Rep.  Wolver¬ 
ton  assured  that  the  investigation 
would  not  be  conducted  in  an  an¬ 
tagonistic  manner  to  “our  Cana¬ 
dian  friends”  nor  anyone  else  “but 
with  the  single  purpose  of  ascer¬ 
taining  what  can  be  done  to  pro¬ 
vide  an  adequate  supply  at  a  rea¬ 
sonable  and  fair  price.” 

The  committee  may  go  outside 
the  U.  S. — to  Canada  or  anywhere 
else — in  pursuit  of  leads  to  in¬ 
creased  supply.  The  chairman  de¬ 
clared  it  is  time  that  domestic  re¬ 
sources  were  built  up — “or  some 
alternate  source  of  supply  be 
found.” 

“While  it  is  true  there  has  been 
considerate  attention  given  us  by 
the  Canadian  producers.”  he  said, 
“the  fact  remains  that  we  should 
not  be  left  entirely  at  their  mercy.” 


Rep.  Clarence  Brown  of  Ohio, 
whose  concern  is  primarily  for  the 
smaller  papers,  asserted  U.  S.  con¬ 
sumers  are  left  “at  the  mercy”  of 
Canada  both  as  to  quantity  and 
price,  and  under  these  conditions 
the  price  has  been  steadily  rising. 

Mr.  Brown  credited  the  previous 
committees  with  “great  results”  to 
the  benefit  of  publishers.  He 
claimed  the  congressional  studies 
had  a  great  deal  to  do  with  in¬ 
creasing  newsprint  production  in 
the  U.  S. 

Politicians’  Remarks  Hit 

Rep.  Harris  argued  in  favor  of 
the  committee  authorization  to  go 
into  other  countries,  saying  “it  is 
amazing  that  we  are  virtually  a: 
the  mercy  of  Canada.” 

Mr.  Fowler’s  reference  to  Can¬ 
ada’s  concern  over  what  the  poli¬ 
ticians  are  saying  came  in  connec¬ 
tion  with  his  strong  defense  of  the 
position  that  the  Canadian  indus¬ 
try  has  met  U.  S.  demands  with 
speed  and  efficiency. 

"In  the  face  of  these  facts.”  he 
s.nid,  “it  seems  strange  that  in  the 
past  year  or  two  there  have  been 
frequent  statements  by  a  number 
of  your  politicians,  supported  by 
some  of  your  publishers,  which 
protest  against  what  they  call  the 
’dependence’  of  the  United  States 
on  a  ‘foreign’  source  of  supply. 
They  have  gone  on  to  propose  vari¬ 
ous  government  measures  by  way 
of  subsidies,  loans  and  special  tax 
concessions,  to  stimulate  news¬ 
print  production  in  the  United 
States  or  in  Alaska. 

“We  in  Canada  and  particularly 
in  the  newsprint  industry  believe, 
{Continued  on  page  8) 
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Alaska’s  Governor 
Is  Newsprint  Booster 


Ji  NtAU  —  America's  newsprint  of  necessity  which  would  facilitate 
supply  can  be  greatly  increased  by  financing  of  a  S'h.OOO.OOO  news- 
a  proper  use  of  Tongass  National  print  and  pulp  mill  near  Juneau.) 
Forest  timber  resources,  in  the  In  an  article  by  Mr.  Heintzle- 
opinion  of  B.  Frank  Fleintzleman  man  in  the  Alaska  Mat;a:itie  in 
who  becomes  Governor  of  the  ter-  1927  he  said:  ‘it  is  estimated  that 


ritorv  on  .April  10  after  having  the  forest  of  Southeast  .Alaska, 
served  manv  vears  as  regional  for-  under  proper  fore.st  management, 


_  reasonable  reach  of  the  project,  “earnings  for  1952  were  seriously 

Moisture-laden  air  from  off  the  affected  by  the  adverse  rate  for 
V  Japanese  current  is  thrust  against  U.  S.  dollars,  in  which  currency 

_  ■  high  snow  and  ice-covered  peaks  the  major  portion  of  the  corpora- 

1 1  KOOST61T  Coastal  Range  of  this  re-  tion  products  are  sold.” 

gion.  causing  heavy  and  frequent  Consolidated’s  exchange  loss 
.  .  ,  ,,  ,  ...  precipitation.  .A  larac  volume  of  amounted  to  $1,614,262,  whereas 

of  necessit>  which  vvould  f^  water  is  thus  assured  for  both  in  195 1  the  company  made  a  profit 
inancmg  o  „  ptiwcr  and  newsprint  production  on  exchange  of  $2,866,171.  Thus 

print  and  pulp  mill  near  Juneau.)  there  was  a  reduction  in  gross 

In  an  article  by  Mr  Heintzle-  ,y^i.,rsje  supply  of  skilled  labor  earnings  of  $4,480,433  when  com- 
man  m  the  Alaska  Ma^a  me  m  Northwest  is  avail-  Paring  the  results  of  the  two  yean. 

19_7  he  said.  It  is  estimated  that  .  Alaska  as  soon  as  its  oiiln  During  1952  the  discount  on  the 
the  forest  of  Southeast  .Alaska,  „cc„r,^,i  r\n.  nf  Ai-ie.  U.  S.  dollar  rose  to  5  per  cent  for 


can  supply  at  least  1.000.000  tons 


President  F.i.scnhower's  nomina-  of  newsprint  each  year  in  perpetu- 
tion  of  Mr.  Heintzleman.  on  the  ity.” 


industry  is  as.surcd.  One  of  Alas-  nonar  rose  to  .s  per  cent  iw 

ka’s  greatest  needs  is  a  permanent  a  short  period.  C  urrently.  it  k 
non-seasonal  population.  .A  news-  around  2  per  cent.  In  prior  jear 


non-seasonal  population.  .A  news-  arounu  _  per  cent,  in  prior  jear 
print  dcselopment  is  certain  to  ^loHar  earned  a  premium 


recommendation  of  Interior  Secre- 


Tnstallation  in  the  Juneau  area 


tary  McKay,  went  through  the  of  one  of  the  really  large  news- 
Seiiate  with  ease  because  the  nomi-  print  mills  of  the  .American  conti- 


nee  is  so  well  known  and  widely  nent  is  entirely  feasible,  he  saiJ 
respected  as  an  authority  on  .Alas’-  recently  when  it  was  reported  that 
ka  and  its  forest  resources.  publishers  who.se  names  were  not 


meet  that  requirement.  P*^*^ 

.Ahitihi  Power  and  Paper  t  om 
pan\ ,  Ltd.,  alsO  gaVe  the  de'Clille 
'int  Study  dollar  value  as  the  cause  of 

^  an  important  part  of  the  reduction 

continued  from  pafte  1  the  company's  earnings.  Sonx 
suppliers  blamed  their  entire  1952 


Newsprint  Study 


If  h.ii vested  on  the  nrinciple  of  vlisclosed  have  a  mill  under  seri-  as  \ou  do.  in  competition.  We  do  decline  in  earnings  on  the  ex 
stained  vield.  Mr.  Heintzleman  investigation  and  have  invited  not  fear  competition  from  other  change  situation. 


has  said  nianv' times  in  his  advo-  operators  to  ioin  in  a  study  mills  wherever  they  may  be  built, 

cacy  of  domestic  rnills.  the  dense  '*•  ^  development  would  They  need  only  pass  the  test  that 


Sales  of  Other  Products  Ott 
1  he  dollar  value,  however,  wav 


and  rapidlv  growine  western  hem-  f;'”  investment  of  75  mil-  they  be  economically  sound  and  e.xclusive  reason  for’  fall- 

lock  and  Sitka  spruce  forests  of  ''P"  present  many  com-  defensible  as  private  ventures  in  re-  ■  Those  compani^ 


lock  and  Sitka  spruce  forests  of  profits.  Those  compani^ 

Southeast  Alaska  can  contribute  plex  problems  and  niight  xyell  re-  lation  to  efficient  nianulacUiring  market  products  in  additior 


substantially  to  the  newsprint  in¬ 
dustry  in  perpetuity. 

Case  Rill  in  Congress 
The  Territory  is  watching  with 
interest  the  progress  of  a  bill 


quire  upwards  of  five  years  m  echmques  and  ava.  ability  ot  m.ir-  newsprint  mentioned  reduced 
which  to  conclude  necessary  or-  kets.  .As  proof  of  this  attitude,  sales  of  pulp  and  fine  grades  of  pa 
ganization  and  engineering  ground-  companies  with  large  interests  m  per.  doe  to  inventory  reduction  and 
work  before  the  final  eo-ahead  sig-  C  anada  have  participated  in  two  barriers 

nal  may  be  given.  '  of  the  three  newsprint  mills  in  the  newsprint  wav 

For  efficient  harvesting  on  the  Southern  States.  But  we  do  ven-  throughout  the  year  and 


which  Senator  Francis  Case  of  sustained  principle.  Tongass  Na-  ture  to  question  the  wisdom  of  any 

South  Dakota  is  pushing  in  Con-  tional  Forest  has  been  divided  into  national  government  expanding  a  .  ,  , 
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increases  within  a 


gress.  It  would  direct  the  Depart-  several  units.  Timber  Units  .A  and  domestic  industry  by  ‘forced  draft’:  thc"^ni!ll 

m  immediately  adjacent  to  doing  so  for  the  obsolete  reason  fro^  much  sharper  declines  in  net 

able  to  private  new.sprint  manu-  Juneau,  and  contain  .sufficient  ma-  that  existing  supplies  come  trom  fl, 

facturers  sufficient  Tongass  timber  ,ure  timber  to  yield  at  least  700  ‘foreign’  sources.  ^  Hv  '  mnoh  ^.stim-oes  of  ton 

dailv  ^’’caoTcitv  I^^  -Id  lilion  "Perhaps  this  recent  attitude  ^  j, 

i-lld  .mhoriV'.  Io\n  help  r, he  ^  be  figured  that  the  two  boost' 

3  h^  r  R  daily  and  are  ward  newsprint  is  a  dying  issue  ^jjed  $70,000,000  to  the  bills  of 

mills  by  the  Rt.construction  Fi-  within  economical  reach,  and  the  mere  residue  of  an  old  y  customers  un  to  the  dost 

nance  Corporation  up  to  60  per  Units  C  and  H  contain  another  form  of  economic  isolationism.  But  ' 

cent  of  mill  costs.  Spelled  out  also  700  tons  daily  potential.  we  in  Canada  are  concerned  about  a  1  r**nortino  thus  far 

i,  .  provision  ,ha,  ,he  mills  glvo  |,.  |,  seems  ,o  ,,s  ,ha,  newsprim  .oZfTrheTJvSS  of  divl^S 


By  rough  estimates  of  ton 
nage  shipped  from  Canada  it  can 
be  figured  that  the  two  boostv 


is  a  provision  that  the  mills  give 
preference  in  supply  to  newspapers 
of  10.000  and  less  circulation. 
5>enator  Case  plans  to  amend 


All  companies  reporting  thus  far 


it.  It  seems  to  us  that  newsprint  |he  payment  of  dividend' 

IS  only  an  example  of  a  more  gen-  r  ^  ^ 


.  .  .  ,  ,  uiiiy  ail  cAaiiiuic  ui  a  iiiuiv  kwii-  loc'^ 

It  IS  estimated  that  7.<;  percent  gral  discomfort  in  this  country  over  vil  i. 


of  the  commercial  timber  lies 


your  growing  need  to  depend  on 


Mr.  Fowler  told  the  New  York 
meeting  that  the  “shortage" 


K-  un  V  T  within  two  and  a  half  miles  to  wiJn’  ,  nnlies  of  m  meeting  that  the  “shortage 

mv  h,TFf  ■'r  "f  Alps.  fzr.  THlrTs  atlmdtis'wr. 


urv  loans  if  the  RFC  coes  out  of  require.  If  this  attitude  is  wide- 

business  in  the  next  year.  waterways  arc  about  spread  or  should  grow,  it  has  some 


business  in  the  next  year. 

(Georgie  Pacific  Co.,  of  New 


9,000  miles  in  extent.  This  dis-  undesirable  political  implications; 


peared  with  all  producers  operating 
at  close  to  their  expanded  ca- 


(Oeorgie  l^acitic  Co.,  ot  New  ,ance  is  comparable  to  the  general  imp  icauons,  ;  He  said  the  increased  out- 

York  has  asked  the  Defense  Pro-  to  be  regarded  as  a  j. 


duction  Authority  for  a  certificate  of  '  ‘foreigner’  for  this  is  a  word  that 

United  States  along  the  Atlantic  innnnmnriatf*  frvr  na-^iohhrtrc 


------  — - -  --  - - luiciuiici  lui  uil>  a  WUIU  liiai  _ _ *u  ^  ri. 

United  States  along  the  Atlantic  seems  inappropriate  for  neighbors  r»f  it*  m  iu  ^  r -in idiao 

seaboard  from  the  Canada-Maine  ^nd  allies.  It  also  has  bad  eCO-  _^'i  T!,"'’Arr.Snr>*^C 

boundary  and  the  Gulf  of  Mexico,  nomic  implications;  it  runs  counter  '"I  ?  ‘  produce  -■ 


E  &  P  INDEX  boundary  and  the  Ciuir  of  Mexico,  nomic  implications;  it  runs  counter 

Advertising  News  1  ^  point  near  Port  .Arthur,  Tex.  to  your  basic  belief  in  the  virtues 

Books  in  Review  ........  56  distance  from  any  harvest-  of  competition.  Moreover,  it  ig- 


Cartoons  . .  .  .  .  .  .  .  .  .  .  11  point  to  the  pulp  mill  would  nores  the  point  that  to  export  you 


million  tons  this  year. 

Bowater  Fears  Tightening 
At  a  meeting  of  his  company  s 


Circulation  .  40  miles,  and  most  must  import,  and  newsprint  is  our  shareholders  in  London,  Sir  Ew 

Classified  Clinic  .  28  within  20  to  50  miles.  Thus  largest  export  commodity  to  the  Bowater  expressed  particular  in- 

Editorial  . .  36  required  pulp  timber  could  be  United  States.  If  you  become  self-  terest  in  the  2  per  cent  increase  it 

February  Linage  .  58  lowed  in  raft  form  at  a  minimum  sufficient  in  newsprint,  Canada  U.  S.  newsprint  consumption  it 

Journalism  Education .  52  of  cost.  would  cease  to  be  the  largest  .single  January  and  another  increase  it 

Personals  .  37  Another  essential  resource  for  market  in  the  world  for  your  ex-  February.  Were  this  rate  of  in- 

Photography  .  57  low  cost  production  i.s  a  large  and  ports.”  crease  to  be  maintained,  he  said. 

Promotion  .  42  constant  source  of  cheap  electric  While  Mr.  Fowler  was  shooting  it  might  “well  have  the  effect  ot 

Radio-TV  .  61  power.  Such  power  is  available  in  barbs  at  politicians,  “supported  by  again  taking  consumption  out  ot 

Ray  E.rwin’s  Column  .  4  ample  volume  at  numerous  lakes  some  of  your  publishers,’’  for  en-  balance  with  supply.” 

^*1^  .  between  nearby  snow-covered  gineering  unfriendly  relations  with  The  Bowaters  firm  is  using  ic 


.  CA  mountain  peaks.'  One  such  body  Canada,  the  financial  reports  of  own  capital  to  build  a 

Mndicates .  54  U  i  „„„  i  :,,ot  -/-.ntVi  Iiin.oQii  nearlv  all  Canadian  niiln  and  naner  «<o 


Wh  f  R  it  ■  ■  ■« .  ^"8  funeau.  nearly  all  Canadian  pulp  and  paper  Tennessee  at  a  cost  of  $50,000,000 

'  2  It  has  a  normal  .surface  area  of  firms  bemoaned  losses  suffered  in  Us  entire  production  has  been  soM 

Any  article  appearing  in  this  pub-  1-180  acres  at  an  elevation  of  803  foreign  exchange  due  to  the  decline  for  15  years  ahead  and  Sir  Erk 

lication  may  be  reproduced  pro-  f^^*-  ^  uf  great  depth,  and  lies  in  value  of  the  U.  S.  dollar.  said  that  profits  from  the  enterpri« 

vided  acknowledgment  is  made  of  °uly  two  miles  from  tidewater.  Its  How  sizable  is  this  item  in  the  are  expected  to  be  “substantial- 

the  Editor  &  Publisher  copyright  potential  is  32.000  horsepower.  Its  newsprint  companies’  balance  sheet  For  the  first  few  years  they  will  I* 

and  the  date  of  issue.  power  can  be  combined  with  that  was  indicated  by  the  Consolidated  used  to  repay  notes  and  reduc?  *** 

’  from  many  other  lakes  within  Paper  Corporation’s  statement  that  bonds. 
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Two  States  Enact 
Open  Meeting  Laws 


Two  States — Washington  and 
^uth  Dakota — have  newly  enac- 
ked  laws  which  require  open  meet¬ 
ings  and  open  records  of  public 
Agencies. 

South  Dakota’s  statute,  signed 
Jklarch  10  by  the  Governor,  will 
M  into  effect  July  1.  It  was  spon- 
fored  by  Rep.  Carl  T.  Burgess  of 
Rapid  City  at  the  request  of  the 
state’s  editors. 

This  law  provides  that  all  state 
boards  and  commissions  keep  de¬ 
tailed  minutes  of  all  regular  or 
•special  meetings.  A  certified  copy 
of  the  minutes  must  be  filed  with 
the  state  comptroller  at  the  Cap¬ 
itol  within  15  days  after  the  date 
of  the  meeting. 

It  is  specifically  provided  that 
the  copy  '‘shall  be  available  for 
nspection  by  the  public  at  all 
imes."  The  act  does  not  apply  to 
the  Public  Utilities  Commission 
and  other  such  boards  and  com¬ 
missions  as  shall  be  designated  by 
the  comptroller  but  the  minutes  of 
those  boards  shall  be  available  for 
nspection. 

Public  Information 
Low  in  Washington 
Olympia.  Wash. — A  “freedom 
of  information’’  law  assuring  pub¬ 
lic  admittance  to  meetings  of  state 
and  local  government  administra- 
ive  agencies  was  signed  by  Gov. 
\rthur  B.  Langlie  on  March  20. 
It  becomes  effective  June  10. 

No  final  rules,  regulations  or 
ordinances  may  be  be  adopted  by 
public  bodies  except  at  open,  pub¬ 
lic  meetings.  Advance  notice  of 
hese  meetings  must  be  given  to 
local  newspaper,  radio  and  TV 
epresentatives. 

Closed  meetings  of  public  agen- 
s'  are  permitted  under  the  new 
w.  but  final  action  must  be  taken 
at  public  gatherings.  ,\nd  it  re- 
uiiires  that  minutes  of  all  regular 
and  .special  meetings  shall  be  re- 
orikd  promptly  and  the  rec¬ 
ords  opened  to  public  inspection. 


time  on  behalf  of  his  candidacy. 

The  law  was  passed  by  the 
1951  Florida  Legislature  to  give 
candidates  for  public  office  “glass 
pockets”  so  the  public  would 
know  who  was  contributing  and 
where  the  money  was  being  spent. 

Relief  Rolls  Opened 
By  Tennessee  Low 

Tennessee’s  Governor  Clement 
has  signed  a  bill  which  opens  the 
state’s  relief  rolls  for  public  in¬ 
spection.  Other  states  which  have 
granted  access  to  the  records  are; 
.Alabama.  Georgia.  Illinois,  Indi¬ 
ana,  Louisiana,  Mississippi  and 
Virginia. 

The  Georgia  Legislature  has 
just  approved  a  bill  which  will 
prohibit  public  health  officers 
from  concealing  birth  and  death 
data  from  newspapers,  except  in 
the  case  of  illegitimate  birth. 

Appropriations  Group 
Opens  Its  Meetings 

RALEitiH.  N.  C. — For  the  first 
time  in  modern  history,  the  Gen¬ 
eral  .-Assembly’s  .Appropriations 
sub-committee  has  decided  to  hold 
its  meeting  in  the  open.  The  de¬ 
cision  came  after  Sen.  Fred  Roy¬ 
ster  said  secrecy  would  “build  up 
animasity.” 

Reporters  representing  North 
Carolina  newspapers  and  radio 
stations.  33  in  number,  have  waged 
an  unrelenting  war  against  se¬ 
crecy  at  the  legislative  sessions. 

Would  End  Secrecy 
To  Lift  'Suspicion' 

Raleigh,  N.  C. — Rep.  Joseph 
Warren  of  Caswell  County  has 
asked  the  North  Carolina  General 
Assembly  to  lift  the  cloak  of  sus¬ 
picion  from  its  activities  by  dis¬ 
avowing  secret  committee  sessions. 

In  a  six-line  resolution,  he 
asked  the  Legislature  to  go  on  rec¬ 
ord  as  disapproving  secret  ses¬ 
sions  by  any  committee. 


Florida  'Glass  Pockets'  SlOOfOOO  Llbol  Suit 
W  Is  Held  Valid  Sustained  on  Appeal 

Tallahassee,  Fla.  —  Florida’s  Montgomery,  .Ala.  —  A  lower 
campaign  expenditure  law  requir-  court’s  action  in  dismissing  a 
all  expenditures  to  clear  $100,000  libel  suit,  brought  against 
through  a  candidate’s  central  the  former  Birmingham  Post  by 
•easury  —  including  newspaper  James  A.  McCollum  three  years 
J'ertisements  placed  by  individ-  ago,  was  overruled  by  the  Ala- 
tials  on  behalf  of  a  candidate —  bama  Supreme  Court, 
has  been  held  constitutional  by  Mr.  McCollum,  a  Tuscaloosa 
^*3te  Supreme  Court.  lawyer,  sued  for  a  story  printed 

The  weekly  newspaper,  the  Feb.  18,  1949.  The  suit  was  dis- 
Jountstown  Record,  and  the  ra-  missed  aftbr  he  failed  to  appear  in 
hK)  station,  WPLA  Plant  City,  court  June  25,  1951,  under  an 
had  contended  that  the  constitu-  order  issued  at  the  request  of  the 
-tonal  guarantees  of  free  speech  Post’s  attorneys,  who  sought  to 
and  free  press  were  violated  by  take  pre-trial  testimony  from  him. 
■equiring  them  to  get  permission  The  Supreme  Court  ruled  the 
com  the  candidate  or  his  desig-  plaintiffs  failure  to  appear  was 
lated  campaign  treasurer  before  not  sufficient  ground  for  dismissing 
accepting  advertising  or  radio  the  suit. 
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Judge  Refuses 
To  Exclude  Press 

San  Rafael,  Calif.  —  Superior 
Judge  Jordan  Martinelli  left  it  up 
to  newsmen  to  decide  how  far  to 
go  in  reporting  spicy  testimony  in 
the  divorce  trial  of  Don  Gilmore, 
wealthy  San  Francisco  auto  deal¬ 
er,  and  his  wife,  Dixie.  He  re¬ 
fused  to  grant  a  motion  by  Mr. 
Gilmore’s  attorney  to  exclude  the 
press  and  public  from  the  court¬ 
room. 

“The  press  is  present  to  de¬ 
termine  when,  as  and  if  things 
should  be  published,”  the  judge 
said.  “1  have  enjoined  the  press, 
not  by  order  but  by  common  de¬ 
cency,  that  it  must  take  its  place 
as  a  disseminator  of  news  and  do 
it  honestly  and  fairly.” 

Lodge  Queries 
Soviet  in  U.  N. 
On  Oatis  Case 

The  official  concern  of  the 
United  States  Government,  on  the 
highest  level,  for  the  restrictions 
on  reporters  in  Russia  and  the 
imprisonment  of  William  Oatis  in 
Czechoslovakia  was  put  on  the 
record  of  the  United  Nations  again 
this  week. 

Henry  Cabot  Lodge.  Jr.,  chief 
U.  S.  delegate,  brought  up  the  two 
matters  on  Wednesday  in  a  25- 
minute  address  in  which  he  reas¬ 
serted  this  Government’s  readiness 
to  meet  the  Soviets  half-way  for 
any  honest  negotiation. 

“If  the  Kremlin  leaders  are 
really  looking  for  the  people  who 
are  subverting  life  behind  the  Iron 
Curtain  they  should  look  at  them¬ 
selves — at  their  laws,  their  decrees, 
their  practices  of  oppression.  ♦  •  * 

“Newspaper  men  are  largely 
confined  to  the  city  of  Moscow, 
restricted  mainly  to  reporting  what 
appears  in  the  Soviet  press,  sub¬ 
jected  to  censorship  and  constant¬ 
ly  faced  with  the  threat  of  expul¬ 
sion.  They  no  longer  are  given 
re-entry  permits  before  departing 
from  the  USSR.  At  present  there 
are  only  six  non-Communist  cor¬ 
respondents  and  applications  of 
other  newspaper  men  for  entry 
have  been  ignored.  •  *  • 

“Mr.  Chairman,  on  behalf  of 
my  countrymen,  let  me  ask  the 
Soviet  delegation:  What  plans  does 
the  Kremlin’s  Czechoslovak  pup¬ 
pet  have  for  William  Oatis,  a  cour¬ 
ageous  .American  newspaperman, 
who  still  languishes  in  prison?” 

Mr.  Oatis,  Associated  Press  cor¬ 
respondent  at  Prague,  has  been 
imprisoned  two  years. 

■ 

Newscaster  Sues 

Cincinnati — .As  a  byproduct  of 
a  running  battle  over  fluoridation 
of  the  city’s  water  supply.  News¬ 
caster  Tom  McCarthy  of  WKRC, 
the  Times-Star  station,  has  filed  a 
libel  suit  against  the  Enquirer, 
Inc.,  asking  $1,000,000  damages. 


U.  S.  Press  Boat 
And  Reporters 
Seized  By  Reds 

The  State  Department  has  de¬ 
nounced  the  unwarranted  seizure 
of  three  Americans — two  of  them 
newsmen  —  by  Chinese  Commu¬ 
nists  near  Hong  Kong  and  has 
asked  the  British  Government  to 
take  all  possible  appropriate  ac¬ 
tion  to  win  their  release.  The 
British  represent  .American  inter¬ 
ests  in  Communist  China. 

The  three  are  Donald  Dixon 
of  New  York,  an  International 
News  Service  correspondent; 
Richard  .Applegate  of  Medford, 
Conn.,  a  National  Broadcasting 
Company  correspondent  and  a 
former  U.  P.  war  correspondent, 
and  Benjamin  Krasner  of  Brook¬ 
lyn,  N.  Y.,  a  ship  captain.  They 
were  seized  March  21.  as  was  their 
yacht,  in  international  waters 
near  Hong  Kong.  The  yacht 
flew  the  .American  flag. 

“We  are  doing  everything  hu¬ 
manly  possible  to  get  them  out  of 
there.”  Barry  Paris,  editor-in-chief 
of  INS.  told  F&P.  He  explained 
that  his  organization  appealed 
immediately  to  Secretary  of  State 
John  Foster  Dulles  for  aid. 

Unofficial  Chinese  sources  said 
the  three  are  being  held  at  Can¬ 
ton  on  “spy”  charges. 

The  yacht  was  on  its  way  to 
Macau  to  pick  up  David  Cicero, 
INS  photographer,  for  the  return 
trip.  Mr.  Dixon  formerly  worked 
for  the  .Veif  Rochelle  (N.  Y.) 
Standard-Star. 

■ 

Embassy  Tieup  Closes 
Ottawa  Gallery  to  Tass 

Ottawa  —  The  Parliamentary 
Press  Gallery  this  week  denied 
membership  to  Ivan  Tsvetkov,  Ot¬ 
tawa  representative  of  the  Russian 
news  agency,  Tass. 

A  general  gallery  meeting  voted 
down  a  membership  application 
by  Tass  on  the  ground  that  Mr. 
Tsvetkov  is  an  official  of  a  Rus¬ 
sian  government  agency,  attached 
to  the  Embassy  in  Ottawa. 

A  statement  by  Gallery  Presi¬ 
dent  Robert  Needham.  Ottawa 
representative  of  the  London 
fOnt.)  Free  Press,  said  the  gal¬ 
lery’s  decision  was  “based  on  an 
objection  to  Mr.  Tsvetkov’s  direct 
association  with  the  Embassy 
which  leaves  his  status  as  a  news¬ 
paperman  in  doubt.” 

Mr.  Tsvetkov,  30.  denied  he  is 
associated  with  the  Embassy.  He 
said  he  is  a  Tass  correspondent 
on  the  same  basis  as  his  predeces¬ 
sor,  .Arcadi  Ogorodnikov,  a  mem¬ 
ber  of  the  Gallery  who  was  re¬ 
cently  recalled  to  Moscow. 

The  vote  by  the  72-member 
gallery  bars  Mr.  Tsvetkov  from 
such  privileges  as  a  seat  in  the 
press  sections  in  the  Commons  and 
Senate  chambers,  desk  space  in 
the  gallery  quarters  and  attend¬ 
ance  at  some  press  conferences. 
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MIDWEST  CMA  REPORT 

See  Tougher  Sledding 
For  Moil  Circulation 

By  George  Brandenburg 


Kansas  City,  Mo. — Higher  pos¬ 
tal  rates  and  a  dip  in  farm  income 
were  cited  as  two  possible  “stum¬ 
bling  blocks"  in  selling  and  hold- 
;ng  mail  subscriptions  in  rural 
areas  at  the  38th  annual  conven¬ 
tion  of  Midwest  Circulation  Man¬ 
agers  Association  here  this  week. 

\  second  10  per  cent  hike  in 
postal  rates,  effective  April  I.  and 
a  tightening  of  the  farmers'  pur.sc 
itrings,  caused  Midwest  circulators 
to  debate  whether  such  conditions 
will  tend  to  make  mail  subscrip¬ 
tions  impractical,  particularly  at 
'  bargain”  rates. 

It  was  generally  agreed  that 
newspapers  may  have  to  raise  mail 
^ubscription  prices,  although  few 
papers  indicated  any  immediate 
plans  in  that  direction.  It  was  the 
consensus  that  it  is  better  to  main¬ 
tain  mail  subscriptions  at  regular 
rates  rather  than  to  establish  un¬ 
profitable  motor  routes  to  serve 
rural  areas. 

TV  Aids  Reader  Interest 

Television  was  viewed  as  an 
actual  aid  to  circulation  from  the 
^tandpoint  of  “feeding”  reader  in¬ 
terest  on  major  news  events.  Cir¬ 
culation  managers  from  TV  cities 
pointed  out,  however,  that  tele- 
sision  has  cut  into  early  evening 
sales  of  morning  newspapers.  Cir¬ 
culation  men  agreed  it  was  better 
for  newspapers  to  “cash  in”  on  the 
public’s  interest  in  TV,  by  print¬ 
ing  complete  TV  program  listings, 
rather  than  to  ignore  the  new  me¬ 
dium. 

E.  P.  Schwartz.  Des  Moines 
(la.)  Register  &  Tribune,  said  the 
Cowles’  magazine.  Quick,  has 
doubled  its  sales  since  inserting 
a  TV  program  guide. 

Michael  Tynan,  Omaha  (Neb.) 
World-Herald  explained  how  the 
morning  edition  has  64,000  paid- 
in-advance  mail  subscribers,  rep¬ 
resenting  49  per  cent  of  the  cir¬ 
culation.  Fast  train  .service  makes 
it  possible  for  the  World-Herald 
to  serve  the  Nebraska  area  with 
the  morning  paper.  Three  meth¬ 
ods  are  used,  he  said,  in  building 
mail  circulation: 

Cites  Three  Methods 

1.  Use  of  45  commission-only 
field  salesmen,  with  three  field  su¬ 
pervisors  working  in  their  respec¬ 
tive  zones  with  the  mail  salesmen. 
The  average  earnings  of  mail  sales¬ 
men  are  $3,200  per  territory  per 
year. 

2.  Direct  mail  solicitations. 
Mailings  are  made  at  stated  inter¬ 
vals  throughout  the  year.  Approx¬ 
imately  four  times  a  year  the 
World-Herald  re-solicits  its  “kill” 
list. 

.'.  .A  five-cycle  billing  is  used  in 


olTice  rcnevsal  efforts.  First  notice 
goes  to  subscriber  two  and  a  half 
weeks  prior  to  expiration,  second 
notice  moves  out  seven  days  prior 
to  expiration,  third  notice  is  in  the 
final  copy,  fourth  notice  goes 
three  days  after  expiration  and 
fifth  notice  10  days  after  expira¬ 
tion. 

Pay  33%  Commission 

World-Herald  mail  salesmen 
are  reimbursed  on  the  basis  of  re¬ 
ceiving  33  per  cent  commission  on 
new  and  renewal  business,  said 
Mr.  Tynan.  “In  certain  terri¬ 
tories  we  allow  slightly  more  new 
order  commission  depending  on 
what  we  want  accomplished  or  to 
handle  a  certain  competitive  con¬ 
dition.”  he  added. 

Mr.  Tynan  said  that  on  a  cost 
per  order  basis,  the  mail  solicitor 
produces  business  at  a  lower  cost 
than  direct  mail  production.  Ht* 
pointed  out,  however,  direct  mail 
promotion  permits  the  circulation 
manager  to  select  the  time  he 
wishes  to  secure  new  sales,  per¬ 
mitting  him  also  to  select  the  sales 
field  of  his  choice  and  while  sales 
expense  is  high  in  securing  new 
orders  by  direct  mail,  renewals 
will  be  at  a  low  cost  year  after 
year.  He  has  found  that  January 
is  the  highest  month  from  the 
standpoint  of  renewal  percentages. 
In  Nebraska,  he  said,  June  is  the 
low  month. 

Discusses  Street  Sales 

Single  copy  sales  came  in  for  a 
“pat  on  the  back”  by  James  F. 
Jae,  St.  Louis  (Mo.)  Globe-Demo¬ 
crat.  At  current  prices,  he  said, 
single  copy  sales  serve  as  a 
“feeder”  to  home  delivery,  often 
serving  as  a  voluntary  sampling 
method  on  the  part  of  the  reader. 
He  said  the  Globe-Democrat  op¬ 
erates  2,000  honor  racks,  selling 
more  than  30.000  copies  daily  of 
the  paper’s  morning  final  edition. 
He  urged  smaller  papers  to  main¬ 
tain  single  copy  sales  service  as  a 
“showmanship”  feature  that  may 
serve  to  convert  transient  custom¬ 
ers  to  home  delivery. 

Rack  sales,  said  Mr.  Jae,  fill  a 
need  where  home  delivery  service 
is  not  good.  Such  service  does 
shift  some  home  delivery  to  rack 
sales,  he  said,  but  “there  is  no 
great  shift  from  home  delivery.” 
Racks  serve  people  who  want  their 
paper  at  a  nickel  a  day,  he  ex¬ 
plained. 

Lonnie  Pense.  Tidsa  fOkla. ) 
World-Tribune,  described  the  “set 
of  twins”  developed  by  the  coun¬ 
try  department  in  the  form  of  two 
manuals,  one  for  carriers,  the 
other  for  dealers.  Both  manuals 
are  written  in  conversational  style. 


MIDWEST  OFFICERS  elected  at  Kansas  City  convention  this  wtd 
Left  to  right,  front,  Frank  W'.  Long,  Wichita,  secretary -treasurer;  Ea 
F.  Miller,  Hot  Springs,  president;  and  Harold  C.  Huit,  Topeka,  retiria 
president  and  chairman  of  board.  Back  row,  I.  to  r.,  Mark  T.  Seacru 
Lincoln,  convention  secretary;  Claude  R.  Stutzman,  Kansas  City,  fai 
vicepresident;  Walter  D.  Tetrick,  Jefferson  City,  second  vicepresidn 


illustrated  with  pictures,  he  said, 
to  aid  carriers  and  dealers  do  a 
better  selling  and  servicing  job. 

“In  order  to  really  talk  to  the 
boy  on  his  level,  we  have,  figur¬ 
atively  speaking,  taken  him  by  the 
hand,  and  made  sales  calls,  writ¬ 
ing  down  our  conversation  with 
the  prospect  as  near  verbatim  as 
possible.  Our  dealer’s  manual  is 
edited  basically  in  the  same  man¬ 
ner.  That  is.  we  have  tried  to  talk 
to  the  dealer  straight  from  the 
shoulder,  in  the  same  conversation 
we  actually  have  with  the  dealer 
when  we  visit  him  in  his  town. 

“Our  chief  aim  with  the  dealer’s 
guide  is  to  give  the  dealer,  in  30 
minutes,  and  in  the  language  he 
understands,  things  that  ordinarily 
take .  years  to  learn  by  trial  and 
error  methods.” 

James  N.  Shryock,  .Audit  Bu¬ 
reau  of  Circulations’  managing  di¬ 
rector,  said  ABC  rules  originated 
primarily  with  publisher  members 
in  order  to  keep  competitive  prac¬ 
tices  within  bounds. 

“You  have  a  right  to  a  reason¬ 
able,  intelligent  interpretation  of 
the  rules.”  said  Mr.  Shryock.  add¬ 
ing  that  during  his  first  10  years 
as  managing  director.  25  appeals 
were  taken  to  the  board  and  in 
each  case  the  board  sustained  the 
managing  director.  In  10  years, 
he  said.  75  per  cent  of  the  rules 
had  been  revised. 

At  the  Sunday  afternoon  session 
devoted  to  “best  idea  of  the  year.” 
William  Barnwell,  Pueblo  (Colo.) 
Star -Journal  and  Chieftain,  told 
of  a  pocket-size  loose-leaf  note¬ 
book  used  by  agents,  listing  names 
and  addresses  of  all  non-subscrib¬ 
ing  families  in  the  town.  Such  a 
system,  he  said,  gives  the  agent 
a  plan  to  operate  under;  it  helps 
the  agent  to  classify  all  non-.sub- 
scribers  so  he  can  spend  his  time 
on  the  prospects  most  likely  to 
subscribe;  it  decreases  the  number 
of  calls  the  roadman  has  to  make 
in  order  to  contact  non-subscribers; 
and  it  makes  piossible  a  more  thor¬ 
ough  follow-through  between  the 
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agent  s  calls  and  those  of  tht 
roadman. 

Ed  Harri.s,  Atchison  (Kans 
Globe,  cited  a  series  of  pages  It 
voted  to  towns  in  the  Globe’s  aiti 
“When  the  page  was  run  v 
sampled  the  bovholders  on  tfct 
rural  routes  of  that  town,”  he  sail 
“In  the  towns  where  we  had  a 
riers  the  sampling  was  done  1* 
the  carriers.  We  followed  tlw 
samples  with  a  letter,  inviting  put- 
pects  to  subscribe  to  our  pape: 

.Mr.  Harris  said  the  Globe  a 
the  names  of  new  subscribers  i 
the  paper  and  the  response  w 
such  that  at  present  the  Globe* 
running  the  names  of  all  new  so) 
scribers  and  renewals.  “This  to 
created  interest  as  we  have  notice 
our  renewals  come  in  better,"  i 
added. 

George  Metzger,  Topeka  (Kaii( 
Daily  Capital  -  State  Journal,  toU 
how  a  carrier  publication  can  I* 
used  to  good  advantage  by  sbai; 
editing  and  plenty  of  names  ani 
pictures.  In  addition  to  the  monr 
ly  carrier  honor  roll,  the  Carrie 
Bulletin  lists  all  new  carriers,  tk 
10  high  street  salesmen  and  ap 
carrier  who  has  distinguished  hir 
self  at  school. 

Neal  Hoffman,  Jr.,  Chey^ 
(Wyo.)  Newspapers,  explaW 
how  he  put  the  Newspaperbe 
Commemorative  Stamp  to  gok 
ase  in  mailing  out  a  “bargai 
offer”  and  featuring  an  oJj 
amount  of  money,  such  as  $3.*^ 
for  four  months.  “In  addition 
he  said,  “using  the  thrce<i‘ 
stamp  helped  us  bring  our  mail:: 
list  up  to  date  as  the  letters  *<"■ 
either  forwarded  to  the  person, 
returned  to  use.  It  gives  us  J 
5.2  per  cent  return.” 

Ernie  Schwartz,  Des  MoiiK* 
Register  &  Tribune,  told  of  * 
“invitation”  gimmick  used  to  hOr 
bashful  carriers  get  up  to  the  (W 
of  a  prospective  subscriber.  ™ 
invitation  presented  invites  ® 
person  to  receive  the  paper  t*® 
weeks  free,  providing  he  agrees® 
(Continued  on  page  61) 

J  B  L I  S  H  E  R  for  March  28,  135^ 


Rcu 

Mo 

Uni 

Offic 
Typogr 
barrage 
in  an  « 
for  lie 
newspa 

Presi 
blamed 
of  the 
cial  de 
non-voi 
membe 
content 
the  T 
March, 
fight  ag 
before 
osition 
Aug.  I 
newspa 

Othe 
Counci 
umns  i 
upon  t 
by  a  vi 
ing  of 
has  85( 

Fre 

The 
politica 
the  can 
dramati 
interna 
troit,  tl 
doned 
proposi 
endum 
then  it 
dispose 
almost 
jurisdic 
to  carr; 

“No 
finance 
have  tl 
Mr.  Rj 
Thel 
close  0 

EDIT 


10 


COMMENTS  ON  TIMELY  TOPICS  FROM  CARTOONISTS'  DRAWING  BOARDS 


'ANY  REACTION?' 


Burck,  Chicago  (III.)  Sun-Times 


D::SERVES  an  OSCAR! 

Rosen,  Albany  (N.  Y.)  Timcs-l'nion 


FAIRY  TALE 

Loiik.  .Minneapolis  (Minn.)  Tribune 


Randolph  Hits 
Move  to  Fold 
Unitypo  Papers 

Officers  of  the  International 
Typographical  Union  laid  down  a 
barrage  of  propaganda  this  week 
in  an  effort  to  head  off  a  demand 
for  liquidation  of  the  Unitypo 
newspapers. 

President  Woodruff  Randolph 
blamed  the  present  financial  pli^t 
of  the  union — depletion  of  its  spe¬ 
cial  defense  fund — on  the  20,000 
non-voting  members.  He  urged  all 
members  to  seriously  study  the 
contents  of  a  special  supplement  in 
the  Typographical  Journal  for 
March,  dealing  with  the  union’s 
fight  against  the  Taft-Hartley  Law, 
before  endorsing  a  Baltimore  prop¬ 
osition  which  puts  a  deadline  of 
Aug.  1  on  the  ITU’s  venture  into 
newspaper  publishing. 

Other  members  of  the  Executive 
Council  devoted  most  of  their  col¬ 
umns  in  the  Journal  to  an  attack 
upon  the  proposal  which  passed 
by  a  vote  of  90  to  62  at  a  meet¬ 
ing  of  the  Baltimore  local  which 
has  850  members. 

Fresno  Referendum  Close 

The  ITU  chiefs  branded  it  as  a 
political  move  designed  to  advance 
the  candidacy  of  a  rival  slate  in  a 
dramatic  fashion  on  the  eve  of  the 
international  convention  at  De¬ 
troit,  the  week  of  Aug.  15.  If  en¬ 
dorsed  by  150  locals,  the  Baltimore 
proposition  would  go  to  a  refer¬ 
endum  late  in  June.  If  approved 
then  it  would  require  the  ITU  to 
dispose  of  the  Unitypo  properties 
"most  immediately,  except  in  those 
lurisdictions  where  locals  choose 
to  carry  on  the  endeavor. 

“No  local  union  could  possibly 
Mance  a  daily  newspaper;  many 
have  tried  and  none  succeeded,’’ 
Mr.  Randolph  declared. 


posal  which  would  restrict  the 
union  officers’  transfer  of  money 
from  one  fund  to  another. 

A  scattering  of  returns  from 
the  March  25  referendum  showed 
a  close  vote:  6,245  For  and  5,913 
Against.  The  tallies  were  from  16 
locals,  coast  to  coast,  and  the  bal- 
lotting  was  considerably  lighter 
than  in  the  October  and  ^cember 
referenda  which  defeated  a  spe¬ 
cial  defense  levy.  On  the  Fresno 
proposal,  the  New  York  vote  was; 
3,121  For;  3,453  Against. 

Unity  po  .Audit 

In  defense  of  the  Unitypo  pro¬ 
gram  of  publishing  about  a  dozen 
dailies  in  communities  where 
union  members  are  on  strike,  Sec¬ 
retary-Treasurer  Don  Hurd  said 
the  operating  losses — $173,000  in 
more  than  six  difficult  years — “are 
very  nominal.”  He  admitted,  how¬ 
ever,  that  there  are  possibilities  of 
losses  of  Unitypo  investments. 

A  certified  accountancy  report 
showed  that  Unitypo,  Inc.,  owed 
$4,142,515  to  the  ITU  at  the  close 
of  1952.  It  had  other  accounts 
payable  of  $33,486  and  in  the  year 
of  1952  net  loss  amounted  to 
$63,060. 

Under  cash,  the  balance  sheet 
listed  $5,354  on  deposit  and  $100 
in  the  office  fund.  Notes  and  con¬ 
tracts  receivable  amounted  to  $1,- 
357,623  with  accrued  interest  of 
$20,381  and  accounts  receivable 
came  to  $123,598. 

Other  assets  included:  News¬ 
print,  etc. — $3,052;  advance  for 
purchase  of  equipment — $13,500; 
corporate  stocks — $463,300;  pat¬ 
ents — $2,295;  and  utility  deposits — 
$190. 

At  cost,  the  property,  plant  and 
equipment  were  carried  at  $2,172,- 
958,  of  which  $1,370,556  was  for 
buildings. 

The  Special  Defense  Fund,  which 
has  loaned  $4,100,000  to  Unitypo, 
itself  owes  $2,656,000  to  the  Mor¬ 
tuary  Fund.  The  latter  fund  was 
cut  virtually  in  half  by  the 
transfer. 


Mr.  Randolph  told  the  House 
Labor  Committee  this  week  that 
newspapers  have  generally  agreed 
with  local  typographical  unions 
that  if  the  Taft-Hartley  Law  is 
amended  to  permit  it  they  will  re¬ 
store  pre-1947  closed  shop  condi¬ 
tions. 

When  asked  by  Rep.  Ralph 
Gwinn  how  much  the  ITU  had 
spent  on  avoiding  or  defeating  the 
T-H  Act,  Mr.  Randolph  said  the 
union  had  incurred  expenses  of 
about  $22.5  million. 

Rep.  Bailey  asked  whether  the 
ITU  wants  the  right  to  bargain 
for  a  closed  shop.  Mr.  Randoph 
said  the  union  dms,  and  it  wants 
the  right  to  strike  for  one  or  to 
walk  out  and  stay  out  if  it  doesn’t 
get  it.  He  said  the  ITU  is  opposed 
to  the  union  shop  since  it  would, 
in  effect,  permit  employers  to  se¬ 
lect  the  union’s  membership. 

Discusses  Bogus 

Mr.  Randolph  denied  the  asser¬ 
tion  by  one  congressman  that  most 
“bogus”  type  is  set  at  double  time 
rates.  He  said  most  contracts  call 
for  the  production  of  “reproduc¬ 
tion”  type  at  the  straight  time 
rates. 

In  reply  to  the  assertion  by  Rep. 
Gwinn  that  ITU  had  claimed  pay 
for  895,000  lines  of  unset  bogus 
type  when  the  Si.  Louis  (Mo.) 
Star-Times  suspended  publication, 
Mr.  Randolph  said  the  Star-Times 
had  sold  out  at  an  advantageous 
price,  that  the  local  union  had 
claimed  pay  for  the  lines,  had 
taken  the  claim  to  arbitration  and 
had  lost. 

Mr.  Randolph  said  he  has  under 
preparation  a  complete  history  of 
the  practice  of  reproducing  type 
dating  back  to  1871. 

“We  do  not  refer  to  it  as  ‘bo¬ 
gus,’  ”  he  added.  “We  refer  to  it 
as  reproduction.  It  is  not  in  our 
contracts  as  ‘bogus,’  but  that  is 
the  propaganda  of  the  newspapers, 
and  that  is  why  it  appears  in  the 
Supreme  Court  decision.” 


Bladines  Put 
Daily  in  Field 
At  McMinnville 

McMinnville,  Ore. — On  Wed¬ 
nesday,  April  1,  the  Daily  News- 
Register  will  make  its  debut  here 
as  successor  and  outgrowth  of  the 
weekly  Telephone  Register. 

Publisher  of  the  new  daily  is 
Jack  B.  Bladine.  His  younger 
brother,  Philip  N.  Bladine,  will  be 
editor.  They  recently  purchased 
the  weekly  McMinnville  News  Re¬ 
porter  from  P.  F.  Willoughby  and 
Ed  Younger  and  merged  it  with 
the  Telephone  Register,  which  the 
Bladine  family  has  owned  for  25 
years. 

During  the  past  six  weeks,  while 
plans  for  inaugurating  daily  pub¬ 
lication  were  being  laid,  the 
Bladines  have  published  their 
merged  weekly  paper  as  the  News- 
Register,  in  addition  to  issuing  a 
free-circulation  Yamhill  County 
shopper.  Both  the  weekly  and  the 
shopper  were  terminated  with  is¬ 
sues  of  March  26. 

The  Daily  News-Register  will 
appear  six  days  each  week,  ex¬ 
cluding  Sunday.  Stan  Cody,  for¬ 
merly  of  the  Nampa  (Idaho)  Free 
Press,  has  been  named  circulation 
manager.  Subscription  price  hns 
been  set  at  $1  per  month  by 
rier,  $9  yearly  by  mail. 

United  Press  news  and  picture 
service  has  been  .secured.  William 
S.  Powell  will  be  news  editor,  with 
D.  L.  McDermott  as  business 
manager,  and  Henry  D.  Bussey  as 
advertising  manager. 

The  Bladines  are  sons  of  the 
late  Lars  E.  Bladine,  former  Iowa 
weekly  and  daily  paper  publisher, 
who  bought  the  Telephone  Register 
in  1928.  They  also  own  four- 
year-old  Radio  Station  KMCM, 
McMinnville’s  only  air  outlet.  The 
city,  with  a  present  population  of 
6,750,  has  doubled  in  size  since 
the  1940  census. 


The  Baltimore  proposition  comes 
lose  on  the  heels  of  a  Fresno  pro- 
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logically  arranged  —  as  gathered 
from  Rutherford,  Konkle,  Ches- 
law,  Sheehan,  Cooper  and  Robb. 

By  James  Wright  Brown 

President,  The  Zenger  Memorial  Fund,  Inc. 
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hat  he  had  r-r.nta/'t  u/tth  AT..var.  Artist  Cliff  Young  works  on  his  mural,  depicting  the  election  among  Westchester  citizens  on  the  Ei# 
ier  and  Smith,  the  famous  lawyers  Chester  Village  Green,  in  the  Zenger  Memorial  room  in  the  Sub-Treasury  Building.  New  York  CilJ 

shared  their  indignation  of  the  ^ordingly  they  selected  Zenger  for  *  « 

P-ter  and  probably  aided  ,  two-column, 

he"d%'l  events  Ld  toolc^Tt  to  J.:!;,  “/"l<on  paper-about  8  inches 

Bradford,  proprietor  of  the  Ga-  a  „  the  TrSshlst  adv7«^  wide  by  twelve  inches  in  depth 

rette,  the  only  paper  in  the  Prov-  !■'"  first  i«ue  ‘mpr'nt  and 

ince  and  that  Bradford  refused  to  oflS  wTnov  S^H^Vandit  -Subscriptions  at  three 

print  because  he  was  dependent  carded  Sn  pace  Tand  4^  toe  Jorv  "1’’'"’"®'' 

on  Cosby-s  good  will  for  the  offi-  he  E^stchfster  elutions  '  The  t  J  ‘ 

cial  printing  which  was  the  main  Gazette 

support  of  the  Gazette  opposition  paper— the  Gazette—  thereafter." 

*  ♦  *  made  no  mention  of  it.  people  welcomed  the  Joiir- 

CosBY  meanwhile  had  tried  to  popular  party  nal's  attacks  upon  a  tyrannical 

propitiate  the  angry  people  by  ^  printed  account  of  Governor.  It  had  wit,  ridicule  and 

putting  through  the  assembly  an  Cosby's  actions  would  arouse  such  ballads.  There  were  serious  ar- 
act  by  which  the  Quakers  were  ^  storm  of  indignation  that  he  lic’cs  constructively  calling  for  re- 
restored  to  the  rights  and  priv-  w-ould  surely  be  recalled.  forms  in  government,  and  before 

ileges  enjoyed  in  England,  James  Alexander  wrote  former  the  governor  realized  it,  the  Jour- 

The  popular  party  largely  influ-  Governor  Robert  Hunter —  nal  had  acquainted  that  people 

enced  by  Alexander  and  Smith  “Enclosed  is  the  first  of  a  news-  with  the  boon  of  a  free  press, 
determined  that  the  people  of  the  paper  designed  to  be  continued  being  one  not  controlled  by  the 
Colony  should  see  the  Governor  weekly  and  chiefly  to  expose  Gor-  government.  The  soil  literally  had 
in  his  true  character.  For  this  ernor  Coshy  arid  those  ridiculous  been  yearning  for  the  seed.  ^  . 

purpose  it  was  necessary  they  flatteries  with  which  Mr.  Harison  In  the  second  number  of  the  ®  secur..  an  ii 
should  have  a  newspaper.  Ac-  loads  our  other  newspaper  which  Journal  there  appeared  an  article  (Continued 
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tions  prior  to  publication,  as  mat 
articles  designed  fe 


manuscript  ^ 

•he  Journal  were  found  among Ic 
personal  papers. 

Kent  Cooper  in  his  “Anna  Zfi 
ger — Mother  of  Freedom" — sa) 
.Anna  wras  the  power  behind  t!* 
throne — the  genius  who  first  .so»*- 
the  seed  of  freedom  in  this  lan>i' 
the  first  woman  to  carry  the  ■ 
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Closer  Liaison  Sought 


Between  Ad 

By  Robert  B.  McIntyre 

A  PLAN  for  developing  closer 
liaison  between  the  advertising 
community  and  the  Federal  Trade 
Commission  was  reported  last 
week  at  a  wind-up  session  of  the 
44th  Spring  meeting  of  the  Asso¬ 
ciation  of  National  Advertisers  at 
Hot  Springs.  Va. 

I.  W.  Digges,  ANA  vicepresi¬ 
dent  and  general  counsel,  who  re¬ 
ported  to  the  membership  on  dis¬ 
cussions  involving  the  plan,  em¬ 
phasized  that  the  FTC  had  origi¬ 
nated  the  idea  and  that  it  had 
1 1  been  endorsed  by  the  ANA  board 
of  directors  as  offering  timely  and 
constructive  possibilities.  Mr.  Dig¬ 
ges  also  stressed  that  to  date  dis¬ 
cussion  of  the  idea  had  been  en¬ 
tirely  exploratory;  that  no  com¬ 
mitments  had  been  made. 

As  explained  by  Mr.  Digges, 
the  area  of  potential  FTC-ad  in¬ 
dustry  cooperation  was  first  ex¬ 
plored  in  January. 

The  Board  of  the  ANA  next 
appointed  a  special  committee  to 
;  go  into  all  aspects  of  the  matter. 

I  That  committee  agreed  to  recom- 
!  mend  1)  that  a  consultative  com- 
I  mittee  from  advertising  should  be 
appointed  to  cooperate  with  repre¬ 
sentatives  of  the  Federal  Trade 
Commi-ssion,  2)  that  this  commit¬ 
tee  should  be  representative  of  ad¬ 
vertisers,  advertising  agencies,  and 
advertising  media.  .J)  that  the  func¬ 
tion  of  the  consultative  committee 
would  be  to  study  and  look  for 
ways  to  accomplish  the  objectives. 

“Since  our  January  meeting  with 
the  Commission’s  representatives, 
we  have  continuously  consulted 
with  the  American  Association  of 
Advertising  Agencies  as  to  the  cur¬ 
rent  thinking  of  the  officers  and 
directors  of  the  ANA  and  its  spe¬ 
cial  committee.  Likewise,  the 
Federal  Trade  Commission  has 
been  currently  consulted  at  each 
step  in  the  development  of  the 
ideas  of  both  organizations,”  he 
said. 

“At  all  stages  of  the  discussion, 
it  has  been  made  clear  that  the  co¬ 
operating  group  from  industry 
could  not  and  would  not  get  into 
individual  Federal  Trade  Commis¬ 
sion  cases  involving  advertising, 
but  that  they  would  work  with  the 
Commission  on  types  of  problems 
that  were  common  to  an  entire  in¬ 
dustry  and  not  limited  to  a  single 
manufacturer. 

The  Special  Committee  also 
made  the  following  procedural 
recommendations: 

•  That  the  plan  and  method  of 
operation  be  developed  slowly  and 


Men,  FTC 


be  based  on  cumulative  experi¬ 
ence; 

•  That  publicity  be  kept  to  an 
absolute  minimum  until  the  plan 
has  had  a  chance  to  work; 

•  That  at  the  outset  discussion 
be  limited  to  “copy"  claims,  al¬ 
though  it  was  anticipated  that 
other  questions  relating  to  adver¬ 
tising,  merchandising  and  selling 
could  come  into  the  group’s  dis¬ 
cussions  with  the  Commission  at 
a  later  date. 

“On  Friday,  March  13,  repre¬ 
sentatives  of  the  Federal  Trade 
Commission,  including  Commis¬ 
sioner  Spingarn,  Mr.  Daniel  Mur¬ 
phy  and  Mr.  Charles  Sweeney  met 
with  representatives  of  the  Asso¬ 
ciation  of  National  Advertisers 
and  the  American  Association  of 
Advertising  Agencies  in  New  York 
a.s  the  guests  of  the  Association  of 
National  Advertisers.  At  that 
meeting,  there  seemed  to  be  no 
objection  to  the  objectives  which 
had  previously  been  tentatively 
advanced  by  the  ANA,”  Mr. 
Digges  reported. 

“As  a  start  it  was  proposed  that 
a  group  representing  the  Commis¬ 
sion.  advertisers,  agencies  and  me¬ 
dia  should  meet  every  forty-five 
days,  alternating  as  between  New 
York  and  Washington.  Commis¬ 
sioner  Spingarn  made  it  clear  that 
the  project  was  in  an  exploratory 
stage  and  that  no  commitments 
were  being  made  at  this  time.  The 
group,  thus  coastituted.  would  ex¬ 
plore  these  sorts  of  questions: 

•  How  can  FTC,  with  assis¬ 
tance  from  industry,  protect  the 
public  interest  in  its  determination 
of  what  advertising  claims  are 
false  or  which  mislead  the  pur¬ 
chasing  public? 

•  How  can  FTC.  without  in  any 
manner  failing  to  protect  the  pub¬ 
lic,  or  to  fulfill  its  responsibilities, 
work  with  the  advertising  industry 
to  help  effectuate  its  own  program 
of  self-regulation? 

•  How  can  sources  of  intel¬ 
ligence  and  information  be  im¬ 
proved  as  to  unfair  practices 
so  that  they  may  be  more  effec¬ 
tively  stopped  at  their  inception 
before  they  become  widespread? 

•  How  can  FTC  achieve  a  more 
effective  dissemination  of  its  rul¬ 
ings  and  decisions  for  the  benefit 
of  all  concerned? 

•  How  can  industry  help  FTC 
evaluate  the  properties  and  per¬ 
formance  values  of  new  products 
for  which  no  general  fund  of  in¬ 
formation  exists? 


editor  &  PUBLISHER  for  March  28,  1953 


OFF-THE-RECORD  analysis  of 
the  current  Washington  scene  was 
provided  the  ANA  membership  by 
Philip  R.  Graham,  publisher,  the 
Washington  (D.  C.)  Post  at  last 
week’s  meeting  in  Hot  Springs,  Va. 
This  week,  Mr.  Graham  was  elect¬ 
ed  chairman  of  the  Advertising 
Council,  Inc. 

“That  is  where  we  stand  at  the 
moment.” 

Other  speakers,  including  J. 
Ward  Maurer,  director  of  adver¬ 
tising,  Wildroot  Company  and 
chairman  of  the  ANA  board  and 
Paul  B.  West,  ANA  president, 
along  with  Mr.  Digges.  empha¬ 
sized  that  while  discussion  of  the 
concept  of  closer  liaison  so  far 
had  been  among  representatives 
of  the  FTC,  ANA  and  the  Ameri¬ 
can  Association  of  Advertising 
Agencies,  it  was  recognized  by 
all  concerned  that  many  other 
groups  in  advertising  including 
those  representing  advertising  me¬ 
dia.  should  participate  in  the  de¬ 
velopment  of  this  plan. 

The  AN, A  meml^rship  was  as¬ 
sured  by  all  three  speakers  that  it 
was  not  being  led  into  a  trap  or 
“spider’s  web." 

■ 

Washington  Market 
Brand  Analysis  Issued 

Washington  —  Forty  household 
items  are  covered  for  the  first 
time  in  the  Washington  Star’s  third 
annual  Consumer  Analysis  survey, 
copies  of  which  were  made  avail¬ 
able  this  week  to  advertisers  and 
their  agencies.  The  total  of  prod¬ 
ucts  surveyed  now  exceeds  200. 

The  study,  one  of  17  market 
research  jobs  done  by  a  group  of 
newspapers  across  the  country, 
reached  into  5,000  families  for  a 
brand  checkup  last  December. 
Questionnaires  were  mailed  to  fam¬ 
ilies  and  individuals  who  do  their 
own  buying  and  cooking.  As  a 
reward  for  completing  the  ques¬ 
tionnaire,  each  respondent  re¬ 
ceived  a  shopping  bag  filled  with 
41  grocery  products. 

A  special  crew  made  shelf 
checks  at  175  independent  grocery 
stores  and  60  independent  drug 
stores. 


Elect  Graham 
Chairman  of 
Ad  Council 

Philip  L.  Graham,  publisher  of 
the  Washington  (D.  C.)  Post,  was 
elected  chairman  of  the  board  of 
directors  of  the  Advertising  Coun¬ 
cil  at  the  council’s  annual  meeting 
in  Washington,  D.  C..  this  week. 
Mr.  Graham  has  been  a  council 
director  since  1948  and  for  the 
past  two  years  has  served  as  chair¬ 
man  of  the  board’s  Executive 
Committee.  Mr.  Graham  is  the 
first  newspaper  man  ever  elected 
chairman. 

The  eighth  to  hold  the  highest 
office  in  the  national,  non-profit 
public  service  advertising  organ¬ 
ization,  he  succeeds  Howard  J. 
Morgens,  vicepresident  in  charge 
of  advertising,  the  Procter  & 
Gamble  Company.  Mr.  Morgens 
now  assumes  chairmanship  of  the 
board’s  Planning  Committee. 

At  the  same  meeting,  Thomas 
D’Arcy  Brophy,  president  of  the 
American  Heritage  Foundation, 
presented  to  the  council  the  first- 
place  award  in  the  1952  National 
Register  and  Vote  Competition, 
for  “the  greatest  leadership  in  cre¬ 
ating.  planning,  launching  and 
carrying  to  a  successful  conclu¬ 
sion  all  advertising  phases”  of  the 
national,  non-partisan  Register 
and  Vote  campaign  last  year. 

Other  council  officers  elected  at 
this  week’s  meeting  included: 
Stuart  Peabody,  assistant  vicepres¬ 
ident,  the  Borden  Company,  who 
was  elected  a  vicechairman  of  the 
board;  Louis  N.  Brockway,  execu¬ 
tive  vicepresident  of  Young  &  Ru- 
bicam.  Inc.,  and  I.eo  Burnett,  pres¬ 
ident  of  Leo  Burnett  Company, 
Inc.,  who  were  re-elected  vice- 
chairmen. 

The  directors  also  re-elected 
Theodore  S.  Repplier  as  president 
of  the  council;  as  vicepresident, 
Allan  M.  Wilson  and  George  P. 
Ludlam;  as  secretary.  Frederic  R. 
Gamble,  president,  American  As¬ 
sociation  of  Advertising  Agencies; 
as  treasurer.  Paul  B.  West,  presi¬ 
dent.  Association  of  National  Ad¬ 
vertisers. 

Eight  new  directors  were  elected 
to  the  board.  Edward  G.  Gerbic 
and  H.  M.  Warren  were  named  to 
represent  advertisers.  Mr.  Gerbic 
is  vicepresident  in  charge  of  mer¬ 
chandising  and  advertising,  John¬ 
son  &  John.son,  Inc.  Mr.  Warren 
is  vicepresident  in  charge  of  ad¬ 
vertising  and  sales  promotion.  Na¬ 
tional  Carbon  Co. 

Fred  Adams,  president.  G.  M. 
Basford  Co.,  was  elected  to  repre¬ 
sent  advertising  agencies. 

William  E.  Robinson,  executive 
vicepresident.  New  York  Herald 
Tribune,  joins  the  board  as  a  rep¬ 
resentative  of  newspapers. 
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VanAurmen  Calls  Papers 
Best  Advertising  Media 

Because  newspapers  cover  all  1952.  local  newspaper  advertising 
the  interests  of  all  the  people,  (retailers’)  investment  reached  $1,- 
they  are  the  best  media  for  ad-  906,900,000. 


Candy  Bai  Is  Reps  Retailing 

New  Ad  Medium  Pitch  Given  to 

Chicago  —  Cook  Chocolate 

Company  announced  here  this  *  ifcVAVdUOdo 

week  a  new  copyrighted  advertis-  More  than  100  of  the  largest 
ing  medium — Advertising  Choco-  advertisers  in  the  New  York  Cits 
late  Bars.  area  were  guests  this  month  of  the 

The  entire  face  of  the  chocolate  New  York  chapter  of  the  Amer 
bar  is  available  to  the  customer  jean  .Association  of  Newspaper 
for  advertising,  according  to  Her-  Representatives  at  the  showing  of 
man  Schmidt,  sales  manager.  Any  the  newspaper  presentation,  “Revo- 
copy,  including  photos  and  sketch-  huion  In  Retailing  and  Its  Impan 
e>,  can  be  used  on  the  wrapper.  on  .Advertising.”  Ernest  Mennell, 

chapter  president,  announced  thh 

R.O.P.  Color  Group  week. 

-  _  ,  ,  .  r*  1  j  Mennell,  of  Moloney,  Re 

J^^OmOGrSnip  tnlCir^GCl  gan  &  Schmitt,  newspaper  repre- 
Expanded  representation  from  sentatives,  said  the  presentatioD 
the  American  Newsoaoer  Publish-  was  made  at  a  series  of  four 


vertisers,  Irvin  R.  Van  Aurmen,  Mr.  Van  Aurmen  noted  also  Schmidt,  sales  manager.  Ai 

advertising  director,  the  Paw-  that  more  and  more  of  the  coun-  copy,  including  photos  and  sketch 
tucket  (R.  1.)  Times,  declared  try’s  leading  manufacturers  are  qp  jfp.  wrapper. 


this  week.  increasing  their  advertising  invest-  - — - 

“Morning,  noon,  and  night,  ment  in  newspapers.  1}  D  1  r' 

nothing  takes  the  place  of  t’ne  “They  have  concluded  that  the  U.U.Jr .  OOlOr  VjrrOUp 
newspapers  in  the  lives  of  the  medium  that  sells  best  for  the  re-  M©nib©rsllip  Enlctr^GCl 
American  people,”  he  said.  “Only  tailer  will  sell  best  for  the  manu-  e 

the  newspaper  brings  the  people  factiirer;  so,  since  1946  the  money  Expanded  r^resentation  froi 
the  full  story,  without  which  spent  by  manufacturers  in  back-  American  Newspaper  Puolisl 


Expanded  representation  from 
the  American  Newspaper  Pu'olish- 


knowlcdge  our  lives  would  not  ing  up  retail  outlets  with  adver- 
be  complete.”  lising  in  local  newspapers  has  in- 


ers  Association  has  been  made  on  luncheons — March  4,  11,  18  and  ] 
the  Subcommittee  on  Run-of-Paper  25.  Sales  and  advertising  execu 


.Mr.  Van  Aurmen  was  one  of  creased  by  leaps  and  bounds  from 
six  speakers  on  the  subject,  “Where  $270,000,000  in  1946  to  an  esti- 
Shall  I  Place  My  Ad?”  at  a  forum  mated  $551,600,000  in  1952.” 
conducted  March  2.^  at  Providence  ■ 

College.  5  Food  Editors 

t.nters  Home  Daily 

The  Times'  ad  director  pointed  Receive  Awards 

out  that  the  newspaper  i.s  the  only  CHICAOO-Five  newspaper  food 
medium  which  enters  the  home  „^ow  bell”  awards 

daily  under  conditions  which  per-  American  Dairy  Associa- 

mit  examina  ion  by  every  member  “distinguished  service”  in 

of  the  family  at  his  or  her  own  incorpor- 

c  J^sing.  dairv  products.  Awards  were 

Newspapers  thoroughly  perfo-  presented' here  this  week  at  the 
rate  a  marke  ;  they  reach  all  ^4,^  ^DA  meeting. 

Classes  of  people  regardless  of  so- 


Color  set  up  jointly  with  the  tives  attended. 


.American  .Association  of  Advertis- 


Mr.  Mennell  said  that  those 


m.icr^sThonot^h  .n  1952  ”  Agencies.  The  members  are:  who  saw  “Revolution  In  Retail- 

mated  $551,600,000  in  1952.  For  the  ANPA;  that  “newsnaners  hav^ 


ing”  agreed  that  “newspapers  havt 


.lame.s  H.  Armistead.  Nashville  focused  attention  on  the 

(Tenn.)  Tennessean  and  Banner;  problerns  connected  with 

Amon  G.  Carter,  Jr.,  Ft  Worth  he  development  of  self-service  or 


(Texas)  Star-Telegram; 

Julian  J.  Eberle.  Cox  Newspa 
pers.  Miami,  Fla.; 


’robot  selling.’  but  perhaps  they 
have  come  up  with  constructive 
suggestions  about  how  advertisini 


Earl  J.  Gaines.  Pittsburgh  (Pa.)  effective  at  the  local 

level,  at  a  low  cost. 


Press; 

Henrv 


aling  dairy  products.  Awards  were  (Pa.)  Post-Gazette; 

presented  here  this  week  at  the  Joseph  E.  McMullen.  Milwaii- 

14th  annual  ADA  meeting.  kee  (Wis.)  Journal; 


cial  position,  prejudices  or  cul¬ 
ture.”  he  declared.  “They  are  t’ne 
daily  shopping  guide  of  the  Amer¬ 
ican  family.” 

Mr.  Van  Aurmen  cited  the  vari¬ 
ous  types  of  local,  national  and 


14th  annual  ADA  meeting. 

Those  receiving  awards  were 
Isabel  DuBois,  Chicago  Daily 
News;  Mary  Meade,  Chicago  Trib¬ 
une;  Clarice  Rowlands,  Milwau¬ 
kee  (Wis.)  Journal;  Helen  Mes- 


Henrv  Garland.  Pittsburgh  The  presentation,  Mr.  Mennell 
a.)  Post-Gazette;  pointed  out.  makes  it  clear  there 

Joseph  E.  McMullen.  Milwau-  are  variations  in  the  national  dis- 
e  (Wis.)  Journal;  tribution  pattern,  and  that  though 

Henry  Messina,  Lew  Angeles  a  brand  may  be  successful  in  one 


(Calif.)  Herald  and  Express; 

Fred  Shafer,  Chicago  (1 
Tribune: 


f;  market,  in  others  its  sales  success 
(Ill.)  varies. 

“Even  brands  with  national  dis- 


senger,  Denver  (Colo.)  Post;  and  Science  Monitor; 


Herbert  T.  Stanger,  Christian  tribution.”  he  said,  “have  varying 


degrees  of  acceptance,  reflecting 


international  news,  the  special  Wintiifred  Jardine,  Salt  Lake  City 
features  and  columns  and  the  car-  Deseret  News. 


A.  Henry  Tolley,  Philadelphia  each  market’s  characteristics  or 


toons  that  appeal  to  readers  and 
said  people  rely  on  their  news¬ 
papers  for  the  kind  of  news  they 
can  get  nowhere  elese. 

“Newspaper  advertising  is  pre¬ 
ferred  as  the  most  aseful  of  all 
advertising  media  by  housewives,” 
Mr.  Van  Aurmen  said.  He  re- 


Johnson  in  N©w  Spot 

Merrold  S.  Johnson  has  been 
appointed  advertising  director  of 
all  newspaper,  television,  radio 


(Pa.)  Inquirer. 

For  AAA  A; 

George  B.  Dearnley.  McCann 
Erickson,  Inc.,  New  York,  N.  Y.; 


idio^yncrasies.  Direct  advertising 
impact  is  the  all-important  factor, 
rather  than  indirect  advertising 
and  newspapers  are  a  direct  adver- 


Ernest  Donohue,  Batten,  Barton,  tising  medium,  as  the  retail  adver- 


Durstine  &  Osborn,  Inc. 

Eli  Gordon,  J.  Walter  Thomp- 


advertising  for  son  Co.,  New  York,  N.  Y.; 


Bankers  Life  &  Casualty  Com¬ 
pany,  Chicago.  He  had  been  ad- 


tiser  well  knows. 

Mr.  Mennell  said  that  “Revolu¬ 
tion  In  Retailing  and  Its  Impact  on 


Erwin  Miessler,  Needham,  Louis  Advertising”  is  now  available  for 


&  Brorby,  Inc.,  Chicago,  Ill.; 


showing  by  the  AANR  chapters 


ferred  to  a  conUnuing  survey  vertising  director  of  Hotgjoint,  John  F.  Aldinger,  Young  &  Ru-  “at  all  times,  anywhere  in  the 
which  shows  that  80  per  cent  of  bicam,  Inc.,  New  York,  N.  Y.  country.” 

the  men  and  95  per  cent  of  the 
women  read  some  advertising  in 
average  newspapers. 

Depend  on  Newspapers 
“The  same  survey  shows  that 
advertising  on  left-hand  pages  is 
just  as  well  read  as  on  right-hand 
pages,  exploding  the  old  idea  that 
right-hand  pages  are  best. 

“The  newspaper  editor’s  objec¬ 
tive,”  he  continued,  “is  to  bring 
all  the  g>eople  together.  On  this 
basis  he  edits  his  daily  newspaper 
for  everybody  in  your  city  and 
thus  gathers  all  the  people  into 
one  big  market  place. 

“That  is  why  the  most  success¬ 
ful  retailers  here  in  this  city  and 
all  over  America,  put  most  of 
their  advertising  dollars  in  news¬ 
papers.  .Attending  the  last  of  a  scries  of  four  luncheons  given  by  the  New  York  chapter,  AANR,  to  present  ih 

“Doesn’t  it  make  sense  to  de-  “Revolution  in  Retailing  and  Its  Impact  on  Advertising”  w-ere,  from  the  left:  Douglas  Taylor  of  J.  * 
pend  on  the  medium  the  custom-  McKinney  &  Son,  AANR  president;  Norman  B.  Smith,  advertising  manager.  Sunshine  Biscuits:  Duk' 
ers  depend  on?”  he  said.  He  Volk,  mediaman,  Thompson-Koch;  Robert  T,  Gould,  manager,  general  advertising,  Bridgeport  (Cons.) 
added  that  it  is  estimated  that  in  Post-Telegram;  and  Ernest  A.  Mennell  of  Moloney,  Regan  &  Schmitt,  chapter  president. 
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Advertising  Offices:  Pkitadelpkia,  Filbert  and  Juniper  Streets  •  New  York,  285  Madison  Avenue 

National  Advertising  Representatives:  .Sav>'er>frrira5oa-^’a/i&er  Company  •  Chicago  •  Detroit  •  Atlanta  •  Los  Angelea 
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San  Praneiieo 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 

Evening  and  Sunday 


NAEA  Assists 
College  Men 
In  Ad  Careers 

The  Newspaper  Advertisi:; 
Executives  Association  is  at  ,, 
ing  two  problems  in  the  field 
education,  namely  getting  sr. 
dents  interested  in  newspaper 
vertising  as  a  career  and  streng:- 
ening  the  teaching  arm  thro  . 
summer  fellowships  for  teacher 

Chairman  Russell  E.  SooK' 
Lexington  (Ky. )  Herald-Lead, 
and  his  Schools  and  Colltg 
committee  produced  “Careers 
Newspaper  Advertising”,  a  both 
let  which  has  received  enthush- 
tic  approval  in  academic  circle 

This  book  tells  the  studer 
what  can  be  expected  of  him  ai 
what  rewards  he  can  expect  c 
the  newspaper  advertising  prof^ 
sion.  Educators  are  using  it  i; 
“counselling  periods”  and  copie 
are  available  to  them  for  sue 
purposes  by  writing  to  the  NAEl 
Secretary,  Robert  C.  Pace,  C 
N.  Vermilion  St.,  Danville,  Ill. 

Newspapers  have  already  tr 
dered  more  than  2,500  copies  o: 
the  book  for  distribution  : 
“newspaper-sponsored  career  dr¬ 
ies”;  placement  of  copies : 
“school  and  public  libraries:  t 
the  basis  of  talks  by  newspapr 
people  before  graduating  classe- 
mailings  to  graduating  studer. 
and  distribution  to  carrier  sal^ 
men  in  the  junior  and  senr 
classes.  Copies  are  available  * 


The  Advertiser  and  The  Newspaper 


Editorial  Support  Seen 
Making  Plus  Ad  Business 


mental  in  raising  the  rating  of 
the  Elizabethton  high  schools. 
The  Star  pointed  up  the  new  rat¬ 
ing  with  news  stories  and  adver¬ 
tising  congratulations.  This  was 
combined  with  a  graduate’s  day 
edition  and  “included  5,800  inch¬ 
es  of  advertising  in  a  64-page 
paper.” 

Other  special  editions  roll  off 
the  presses  at  frequent  intervals, 
all  for  a  worthwhile  purpose  and 
all  heavily  merchandised  and  pro¬ 
moted.  Along  this  line  Mr.  Wad¬ 
dell  said,  “When  we  win  recogni¬ 
tion  we  let  our  readers  know 
about  it.  We  print  the  story — 
with  no  less  modesty  than  we 
can  possibly  get  by  on — because 
we  want  our  readers  to  take  the 
same  pride  in  their  paper  that  we 
take  in  it.  And  they  do.  As  a  re¬ 
sult  they  are  more  apt  to  listen 
to  what  we  have  to  say.” 

Mr.  Waddell  continued  that 
merchandising  service  is  one  that 
is  often  overlooked  and  taken  too 
small 

such  as  the  Star,  we 


From  1946  to  1952  ....  in 
seven  years  ....  263  NEW  in¬ 
dustrial  companies  started  busi¬ 
ness  in  Worcester  —  and  these 
263  alone  currently  pay  over 
20  million  dollars  yearly  to  their 
5900  employes!  This  steady, 
solid  growth — plus  the  tremen¬ 
dous  expansion  of  Worcester's 
other  500  established  plants  — 
makes  Worcester's  industrial 
gain  more  than  DOUBLE  that  of 
the  national  average. 

Your  product  will  get  the  un¬ 
divided,  buy-conscious  attention 
of  the  compact,  high-income 
Worcester  market,  by  consistent 
advertising  in  the  Telegram- 
Gazette  —  the  papers  that  tell 
and  sell  —  1 54,490  of  them 
daily,  104,308  every  Sunday. 


lightly.  Said  he,  “On  a 
newspaper, 

cannot  sit  back  and  expect  the 
general  advertising  to  flow  in.  We 
have  to  go  after  it.”  Thorough 
merchandising,  he  added,  is  the 
way  to  build  up  a  market’s  rec¬ 
ognition.  He  presented  case  his¬ 
tories  to  prove  how  this  activity 
on  the  part  of  the  Star  helped  the 
daily  and  the  community.  From 
the  merchandising  came  increased 
advertising  schedules  from  those 
advertisers  who  had  tied  in.  Let¬ 
ters  of  congratulation  came  in 
from  these  advertisers  and,  in 
many  cases,  were  reproduced  and 
used  to  get  more  advertising. 

The  Star  publisher  went  on  to 
make  suggestions  for  special  elec¬ 
tion  editions  and  told  how  to 
promote  them  so  that  the  candi¬ 
dates  would  take  extra  space  as 
the  campaign  grows  hot.  In  addi¬ 
tion  he  listed  numerous  planned 
features  and  their  promotions. 

Most  of  these  were  named  as 
annual  events  with  the  Elizabeth¬ 
ton  Star  and  took  in  every  month 
of  the  year. 

“Reader  confidence,”  Mr.  Wad¬ 
dell  concluded,  “sells  advertising 
that  sells  merchandise.” 
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Ad  Agency  Extendi 
Privileges  to  Reps 

Columbus,  O.  —  Byer  &  Bo* 
man  Advertising  Agency  ^ 
formed  the  Reps’  Club  with 
Cullen  of  John  W.  Cullen  Cor 
pany,  Cleveland,  as  holder  >'• 
Membership  Card  No.  1. 

Members  are  entitled  to  atw* 
the  daily  cocktail  hour,  use  near^ 
parking  facilities,  get  help  ft'® 
secretaries  on  letter-writing 
travel  reservations,  use  the  libra"' 
and  “see  any  B&B  account  exe-' 
tive  within  10  minutes.” 


WORCESTER,  MASSACHUSETTS 

Cvorg*  F.  Booth,  Mluhtr 

MOLONEY,  REGAN  t  SCHMITT,  hC. 

Netienof  Ktprtt»ntalir»$ 


sales  reports  get  brighter 

< 

// 


BIUION  DOLLAR  SPOKANE  MARKET 


/t’s  one  of  the  three 
Must  Markets  in  the 
Pacific  Northwest 

YES,  PACIFIC  NORTHWEST  SALES  REPORTS  DO  GROW  BRIGHTER  WHEN 
YOU  COVER  THE  BILLION  DOLLAR  SPOKANE  MARKET.  A  nationally  famous 
market  in  its  own  right,  it  is  of  particular  importance  in  any  Pacific  Northwest 
soles  program.  The  Spokane  Market  is  a  distinctly  independent  and  unified 
trade  area,  distant  from  ond  unaffected  by  advertising  in  coastal  cities  300  miles 
or  more  away.  It's  BIG— more  than  a  million  prosperous  residents  whose  needs 
resulted  in  soles  of  retail  merchandise  in  excess  of  994  million  dollars  in  19S1I 
It's  RICH— buying  income  tops  a  billion  dollars  annually  and  income  per  form  is 
nearly  double  the  U.  S.  farm  averagel  It's  EASY  to  selll 

You  can  tap  the  full  buying  power  of  the  entire  Spokane  AAarket  easily  and 
economicolly  with  just  one  great  selling  medium.  .  .  .  The  Spokesman-Review 
and  Spokane  Daily  Chronicle.  These  are  the  papers  Spokane  and  Inland  Empire 
residents  have  read  and  shopped  from  since  pioneer  days.  They  are  accepted 
as  home-town  newspapers  the  length  and  breadth  of  the  vast  market.  With  89% 
of  all  subscribers  receiving  their  newspapers  by  carrier  delivery  at  home,  the 
Spokane  Dailies  hove  the  acceptance  and  coverage  which  sells  the  Spokane 
Market  as  does  no  other  advertising  medium. 

So  be  sure  your  soles  program  is  reoching  the  more  than  a  million  residents 
of  the  Spokane  Market  and  watch  your  sales  reports  get  brighter  and  brighter. 


Accepted  as 

Home-Town  Newspapers 
the  Length  and  Breadth 
of  the  Inland  Empire 


Advertiting  lttpr«B«ntotiv*<;  CreBmer  &  Woodword,  Inc..  New  YoHi.  Chicogo,  Dntrott. 
Im  Angele*.  Son  Froncnco,  AHonfo.  Color  RoprotonfotivoB,  SUNDAY 
SPOKESMAN-IEVIEW.  Comic  Sections:  Metropoliton  Group. 


'  Combined  Daily 

CIRCULATION 

Now  Over 

160,000 

81J84%  UN-duplicated 
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A  Little  Drama 
at  the  Grocery! 

The  NEED  for  wisely  placed 
“Test”  Canvpaipns  is  demon¬ 
strated  every  hour  almost  in 
retail  establishments  where  Cust¬ 
omer  and  Merchant  meet.  This 
due,  of  course,  to  the  amazinit 
chanse  in  the  products  them¬ 
selves,  as  competition  frets  red- 
hot. 

Milady  of  the  purse-strinys. 
an  arbiter  of  not  alone  FOODS 
but  everythinp  else,  asks  her 
pet  procer  or  her  super-market 
lor  “That  NEW  Two-for-One” 
locally  advertised  article.  Means 
money-saving.  She’s  willing  to 
try  something'  she  has  NOT  used 
BEFORE. 

“No,”  says  the  chap  behind 
the  counter,  “hadn’t  heard  of 
it,”  “Yes,  you  MUST  HAVE,’’ 
says  she.  But — in  the  big  maj¬ 
ority  of  cases,  the  dealer  is  as 
keen  lor  both  the  new  product 
and  its  tied-in  advertising,  na¬ 
tionally,  as  his  customers.  The 
true  “Test  Campaign”  ends  by 
making  BOTH  happy. 

The  True  Test  of  a 
“TEST  MARKET” 


Almost  all  markets  today  are 
leaning  heavily  in  the  direction 
of  that  “Test”  idea,  SOME  mar¬ 
kets,  however,  long  ago  PROVED 
the.v  deserved  a  handsome  bonus 
in  this  held,  .\ltoona  is  certainly 
one  of  them. 

It  has  a  thoroughly  modem 
shopping  sector;  it  has  buying 
power;  it  has  an  immense  sur¬ 
rounding  Trade  Area:  its  re¬ 
sources,  industrially  and  agricul¬ 
turally,  are  firmly  established. 
And — the  people  are  as  alert  for 
what’s  NEW  as  the  Weather 
Man, 

Then — add  to  this,  an  evening 
newspaper,  covering  the  entire 
marki-t.  that  always  is  side-by- 
side  with  Mother’s  shopping  list. 


Richard  E.  Beeler 

Advertising  Manager 


Eltoona’ 


l^//oom,  Jiis(^5/mntjfbper ) 


SlRtrror 
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ARF  Publishes  Study 
Of  Daily*s  Audience 


The  Advertising  Research  Foun¬ 
dation  this  week  published  its  first 
study  of  a  newspaper  audience  and 
its  characteristics.  The  152-pagc 
report  is  based  on  a  $36,000  audi¬ 
ence  study  of  six  average  issues 
of  the  Des  Moines  (Iowa)  Sunday 
Register  and  two  average  issues 
of  its  monthly  magazine  supple¬ 
ment,  the  Iowa  Farm  and  Home 
Register. 

The  study  marks  the  first  time 


The  study  was  designed  to  give 
advertisers,  advertising  agencies 
and  the  publisher  as  complete  a 
picture  as  possible  of  the  size  and 
characteristics  of  the  audience 
reached  in  Iowa  by  an  average 
issue  of  the  Des  Moines  Sunday 
Register  and  the  Iowa  Farm  and 
Home  Register. 

A  probability  sample  represent¬ 
ing  the  entire  adult  population  of 
Iowa,  15  years  of  age  and  older. 


that  a  daily’s  audience  has  been  residing  in  private  dwellings,  was 
completely  dissected.  State-wide  selected.  The  2,760  interviews 
audience,  for  example,  is  broken  completed  for  this  study  provide 
down  via  easy-to-follow-tables  to  data  on  (1)  the  size  and  charac- 
show  the  audience  make-up  by  age  teristics  of  the  total  audience 
groups,  economic  levels,  educa-  reached  by  an  average  issue  of  the 
tional  levels,  occupation  of  house-  Des  Moines  Sunday  Register;  (2) 
hold  head,  marital  status,  house-  the  size  of  the  exclusive  and  dup- 
wife  status  of  women,  number  of  Heated  audiences  of  the  Sunday 


household  members,  home  tenure, 
telephone,  radio-TV  set  owners, 
etc. 

Characteristics  tables  present  a 
comparison  of  how  readers,  non¬ 
readers  and  total  population  di¬ 
vide  according  to  the  same  classi¬ 
fications. 

In  other  words,  audience  tables 
show  the  per  cent  and  number  of 
people  reached  by  the  Sunday 
Register,  while  the  characteristics 
tables  show  how  the  readers  are 
distributed  in  comparison  with  the 
non-readers,  and  the  whole  popu¬ 
lation. 

Actually  it  is  two  reports  in  one, 
for  it  includes  the  first  ARF  study 


of  a  farm  paper  audience  and  sample  were  selected  by  objective 

methods.  Every  individual  in 
Iowa  had  a  known,  positive  chance 
of  being  included  in  the  sample. 
As  a  result,  it  is  possible  to  meas¬ 
ure  the  reliability  of  the  sample 
estimates. 

In  this  survey,  questions  were 
included  in  the  interviews  to  pro¬ 
vide  the  data  for  a  “circulation 
check”  on  the  Des  Moines  Sunday 
Register.  The  survey  estimate  of 
the  sales  of  the  Des  Moines  Sun¬ 
day  Register  in  Iowa  was  511,511 
copies,  while  the  actual  average 


characteristics  —  based  on  total 
population.  The  study  is  based  on 
2,760  interviews  made  by  Alfred 
Polltz  Research,  Inc.,  under  ARF 
supervision. 

The  entire  cost  of  the  study  was 
paid  by  the  Des  Moines  Sunday 
Register  which  had  asked  the  ARF 
to  make  a  validated  study  which 
would  provide  the  advertising  in¬ 
dustry  with  complete  information 
about  the  total  audience  of  the 
Sunday  Register  and  the  Iowa 
Farm  and  Home  Register  within 


the  State  of  Iowa,  as  well  as  data  sales  of  the  six  surveyed  issues  in 


on  the  size  of  the  respective  audi¬ 
ences  among  the  farm  population 
within  the  state. 

The  report  also  includes  data  on 
the  exclusive  and  duplicated  audi¬ 
ences  of  the  Sunday  Register  as 
well  as  information  about  the 
state-wide  and  farm  audiences  of 
each  section  of  the  newspaper. 

Committee  Approval 

The  ARF  Technical  Committee 
approved  the  specifications  drawn 
up  for  this  study  before  it  went 
info  the  field.  After  field  work  and 
tabulations  were  completed  and 
the  report  was  written,  it  was  sub¬ 
mitted  to  the  Technical  Commit¬ 
tee  for  a  careful  review.  The 
committee  approved  it. 


70.6  per  cent  of  the  urban  people 
and  66.4  per  cent  of  the  rural 
people. 

The  farm  audience  of  the  Do 
Moines  Sunday  Register  is  com¬ 
posed  of  370,000  readers,  repre¬ 
sent  63.7  per  cent  of  the  farm 
people. 

Exclusive  Audience 
Nine  hundred  and  eighty  thou¬ 
sand,  or  74.5  per  cent  of  the  total 
state-wide  audience  of  the  Des 
Moines  Sunday  Register  did  not 
read  any  other  Sunday  newspaper. 

This  exclusive,  or  unduplicated, 
audience  includes  66.1  per  cent  of 
the  paper’s  urban  readers  and  82.4 
per  cent  of  its  rural  readers. 

Of  the  farm  people  who  read 
the  Des  Moines  Sunday  Register. 
310,000  or  83.2  per  cent  said  that 
they  read  the  Sunday  Register 
only. 

To  obtain  data  on  the  exclusive 
and  duplicated  audiences  of  the 
Des  Moines  Sunday  Register,  all 
readers  of  the  Sunday  Register 
were  questioned  on  the  most  re¬ 
cent  issue  of  each  Sunday  paper 
published  in  Iowa  or  contiguous 
states — provided  the  paper’s  cir¬ 
culation  was  equal  to  2  per  cent 
or  more  of  the  hoaseholds  in  the 
county  in  which  the  respective  in¬ 
terviews  were  being  made. 

This  procedure  led  to  the  study 
of  different  newspapers  at  differ¬ 
ent  locations.  In  some  locations, 
the  Des  Moines  Sunday  Register 
was  the  only  new.spaper  studied, 
while  in  other  locations  respond¬ 
ents  were  asked  about  as  many  as 
four  other  Sunday  newspapers. 
In  each  sample  location,  interview¬ 
ers  carried  only  copies  of  the  most 
recent  issue  of  the  Sunday  news¬ 
papers  which  met  the  “2%”  stip¬ 
ulation. 

The  following  Sunday  newspa¬ 
pers  figured  in  the  various  inter¬ 
viewing  areas:  Alherta  Lea  Trib¬ 
une,  Cedar  Rapids  Gazette,  Chi¬ 
cago  Heraid-American,  Chicago 
Tribune,  Chicago  Sim-Tinus. 
Council  Rliifls  Nonpareil,  Daven¬ 
port  Democrat,  Dubuque  Tele¬ 
graph-Herald,  Minneapolis  Trib¬ 
une,  Omaha  World  -  Herald,  St- 
Joseph  News-Press,  Sioux  Cit} 
Journal,  and  Waterloo  Courier, 

In  interviewing,  exactly  the  same 
questions,  including  the  question 
on  readership  of  individual  sec¬ 
tions,  were  asked  about  each  news¬ 
paper  included  in  the  interview’’ 
This  was  done  so  that  the  proce¬ 
dure  for  determining  a  reader  ol 
all  the  papers  would  be  compar¬ 
able — even  though  the  design  of 
the  survey  does  not  permit  the 
publication  of  data  on  the  other 
papers. 

Non-readers  of  the  Des  Moines 
Sunday  Register  were  not  ques¬ 
tioned  about  other  Sunday  news¬ 
papers  since  the  purpose  of  askm? 
respondents  questions  about  otK^ 
Sunday  newspapers  was  to  <8’ 
termine  the  proportion  of  Sunday 
Register  readers  who  also  read 
some  other  Sunday  paper.  There¬ 
fore,  it  is  not  passible  to  derive 
from  this  study  audience  data  fw 
the  other  Sunday  newspapers. 
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Register,  and  finally  (3)  the  size 
and  characteristics  of  the  audience 
reached  by  an  average  issue  of  the 
Iowa  Farm  and  Home  Register. 

Since  farmers  represent  such  an 
important  part  of  the  Iowa  mar¬ 
ket,  the  survey  was  de.signed  so 
the  farm  population  could  be  re¬ 
ported  on  completely  and  sepa¬ 
rately. 

Interviews  were  made  in  260 
areas  located  in  42  of  the  99  coun¬ 
ties  of  Iowa.  The  Statistical  Lab¬ 
oratory  of  Iowa  State  College  co¬ 
operated  with  Alfred  Politz  Re¬ 
search,  Inc.,  in  the  selection  and 
mapping  of  sample  segments. 

The  people  included  in  the 


Iowa  as  reported  by  the  publisher 
were  516,722  copies.  On  a  per 
cent  basis,  the  survey  estimated 
average  for  six  issues  was  65.5  per 
cent,  while  the  total  actual  sales 
of  the  Des  Moines  Sunday  Reg¬ 
ister  in  Iowa — divided  by  the  num¬ 
ber  of  households  in  Iowa — was 
66.2  per  cent. 

In  round  figures,  the  state-wide 
audience  of  the  Des  Moines  Sun¬ 
day  Register  was  found  to  be  1,- 
310,000.  This  is  68.4  per  cent 
of  the  1,920,000  people  15  years 
of  age  and  older  in  Iowa.  The 
latter  figure,  embracing  all  of  the 
upper  ’teens  and  adults  in  the 
state,  constitute  the  population 
base  of  this  study. 

The  state-wide  audience  includes 
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Nobody  in 
Washington 


about  where 


to  go 

for  results  i 

IT 


The  Washington  Star 

Evening  and  Sunday  Morning  Editions 
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Dept.  Store  Has  Run  Ad 
Every  Day  for  34  Years 


The  Anderson  (S.  C.)  Inde¬ 
pendent-Tribune  and  Daily  Mail 
recently  reproduced  as  an  1,800- 
line  “house”  ad  a  letter  received 
from  W.  E.  Gallant,  head  of  the 
Gallant-Belk  Co.,  local  department 
store,  in  which  he  reminded  Pub- 


RETAIL  AD  SURVEY 


lisher  Wilton  E.  Hall  that  G-B 
has  had  an  ad  daily  in  the  Ander¬ 
son  newspapers  every  day  for  the 
past  34  years. 

While  it  all  adds  up  to  a  nice 
promotion  for  the  Anderson  news¬ 
papers.  the  letter  represents  a  great 
boost  for  retail  newspaper  adver¬ 
tising  in  general. 

“We  believe  in  all  forms  of  ad¬ 
vertising.”  Mr.  Gallant  wrote,  “but 
we  feel  that  our  growth  in  Ander¬ 
son  from  a  modest  retail  outlet 
to  the  position  of  one  of  South 
Carolina’s  largest  department 
stores  is  due  largely  to  the  fact 
that  we  have  coupled  sound  mer¬ 
chandising  values  with  consistent 
use  of  newspaper  space  day  after 
day. 

“Newspaper  advertising.”  Mr. 
Gallant  added,  “has  meant  much 


to  our  success  of  steady  growth. 
Space  in  your  newspapers  has  paid 
us  good  dividends.” 

The  Anderson  dailies  were  quick 
to  play  the  letter  to  the  hilt  and. 
in  addition  to  reproducing  it  as 
part  of  an  ad,  an  editorial  a  few 
days  following  the  ad  called  atten¬ 
tion  to  a  “Remarkable  Record  in 
Advertising  Field.” 

“Despite  the  rise  of  other  ad¬ 
vertising  mediums,  especially  radio 
and  TV^”  the  editorial  noted,  “the 
nation’s  newspapers  as  a  whole 
have  received  increasing  advertis¬ 
ing  budgets  in  the  retail  field — 
further  evidence  that  wise  mer¬ 
chants  realize  the  pulling  power 
of  the  printed  word,  and  that  the 
growth  and  influence  of  good 
newspapers  will  continue  un¬ 
abated.” 

1,745,580  Lines  Supported 
NEMA's  '52  Gift  Campaign 

The  1952  program  of  the  Elec¬ 
tric  Housewares  Gift  Campaign 
was  supported  by  1,745,580  lines 
of  local  newspaper  advertising,  it 
was  announced  at  a  regular  Winter 
meeting  of  the  Electric  House- 
wares  Section  of  the  National 


Why  does  the  general  advertiser  sometimes  play  hocus  pociis 
with  advertising  schedules?  Consumers  associate  newspaper  ad¬ 
vertising  with  local  stores  and  the  reader  thinks  of  the  publication 
city  as  the  shopping  center. 


Out-of-market  newspapers  with  mass  market  cir¬ 
culation  do  not  sell  effectively  the  Iwal  shopper. 

There’s  only  one  effective  way  to  make  sales  in  the  local  market 
.  .  .  advertise  in  the  local  newspaper.  The  reader  knows  when 
the  product  is  advertised  in  the  Elizabeth  Daily  Journal  it  can 
be  bought  in  Elizabeth  or  at  a  local  store  in  the  Union  County 
market  area. 

The  most  widely  read  newspaper  that 
publishes  the  most  Union  County  news. 


difabrtl)  Uloilg  Sournnl  NEW  JERSEY 


Special  Repreaentatives ;  WARD-GRIFFITH  CO..  INC. 


Electrical  Manufacturers  Associa¬ 
tion  held  this  week  in  Chicago. 
Participation  of  50,000  dealers,  al¬ 
most  50  per  cent  more  than  in 
<952,  is  expected  for  this  year’s 
campaign. 

Much  of  this  linage,  it  was 
pointed  out,  was  developed  from 
the  industry  -  prepared  newspaper 
advertising  kit  which  was  avail- 
.<ble  to  dealers  only  through  their 
'ocal  newspapers  (E&P,  Sept.  13, 
’52,  page  26). 

More  than  800  newspapers  or¬ 
dered  and  used  the  kit  last  year 
and  the  same  resultful  pattern  i.s 
being  followed  this  year.  Kits 
have  already  been  shipped  to 
newspapers  which  participated  last 
year. 

Promise  of  Plus  Linage 
Seen  in  ‘Cotton  Week' 

Thirty-five  thousand  copies  of 
the  National  Cotton  Council’s  16- 
page’ Cotton  Week  (May  11-16) 
merchandiser  have  been  distribu¬ 
ted  to  newspaper  advertising  man¬ 
agers,  department,  chain  and  va¬ 
riety  stores,  specialty  stores, 
wholesalers,  manufacturers,  and 
member  radio  stations  of  the 
Broadcast  Advertising  Bureau,  it 
is  reported  by  Paul  M.  Jones, 
sales  promotion  manager  of  the 
NCC. 

“Retailers,”  he  said,  “indicate 
greater  interest  in  Cotton  Week 
promotions  this  year  than  ever  be¬ 
fore.  Cotton  is  strong  in  all  mar¬ 
kets,  and  merchants  apparently 
are  getting  ready  to  ride  the 
trend  with  aggressive  promotions. 
They  see  Cotton  Week  as  a  natur¬ 
al  time  to  hit  hard  for  volume.” 

Mr.  Jones  said  many  merchants 
plan  storewide  promotions  dur¬ 
ing  May  11-16  to  capitalize  on 
the  consumer  demand  for  cotton. 
He  added  that  37  buying  offices, 
retail  chains  and  other  groups 
representing  a  total  of  11,190  re¬ 
tail  outlets  have  reported  that  they 
plan  to  participate  in  Cotton 
Week.  Last  year  an  estimated 
I  ().()()()  retail  stores  participated, 
a  record  for  the  22-year-old  event. 

Special  community  -  wide  cele¬ 
brations  in  honor  of  Cotton  Time 
arc  being  planned  by  local  com¬ 
mittees  in  South  Bend,  Ind.;  San 
Joaquin  Valley,  California;  San 
Patricio  County,  Texas;  Rio 
Grande  Valley,  Texas;  Pecos,  Tex¬ 
as;  Los  Angeles  and  other  retail 
centers. 

Statewide  Cotton  Week  events 
are  scheduled  in  Arizona  and 
New  Mexico.  Many  other  spe¬ 
cial  Cotton  Time  celebrations  are 
expected  to  be  arranged  in  the 
next  few  weeks. 

Father's  Day  Promotion 
Kits  Sent  to  Retailers 

The  Father’s  Day  Council,  New 
York  City,  has  sent  its  four-color 
promotional  broadside  to  125,000 
retail  outlets  throughout  the 
U.  S.,  including  men’s  wear,  de¬ 
partment,  jewelry,  drug,  sporting 
goods,  food  stores,  supermarkets. 


A  page  in  the  broadside  tells 
retailers  how  to  take  part  in  the 
Father’s  Day  program;  suggests 
tie-ins  with  the  local  city,  ad  con¬ 
tests  and  use  of  a  free  ad  service. 

According  to  Alvin  Austin,  ex¬ 
ecutive  director.  Father’s  Day 
Council,  his  organization  now  has 
chairmen  in  500  cities.  Newspa¬ 
per  ad  managers  wishing  a  copy 
ol  the  Council’s  co-op  service  kit 
broadside  may  write  Mr.  Austin 
at  50  East  42nd  Street,  New  York. 

Super  Market  Shares  Ad 
To  Stress  Money  Saving 

Out  in  Chicago  everybody’s 
getting  into  the  Sure  Save  Food 
Marts’  Thursday  advertising  act. 

On  February  29,  Carson  Pirk 
Scott  &  Co.  turned  up  in  the  Chi¬ 
cago  Tribune’s  Neighborhood  sec¬ 
tion  page  amid  Sure  Save  spe¬ 
cials  on  frying  chickens  and  broc¬ 
coli  with  illustrations  of  Carson’s 
merchandise  which  shoppers 
might  buy  with  money  saved  at 
Sure  Save. 

On  March  5,  a  housewive  ap¬ 
peared  in  the  page  as  a  shopper 
who  saved  for  a  $5.95  Carson’s 
dress  when  buying  her  groceries 
at  a  Sure  Save  super  market. 

Last  week  (March  19),  Ar¬ 
mour  &  Company  joined  the  Sure 
Save  advertising  family.  Accord¬ 
ing  to  Bill  Allen,  Sure  Save  ad 
manager.  Armour  is  sponsoring  a 
series  of  facing  pages  suggesting 
that  wash  dresses  obtained  from 
Carson’s  with  money  saved  at 
Sure  Save  can  be  laundered  best 
with  Armour’s  Chiffon  soap  flakes, 
available  at  Sure  Save. 

Mr.  Allen  terms  the  series  of 
tie-in  ads  a  “believability”  cam¬ 
paign.  Each  firm  sharing  Sure 
Save’s  weekly  page  in  the  Tribune 
pays  the  same  line  rate  on  the  ad. 

Hamilton  Watch  Dealers 
Honored  for  Ad  Backing 

Roanoke,  Va.  —  Dealers  for 
Hamilton  watches  in  Roanoke 
were  honored  last  week  by  the 
watch  manufacturing  company  for 
their  local  advertising  support  of 
a  national  ad  campaign  by  Hamil¬ 
ton  in  the  Roanoke  newspapers. 

Officials  of  Hamilton  told  the 
Roanoke  dealers  that  they  ran  the 
most  newspaper  advertising  in  sup¬ 
port  of  Hamilton’s  year-end  1952 
campaign  of  any  of  the  105  cities 
in  which  campaigns  ran. 

Arthur  L.  Wimmer,  general  ad¬ 
vertising  manager,  the  Roanoke 
(Va.)  Times  and  World-News,  re¬ 
ceived  a  Hamilton  watch  in  recog¬ 
nition  of  his  efforts. 

Carpet  Retailer  Awards 

Annual  awards  for  the  out¬ 
standing  carpet  retailers  of  the 
year  have  been  established  by  the 
Carpet  Institute.  Presentations 
will  be  made  each  January  at  the 
annual  floor  covering  dinner 
Chicago.  Awards  will  be  giv*” 
to  top  retailer  in  department,  fur¬ 
niture  and  specialty  store  cate¬ 
gories. 
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How  to  get  more 
out  of  your 
Promotion  without 
spending  more 


Dollars  don’t  necessarily  buy  better  promotion.  Know¬ 
how  does ..  .wit  hoKt  costing  you  a  cent  more.  Is  it 
worth  a  postage  stamp  to  find  out  how?  The  National 
New'spaper  Promotion  Association  will  be  glad  to 
tell  you. 

NNPA  is  a  non-profit  organization  of  working  new’s- 
paper  promotion  people.  They  are  actively  engaged  in 
building  circulation  and  advertising  linage  for  some 
300  top  U.  S.  newspapers.  Membership  costs  less  than 
a  dime  a  day,  brings  you  the  benefit  of  their  accumu¬ 
lated  working  experience. 

Here’s  what  you  get : 

1.  Monthly  Circulation  Promotion  Newsletter  by 
Bert  Stoipe,  Des  Moines  Register  and  Tribune; 

2.  Monthly  Advertising  Promotion  Newsletter  by 
Basil  Caummisar,  Louisville  Courier-Journal 
and  Times; 

3.  Monthly  Editorial  Promotion  Newsletter  by 
Otto  Silha,  Minneapolis  Star  and  Tribune; 

4.  Monthly  Newspaper  Research  Newsletter  by 
Harry  Rosten,  New  York  Times; 

5.  Monthly  Advertiser  Copy  Service  Newsletter 
by  Ben  Simmons,  Tampa  Tribune; 

6.  Monthly  package  of  sample  promotions  by 
NNPA  member  newspapers. 

Plus:  Regional  clinics,  and  an  annual  convention,  that 
serve  as  refresher  courses  for  newspaper  people  inter¬ 
ested  in  promotion  —  publishers,  managing  editors, 
business  managers,  ad  managers,  research  managers, 
circulation  managers,  promotion  managers.  This 
year’s  annual  meeting  is  at  the  Hotel  Fort  Shelby, 
Detroit,  May  3-6.  Well  worth  attending ! 

Get  full  information  about  the  biggest  bargain  in  serv¬ 
ices  in  the  newspaper  industry  today.  Write  today  to : 

E.  T.  McClanahan,  World-Herald,  Omaha  2,  Neb. 


The  Advertiser  and  The 

Innovation  Claimed 
In  Comic  Page  Ads 

The  New  Iberia  (La.)  Daily 
Iberian  this  week  claimed  an  in¬ 
novation  in  comic  page  advertising 
— acceptance  of  copy  for  five-line 
by  four  column  ads  between  comic 
strips. 

“Most  newspapers  will  accept 
space  35  lines  by  four  or  five  col¬ 
umns,”  M.  A.  Wolcott,  editor-pub¬ 
lisher,  wrote  Editor  &  Publisher. 
“but  rarely,  if  ever,  get  any  of  it. 

“Our  first  customer  for  our  com¬ 
ic  page  when  we  opened  it  up  for 
as  little  as  five  lines  by  four  col¬ 
umns  was  the  McIDienny  Co., 
makers  of  Tabasco  sauce. 

“Walter  Mcllhenny,  president,” 
Mr.  Wolcott  concluded,  “is  cur¬ 
rently  considering  a  full-fledged 
campaign  for  Tabasco,  using  comic 
pages  exclusively.” 

Service  Integrates 
Different  Functions 

A  new  service  for  business,  inte¬ 
grating  eight  heretofore  diversified 
business  development  functions, 
was  announced  with  the  formation 
of  Eldean-Bugli-Chesrown,  Inc., 
with  offices  at  670  Fifth  Avenue. 
New  York  City. 

Services  offered  by  the  new  firm 
include:  finding  or  developing  new 
products  or  markets,  merchandis¬ 
ing  and  sales  promotion,  sales  de¬ 
velopment,  public  relations,  intro¬ 
duction  of  new  products,  coordi¬ 
nation  of  national  and  local  mer¬ 
chandising,  programs  involving 
inter-industry  competition  and  cre¬ 
ation  of  special  events  and  dram¬ 
atizations. 

“Competition  for  the  consumer 
dollar  is  growing  keener  day  by 
day,”  Fred  Eldean.  head  of  the 
new  firm,  declared.  “Survival  in 
the  intense  competition  of  tomor¬ 
row  will  require  full  use  of  all 
tools.  Sales  executives  and  execu¬ 
tives  responsible  to  stockholders 
are  already  looking  for  a  place 
to  turn  to  get  the  complete  .serv¬ 
ices  they  need.  That  is  what  we 
are  prepared  to  provide.” 

Fred  Eldean,  president  of  the 
new  firm,  is  head  of  the  Fred  El¬ 
dean  Organization  which  has  been 
engaged  in  national  public  rela¬ 
tions  and  sales  promotion  activ¬ 
ities  since  1944. 

Other  principals  of  the  firm  are 
Ralph  W.  Bugli  and  Melva  Ches- 
rown,  vicepresidents,  and  Eileen 
Murray,  secretary-treasurer. 

PMG'S  PR  Aide 

I  Washington — ^L.  Rohe  Walter 
I  of  New  York  is  special  assistant 
to  the  Postmaster  General  in 
Charge  of  Public  Relations.  Re¬ 
cently  he  has  .served  in  a  creative 
capacity  with  two  advertising 
agencies  —  Erwin,  Wasey  and 
I  Company  and  the  Kudner  Agen- 
!  cy,  Inc.,  and  the  public  relations 
i  firm  of  Hill  &  Knowlton,  Inc. 


Newspaper 

Quality/  Not 
Price/  Behind 
Brand  Change 

Quality  and  not  price  is  the  ma¬ 
jor  reason  why  the  public  changes 
its  preference  for  one  brand  of  a 
product  to  another,  according  to  a 
recent  survey  which  is  reported  in 
the  March  is.sue  of  Dun’s  Reviev, 
business  magazine  published  by 
Dun  &  Bradstreet,  Inc. 

Of  the  3,755  typical  consumers 
in  different  income  groups  who 
were  interviewed,  merely  120 
failed  to  change  brands  during  a 
six-year  period.  The  other  3,635 
persons  changed  brands  24.401 
times. 

“Dissatisfaction  with  the  lo* 
quality  of  the  branded  product  is 
the  most  significant  of  all  the  rea¬ 
sons  given  for  changing  brands," 
N.  H.  Cornish,  professor  of  busi¬ 
ness  administration.  University  of 
Oregon,  states  in  his  article  it 
Dun’s  Review. 

Second  in  importance  in  chang¬ 
ing  brands  is  dissati-sfaction  with 
high  price.  Changes  suggested  by 
advertising  is  third,  and  “suggested 
by  a  friend”  is  fourth.  Effective 
salesmanship  in  the  battle  of 
brands  is  fifth,  although  it  ranb 
first  in  the  furniture  group. 

“Producers  and  middlemen  cat 
induce  more  consumers  to  change 
brands  by  more  effective  advertis¬ 
ing  and  better  salesmanship,”  Pro¬ 
fessor  Cornish  writes.  “For  nearly 
all  high  unit  cost  items  considered, 
effective  salesmanship  changes 
more  brands  than  any  other  factor. 

“Advertising  could  by  .stronger 
appeals  likewise  change  more 
brands  in  all  categories.  More  ef¬ 
fort  could  be  expended  in  satis¬ 
fying  more  consumers  so  that  they 
will  persuade  their  friends  to 
change  brands.  Friendship  prop¬ 
erly  exerted  is  a  vital  factor  in 
the  ‘battle  of  brands.’  This  fact 
should  never  be  forgotten  by  the 
advertisers  or  by  the  salesmen  in 
efforts  to  cause  consumers  to 
switch  brands.” 

■ 

Metro  Has  New  Map 
Of  Family  Coverage 

Metropolitan  Sunday  Newspa¬ 
pers,  Inc.,  has  just  gotten  out  a 
map  illustrating  family  coverage 
of  its  magazine  sections  in  the 
162  standard  metropolitan  areas. 

Prepared  by  the  research  de¬ 
partment,  it  is  in  two  colors  and 
has  each  area  scaled  in  propor¬ 
tion  to  its  share  of  total  U.  S.  r^ 
tail  sales. 

■ 

Joins  Media  Dept. 

Chicago — Robert  E.  Ryan  ha' 
joined  Foote,  Cone  &  Belding.  ad¬ 
vertising  agency,  as  a  media  buyer 
He  has  been  assistant  media  direc¬ 
tor  of  Needham,  Louis  &  Brorby. 
Inc.,  for  the  past  five  years. 
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Detroit  today  is  a  market-of  full  employment, 
full  paycheck'^  .  .  .  and  full  shopping:  bags! 


DMB  .  .  .  DETROIT  MEANS  BUSINGS  .  .  .  FOOD  V 
BUSINESS'  :  ./  /  \ 


Detroit  today  is  a  billion -dollars-a-y ear  market¬ 
place  for  food  products  .  .  X^ec^nd-ranking  in 
food  retail  sales  per  family  among  the  nation’s 
top  five  standard  metropolitan  areas. 


The 

Detroit 

News 


To  get  your  food  product  into  Detroiters’ 
shopping  bags,  you  must  put  your  product 
story  into  The  Detroit  News.  Because  it  is  the 
housewives’  food-buying  guide.  The  Mews 
carried  1,531,660  lines  of  food  advertising  in 
1952  .  .  .  113,408  lines  more  than  both  other 
Detroit  newspapers  combined! 

Circulation  457,930  Weekdays;  559,134  Sundays 

A. 6  C.  figures,  September  30,  t957 


ewfiarf  and  eparotert  of  raeio  ttetlont 


latttrn  Offices.  11C  E.  42nd  Sf.,  New  York  17 — under  management  of  A.  H.  KUCH 
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•  Western  Offices;  JOHN  E.  LUTZ  CO.,  Tribune  Tower,  Chicago 


The  Advertiser  and  The  Newspaper 


publications,  national  advertisiii 
and  national  promotions. 


Record  $2,000,000  Drive 
Backs  Budweiser  Beer 


Heaviest  newspaper  advertising  Packard  in  6-Month 
campaign  ever  put  behind  a  na-  Chicago  Ad  Test 
tionally-distributed  beer  has  just  Chicago  —  Packard  Motor  Cai 
^en  started  by  Anheuser-Busch,  ^.jH  conduct  a  six-month  ad 


^  New  Wilson  Product 

M  CC/w  Chicago — A  strong  introducton 

campaign  of  newspaper  advertis- 
ing,  supported  by  radio  programs 
ISdT  will  announce  Wilson's  “Bee 

Luncheon  Meat”  (via  Ewell  1 
ickard  in  6-Month  Thurber  Associates,  Chicago) 

licago  Ad  Test  Television  will  be  added  later,  ac- 

Chicago  —  Packard  Motor  Car  cording  to  present  plans. 


Inc.,  for  Budweiser  b^r,  accord-  vertising  and  sales  promotion  pro-  Parker  Pen  Offers  Mats 

,  I  fc  -  '"8  to  announcement  by  toe  Bu-  jqj.  jj^gj  qJ  upper  Chicago — Parker  Pen  Compair, 

reau  of  Advertising,  ANPA.  Al-  medium  priced  cars  here,  be-  retail  outlets  are  being  offered  E 
»  CTv  //  though  the  firm  has  not  disclosed  gjnnjng  ihjg  vveek.  The  test  calls  new  mats  for  Spring  and  Summe 

K^cie  oDoilar  exac^^gures^^t^^^S^^newspaper  expenditure  of  more  than  newspaper  advertising  from  ac- 

^  niA  ^  ^  mv/TD K TVT  D^TTTVTTMTC  $250,000  in  community  newspa-  count  managers  of  the  Janesville. 

hdS  3  BIG  FSnilIv!  campaign  roundup  pgj-j.  Jjj  Jj^g  Chicago  area,  plus  Wis.,  firm.  Mothers  Day,  Father’s 

■  a  I  II ja  I  ^  Dav.  Graduation,  etc.,  urovide  set- 


His  money-value  steins 
from  “O”  as  in  “Oil”  and 
“Cle”  as  in  “City,”  but  all  the 
Jingling  and  wallet-long- 
greens  are  minted,  not  alone 
through  oil  and  oil’s  by¬ 
products,  but  through  a 
handsome  array  of  diversi¬ 
fied  industries. 

“Ocie”  unleashes  a  grow¬ 
ing  $116,889,000  every  busy 
year  in  Retail  Sales— which 
should  suggest  one  of  the 
important  potentials  of  an 
unusually  important  market 
for  “National.” 


.And — “Ocie”  wants  you  to 
get  one  point  clear — forget 
that  rich  —  but  incidental 
ABC  central  population  of 
over  25,000.  The  TRUE  pic¬ 
ture  of  the  market  is  spread 
out  over  four  close-knit,  weal¬ 
thy  Counties  and  “Ocie’s” 
proven  estimate  then  is  a 
husky  115.000. 

His  long  -  favored,  local 
news  morning-evening  news¬ 
papers  go  straight  to  the 
cream  of  the  entire  area, 
with  a  65%  coverage. 

115,000  STRONG! 

Sales  to  the  CONSUMKR 
are  made  IN  the  OH  City 
stores — NOT  in  such  distant 
points  as  Erie,  Pittsburgh, 
Buffalo,  etc.  Wholesalers 
and  distributors  in  these 
cities  have  come  to  know 
that  if  you  want  to  SELL 
the  Oil  City  Market,  you  Just 
MUST  liM-alize  national  ad¬ 
vertising. 

Sound  Judges  of  good 
Journalism  everywhere  com¬ 
pliment  the  newspapers  so 
firmly  established  here  for 
their  modern,  progressive, 
editorially  -strong  features’ 
And  .  .  .  they’re  clean-cut  in 
their  printing  —  ads  look 
mighty  nice! 


MORNING  ‘EVENING’ 


markets  throughout  the  country. 
Carrying  through  the  end  of  the 


in  effect,  according  to  Parker 


Melrose  In  Dailies 

Newspapers  in  key  markets  will 
support  an  advertising  campaigr 


...  .  .  radio  and  television  Liny,  graduation,  etc.,  provide  SCI!- 

investment  is  reliably  estimated  as  o  i  a  a  Uct*  '•’8  themes  for  the  ads.  Coopera- 

in  the  neighborhood  of  $2,000,000.  Packard  advertising  s^cia  sts  aj.^rti.sing  allowances  are  stffl 

Large-space -1,000  and  640  wil  survey  the  Chicago  prog  am  effect,  according  to  Parker  oi- 

lines  for  most  of  the  ads — will  be  results  will  serve  ds  a  guide 

run  in  400  daily  newspapers  in  .^50  in  mapping  future  advertising  pro¬ 
markets  throughout  the  country,  grams  for  key  markets  this  Fall,  m  i  t  tv-IHm 
Carrying  throuch  the  end  of  the  Kickoff  of  the  test  will  be  spon-  .  , 

year  the  campaign  (via  D’Arcy  sorship  of  the  Chicago  area  I  V  Newspapers  in  key  markets  will 
Adverfising  Co.!TLoS)  wm  S  coverage  of  the  Cluca.o  Daily  support  an  advertismg  camp^^^ 
on  a  consistent  weekly  schedule  News  Relays  over  WBKB,  March  ...  .  ,  p 

in  most  markets,  and  color  will  be  28.  sponsored  by  “Packard  Heal-  ...  ,  :  u,'  k-„. 

used  in  most  of  the  major-market  ers  of  Metropolitan  Chicago.  8  .  , 

newspapers  offering  it.  The  marketing  program  will  be 

The  drive,  which  started  around  cooperatively  financed  by  dealers  ^  nrnd..^^  5iv 

March  15  in  a  majority  of  the  in  the  area  and  the  company.  Tn  in 

markets  on  the  list,  will,  together  The  dealer  -  company  campaign  PP*-  V 

with  outdoor,  constitute  the  basic  has  several  facets.  Immediately  , 

and  dominant  promotional  push  following  the  sports  event  TV  lax  atoi^  rromoted 
for  the  product  this  year  the  com-  sponsorship,  weekly  insertions  in  Many  dailies  will  get  a  revittJ  | 
pany  said.  ’  Chicago  area  community  weekly  ad  that  will  run  in  liquor  joumah 

In  mapping  the  campaign,  it  was  newspapers  will  begin  (via  J.  R.  in  April  protesting  the  high  tai 
Stated,  Anheuser-Busch  and  its  Pershall  Co.,  Chicago.  Advertis-  rate  imposed  on  the^  liquor  indu^ 
agency  made  an  exhaustive  market-  ing  will  aim  at  establishing  Pack-  try.  Glenmore  Distilleries  Co.  a 
by-market  study  and  tailored  the  ard  dealeis  as  “responsible  local  picking  up  ^  the  tab  on  this  on* 


for  the  product  this  year,  the  com 
pany  said. 


schedule  to  sales  opportunities  and  biusinessmen.” 


and  the  ad’s  head  reads, 


competitive  factors  in  each  area.  The  radio  effort  will  take  the  $55.86  for  a  pair  of  $10.00  shoes. 


As  a  result,  according  to  Ray  form  of  a  five-minute  news  pro- 
Krings,  advertising  director  for  the  gram,  Monday  through  Friday, 
company,  Budweiser  this  year  will  over  WMAQ.  Radio  spots  will  be 


be  the  most  powerfully  promoted  scheduled 
beer  in  many  of  these  localities.  stations.  A  series  of  sales  promo-  extensive  newspaper  campaign. 

The  Bureau,  pointing  out  that  tion  and  merchandising  ideas  will  radio,  TV,  posters  and  merchan- 

beer  advertisers  last  year  increased  be  developed  for  each  dealer.  dising  materials  to  promote  tht 

their  newspaper  linage  by  approxi-  firm’s  Valley  Forge  Beer.  Center 

mately  11.9  per  cent  over  1951,  Newspojjers  To  Get  Bulk  of  the  ads  is  the  Valley  Forge  Girl 

described  the  new  Budweiser  cam-  Of  Wafex  Wafers  Budget  ^nd  theme  is  “Make  Friends  with 


Friday,  Valley  Forge  To  Dailies 

>  will  be  Adam  Scheldt  Brewing  Com- 
Chicago  pany,  Norristown,  Pa.,  is  using  » 


developed  for  each  dealer.  dising  materials  to  promote  tht 

firm’s  Valley  Forge  Beer.  Center 
ewspopers  To  Get  Bulk  of  the  ads  is  the  Valley  Forge  Girl 
f  Wafex  Wafers  Budget  anil  theme  is  “Make  Friends  with 
Wafex  Inc.,  a  division  of  An-  Valley  Forge.” 


paign  as  “another  strong  indica-  Wafex  Inc.,  a  division  of  An-  Valley  Forge, 

tion”  that  1953  will  see  a  further  derson  &  Phillips  Inc.,  New  York 

rise  in  brewers’  use  of  the  medium  city,  announced  plans  last  week  Freewax  In  New  York 

generally.  for  an  aggressive  advertising  cam-  Goldsmith  Bros,  will  bn 


Results: 


CLASSIFIED  ADS 

in  the  current  issues  of 
EDITOR* PUBLISHER  are 
of  interest  to  the  more  than 
1 ,000  Publishers  “andor” 
their  representatives  attend¬ 
ing  the  AP-ANPA  Conven¬ 
tions  in  New  York. 

To  arrange  for  New  York 
interviews  or  realize  the  val¬ 
ue  in  the  tremendous  nation¬ 
wide  reader  interest  in  these 
issues: 

ORDER 

CLASSIFIED  ADS  NOW! 


for  an  aggressive  advertising  cam-  Goldsmith  Bros,  will  break  ad- 
paign  (via  Kenneth  Rader  Co.)  on  vertising  in  the  New  York  ara 
Wafex  Wafers,  an  appetite  satient.  March  29  for  Freewax,  iasectkidal 
Last  year,  $500,000  was  expend-  floor  wax.  Newspapers,  merchan- 
ed  for  advertising,  primarily  in  dising  and  direct  mail  will  be  used 
newspapers.  Present  plans  call  for  to  promote  this  product  of  the 
the  extension  of  newspaper  adver-  Freewax  Corp.,  Tallahassee,  Fla. 
tising  plus  the  heavy  use  of  radio-  ■ 

TV 

New  Service  Shared 

Thor  Corp/s  '53  Budget  By  Robert  Coleman 


association 
Jerick,  52 


Thor  Corp/s  '53  Budget  By  Robert  Coleman 
To  Run  Around  $2,000,000  Robert  S.  Coleman  has  fonwd 
Thor  Corporation’s  1953  ad-  his  own  public  relations  and 
vertising  budget  will  be  approxi-  vertising  consultant  organization 
mately  $2,000,000,  according  to  in  association  with  John  f 
Robert  J.  Runge,  advertising  man-  Broderick,  52  Broadway,  Nc» 
ager,  who  added  that  the  sum  is  York  City, 
believed  to  be  one  of  the  largest  On  the  editorial  staff  of  thf 
ad  budgets  scheduled  by  any  wash-  Bridgeport  (Conn.)  Post  for  t*® 
ing  machine  maker.  years.  Mr.  Coleman  later  did  frtn 

While  the  largest  single  seg-  lance  assignments  for  the  Amtf 
ment  of  the  budget  will  be  used  icon  Weekly  and  joined  the  pubb' 
for  TV’,  the  remainder  will  go  relations  department  of  DoretniB 
into  newspaper  advertising,  trade  &  Co.  in  1951. 
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with  John  f- 
Broadway,  Nc* 


On  the  editorial  staff  of  the 
Bridgeport  (Conn.)  Post  for  t*® 
years.  Mr.  Coleman  later  did  free 
lance  assignments  for  the  Amtf 


here  are  (he 

AMAZING  FIGURES 

[(fr  '52 
[roiii 

NORFOLK-PORTSMOFTH 


V' 


■/ 


Presented  in  the  interest  of 
keeping  the  Record  Straight 
by 

Norfolk  Newspapers.  Inc. 

Publishers  <*f 

NORFOLK  LEDGER-DISPATCH 

Kvrning  except  Sun<la> 

NORFOLK  VIRGINIAN-PILOT 

Morning  an<l  Sunday 

REPRESENTED  BY  THE  JOHN  BUDD  COMPANY 


5®? 


-  How 
these  figures  / 
compare  with  the 

Richmond  1952  Totals 

• 

Noriolk-Portsmouth 
Total  Newspaper  Advertising 
Lineage 

57.680.092 

(Mw/ia  Rrcorr/s) 

Total  Richmond  Newspaper 
Advertising  Lineage— 40,482,962 

(MeAia  Rocorris) 

0 

Norfolk-Portsmouth  General 
Newspaper  Advertising  Lineage 

7,844,813* 

Richmond  General  Newspoper 
Advertising  Lineage,  7,421,126* 

'Thaa*  figaras  includa  only  lha  ganaral  display  odvar. 
liting  llnaaga  plus  gasolina  and  oils,  now  cars, 
trucks  and  tractors  os  shown  In  Madia  Racords. 

(Portsmouth  linaaga— publisher's  figures) 

e 

Total  Population — 

Norfolk  So.  Norfolk  Portsmouth 
233,079  22,500  87,521 

343,040 

Norfolk  Chamber  of  Commerce  estimate,  Dacambar,  IVS2 

Total  Population' Richmond,  237,330 

Richmond  Chamber  of  Commarca  astimata.  Fab.,  1953 

e 

Norfolk  City  Zone 

385,111 

ABC  Report  12  Months  Ending  Dacambar  31,  1952 

Richmond  City  Zone,  257,995 

ABC  Report  12  Months  ending  Saptambar  30,  1952 

e 

Total -Norfolk  City  and 
Retail  Trading  Zone 

570,821 

ABC  Report  12  Months  ending  December  31,  1952 

Total  Richmond  City  and  Retail 
Trading  Zone,  426,128 

ABC  Report  12  Months  ending  September  30,  1952 
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The  Advertiser  and  The  Newspaper 

'False  Ad'  Bill 
Gets  Nod  in 
Minnesota 


Friends  of  the  late  Carl  C. 
Magee,  crusading  Oklahoma  edi¬ 
tor,  are  wondering  how  he  might 
Advertising  media  would  be  re-  feel  about  his  pet  invention,  the 
lieved  from  liability  for  false  ad-  parking  meter,  if  he  were  alive  to- 
vertising  under  a  bill  recommend-  day  and  saw  its  rapid  growth  as  a 
ed  to  pass  by  the  Minnesota  House  competitor  with  newspapers  for 
general  legislation  committee  last  advertising  dollars, 
week.  Probably  never  in  his  wildest 

The  action,  according  to  a  re-  imagination  as  he  conceived  the 
port  in  the  Si.  Paul  (Minn.)  Pio-  coln-in-slot  device  to  solve  local 
neer  Press  and  Dispatch,  was  re-  parking  problems — ’way  back  in 
quested  by  various  trade  organiza-  the  early  1930s — did  he  envision 
tions,  better  business  bureau,  drng-  the  trend  which  the  American 
gist,  grocery  and  hardware  groups  Municipal  Association  now  re- 
so  as  to  place  the  entire  responsi-  ports.  Many  cities,  says  AMA, 
bility  on  the  part  of  the  adver-  are  selling  advertising  space  on 
tisers.  meters,  charging  from  50  cents  to 

The  bill  resulted  in  a  long  de-  $20  a  year  per  meter, 
bate  and  an  attempt  to  remove  The  Sooner  State  Press,  organ 
this  feature  from  the  bill  was  de-  of  the  Oklahoma  Press  Associa- 
feated  by  a  7-7  vote,  broken  by  tion,  recalled  Mr.  Magee’s  role  of 
the  chairman.  inventor  in  an  item  noting  that 

The  original  bill  provided  that  Oklahoma  City  had  turned  down 
no  liability  shall  extend  to  the  a  meter  advertising  plan, 
publisher  of  newspapers  and  other 
publications  or  to  radio-TV  sta¬ 
tions  but  was  amended  to  include 
sellers  of  outdoor  advertising. 

The  bill  further  provides  that 
a  person  can  be  found  guilty 
“whether  or  not  pecuniary  or 
other  specific  damage  to  any  per¬ 
son  occurs  as  a  direct  result.’’ 

It  also  includes  price  tags  in  its 
scope  of  false  advertising. 


“Analyze  circulations  in  terms 
castomers  per  dollar,  rather 
than  readers  per  dollar,”  research- 
er  Richard  Manville  said  this  week 
at  a  dinner-meeting  of  the  Greater 
f  New  York  Alumni  Association  of 

Alpha  Delta  Sigma  (national  pro- 
^  '  f^issional  advertising  fraternity). 

president  of  his  own  mar- 
keting  research  organization  ex- 
plained  that  when  a  media  sched- 
IBife- jg  ule,  based  on  prospective  buyers 

<A«  vi7inc  c  j  •  •  of  your  product,  is  selected  you 

101  YEARS  of  advertising  is  ^ 

represented  here  as  Cleta  Mans-  _ _ 

field,  a  teller  at  Welts  Fargo  Bank  message  more  specifically, 

&  Union  Trust  Co.,  San  Francisco,  and  realizing  more  active  results, 
poses  with  framed  copy  of  bank’s  buying  sh^r  circulation  corn- 
first  newspaper  ad  and  its  current  pletely  overlooks  the  selective  fac- 
anniversary  ad.  ^or  of  customers  whose  buying 

keeps  your  advertising  profitable. 
Wells  Fargo  Marks  .  .Manville  outlined  eight  ba- 

^  ^  .  SIC  principles  for  increasing  the 

lUlst  Year  Ol  Service  effectiveness  of  advertising  at  the 
Wells  Fargo  Bank  &  Union  meeting  held  at  the  New  York 
Trust  Co.,  San  Francisco,  last  Times. 

week  celebrated  its  101st  year  of  1)  Address  your  ads  to  the 
banking  service.  Founded  as  Wells  right  market;  2)  Your  ads  should 
Fargo  &  Co.,  Banking  &  Express,  give  the  public  what  it  wants;  3) 
its  first  offices  were  located  in  a  Present  your  ads  in  a  relevant, 
shuttered,  red-brick  building  on  non-distractive  fashion;  4)  Sched- 
Montgomery  Street  between  Cali-  ule  your  ads  at  the  right  time;  5) 
fornia  and  Sacramento.  Today,  Give  the  reader  specific  terms; 
standing  at  the  head  of  Mont-  6)  Be  sure  your  ads  are  pre- 
gomery  Street,  the  oldest  bank  in  sented  in  a  believable  style;  7)  Do 
the  West  looks  back  on  over  a  the  job  at  the  least  expenditure 
century  of  colorful  history.  of  effort,  and  8)  Cut  dollar  costs 

Ever  since  1852,  when  Wells  where  possible.  It  will  give  you 
Fargo’s  first  newspaper  advertise-  an  opportunity  for  repeat  adver- 


Hobby  Replaced 

Gene  L.  Cagle,  president,  Tex¬ 
as  State  Network,  and  president 
and  general  manager.  Station 
KFJZ,  Fort  Worth,  has  been  ap¬ 
pointed  to  the  board  of  directors. 
Advertising  Federation  of  Amer¬ 
ica,  to  fill  the  unexpired  term  of 
Oveta  Culp  Hobby  who  resigned. 


called  attention  to  its  policy  of  than  the  other.  He  caution^ 
personal  attention  and  depend-  against  the  use  of  readership 
able  service  for  its  customers.  Its  studies  which  did  not  specifically 
first  patrons  were  the  miners  who  separate  prospective  buyers  of  in- 
came  West  during  the  great  gold  dividual  typies  of  products  from 
rush,  and  later  the  ranchers,  mer-  mass  circulation, 
chants,  and  settlers  who  were  “Copy  effectiveness  cannot  b« 
served  by  the  far-flung  network  of  determined  truly  when  measured 
Wells  Fargo  offices.  equally  among  non-buyers  and  real 

■  prospects.  The  trick  in  copy-test- 

i.  X’  mg  >s  lo  weed  out  those  who 

A  would  normally  have  no  interest 

E.  A.  Faulkner  &  Associates  of  jn  your  product,  and  measure  only 
New  York^  and  Chicago  has  been  your  true  market,”  Mr.  Manville 
named  national  advertising  repre-  pointed  out. 
sentative  for  the  Tribune-Star  Pub-  ■ 

fishing  Company,  Terre  Haute, 

ind-  ^  Woodland  Ad  Booklet 

_  _  .  '  Stresses  Fire  Core 

American  Forest  Products  In- 
Clyde  R.  Rapp  has  resigned  as  dustries,  Washington,  D.  C.,  has 
advertising  director  of  the  Theo.  brought  out  its  1953  proofbook  of 
Hamm  Brewing  Co.,  St.  Paul,  to  forestry  ads.  This  forest  industries' 
become  account  supervisor  in  the  service  is,  as  in  the  past,  bcinj 


errors  with  Matrix  Contrast  Service 


With  Matrix  Contrast  Service,  rices  in  your  plant  without  fuss  or 
operators  set  'cleaner’  type — an  muss. 

average  of  over  25%  fewer  errors  When  you  buy  new  matrices,  they 
— with  less  effort,  less  eyestrain,  are  delivered  to  either  our  New 
and  consequently,  less  fatigue.  For  York,  Chicago,  or  Los  Angeles 
the  employer,  this  means  correction  plant  for  treatment  in  accordance 
time  converted  to  production  time  with  your  color  system, 
and  other  savings  all  down  the  line.  Simply  advise  us  how  many  ma¬ 
chines  you  operate;  and  without 
It’s  not  expensive,  either!  Our  31  obligation  on  your  part,  we’ll  sub- 
efiBcient  crews,  made  up  of  skilled  mit  our  estimate  for  treating  and 
technicians,  and  backed  by  30  years  maintaining  your  matrices  in  Black 
jf  experience,  process  your  mat-  &  White  and/or  Colors. 


dated  with  the  New  York  office  ica  Green  ads  has  space  for  local 
of  Small,  Brewer  &  Kent,  has  been  sponsorship, 
named  to  head  the  New  York  of-  Last  year  2,000  newspapers  used 
fice  of  E.  A.  Faulkner  &  Asso-  the  service  on  behalf  of  the  lu^ 
ciates,  newly-organized  newspaper  ber,  pulp  and  paper  and  alliw 
representative  firm.  wo^-products  industries. 
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Matrix  Contrast  Corporation 

154  West  14th  Street,  New  York  II,  N.  Y.;  325  W.  Madison  Street,,  Chicago  5,  III.; 
1105  Trenton  Street,  Los  Angeles  15,  Calif.;  European  Agents:  Funditor,  Ltd.,  3  Wood- 
bridge  Street,  Clerkenwell  Green,  Lor»don,  E.C.  I. 


'■■A  I 

1 

The  Cleveland  Press 


Everywhere  these  days  buyers 
are  checking  values  for  the  biggest 
dollar  stretch  before  they  fill  family 
food  baskets.  Invariably  they 
shop  their  newspaper  first.  7  OUT  OF 
10  HOUSEWIVES  here  in  Cleveland 
prefer  The  Press.  It  gives  them 
more  to  choose  from. 


They  know,  for  instance,  that  all  grocery  store 
advertisers — independents  and  chain  groups  alike — 
prefer  The  Press.  Realize,  too,  that  new  products, 
new  brands,  new  savings  come  to  them  first  in 
The  Press — the  foremost  pre-selling  food 
medium  in  the  market.  Yes,  their  favorite 

newspaper  keeps  them  up-to-the-minute  informed 
in  this  business  of  buying  food.  Little  wonder 
they  meet  so  often  on  common  shopping  ground. 


More  food  product  advertisers  meet  in  The  Press  every 
week.  They  know  that  it  displays  more,  meets  more 
people,  means  more  profits. 


MARKET  INFORMATION  FOR  ADVERTISERS: 

CLEVELAND  HOME  INVENTORY  —  a  2%  cross-sccticn  of  food  products  on  hand 
and  buying  habits  .  .  .  CLEVELAND  CONSUMER  PANEL  —  500  typical  Cuyahoga 
County  families  in  monthly  reports.  .  .  . 

GROCERY  DISTRIBUTION  STUDY  —  annual  commodity  check  of  independents 
and  chain  stores  .  .  .  CUYAHOGA  COUNTY  LIST  OF  FOOD  OUTLETS  .  .  . 


The  leader  in  this  $458374,000  food  market¬ 


serving  312,730  families  every  day. 
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This  photograph  shows  the  arches  of  a 
new,  high-level  bridge  that  will  give 
easier  access  across  Buffalo  Harbor  to 
the  city. 

FOR  THE  NATIONAL  ADVERTISER 

The  easiest  entry  into  the  great  Buffalo 
Market  of  over  1,400,000  people  is  pro¬ 
vided  by  advertising  in  the  BUFFALO 
EVENING  NEWS. 


CLASSIFIED  CLINIC 


Dealer  Sees  More  Profit 
In  Honest  Used  Car  Ads 


By  Daniel  L  Lionel 

CAM,  Brooklyn  (N.  Y.)  Eagle 


“Car  Stocks  Still  Rising;  Reach 
Two  Year  High”  is  the  featured 
headline  in  last  week’s  Automo¬ 
tive  News.  The  subhead,  “Supply 
of  Used  Cars  Growing  Heavier," 
is  equally  significant  to  CAMs 
whose  Automotive  classification 
frequently  accounts  for  as  much 
as  25  per  cent  of  the  Classified 
Section. 

The  active  concern  of  the  na¬ 
tion’s  new  car  dealers  with  the 
problem  of  effective  and  intelli¬ 
gent  advertising  of  used  cars  was 
emphasized  at  the  recent  National 
Automotive  Dealers  convention  in 
San  Francisco  in  a  speech  by  John 
W.  Allen,  a  San  Francisco  DeSoto- 
Plymouth  dealer. 


“Used  cars,”  he  said,  “represent 
about  one-third  of  our  gross  dol¬ 
lar  volume  and  as  such,  the  ad¬ 
vertising  and  display  for  the 
profitable  movement  of  these  cars 
are  very  essential.” 

Mr.  .Allen  made  a  plea  for  hon¬ 
esty  and  fair-mindness  in  the  ad¬ 
vertising  of  used  cars,  pointing  out 
that  sharp  advertising  generally 
produced  sharper  customers,  who, 
in  the  long  run.  proved  a  most 
difficult  and  unprofitable  t\pc  of 
customer.  He  said; 

“I  feel  that  used  car  advertis¬ 
ing  has  reached  an  all  time  low. 
Used  cars  are  advertised  that  only 
exist  in  the  mind  of  the  advertiser 
and  at  prices  which  would  not  al- 


EASIER 

ACCESS 
to  BUFFALO 


Sell  the  News  readers  and  you  sell  the  whole  Buffalo  Market 

Buffalo  Evening  News 


EDWARD  H.  BUTLER 

Editor  ond  Publishor 


KELLY-SMITH  CO. 

Notional  Reprosentotivoi 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


low  him  to  survive.  Used  cars 
are  also  advertised  at  credit  terms 
which  would  not  be  acceptable  to 
any  financial  institution — ‘Nothing 
Down,’  ‘No  Interest  Charges’ — ‘We 
sell  for  less  and  give  you  more’ — 
‘We  are  never  undersold.’  Just 
take  a  look  at  some  of  the  ad 
copy  today:  ‘Two  years’  uncondi¬ 
tional  guarantee.’  Claims  and  false 
claims,  sometimes  justified  and 
sometimes  not.  We  must  be  care¬ 
ful  to  distinguish  between  mis¬ 
leading,  tricky,  or  false  advertis¬ 
ing,  masquerading  under  the  guise 
of  being  ‘clever,’  and  really  good 
advertising. 

“A  misleading  ad  will  attract, 
in  my  estimation,  only  the  sharp¬ 
est  chiselers  in  town.  By  such 
advertising,  we  invite  only  the 
poorest  type  of  buyers.  We  mast 
be  careful  and  honest  in  our  ad¬ 
vertising. 

“For  example,  suppose  we  have 
some  rough  cars  that  we  feel  are 
not  worth  reconditioning — the  type 
of  automobile  that  we  would  nor¬ 
mally  wholesale.  They  might  be 
advertised  for  retail  sale  in  the 
following  manner: 

“  ‘These  cars  do  not  meet  the 
rigid  standards  of  excellence  and 
quality  to  be  found  in  our  regular 
used-car  stock.  We  offer  them  for 
your  inspection  and  selection  Mon¬ 
day,  Tuesday  and  Wednesday — 
after  which  we  will  wholesale 
through  normal  channels  the  ones 
you  do  not  want.  Some  have 
cracked  glass,  some  need  metal 
work:  But  all  are  worth,  in  our 
opinion,  the  price  we  ask.’ 

“This  type  of  ad  is  intended  to 
impress  people  with  the  high  qual¬ 
ity  of  your  normal  used-car  stock. 
It  is  intended  to  create  traffic  on 
otherwise  slow  days.  It  is  in¬ 
tended  to  catch  the  bargain  hunter. 
That  is  only  one  example  of  the 
kind  of  used  car  advertising  that 
I  believe  to  be  good. 

“Let  us  as  new  car  dealers,  re¬ 
build  the  foundation  under  our 
used  car  business,  which  will  com¬ 
mand  the  respect  and  trust  of  the 
people  in  our  respective  commun¬ 
ities.  Let  us  spend  a  certain 
amount  of  our  advertising  budget 
telling  people,  our  public,  our  cus¬ 
tomers,  a  few  simple  facts  about 
our  business.” 

With  the  dealers  caught  in  an 
inventory  squeeze,  both  in  new 
and  used  cars,  it  is  not  unreason¬ 
able  to  assume  that  Cla.ssified  can 
and  will  be  called  upon  to  perform 
valiant  service  for  the  auto  in¬ 
dustry  in  the  months  ahead.  Mr. 
.Allen's  sage  counsel  concerning 
honesty  in  advertising  used  cars 
echoes  the  efforts  in  this  direction 
that  CAMs  have  been  making  for 
years. 

Increased  used  car  advertising 
may  well  be  augmented  by  service 
advertising,  judging  by  a  survey 
conducted  by  Automotive  News 
which  notes  that  dealers  will  tr> 
to  offset  revenue  losses  from  an¬ 
ticipated  decreased  profit  margins 
on  car  sales  with  increased  serv¬ 
ice  business.  .  .  .  “.A  majority  of 
the  dealers  queried,”  the  article 


says,  “were  concentrating  their 
‘additional  revenue  efforts’  in  the 
service  department.” 

*  *  « 

Too  Late  to  Classify 
Richard  C.  Trout,  CAM,  Mid¬ 
dletown  (Ohio)  Journal,  has  been 
tagged  president  of  the  Ohio  Se¬ 
lect  List.  Nellie  Cox,  CAM. 
Coshocton  Tribune,  is  Veep,  and 
W.  A.  Smith,  Cambridge  Jeffer¬ 
sonian,  is  secretary-treasurer. 

A  man  was  arrested  last  week 
and  charged  with  mail  fraud  as  he 
stepped  to  the  counter  of  the 
Charlotte  (N.  C.)  Observer  to  col¬ 
lect  his  mail  in  response  to  a 
classified  ad.  Working  with  postal 
authorities  and  local  police,  the 
Observer’s  Classified  staff  helped 
nab  the  suspect  who  was  offering 
a  phoney  course  in  motel  opera¬ 
tion,  in  a  number  of  cities. 

■ 

Congressman  Buys 
Another  Ohio  Daily 

Dover,  Ohio — Rep.  Oliver  P. 
Bolton,  Ohio  Republican,  has  pur¬ 
chased  the  Dover  Daily  Reporter 
from  Arthur  A.  Hoopingarner, 
publisher  for  30  years.  Mr.  Bolton 
recently  bought  the  Willoiighh 

News-Herald. 

«  «  * 

Joseph  Gehrett,  pioneer  Monta¬ 
na  publisher  and  partner  in  publi¬ 
cation  of  the  weekly  Laurel 
(Mont.)  Outlook,  has  retired  with 
the  sale  of  his  interest  in  the  papn 
to  his  partner  Campbell  B.  Calvert 
Mr.  Gehrett  was  a  former  superin¬ 
tendent  of  the  Billings  (Mont) 
Evening  Journal. 

*  *  * 

Kenneth  C.  Noble,  of  Burbank. 
Calif.,  has  purchased  the  O’Brien 
County  Bell  at  Primghar,  Iowa, 
from  John  C.  and  Bill  BrosL 
and  will  take  possession  April  1 
Mr.  Noble  published  the  Suther¬ 
land  (la.)  Courier  until  a  fe» 
years  ago.  The  sale  was  handled 
through  Herman  H.  Koch,  Sioux 
City  broker. 

*  *  « 

Kansas  newspapers  changing 
hands  the  past  month  are:  Belle 
Plaine  News,  purchased  from  Mr. 
and  Mrs.  J.  S.  Graves  by  Bill 

Martin,  former  Mulvane  (Kan.) 
News  publisher;  Roseville  Bt' 

porter,  purchased  from  Peter  Na¬ 
varre,  its  publisher  for  40  years, 
by  Bill  F.  Murray,  formerly  with 
the  advertising  department  of  the 
Topeka  Newspaper  Printing  Com¬ 
pany;  Oxford  Register,  purchased 
from  Mrs.  Agnes  Hathaway  and 
Miss  Ina  Smith,  who  have  had  it 
eight  years,  by  Mr.  and  Mrs.  Rob¬ 
ert  Aikens,  of  Oxford;  Kansas 
Optimist,  a  weekly,  published  at 
Jamestown,  purchased  from  Mr 
and  M.rs.  Harvey  E.  Keiser,  by 
Mr.  and  Mrs.  Hawthorne. 

■ 

New  Daily  for  Quebe 

Chicoutimi,  Que. — Le  Progrt 
du  Saguenay,  66-year-old  week); 
has  installed  new  equipment  i 
preparation  for  daily  publicatk) 
beginning  Sept.  5. 
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Now  —  America's  bes+-seller  writers 
bring  you  today's  best-seller  feature 

FOR  THE  RECORD 

a  fresh  and  lively  commentary  on  men,  women,  and  events  in  and  out  of  the 
headlines  .  .  .  500-750  words,  3  times  a  week,  by  headliners  who  make  the  world  their 
beat,  and  whose  only  assignment  is  INTERESTING!** 


If  you’re  looking  for  a  feature  that’s  as  hot  as  the  front  page  . .  . 
you  owe  it  to  yourself  to  look  at  FOR  THE  RECORD. 

If  you’re  looking  for  a  feature  that’s  different  from  anything  else 
offered  .  .  .  you  owe  it  to  your  readers  to  look  at  FOR  THE 
RECORD. 

Just  imagine  adding  to  your  staff  such  sure-fire  best-sellers  as 
James  Michener,  Cleveland  Amory,  Taylor  Caldwell,  Gene 
Fowler,  Robert  J.  Casey,  Philip  Wylie,  Budd  Schulberg,  Upton 
Sinclair,  Gerald  W.  Johnson,  John  Daly,  James  Burnham,  John 
Chamberlain,  Charles  Coburn,  Max  Eastman,  Abel  Green,  Morris 
Ernst,  Harry  Hansen,  Granville  Hicks,  Stanley  High,  Edward 
Hunter,  Irene  Corbally  Kuhn,  Eugene  Lyons,  Adolphe  Menjou, 
Alice-Leone  Moats,  Morrie  Ryskind,  Lawrence  Spivak,  Henry  J. 
Taylor,  William  L.  White,  Maurice  Zolotow. 

As  soon  as  he  saw  FOR  THE  RECORD,  Charles  L.  Reese,  Jr., 
executive  editor,  Wilmington  (Del.)  Morning  News  and  Journal- 
Every  E>vening,  ordered  it  for  front-page  display.  “Congratu¬ 
lations  on  the  first  three  columns,”  he  writes.  “If  the  rest  of  the 
material  maintains  the  same  high  standards,  I  feel  sure  that  the 
new  columns  will  be  a  success.” 

FOR  THE  RECORD  brings  you  500-750  words  three  times  a 
week.  Each  piece  is  live,  lively,  close-to-the-news  reading  by 
one  of  the  nation’s  top  best-sellers.  It  is  edited  by  Victor  Lasky, 
noted  newspaperman  and  co-author  of  the  best-selling  “Seeds  of 
Treason.”  Wire  collect  for  samples,  rates,  rights  for  your  terri¬ 
tory. 

SPADEA  SYNDICATE,  INC. 

120  West  31  Street,  New  York  1,  N.  Y.  BRyant  9-8426 


^OR  THE  RECORD  is  now  running  in:  Boston  Globe  *  Buffalo  Courier-Express  *  Cincinnati  Enquirer  * 
Cleveland  Plain  Dealer  •  Fort  Wayne  Journal-Gazette  •  Fort  Worth  Star-Telegram  •  Greensboro  Daily  Nev/s 
•  Indianapolis  Star  •  Newark  News  •  Daily  Oklahoman  •  Philadelphia  Bulletin  •  Pittsburgh  Post-Gazette  • 
Roanoke  Times  •  Shreveport  Journal  •  Springfield  (Mass.)  Union  •  St.  Paul  Pioneer  Press  •  Tulsa  World  * 
Wilmington  News-Journal  •  Youngstown  Vindicator  •  Davenport  Daily  Times  •  Oakland  Tribune  and  others. 
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‘Greatest  News  Beat' 
Site  Will  Be  Marked 


By  Alvin  E.  Austin 

Department  of  Journalism,  University  of  North  Dakota 


"For  stark  tragedy,  horror  and 
surprise,  it  was  perhaps  the  great¬ 
est  news  story  ever  flashed  over 
a  telegraph  wire  to  a  stunned  and 
stricken  country  in  the  history  of 
the  United  States.” 

So  declared  the  late  James 
Foley,  North  Dakota  newsman 
and  poet,  in  describing  the  defeat 
and  death  of  Gen.  George  A. 
Custer  and  261  of  his  U.  S.  Cav¬ 
alry  troopers  at  the  Little  Big 
Horn  in  1876 — and  the  feat  of 
Col.  Clement  Lounsberry  in 
flashing  the  account  to  the  outside 
world  over  the  meager  commu¬ 
nications  lines  of  that  Dakota 
Territory  era. 

Colonel  Lounsberry  had  come 
west  from  Minneapolis  in  1873 
to  establish  the  Bismarck  Tribune. 
It  was  only  by  chance  that  he 
was  alive  at  all — and  not  dead 
with  Custer  and  his  men.  Louns¬ 
berry  had  been  commissioned  by 
the  New  York  Herald,  then  edited 
by  James  Gordon  Bennett,  to  cov¬ 
er  the  Custer  expedition.  He  was 
the  only  reporter  given  permission 
by  General  Alfred  Terry,  Custer’s 
superior,  to  accompany  the  troops. 

Mark  Kellog's  Notes 
j  At  the  last  moment,  however, 
illness  in  Lounsberry’s  family  pre¬ 
vented  him  from  leaving.  In  his 
place  he  sent  Mark  Kellogg,  a 
I  young  man  on  his  staff, 
j  Lounsberry’s  accomplishment 
I  the  night  of  July  5,  1876,  gave 
I  the  New  York  Herald  one  of  the 
most  famous  scoops  in  journal¬ 
istic  annals. 


The  Colonel  was  routed  out  of 
bed  that  night  at  1 1  o’clock  when 
the  river  steamer.  Far  West,  tied 
up  at  the  Bismarck  landing.  La¬ 
den  with  52  wounded  and  dying 
survivors  of  the  Little  Big  Horn 
battle,  the  steamer  made  the  710- 
mile  trip  in  two  days  on  strange 
1  and  tortuous  waters. 


The  wounded  were  from  Major 
Marcus  Reno’s  advance  contigent, 
badly  mauled  by  the  Sioux.  Every 
single  man  in  Custer’s  own  five- 
troop  main  body — 225  of  them — 
was  slain  by  the  Indian  warriors 
on  June  25. 


red  devils,  with  what  result  re¬ 
mains  to  be  seen.  I  go  with  Cus¬ 
ter  and  will  be  at  the  death.” 

Lounsberry  knew  he  had  a  great 
exclusive.  Filling  in  Kellogg’s 
narrative  with  the  accounts  of  the 
officers  and  eyewitnesses  who  had 
tome  on  the  Far  West,  he  started 
the  story  moving  over  a  single 
direct  wire  to  St.  Paul,  Minn. 
From  there  it  was  relayed  to 
New  York.  The  first  bulletin  ap¬ 
peared  in  the  Herald  July  6. 

50,000  Words  Sent 


Before  he  finished  some  22 
hours  later,  Lounsberry  had  sent 
50.000  words  to  the  Herald, 
which  paid  telegraph  tolls  of  more 
than  $3,000.  When  Lounsberry 
fell  behind  on  his  copy  now  and 
then,  he  tossed  his  telegraphers — 
John  M.  Carnahan  and  S.  B.  Rog¬ 
ers — a  copy  of  the  Bible,  from 
which  they  sent  material  at  ran¬ 
dom  just  to  keep  the  circuit  open. 

After  its  bulletin  on  July  6, 
the  Herald  ran  14  columns  of  the 
Colonel’s  story  in  each  of  its  July 
7  and  8  editions. 


The  fact  that  the  War  Depart¬ 
ment  at  first  denied  the  story  and 
that  rumors  originating  in  Utah 
and  Montana  gave  the  victory  to 
Custer,  caused  other  Eastern  pa¬ 
pers  to  avoid  the  Lounsberry  ver¬ 
sion  and  make  the  Herald’s  scoop 
even  more  complete. 

The  Herald  was  accused  of  cre¬ 
ating  a  hoax,  but  Bennett’s  con¬ 
fidence  in  Lounsberry  was  upheld 
when  Washington  finally  confirmed 
the  story  as  all  too  true. 

Lounsberry  published  extras  of 
his  own  Tribune  on  July  6.  The 
entire  50,000-w'ord  account  was 
set  into  type  by  hand — topped  by 
a  screaming  13-deck  headline  that 
started: 


Lounsberry’s  first  inquiries  were 
for  Kellogg.  A  pouch  that  had 
been  picked  up  on  the  battlefield 
beside  Kellogg’s  body  was  handed 
to  the  editor — mute  evidence  to 
the  fate  of  his  young  assistant. 
Notes  found  in  the  pouch  were 
]  filled  with  details  of  Custer’s 
i  march,  up  to  the  time  of  the  last 
i  battle. 

Kellogg’s  last  entry  read,  pro¬ 
phetically:  “We  leave  the  Rosebud 


I  tomorrow  and  by  the  time  this 
reaches  you,  we  will  have  met  the 


'l|:>lllillllilllllllllll!IIP!!lllllilll|i|||lilllIIIIIPIIIIIillll^  Mia 

(On  the  night  of  July  5,  187i, 
CoL  Clement  Augustus  Lounsbem 
— founder  of  the  Bismarck  Trik 
une,  North  Dakota’s  first  newt- 
paper— dispatched  one  of  the  grett 
scoops  in  history,  the  account  of 
the  Custer  Massacre.  At  a  cen> 
mony  in  Bismarck  April  10,  the 
spot  from  which  this  news  bed 
was  flashed  will  be  marked  by  the 
North  Dakota  Chapter  of  Signs 
Delta  Chi  and  the  North  Dakoti 
Press  Association.) 
!ii!!iiiiiiniimiiipp''';iii!iiiii'pi::ii!|i|iiiiiiii^  i 


were  saloons,  gambling  joints  and 
dance  halls.  Lounsberry  drew 
heavily  on  these  for  his  advertiv 
ing,  but  did  not  hesitate  to  attack 
them  editorially  when  they  got 
out  of  line. 


I 


In  retaliation,  he  was  subjected 
to  threats  and  attacks.  Two  pro¬ 
prietors  went  so  far  as  to  threaten 
him  with  guns  one  night,  but  the 
Colonel  calmly  informed  them 
that  he’d  faced  bullets  many  times 
during  the  Civil  War  and  wasn’t 
afraid  of  them  now.  His  bluS 
worked,  and  the  men  retreated 
mildly.  Vigilante  committees  or¬ 
ganized  by  citizens  aroused  by  the 
Tribune’s  editorials  later  cleaned 
out  this  element.  Their  “purge" 
included  the  slaying  of  the  two 
men  who  had  tried  to  intimidate 
Lounsberry. 

The  Tribune  has  never  missed 
an  issue.  Lounsberry  saw  it  be 
come  a  daily  in  1881,  took  an 
early  role  in  the  fight  for  North 
Dakota  statehood  and  then  sold 
his  interest  in  the  paper  to  his 
partner,  Marshall  Jewell,  in  1887. 
He  remained  identified  with  news 
paper  work  in  Bismarck,  Fargo 
and  Duluth,  Minn.  Before  his 
death  in  Washington,  D.  C..  in 
1926,  he  published  one  of  the 
most  complete  histories  of  North 
Dakota  ever  compiled.  He  is  bur 
ied  in  Arlington  National  Ceme 
tery. 


“MASSACRED — General  Cus¬ 
ter  and  261  Men  the  Victims — No 
Officer  or  Man  Left  to  Tell  the 
Tale  —  Three.  Days  Desperate 
Fighting  by  Major  Reno  and  the 
Remainder  of  the  Seventh — Full 
Details  of  the  Battle  —  List  of 
Killed  and  Wounded  —  The  Bis¬ 
marck  Tribune’s  Special  Corres¬ 
pondent  Slain  —  What  Will  Con¬ 
gress  Do  About  It?” 

Crusading  Editor 

There  is  more  to  the  Louns¬ 
berry  saga. 

The  night  he  scored  his  scoop 
was  three  years  almost  to  the  day 
from  the  first  appearance  of  the 
Tribune  on  July  6,  1873.  Louns¬ 
berry,  who  had  been  a  Civil  War 
officer,  came  from  the  Minneap¬ 
olis  Tribune  out  to  the  then  west¬ 
ern  terminus  of  the  Northern 
Pacific  railroad — Bismarck. 

A  majority  of  the  business  places 


Intertype  Reports 
Brisk  Pickup  in  Sales 

Consolidated  net  income  of  the 
Intertype  Corporation  amounted 
to  $7()4,233  in  1952  on  sales  of 
$10,524,290,  Neal  Dow  Becker, 
board  chairman,  and  Harry  G. 
Willnus,  president,  state  in  the 
annual  report.  This  is  equal  to 
$3.11  a  share  as  compared  to 
$3.98  a  share  in  1951  after  ad¬ 
justment  for  a  2V2%  stock  divi¬ 
dend  distributed  on  Dec.  1-'- 
1952. 

The  report  said  a  sales  dip  in 
the  early  part  of  1952  was  fol¬ 
lowed  by  a  brisk  pick-up  in  the 
late  quarters.  Billings  during  De¬ 
cember  reached  an  all-time  com¬ 
pany  sales  peak.  This  late  spurt 
helped  pull  1952  sales  close  to 
the  1951  figure. 

Although  Intertype's  major 
source  of  income  will  be  the  hot 
metal  typesetting  machine  fw 
many  years,  continued  progress  m 
the  manufacturing  and  marketing 
of  the  Fotosetter  is  reported. 
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Low-cost  Recordak  Microfilm  Editions  wi 
keep  your  reference  files  intact 


•  You’ll  Im*  able  to  supply 
libraries  and  colleges 
with  duplicate  film  copies 
of  your  newspa|»cr. 


Ion’ll  halt  wear-and-tear  for  g««)d  when  you  put  your 
jMTishahle  newsprint  editions  on  Recordak  Microfilm 
.  .  .  ami  you'll  ge/  these  adranla^es,  lot} — 

9  ^  oil'll  sfieed  reference.  Once  on  JUm,  any  page  .  .  .  any 
story  is  ready  for  immediate  review  in  a  Recordak  Film 
Reader,  which  enlarges  every  detail  sharp  and  clear. 

9  ^  oil'll  he  able  to  reclaim  %%  of  your  stacking  space. 
-Now,  instead  of  bulky  hound  volumes,  you’ll  have  com¬ 
pact  film  rolls  . . .  each  with  800  or  14(K)  newspa|)er  pages, 
de|M‘nding  ufMin  your  choice  of  reduction  size. 

9  You’ll  simplify  routines  for  your  library  staff  im- 
measurahly  — no  dusty  shelves  to  search  ...  no 
heavv  volumes  tocarr\. 


Costs  are  surprisingly  low 

IFri/e  today  telling  us  approximately  how  many  pages 
you  publish  per  year.  Then  we’ll  he  able  to  show  you 
how  inexpensively  you  can  put  your  newspajier  on 
Recordak  Microfilm.  Recordak  Corporation 
{Subsidiary  of  Kastmau  Kodak  (.omimny)^ 
Madison  Avenue,  ^(ew  York  22,  N.  Y. 

^  ttccurdak"  is  a  trade-mark 


’i^eccPDni( 


(Subsidiary  of  Eastman  Kodak  Company) 

originator  of  modern  microfilming  —and  its  newspaper  application 
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Weeklies  and  Dailies 
Vie  in  Newborn  City 


Levittown,  Pa. — This  new  city 
near  the  Delaware  River  has  an 
old-fashioned  newspaper  war  on 
its  hands. 

The  fight  involves  no  fewer  than 
four  weekly  newspapers,  all  op¬ 
erating  on  a  giveaway  basis,  while 
five  established  dailies  are  scram¬ 
bling  for  circulation  on  the  fringes. 

The  battle  is  hottest  in  this 
“perfectly-planned”  community  of 
$10,000  homes  going  up  on  former 
spinach  fields  about  five  miles 
south  of  U.  S.  Steel’s  giant  new 
Fairless  Works  at  Morrisville.  The 
development  already  houses  3,500 
families.  Some  16,000  are  expect¬ 
ed  in  all. 

Spurred  by  big  steel,  other  in¬ 
dustries  have  moved  to  this  part 
of  the  Delaware  Valley,  existing 
ones  have  expanded  and  one  other 
big  housing  development  —  Fair¬ 
less  Hills  adjoining  Levittown  and 
for  steel  workers — is  underway. 

New  Market  Opened  Up 

One  result  of  this  expansion 
has  been  the  opening  of  a  new 
newspaper  and  advertising  market. 

First  to  start  regular  publica¬ 
tion  was  Charles  Hagedorn,  whose 
Town  and  Village  circulates  in 
New  York’s  Stuyvesant  Town. 


His  paper  came  out  last  May,  a 
month  before  the  first  residents 
moved  in. 

In  September  he  turned  over 
the  reins  to  John  A.  Finger,  32. 
Some  4,400  copies  of  the  tabloid 
are  printed  each  week  in  New 
Brunswick,  N.  J.,  30  miles  from 
Levittown,  and  distributed  free  in 
Levittown  and  Fairless  Hills. 

Another  Tabloid,  the  Levittown 
Times  is  the  brainchild  of  Ira  L. 
Joachim,  27,  a  newcomer  to 
journalism  who  got  the  idea  while 
working  in  RCA-Victor’s  adver¬ 
tising  department  in  Camden, 
N.  J. 

Mr.  Joachim  and  Martin  Lu- 
pow,  now  advertising  manager, 
put  up  $900  between  them  to  get 
started. 

They  went  to  regular  weekly 
operation  last  June  19.  Today 
they  drop  copies  on  every  door¬ 
step  in  Levittown  and  Fairless 
Hills  and  also  mail  the  paper  to 
persons  who  have  signed  up  for 
the  new  homes.  This  makes  about 
5,000  in  all.  They  claim  a  paid 
circulation  of  699  without  solicit¬ 
ing. 

tabloid  averaging  28  pages, 
the  Times  is  high  on  nei^bor- 


LET’S  TAKE  PICTURES 

by  Norris  Harkness 


A  weekly  feature 
that  makes  your 
newspaper  more 
valuable  and  more 
Interesting  to  thou¬ 
sands  of  readers  by 
serving  their  great 
interest  in  photog¬ 
raphy. 
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hood  chit-chat.  Mr.  Joachim  quit 
RCA  last  September  when  the 
strain  of  two  jobs  gave  him  an 
ulcer.  He  employs  one  reporter, 
six  correspondents  and  15  deliv¬ 
ery  boys  and  claims  to  have  made 
a  $1,000  profit  last  year.  The 
paper  was  printed  in  Gloucester, 
N.  J.,  about  30  miles  from  Levit¬ 
town,  until  recently  when  it 
switched  to  Trenton,  six  miles 
north  and  across  the  river. 

The  biggest  weekly  covering 
Levittown  also  has  the  most  “re¬ 
mote”  operation.  It  is  the  Bucks 
County  Press,  which  circulates 
free  in  11,150  homes  in  Lower 
Bucks  County  but  is  printed  in 
Atlantic  City,  N.  J.,  about  75 
miles  away. 

It  is  published  by  Rolland 
Adams,  who  also  publishes  daily- 
and-Sunday  papers  in  Atlantic 
City  and  Bethlehem,  Pa.  Samuel 
Underleider,  35,  who  started  with 
the  New  York  Journal- American, 
heads  a  seven-man  staff  in  the 
Morrisville  offices  of  the  Bucks 
County  Press.  He  sends  copy  to 
Atlantic  City  by  bus  during  the 
week,  then  drives  down  himself 
with  Bernard  Glazer,  general  man¬ 
ager,  Wednesday  afternoons  to 
make  up  the  paper.  It  comes  off 
the  presses  at  1  A.M.  Thursday 
and  is  trucked  here  for  delivery 
that  day  and  Friday. 

The  Press  averages  20  pages  on 
a  full  eight-column  format.  There 
are  plans  to  convert  to  daily  op¬ 
eration  sometime  this  year. 

Also  a  regular-size  paper,  the 
Levittown  Advance  took  the  field 
the  first  week  of  October.  It  is 
the  step-child  of  the  Delaware 
Valley  Advance,  which  is  in  its 
77th  year.  Both  papers  are  print¬ 
ed  in  Langhorne,  Pa.,  about  three 
miles  from  Levittown.  The  Levit¬ 
town  Advance  distributes  about 
4,500  copies  a  week. 

John  R.  Watkins,  43,  whose 
family  owned  the  Lansford  (Pa.) 
Daily  Record  for  35  years  before 
selling  it  after  the  war,  publishes 
both  papers.  Jack  W.  Gill,  Tren¬ 
ton  newsman,  is  editor. 

None  of  the  weeklies  has  any 
immediate  plans  for  trying  to  get 
a  paid  circulation,  apparently  fig¬ 
uring  that  such  a  move  would  be 
dangerous  with  so  many  free-for- 
nothing  papers  at  large.  They 
also  feel  that  they  can  get  enough 
advertising  to  keep  them  going 
now,  and  the  ads  are  sure  to  go 
up,  instead  of  down,  as  more 
people  move  to  Levittown. 

In  addition  to  the  weekly  pa¬ 
pers,  five  dailies  are  pitching  their 
news  for  the  Levittown  market. 
The  Bristol  Courier,  circulation 
6,719,  is  the  nearest,  about  five 
miles  away.  It  has  a  regular  cor¬ 
respondent  for  Levittown. 

The  Philadelphia  Inquirer,  has 
a  Delaware  Valley  edition  featur¬ 
ing  the  new  development,  and  the 
Evening  Bulletin  is  conducting  a 
circulation  campaign  in  the  area. 
Door-to-door  solicitation  also  is 
being  tried  by  the  Trenton  Times, 
and  the  Trentonian. 


Taft  Recounts 
Rejuvenation 
On  Times-Star 

Cincinnati  —  Details  of  th; 
“face-lifting”  and  all-round  rt- 
juvenation  of  the  Times-Star  wen 
contained  in  a  letter  last  week 
from  Lloyd  B.  Taft,  executive 
vice-president,  to  his  co-worken. 

“Cincinnati  is  growing;  it  b 
dressing  up;  so  are  we,”  he  wrote, 
pointing  to  that  paper’s  “great 
history  of  114  years.” 

“we  are  regaining  dominance 
of  the  Cincinnati  market  by  re¬ 
packaging  and  improving  the 
great  product  which  we  alwa« 
have  had,”  he  stated,  “but  we  are 
in  one  of  the  seven  most  com¬ 
petitive  markets  in  the  countrj, 
and  we  must  show  how  great  we 
are,  if  we  are  to  come  out  ob 
top.  We  can,  and  we  will.” 

Among  changes  he  cited  were 
the  redesigning  of  Page  I,  “mak¬ 
ing  it  lighter,  brighter,  crisper, 
easier  to  read”;  increased  local 
coverage  of  sports  pages  to  the 
point  of  carrying  box  scores  of  all 
high  school  basketball  games: 
more  action  pictures  and  more 
interesting  make-up;  creation  of  a 
second  Page  I  with  local  news 
and  features  on  it;  redesigning 
and  revamping  of  women’s  pages, 
arranging  with  retail  stores  for 
fashion  art  daily;  tabulating  read¬ 
er  inquiries  on  merchandise 
shown;  acquiring  Columnist  Jo« 
Garretson  from  the  Cincinnati 
Enquirer  and  adding  syndicated 
features. 

Names  and  times  of  edition' 
have  been  changed.  The  “Predate’ 
edition  has  been  eliminated.  A 
circulation  organization  was  em¬ 
ployed  to  offer  via  ’phone  the 
Times-Star  for  three  months  at 
the  two-month  price.  More  spe¬ 
cial  editions  are  being  printed  for 
sgjorts  events  and  greater  use 
made  of  stand  cards  and  point  of 
sale  promotions.  Page  folios 
were  changed  to  make  the  top  of 
each  page  clean.  Shrinkage  was 
reduced,  resulting  in  better  print¬ 
ing.  One-half  point  shoulder  ha' 
been  added  on  body  type. 

An  executive  committee  of  de¬ 
partment  heads  meets  weekly  to 
discuss  all  phases  of  company  ac¬ 
tivity.  Hulbert  Taft,  Jr.  and  Rol^ 
ert  Taft,  Jr.,  both  Times-Star  di¬ 
rectors,  meet  with  the  committee 


Section  for  Utility 

York,  Pa.  —  An  eight  -  page 
“Open  House  Edition”  for  the 
new  headquarters  of  Metropolitan 
Edison  Company’s  western  divi¬ 
sion  comprised  the  center  section 
of  the  tabloid  Gazette  and  Daily 
on  March  5.  The  eight  pages  were 
paid  for  as  advertising  at  regular 
rates,  according  to  Advertising 
Director  Gilbert  A.  Deitz  who 
worked  with  Met-Ed  officials  in 
preparing  it. 
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The  historic  Fort  Garry 
Gate  near  The  Fort  Garry 
Hotel. 


Winnipeg,  capital  city  of  Manitoba,  is  pushing  its  borders  farther  and 
farther  into  the  prairies.  At  every  point  new  projects  appear  to  affirm  the 
strategic  place  of  this  largest  city  in  the  Prairie  Provinces. 

With  a  population  of  over  356,000,  Greater  Winnipeg  is  Western  Canada's 
leading  wholesale  and  distributing  centre,  and  supplementing  this  natural  advant¬ 
age  is  a  soundly  expanding  industrial  economy.  Gross  value  of  goods  manufac¬ 
tured  in  the  city  is  estimated  at  $500,000,000  annually.  Salaries  and  wages  paid 
to  over  125,000  employees  now  total  over  $6,100,000  weekly,  or  an  average 
wage  per  employee  of  $48.86. 

Everywhere  eyes  are  to  the  future.  Building  continues  apace.  Ahead  are 
two  home  construction  projects  totalling  $9,500,000;  two  new  warehouses  at  a 
cost  of  a  million  dollars  each;  a  $3,000,000  wheel  foundry  and  R.C.A.F.  air¬ 
port  expansion  running  close  to  $25,000,000. 

And  from  the  Province  of  Manitoba  itself,  Winnipeg  draws  much  of  its 
prosperity.  The  population  of  Manitoba  has  passed  the  800,000  mark;  the  1952 
crop  was  among  the  largest  on  record.  Manitoba’s  industrial  production  was  over 
$600,000,000  in  1952,  with  total  payrolls  of  over  $100,000,000. 

Canada's  most  powerful  T.V.  Station  will  be  in  operation  in  Winnipeg  by 
late  1953,  and  a  sales  forecast  of  T.V.  sets  with  a  75  mile  radius  has  been  set 
by  experts  at  $40,000,000. 

This  is  a  bare  glimpse  of  a  huge  market  on  the  threshold  of  the  West.  It 
is  a  market  in  which  The  Winnipeg  Tribune  holds  high  respect  and  position. 
With  a  total  net  paid  circulation  of  66,286  (October  1st  to  December  31st,  1952) 
The  Tribune  serves  city,  suburb,  and  country  around.  Between  the  two  Winnipeg 
dailies,  there  is  only  7.8%  duplication — a  fact  which  makes  The  Tribune  market 
virtually  its  own. 

Tap  the  purchasing  power  of  this  market  by  using  Tribune  space  regularly. 
Use  The  Tribune  to  establish  your  product  or  service  among  the  substantial 
households  served  by  this  popular  Winnipeg  newspaper. 

For  copy  of  the  folder  entitled  "The  Winnipeg  Tribune  Market" 
^  write  to  Conklin  and  Woodward,  22  East  40th  Street,  New  York 
16,  N.  Y.  or  any  of  their  branches  at  Detroit,  Chicago,  Atlanta, 
Los  Angeles  and  San  Francisco. 


The  Southam  Newspapers 

The  Ottawa  Citizen 
The  Hamilton  Spectator 
The  Winnipeg  Tribune 
The  Medicine  Hat  News 
The  Calgary  Herald 
The  Edmonton  Journal 
The  Vancouver  Province 
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Master  Traffic 
Plan  Adopted 
For  St.  Louis 

St.  Louis,  Mo. — The  power  of 
the  press  is  not  an  empty  saying. 
Intelligently,  fairly  and  forcefully 
employed,  it  can  get  done — for 
the  public  good — what  the  skep¬ 
tics  say  can’t  be  done. 

This  is  demonstrated  by  the  ef¬ 
fectiveness  of  a  campaign  con¬ 
ducted  by  the  St.  Louis  Globe 
Democrat  against  traffic  conges¬ 
tion  in  a  city  whose  downtown 
streets  were  built  in  the  horse-and- 
buggy  days. 

For  years  St.  Louisans  had 
talked  about  the  traffic  problem. 
Citizens'  committees  were  formed. 
Voluminous  reports  were  issued — 
and  then  almost  immediately  for¬ 
gotten. 

Many  shoppers  began  taking 
their  business  elsewhere.  Traffic 
accidents  and  fatalities  began  ris¬ 
ing. 

The  Globe  Democrat  decided  it 
was  time  “to  stop  talking  and  start 
acting.”  City  Editor  LeRoy  C. 
Getter  assigned  Staff  Writer  Carl 
E.  Major  to  a  traffic  series  sug¬ 
gested  by  Staff  Writer  Marguerite 
Shepard. 

The  series  was  started  on  Dec. 
II,  1952.  It  began  by  showing 
what  traffic  congestion  was  doing 
to  the  city  in  terms  of  lost  busi¬ 
ness,  high  insurance  rates,  loss  of 


life  and  limb  in  accidents. 

Then,  based  upon  the  com¬ 
posite  opinions  of  those  inter¬ 
viewed,  suggested  remedies  were 
outlined. 

The  series  ran  daily  on  Page  1 
until  Dec.  25.  Each  article  was 
kept  short,  averaging  about  half  a 
column  or  two-thirds  of  a  column. 

A  Chamber  of  Commerce  com¬ 
mittee  for  traffic  improvement  in- 
tensilied  its  effort  and  came  up 
with  a  master  traffic  control  plan. 
It  was  presented  to  the  aldermen, 
other  city  officials  and  business¬ 
men  on  Jan.  21. 

Indorsements  of  the  proposal 
began  to  pour  into  the  Chamber 
and  the  Globe  Democrat.  They 
reached  a  total  of  110,  an  unprece¬ 
dented  number  for  any  similar 
civic  project. 

A  bill  based  on  the  plan  was 
introduced  in  the  Board  of  Aider- 
men  of  Feb.  20.  It  called  for  a 
daytime  parking  ban  in  the  down¬ 
town  district,  a  system  of  one-way 
streets,  curtailment  of  trucking 
operations,  and  stricter  parking  re¬ 
strictions  on  outlying  traffic  ar¬ 
teries.  The  bill,  with  some  amend¬ 
ments,  passed  four  weeks  later — a 
record  time — ^by  a  vote  of  25  to  1, 
only  14  weeks  from  the  start  of 
the  Globe  Democrat  series. 

■ 

Progressing 

The  second  annual  Progress 
Edition  of  the  Coffeyville  (Kan.) 
Journal  on  Feb.  22  contained  140 
pages;  last  year’s  had  126  pages. 


Notables  Aid 
Fresh  Air  Fund 
Stomp  Auction 

Stamp  collectors  around  the 
world  are  donating  rare  and  choice 
items  for  the  Gala  Stamp  Auction 
which  will  be  conducted  May  13 
at  the  Hotel  Astor,  New  York,  for 
the  benefit  of  the  New  York  Her¬ 
ald  Tribune  Fresh  Air  Fund. 

Ernest  Kehr,  stamp  editor  of 
the  paper,  is  serving  as  chairman 
of  the  special  committee  which 
has  been  established  by  Frederick 
Lewis,  director  of  the  fund.  Mr. 
Kehr  has  extended  invitations  per¬ 
sonally  to  a  list  of  philatelic  ex¬ 
perts  and  fans  to  contribute  items. 

In  nearly  every  instance  the 
material  donated  has  been  spe¬ 
cially  prepared;  Holland,  for  ex¬ 
ample,  made  up  an  album  con¬ 
taining  every  current  Dutch 
stamp,  which  is  accompanied  by 
a  note  signed  by  Prince  Berhnard. 
Courvoisier-Helio,  S.A..  a  Swiss 
firm  which  produces  postage 
stamps  for  more  than  a  score  of 
countries,  produced  another  al¬ 
bum  containing  specimens  of  its 
products. 

President  Peron  of  Argentina 
sent  a  blue-leather  hand-made  al¬ 
bum  containing  proof  impressions 
of  stamps  issued  for  the  Year  of 
the  Liberator,  General  San  Martin 
(1950).  Cardinal  Spellman  con¬ 
tributed  the  first  sheet  of  stamps 


issued  by  the  Post  Office  Depart, 
ment  to  honor  Alfred  E.  Smith. 
As  instigator  of  this  stamp,  the 
Government  gave  him  the  first 
sheet  off  the  press,  it  being  signed 
by  Will  Hays,  Frank  Walker, 
James  A.  Farley,  Robert  Hanne- 
gan,  Harry  S.  Truman,  Postmaster 
Albert  Goldman  and  A1  Smith’s 
daughter. 

Ambassador  Carlos  P.  Romulo, 
thinking  that  such  stamps  as  he 
had  here  might  not  be  “valuable 
enough,”  cabled  to  the  Philip¬ 
pines  to  have  the  Department  of 
Posts  in  Manila  make  up  a  spe¬ 
cial  album  containing  all  stamps 
issued  since  the  islands  became 
a  republic. 

A  deluxe  catalogue  (the  cost  of 
which  is  being  contributed  by  the 
country’s  foremost  stamp  deal¬ 
ers)  will  describe  each  lot. 

The  catalogues  will  be  distrib¬ 
uted  to  the  country’s  leading  col¬ 
lectors  who  will  bid  for  material 
by  mail  if  they  cannot  attend  in 
person. 

■ 

Doctor's  Column 

Victoria,  B.  C. — Members  of 
the  British  (Columbia  Medical  As¬ 
sociation  have  accepted  an  invi¬ 
tation  from  Publisher  Seth  Hal- 
ton  to  discuss  various  subjects  in 
a  weekly  column,  “The  Doctor’s 
V’iewpoint,”  in  the  Victoria  Daih 
Colonist.  The  writers  will  remain 
anonymous  because  of  profes¬ 
sional  ethics. 


Congratulations,  Molly  May- 
field.  Today  is  your  anniversary. 
One  year  ago  you  came  to  The 
Post.  Since  then  you  have  made 
scores  of  friends  and  endeared 
yourself  to  thousands  of  Post 
readers. 

You  have  done  many  nice 
things,  Molly,  in  the  short  space 
of  a  year. 

Remember  the  day  the  woman 
with  14  children  came  to  you 
for  help?  She  was  about  to  be 
evicted.  Nobody  wanted  to  rent 
to  a  family  with  that  many 
children.  You  told  your  readers 
about  it  and  within  24  hours 
you  found  her  a  home. 

THEN  THERE  WAS  the 

Georgia  woman  who  wrote  you 


"Dear  Mrs.  Mayfield  my  son 
injui^d  his  back,  diving.  He 
cannot  walk.  Will  you  ask  your 
readers  to  send  him  a  few  let¬ 
ters?”  Your  story  turned  up  a 
Cincinnati  boy  with  an  identi¬ 
cal  injury.  Between  the  two  they 
received  1700  letters  and  a  need¬ 
ed  lift  for  their  morale. 

You've  done  a  wonderful  job 
for  the  teen-agers,  Molly,  al¬ 
though  you  seldom  boast  about 
It.  In  fact  between  Nov.  11  and 
Dec.  11  you  received  2394  let¬ 
ters  about  the  teen-age  drink¬ 
ing  problem.  These  were  sparked 
by  a  16-year-old  girl’s  letter  la¬ 
menting  the  death  of  two  and 
injury  to  five  friends  in  an  auto 
accident  caused,  by  drinking. 


•  “We  have  no  place  to  go,”  the 
youngster  said.  Printing  the  let¬ 
ter  in  your  column  touched  off 
teen-age  drinking  investigations, 
carried  through  the  search  for  a 
murderer,  divulged  the  use  of 
altered  draft  cards  and  illegal 
side  of  intoxicants  to  minors.  It 
woke  up  a  disinterested  commu¬ 
nity  and  resulted  in  tightening 
of  liquor  sales  to  minors. 

YOU’VE  HAD  A  LOT  of  fun. 
too,  Molly.  Like  the  time  the  fat 
lady,  weight  200  pounds,  wanted 
advice  on  how  to  reduce.  Hun¬ 
dreds  of  letters  came  flowing  in 
telling  her  how  to  do  it.  And, 
you  proved  to  her  that  it  could 
be  done.  One  of  your  readers 


sent  in  ‘'before  and  after”  pic¬ 
tures  to  s)iow  how  she  had  shed 
50  pounds. 

Your  accomplishments  are 
many,  dear  Molly.  You  helped 
break  up  the  "marriage  mills” 
in  nearby  Indiana  towns,  aided 
in  restoring  two  homes  de¬ 
stroyed  by  fire,  thwarted  a  sui¬ 
cide,  trapped  an  embezzler, 
stopped  a  blackmailer.  And.  you 
gave  personal  advice  to  several 
thousand  folks  who  came  to  you 
with  their  problems.  Over  the 
year  you  received  more  than 
7000  letters. 

Keep  it  up  Molly.  The  Post  is 
happy  that  you  are  with  us.  And, 
your  readers  are  too. 


THE  ABOVE  STORY  APPEARED  ON  PAGE  ONE  OF  THE  CINCINNATI  POST  — 
AN  INDICATION  OF  HOW  EDITORS  REACT  TO  THE  MOLLY  MAYFIELD  COLUMN 


EDITORS  ADD 
THESE  COMMENTS: 


Everybody  in  Fort  Worth 
knows  who  Molly  Mayfield  is 
and  that  adds  up  to  readership 
and  circulation. 

Walter  R.  Humphrey.  Ed. 

The  Fort  Worth  Press 


Molly,  in  the  year  she  has  been 
with  us.  has  won  the  Cincin¬ 
nati  Post  many  readers. 

Robert  A.  Linn.  Mng.  Ed. 
The  Cincinnati  Post 


We’ve  had  several  similar  col¬ 
umns  in  the  past . . .  but  we’ve 
never  had  one  draw  the  re- 
spon.se  Molly’s  has. 

Lee  C.  Erhard,  Ed. 

Tulsa  Daily  World 
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FOR 


THE  NEWSPAPER  PEOPLE  OF  AMERICA 


JMSA’S  Second  Annual 


CANCER  CONTEST 


RULES 


1.  The  contest  is  open  to  any  regularly  em¬ 
ployed  person  on  the  editorial  staff  of  any 
daily  newspaper  in  the  United  States  whose 
circulation  does  not  exceed  150,000  or  any¬ 
one  regularly  employed  in  the  editorial  de¬ 
partment  of  a  weekly  newspaper. 

2.  An  entry  shall  consist  of  two  (2)  dated 
tearsheets  showing  the  editorial,  photo  or 
cartoon,  or  column  or  feature,  together  with 
the  contestant’s  name,  address,  and  newspaper 
affiliation. 

3.  To  be  considered,  an  entry  must  have  been 
published  during  the  month  of  April,  1953. 

4.  Entries  must  be  postmarked  on  or  before 
Tuesday,  May  5,  1953. 

5.  No  entry  can  be  returned,  and  decisions  of 
the  judges  shall  he  Anal. 

6.  In  case  of  ties,  duplicate  prizes  will  be 
awarded. 

7.  Entries  should  be  addressed  to  CANCER 
CONTEST,  the  Julius  Mathews  Special  Agency, 
Inc.,  400  Madison  Ave.,  New  York  17,  N.  Y. 
(Or  any  one  of  the  Agency’s  other  offices.) 

K.  In  submitting  an  entry,  the  contestant 
grants  to  the  Julius  Mathews  Special  Agency 
and  to  the  American  Cancer  Society,  Inc.,  the 
right  to  reprint,  publish,  reproduce  and  dis¬ 
tribute  his  or  her  entry  at  any  time  and  in  any 
publication,  with  the  understanding  that  such 
reprinting,  publishing,  reproduction  and  dis¬ 
tribution  shall  be  undertaken  with  the  general 
purpose  of  furthering  the  work  of  the  Ameri¬ 
can  Cancer  Society;  and  the  Julius  Mathews 
Special  Agency  and  the  American  Cancer  So¬ 
ciety  agree  to  credit  properly  the  author  and 
the  newspaper  in  which  the  entry  appeared. 


•  For  the  second  year,  the  Julius  Mathews  Special  Agency,  Inc.,  will 
conduct  a  prize  contest  open  to  editorial  writers  for  the  best  edi¬ 
torial,  to  cartoonists  and  photographers  for  the  best  cartoon  or 
photo,  and  to  columnists  and  feature  writers  for  the  best  column 
or  feature  devoted  to  CANCER,  and  published  during  the  month 
of  April  1953  in  a  LOCACnews  Daily  (circulation  not  exceeding 
150,000)  or  in  a  weekly  newspaper. 

For  the  best  EDITORIAL 

A  $100  U.  S.  Defense  Bond  to  the  writer,  and  $100  cash  to 
the  State  Division  of  the  American  Cancer  Society  in  the 
writer’s  home  state. 

For  the  best  CARTOON  or  PHOTO 

A  $100  U.  S.  Defense  Bond  to  the  cartoonist  or  photographer, 
and  $100  cash  to  the  State  Division  of  the  American  Cancer 
Society  in  the  winner's  home  state. 

For  the  best  COLUMN  or  FEATURE 

A  $100  U.  S.  Defense  Bond  to  the  writer,  and  $100  cash  to 
the  State  Division  of  the  American  Cancer  Saciety  in  the 
writer’s  home  state. 

•  In  sponsoring  this  Second  Annual  Cancer  Contest,  the  Julius  Mathews 
Special  Agency  hopes  to  encourage  newspaper  people  to  focus  public 
attention  on  the  problem  of  cancer  and  the  efforts  being  made  by  the 
American  Cancer  Society  to  fight  this  scourge  of  mankind.  By  restricting 
the  period  of  the  contest  to  the  month  of  April,  JMSA  also  hopes  that  the 
newspaper  people’s  efforts  will  be  of  significant  aid  to  the  annual  Cancer 
Crusade  which  will  be  conducted  during  that  month  by  the  Cancer  Society. 

No  restrictions  of  any  kind  in  regard  to  treatment,  length,  subject  or 
content  are  imposed,  other  than  that  the  effort  must  deal  with  cancer. 

JUDGES 

DR.  ERNEST  M.  DALAND,  Chief  of  Staff,  State  Cancer  Hospital.  Pondville,  Mass. 
BRUCE  BARTON,  author  and  advertising  executive. 

CLIFTON  READ,  Public  Relations  Director,  American  Cancer  Society,  Inc. 

S.  GEORGE  LITTLE,  Executive  Editor,  General  Features  Corporation. 


the  JULIUS  SPECIAL  AGENCY,  INC. 

NEWSPAPER  REPRESENTATIVES  •  400  MADISON  AVENUE,  NEW  YORK 
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'OUTRIGHT  LIES' 

ON  MARCH  7  E  &  P  stated  editorially: 

“ITU  has  spent  nearly  $20,000,000  in  six 
years  in  a  misguided  campaign  that  has 
brought  mostly  defeat  to  the  union.” 

Immediately,  ITU  headquarters  in  India¬ 
napolis  issued  one  of  its  postcard  bulletins — 
No.  202,  to  be  exact — accusing  us  of  lying. 
“Editor  &  Publisher  Lies  Again”  said  the 
top  line.  “Continuing  its  propaganda  cam¬ 
paign  against  the  ITU  by  opposing  amend¬ 
ments  to  Taft-Hartley  Law,  the  ‘unofliciar 
spokesman  for  the  .ANPA  also  editorializes 
the  following  mixture  of  weird  opinion  and 
outright  lies,”  the  bulletin  stated  followed  by 
the  E  &  P  quote.  Then  the  postcard  said  “The 
Pacts  Are;”  and  gave  what  was  purported  to 
be  the  total  assets  of  the  union  in  1945  com¬ 
pared  to  1953.  How  this  was  to  prove  E  &  P 
a  liar,  we  do  not  know.  But  the  card  asked: 
“Why  Do  They  Deliberately  Lie?”  and  then 
gave  total  membership  figures  for  1945  and 
1952. 

None  of  this  supported  the  ITU  charge. 
On  the  other  hand  we  think  all  ITU  mem¬ 
bers,  and  anyone  else  interested  in  the  union, 
should  look  at  the  July  1952  Typographical 
Journal.  There  you  will  find  the  audited  an¬ 
nual  financial  statement  plus  an  audited  re¬ 
port  of  22  years’  experience  of  the  general 
and  defense  funds. 

The  ITU’s  own  figures  show  $22,544,440 
spent  since  1931  under  the  item  “Expended 
for  Strike  Benefits  and  Special  Assistance.” 
By  adding  machine  count,  in  the  six  years 
1947  through  1952  ITU  has  spent  exactly 
$20,829,760.88  of  the  22-year  total.  In  the 
seven  years,  ’46  through  '52,  the  amount  has 
been  $21,193,829.39. 

Then  go  through  the  list  of  cities  where 
ITU  strikes  have  occurred  since  1945  and  .see 
how  many  of  them  were  won  by  the  union. 

The  diatribes  and  “propaganda”  charges 
directed  at  E  &  P,  ANPA,  and  publishers  in 
general,  by  the  ITU  officers  are  part  of 
their  deliberate  campaign  to  put  the  blame 
on  others  for  their  current  financial  predica¬ 
ment. 

Twice  in  recent  months  the  membership 
has  defeated  by  large  margins  officer-inspired 
proposals  to  raise  extra  millions  of  dollars 
through  special  assessments.  This  week  the 
membership  is  voting  on  the  “Eresno  Propo¬ 
sition”  which  will  restrict  the  power  of  the 
officers  to  transfer  money  from  the  Pension 
and  Mortuary  Eunds. 

Another  membership  move  being  violently 
opposed  by  the  officers  is  the  “Baltimore  Pro¬ 
position”  calling  for  a  referendum  vote  to 
kill  off  Unitypo  under  which  ITU  has  .set  up 
competing  newspapers  at  great  cost  in  several 
cities  where  strikes  have  been  unsuccessful. 
In  another  ITU  postcard  bulletin  the  officers 
have  stated  that  members  who  endorse  this 
proposal  “are  throwing  a  boomerang  which 
will  return  to  hit  them  where  it  hurts  the 
most — their  jobs  and  all  that  depends  on  a 
strong  union.”  This  is  a  rewrite  of  the  same 
phrases  used  by  the  officers  to  condemn  the 
“Eresno  Proposition”  and  also  opponents  of 
the  two  special  assessment  proposals. 

It  seems  obvious  to  us  that  the  ITU  mem¬ 
bership  has  awakened  to  the  fact  that  the 
extravagant  strike  program  of  recent  years 
has  done  the  union  more  harm  than  good. 


But  whoso  looketh  into  the  perfect  law  of 
liberty,  and  continueth  therein,  he  being  not 
a  forgetful  hearer,  but  a  doer  of  the  work, 
this  man  shall  be  blessed  in  his  deed. — James. 
I;  XXV. 


POSTAL  PROGRESS 

.-VETER  MORE  than  a  year’s  delay  we  are 
finally  going  to  get  a  thorough  study  of 
Post  Office  jjolicy,  operating  methods  and  cost 
accounting  procedures. 

When  President  Truman  signed  the  postal 
rate  increase  bill  in  late  October,  1951,  it 
included  the  Carlson  .Amendment  which 
called  for  a  joint  Senate-House  Committee 
study.  One  hundred  thousand  dollars  was  to 
be  available. 

But  Congress  never  appropriated  the  money. 
On  March  6  last  the  Senate  approved 
S.R.49  providing  for  the  study  by  the  Senate 
Post  Office  and  Civil  Service  Committee, 
called  for  an  Advisory  Committee  from  the 
large  postal  users  to  work  with  the  committee 
on  the  type  of  study  to  be  made,  and  ear¬ 
marked  the  $100,000. 

Progress  is  already  being  made.  The  Cleve¬ 
land  firm  of  management  engineers,  Robert 
Heller  Associates,  which  worked  with  the 
Hoover  Commission  on  its  Post  Office  report, 
has  been  engaged.  The  Advisory  Committee 
is  being  set  up.  Senator  Carlson  has  said  this 
is  not  to  be  an  investigation  of  the  Post  Office 
but  a  study.  It  is  expected  the  work  will  get 
under  way  this  Summer  and  the  study  prob¬ 
ably  completed  some  time  next  Fall. 

I  he  Post  Office  Department  is  supposed  to 
make  its  own  study  of  operating  efficiency. 
But  it  is  important  that  the  Senate  conduct 
this  much-needed  and  long-awaited  appraisal. 
Ihere  must  be  a  government  definition  ot 
policy  as  to  whether  the  Post  Office  is  a  serv¬ 
ice,  a  business  or  a  combination  of  the  two 
Ihis  determination  will  greatly  affect  future 
rates — should  the  Post  Office  operate  as  a 
business  and  pay  its  own  way,  which  it  has 
rarely  done  in  the  past,  or  should  it  be  oper¬ 
ated  as  a  service  for  the  people. 

The  study  will  undoubtedly  analyze  the 
Post  Office’s  current  Cost  A.scertainment  pro¬ 
cedure,  under  which  costs  are  rather  arbitrari¬ 
ly  allocated  to  various  mail  classifications, 
and  recommend  modern  cost  accounting 
methods.  It  is  hoped  the  final  report  also 
will  suggest  many  operating  efficiencies  which 
will  result  in  improved  service. 

All  these  things  are  imperative  because  the 
P.O.  has  a  point  of  diminishing  returns  just 
as  there  is  in  business.  Many  large  users  have 
already  found  more  economical  methods  of 
distribution  than  the  mails.  If  mailing  costs 
and  rates  go  much  higher  this  trend  will  be 
accentuated  and  the  Post  Office  Department 
will  find  itself  operating  further  and  further 
in  the  red. 


MORE  VICTORIES 

ATTEMPTS  to  impose  secrecy  on  official 
hearings  and  documents  continue  to  occur 
around  the  country.  But  the  ledger  of  the 
last  two  weeks  shows  a  balance  in  favor  of 
editors  and  reporters  who  are  fighting  hard 
to  keep  open  the  channels  of  information. 
There  have  been  more  victories  than  rebuffs 
for  the  press. 

In  Raleigh,  N.  C.,  seven  reporters  success¬ 
fully  combatted  a  state  senator’s  attempt  to 
take  a  secret  vote  on  a  controversial  bill  in 
committee. 

In  Martinsville,  Ind.,  a  reporter  was  ejected 
from  a  county  Alcoholic  Beverage  Board 
meeting  by  a  member  who  said:  “I  am  repre¬ 
senting  the  state  of  Indiana  and  I  said  the 
room  would  be  cleared.”  After  an  article 
appeared  in  the  newspaper,  the  Indiana  Gen¬ 
eral  Assembly  immediately  voted  an  anti¬ 
secrecy  resolution. 

In  Birmingham,  Ala.,  the  News  won  victory 
on  two  of  three  issues  being  battled  with  local 
police  over  access  to  records  and  reports. 

In  South  Dakota  and  Washington  the  state 
legislatures  have  passed  anti-secrecy  meas¬ 
ures.  Similar  bills  are  pending  in  Connecticut, 
California,  and  Arizona. 

We  hesitate  to  conclude  that  these  incidents 
indicate  a  trend.  But,  in  the  marked  absence 
of  defeats,  these  victories  are  encouraging 
signs  in  the  continuing  battle  for  freedom  of 
information. 

HOPES  DIMMED 

PLANS  for  the  newsprint  development  of 
Alaska’s  Tongass  National  Forest  timber 
resources,  which  received  a  shot  in  the  arm 
with  the  appointment  of  Territorial  Governor 
B.  Frank  Heintzleman,  have  now  suffered  a 
damaging  blow  from  administration  plans  to 
limit  the  Reconstruction  Finance  Corporation 
and  let  it  die  a  natural  death  in  June  1954. 

Alaska  seemed  to  be  banking  on  a  bill  by 
Senator  Francis  Case  which  would  direct  the 
Department  of  Agriculture  to  make  available 
to  private  newsprint  ifianufacturers  sufficient 
timber  to  supply  mills  of  500  to  700  tons 
daily  capacity.  In  addition  it  would  authorize 
loan  help  for  the  mills  by  the  RFC  up  to 
60%  of  mill  costs. 

This  week  a  $1,000,000  limit  was  placed  on 
individual  future  loans  by  RFC  which  washes 
out  the  effectiveness  of  part  of  the  Case  Bill. 

There  is  not  much  prospect  of  private 
financing  for  new  mills  in  Alaska  in  the  near 
future.  However,  there  will  come  a  time 
when  Alaskan  mills  will  be  more  desirable 
and  necessary  than  now.  It  would  be  wise 
to  salvage  part  of  the  Case  Bill  and  make 
provision  for  the  availability  of  timber  to 
newsprint  mills  looking  ahead  to  the  time 
when  it  might  be  needed. 

COLUMN  IDEA 

THE  Victoria  (B.  C.)  Daily  Colonist  has  in¬ 
vited  members  of  the  local  medical  asso¬ 
ciation  to  write  an  anonymous  weekly  column 
called  “The  Doctor's  Viewpoint.” 

Sounds  like  a  good  idea  to  us  that  could 
be  applied  also  to  Bar  Associations  and  other 
groups.  Doctors  and  lawyers  in  particular 
seem  to  have  frequent  “beefs”  against  th« 
press.  Why  not  let  them  say  what  they  want 
to  say  in  their  own  column? 
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PERSONAL 

MENTION 

Walter  W.  Bassano,  since  1947 
business  manager  of  the  Paris 
(Tex.)  News,  has  been  named 
vicepresident  and  general  man¬ 
ager.  Eldon  Ellis,  advertising 
manager,  has  been  promoted  to 
the  position  of  director  of  adver¬ 
tising. 

«  *  * 

Edgar  Andrew  Collard,  asso¬ 
ciate  editor  of  the  Montreal 
(Que.)  Gazette,  has  been  pro¬ 
moted  to  the  position  of  editor. 
Harry  J.  Larkin,  who  continues 
as  managing  editor,  has  also  been 
named  business  manager  of  the 
newspaper. 

*  *  * 

Ivan  Annenberg,  vicepresident 
and  circulation  manager  of  the 
New  York  Daily  News,  and  Mrs. 
Annenberg  sailed  on  the  liner 
Independence  la.st  week  on  a  va¬ 
cation  trip. 

*  *  * 

D.  Tennant  Bryan,  president 
of  the  Richmond  (Va.)  Newspa¬ 
pers.  has  been  elected  to  the  Board 
of  Directors  of  Southern  Railway. 

*  «  * 

J.  F.  Collins,  news  editor  of 
the  Guelph  (Ont.)  Mercury,  has 
been  named  editor,  succeeding 
M.  Macalister,  who  retired 
recently.  City  Editor  Frank  Tur¬ 
ner  .succeeds  Mr.  Collins  as 
news  editor.  Ken  Wilson  has 
been  named  city  editor. 

*  *  * 

Elmo  E.  Smith,  publisher  of 
the  Blue  Mountain  Eagle  at  John 
Day,  Ore.,  and  part-owner  of  the 
Madras  (Ore.)  Pioneer,  has  been 
named  chairman  of  the  State  Sen¬ 
ate  committee  on  roads  and  high¬ 
ways. 

Eagle  Freshwater.  Midwest 
newspaperman,  has  been  named 
editor  and  publisher  of  the  Pasco 
(Wash.)  Columbia  Basin  News, 
succeeding  Francis  W.  Hilton, 
resigned. 

*  *  * 

Roy  H.  Elmhirst,  former  sec¬ 
retary  to  the  late  George  Mc- 
CuLLAGH,  publisher  of  the  To¬ 
ronto  (Ont.)  Globe  and  Mail  and 
Toronto  Telegram,  has  been  ap¬ 
pointed  executive  assistant  to  the 
board  of  directors  of  the  Toronto 
Telegram  Publishing  Co.,  Ltd. 

On  the  Business  Side 

Ep.  B.  Scott,  former  retail  ad¬ 
vertising  manager  of  the  Charlotte 
(N.  C.)  Observer,  has  been  named 
advertising  director  of  the  Quincy 
(Mass.)  Patriot  Ledger.  Other 
staff  changes  find  James  A.  New- 
soN  as  retail  advertising  manager, 
Lucie  A.  Spicer  as  classified  ad¬ 
vertising  manager  and  Walcott 
J.  Edwards  as  national  advertis¬ 
ing  manager. 

*  *  * 

John  Ohmer,  city  circulation 


manager  of  the  Racine  (Wis.)  ' 
Journal-Times,  has  been  appointed 
county  circulation  manager  to  sue-  . 
ceed  the  late  Harry  Rarick.  Mr. 
Ohmer  started  with  the  daily  as  , 
a  carrier  in  1922.  ' 

*  *  * 

Fred  Day,  formerly  with  the 
advertising  department  of  Safeway 
Stores  in  EJenver,  has  joined  the 
display  advertising  staff  of  the 
Billings  (Mont.)  Gazette. 

*  *  • 

Joan  Fitzwater,  formerly  with 
t  h  e  advertising 
department  of 
the  San  Rafael 

pendent  Journal 
and  more  recent- 
ly  with  the  Rich- 
mond  (Calif.) 

Independent  has 

joined  the  classi- 

fied  advertising  •  - 'v 

department  of  the 

Klamath  Falls 

(Oregon)  Herald  Fitzwater 

and  News. 

«  *  « 

Carlos  Weber,  a  1952  journal¬ 
ism  graduate  of  the  University  of 
Wisconsin,  has  joined  the  display 
advertising  staff  of  the  Janesville 
(Wis.)  Daily  Gazette  as  a  sales¬ 
man  and  copywriter. 

*  *  « 

Stan  Cody,  former  customer 
relations  manager  with  Credit  Bu¬ 
reaus,  Inc.,  McMinnville,  Ore., 
has  been  named  circulation  man¬ 
ager  of  the  McMinnville  News- 
Register,  a  new  daily  which  will 
start  publication  about  April  1. 

*  *  * 

Thomas  L.  Adams,  circulation 
manager  of  the  Lexington  (Ky.) 
Herald-Leader,  has  been  awarded 
the  Optimist  Cup  award  presented 
annually  to  the  person  selected 
as  Lexington's  outstanding  citizen. 

*  *  * 

J.  Kelly  Sisk,  business  manager 
of  the  Greenville  (S.  C.)  News- 
Piedmont  for  the  past  five  years, 
has  been  named  president  of  the 
Greenville  Chamber  of  Commerce. 

«  *  4> 

Helen  Jo  Downing  has  joined 
the  Lebanon  (Ore.)  Express  as 
circulation  specialist. 

*  *  * 

Bob  Klaverkamp  has  resigned 
from  the  Cincinnati  (Ohio)  Post 
editorial  staff  to  become  circula¬ 
tion  manager  of  the  Fairbault 
(Minn.)  Journal. 

*  *  * 

Phillip  E.  Johnson  has  joined 
the  Yakima  (Wash.)  Morning 
Herald  and  the  Yakima  Daily  Re¬ 
public  advertising  department  staff 
as  copyboy.  He  is  a  former  Army 
1  Signal  Corps  enlisted  man,  and 
has  served  in  Korea. 

*  *  « 

Charles  E.  Dronsfield,  for- 
,  merly  sales  representative  of  Fred 
Kimball,  Inc.,  national  newspaper 
•  representatives,  Pittsburgh  office, 
has  been  appointed  advertising 
manager  of  the  Beaver  Valley 
Times,  Beaver  -  Aliquippa  -  Am- 
I  bridge.  Pa. 


In  the  Editorial  Rooms 

Colin  W.  McAllister,  who  re¬ 
signed  recently  as  telegraph  editor 
of  the  Danbury  (Conn.)  News- 
Times,  plans  to  open  an  insurance 
and  real  estate  agency  in  Danbury. 
*  *  « 

Tom  O’Grady  has  returned  to 
his  post  as  city  court  reporter  for 
the  Buffalo  (N.  Y.)  Evening  News 
after  a  lengthy  military  service 
leave. 

*  *  * 

Marguerite  Higgins,  New 

York  Herald  Tribune  correspond¬ 
ent,  has  been  presented  with  the 
annual  Golden  Flame  award  of 

the  California  Association  of  Press 
Women. 


Bob  Fain,  a 
1950  graduate  of 
.the  University  of 
Kentucky,  has 
joined  the  neys 
staff  of  the  Lex- 
ington  (Ky.) 
Leader  as  a  re¬ 
porter.  He  has 
been  employed 
by  the  Corbin 
(Ky.)  Daily 
Tribune  for  the 
past  15  months. 


Catharine  Lewis  Fassett  has 
joined  the  women’s  department 
staff  of  the  Winston-Salem  (N.  C.) 
Sentinel  as  assistant  women’s  edi¬ 
tor.  For  the  past  three  years,  she 
has  been  director  of  public  rela¬ 
tions  and  publicity  for  the  United 
Fund  in  Winston-Salem. 

•  *  ♦ 

Velma  Baylor  has  joined  the 
staff  of  the  Yakima  (Wash.) 
Morning  Herald  as  a  reporter  for 
the  women’s  news  department. 

♦  ♦  * 

Ted  Shurtleff,  formerly  assis¬ 
tant  city  editor  of  the  St.  Peters¬ 
burg  (Fla.)  Times  and  former 
city  hall  reporter  for  Tampa  (Fla.) 
Tribune,  has  joined  the  Detroit 
(Mich.)  Free  Press  as  reporter. 

*  *  « 

Harry  Prior  Craft,  69,  re¬ 
touched  his  last  photograph  for 
the  San  Antonio  (Tex.)  Light 
March  14  and  closed  a  half-cen¬ 


tury  career  as  newspaper  artist. 

•  *  • 

Robert  G.  Smith  has  resigned 
from  the  Greensboro  (N.  C.) 

Daily  News  to  take  a  copy  desk, 
position  on  the  Louisville  (Ky.) 

Couri  er-Journal. 

*  ♦  ♦ 

Max  Freeman,  former  senior 
editorial  writer  of  the  Winnipeg 
(Man.)  Free  Press,  has  moved  to 
Washington  where  he  will  do  free 
lance  editorial  work  for  the  Free 
Press,  correspondence  for  the 
Manchester  Guardian  and  broad¬ 
casting  for  the  Canadian  Broad¬ 
casting  Co. 

*  ♦  ♦ 

Mrs.  Fred  H.  Jeffries,  social 
and  church  editor  of  the  Lancaster 
(Pa.)  Intelligencer  Journal,  has 
been  awarded  the  1953  Achieve¬ 
ment  Award  of  the  Quota  Club  of 
that  city. 

*  ♦  * 

Don  Davies,  who  formerly 
worked  on  a  weekly  in  Berlin, 
Wis.,  has  joined  the  editorial  staff 
of  the  Wisconsin  State  Journal  at 
Madison.  Al  Moyer,  former 
sports  reporter  on  the  State  Jour¬ 
nal,  has  shifted  to  the  Bartlesville 
(Okla.)  Enterprise-Examiner. 

*  ♦  ♦ 

Hale  S  c  a  r  - 
BROUGH  has  re¬ 
signed  after  sev¬ 
en  and  a  half 
years  as  a  re¬ 
porter  for  the 
Klamath  Falls 
(Ore.)  Herald' 
and  News  to  be 
police  reporter- 
for  the  Port  Ar¬ 
thur  (T  e  X  .> 
News. 

Scarbrough  ♦  *  * 

Jack  Bacon  has  resigned  from 
the  United  Press  bureau  in  Santa 
Fe,  N.  M.  Jim  Carberry,  trans¬ 
ferred  in  from  the  Denver  U.P- 

office,  succeeds  him. 

♦  ♦  ♦ 

Collins  C.  George,  formerly 
with  the  Pittsburgh  (Pa.)  Courier 
as  reporter,  war  correspondent  m 
Italy,  managing  editor  of  the 
Washington  edition  and  Detroit 
edition,  has  joined  the  rewrite  staff 
of  the  Detroit  (Mich.)  Free  Press. 

(Continued  on  page  38) 
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ing  his  overseas  assignment,  he 
was  chief  of  the  Public  Informa¬ 
tion  Office,  Seoul,  Korea. 

*  «  * 


H.  M.  Shoebotham,  formerly 
on  the  wire  desk  at  the  Kalispell 
(Mont.)  Daily  Interlake,  has  joined 
the  staff  of  the  Billings  (Mont.) 
Gazette.  He  is  a  former  staffer 
of  the  Sioux  Falls  (S.  D. )  Argus- 
leader. 

*  o  * 

William  P.  Lamkin,  a  member 
of  the  Charlotte  (N.  C.)  Observ¬ 
er’s  city  staff  for  the  past  five 
years,  has  joined  the  Norfolk 
(Va.)  Virginian-Pilot  as  telegraph 
editor. 

♦  ♦  * 

WiLLUM  E.  Cleghorn,  who  left 
the  Montgomery  (Ala.)  Advertis¬ 
er  sports  department  two  years  ago 
to  return  to  active  military  duty, 
has  rejoined  the  Advertiser,  this 
lime  as  assistant  wire  editor.  Dur- 


Karl  R.  McElroy,  news  editor 
of  the  Syracuse  (N.  Y.)  Herald- 
Journal,  is  teaching  the  newspaper 
editing  course  this  semester  at  the 
Syracuse  University  school  of  jour¬ 
nalism. 

t  *  * 

Gordon  Langley  Hall,  a  mem¬ 
ber  of  the  reporting  staff  of  the 
Port  Chester  (N.  Y.)  Daily  Item, 
has  returned  to  work  after  being 
seriously  ill  in  St.  Luke’s  Hospital, 
New  York.  He  was  formerly  with 
the  Winnipeg  (Ont.)  Free  Press 
and  the  Nevada  (Mo.)  Daily  Mail. 
*  *  * 

Merle  Agnello,  staff  photog¬ 
rapher  for  the  Johnstown  (Pa.) 
Tribune-Democrat,  has  been  elec¬ 
ted  secretary-treasurer  of  the  Mid- 
Atlantic  Region,  National  Press 
Photographers  Association.  * 

*  * 
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Clarke  Stallworth  has  re¬ 
joined  the  staff  of  the  Birmingham 
(Ala.)  Post -Herald  after  23 
months  of  active  duty  as  a  U.  S. 
Navy  officer. 

e  e  e 

Jo  Smith,  sports  and  wire  ed¬ 
itor  of  the  Rhinelander  (Wis.) 
Daily  News  since  October,  1951, 
and  the  only  woman  sports  editor 
in  Wisconsin,  has  left  for  Minne¬ 
apolis  to  work  in  the  Minnesota 
Bureau  of  the  United  Press.  Ben 
Lewis  III,  who  has  handled  sports 
stories  in  connection  with  his  du¬ 
ties  as  circulation  manager,  is 
taking  on  the  additional  job  of 
sports  editor.  The  wire  editor’s 
spot  is  being  taken  over  by  Joe 
Botsford,  reporter,  feature  writer 
and  photographer. 

♦  *  ♦ 

Ronald  Green  has  returned  to 
the  sports  staff  of  the  Charlotte 
(N.  C.)  News  after  two  years’ 
service  in  the  Army. 

*  *  * 

Virginia  Pope,  fashion  editor  of 
the  New  York  Times,  departed  for 
Paris  March  24  on  the  liner 
Liberie. 

V  *  * 

Herb  Levitt  has  rejoined  the 
Detroit  (Mich.)  Free  Press  repor- 
torial  staff  after  a  two-year  stint 
with  the  Army. 

♦  ♦  ♦ 

George  Harris,  music  critic  of 
the  Richmond  (Va.)  Times-Dis- 
patch  for  more  than  a  quarter  of 
a  century,  will  be  honored  March 
29  when  his  portrait  is  unveiled 
in  the  Recital  Hall  of  the  Music 
School  of  the  Richmond  Profes¬ 
sional  Institute. 

*  A  * 

Elmer  Geers,  after  Army  ser¬ 
vice  in  Germany,  has  returned  as 

assistant  to  Elmer  Heitkamper, 
Cincinnati  (Ohio)  Post  librarian. 
Shirley  Strakey,  who  substituted 
for  Mr.  Geers,  has  switched  to 
the  teletype  room. 

a  *  « 

Roland  Giduz,  formerly  of  the 
Durham  (N.  C.)  Herald,  has 


THE  FOURTH  ESTATE  ...  By  Trent 


“That's  a  list  of  the  parts  we'll  need  to  get  the  paper  out  this  afternoon!” 


joined  the  new.s  staff  of  the  Chapel 
Hill  (N.  C.)  Weekly. 

n  *  n 

Mrs.  Ward  George,  formerly 
with  California  newspapers,  has 
been  named  news  editor  of  the 
Stayton  (Ore.)  Mail,  replacing 
Elizabeth  Randall,  who  resigned 
to  complete  a  writing  project. 

*  *  * 

John  Walsh,  formerly  with  the 
Buffalo  (N.  Y.)  Courier-Express, 
has  joined  the  Detroit  (Mich.) 
Free  Press  copy  desk. 

•  ♦  • 

To.vi  North,  formerly  editor  of 
the  Honesdale  (Pa.)  Citizen- 
Times,  is  now  on  the  staff  of  the 
Potsdam  (N.  Y.)  Courier,  a  Gan¬ 
nett  weekly. 


Where  The-y  Are  Now 


Jean  M.  Scott,  formerly  a  re¬ 
porter  for  the  New  Rochelle 

(N.  Y.)  Standard-Star,  has  joined 
the  communications  and  publicity 
department  of  the  McGraw-Hill 
Publishing  Co..  Inc.,  in  New  York 
City. 

*  A  * 

Sam  Sherman,  former  Milwau¬ 
kee  (Wis.)  Journal  reporter,  has 
been  appointed  public  relations 

manager  of  the  Pabst  Brewing  Co. 
in  Milwaukee. 

«  V  * 

Martin  S.  Fliesler,  formerly 
associated  with  the  Long  Island 
(N.  Y. )  Star-Journal,  the  Long 
Island  Daily  Press  and  Printers’ 
Ink  magazine,  has  been  named 
promotion  manager  of  Better  Liv¬ 
ing  magazine. 

*  *  * 

Bomner  McMillion,  former 
editor  of  the  Elgin  (Tex.)  Cou¬ 
rier,  is  author  of  “The  Lot  of 
Her  Neighbor,”  a  novel,  which 
was  published  recently  by  J.  B. 
Lippincott. 

*  *  « 

Jack  Clark,  former  city  editor 


of  the  Newark  (N.  J.)  Ledger 
and  the  Miami  (Fla.)  Herald  and 
more  recently  a  public  relations 
representative  for  Pan  American 
Airways,  has  been  assigned  to 
PAA's  Rio  de  Janeiro  office.  He 
replaces  Gerald  R.  Flamm,  for¬ 
mer  San  Francisco  (Calif.)  Call- 
Bulletin  staffer,  who  has  resigned 
to  return  to  newspaper  work. 

*  *  ♦ 

Kenneth  G.  Manuel,  a  former 
reporter  on  the  Detroit  (Mich.) 
News,  has  been  elected  a  vicepres¬ 
ident  of  D.  P.  Brother  &  Company, 
Detroit-New  York  ad  agency. 

*  *  * 

Russell  Jones  has  left  the  Vi¬ 

enna  bureau  of  the  United  Press 
to  take  an  executive  position  with 
Radio  Press  Europe  at  Munich. 
Germany. 

«  *  V 

David  Hellyer,  formerly  a  re- 
jxjrter  on  the  San  Diego  (Calif.) 
Evening  Tribune  and  professor  of 
journalism  at  San  Diego  State  Col¬ 
lege,  has  joined  the  public  rela¬ 
tions  department  of  Consolidated 
Vultee  .Aircraft  Corp.  in  San 
Diego. 

♦  ♦  ♦ 

Malcolm  Epley,  Jr.,  has  re¬ 
signed  after  two  years  as  farm 
editor  of  the  Klamath  Falls  (Ore.) 
Herald  and  News  to  be  assistant 
promotion  and  public  relations  di¬ 
rector  of  Western  Pine  Associa¬ 
tion,  Portland,  Ore.  He  succeeds 
Robert  Leonard,  who  has  ac¬ 
cepted  a  position  with  Crow’s 

Lumber  Digest. 

♦  ♦  ♦ 

Elwood  M.  Schwartz,  former 
editor  of  the  Geneva  (Ohio)  Free 
Press,  has  accepted  a  position  with 
the  Dayton  Rubber  Company  as 
editor  of  the  Dayton  Rubber 
News,  plant  publication. 

*  *  * 

William  G.  Beyer,  former 
member  of  the  news  staff  of  the 
LaSalle  (Ill.)  Daily  News-Tribune 
{Continued  on  page  50) 
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CIRCULATION 


Survey  Shows  Mailroom 
And  Trucking  Trends 

By  George  A.  Brandenburg 


Labor  costs  are  by  far  the 
biggest  expense  item  in  the  mail- 
room  and  trucking  operations  of 
newspapers,  according  to  Roland 
H.  Ziegler,  Saginaw  (Mich.) 
News,  who  recently  made  a  sur¬ 
vey  of  Central  States  newspapers. 

Mr.  Ziegler  presented  his  find¬ 
ings  to  Central  States  circulation 
managers,  pointing  out  that  news¬ 
papers  can  save  hundreds  of  dol¬ 
lars  by  keeping  abreast  of  efficient 
methods  of  handling  mailroom 
trucking  operations. 

Highlights  of  Survey 
Following  are  highlights  from 
Mr.  Ziegler’s  survey  covering  both 
operations,  beginning  on  the  mail- 
room  side: 

“(1)  Do  you  employ  part  time 
mailers?  Thirty-four  said  yes  and 
5  said  no.  A  few  large  papers  pay 
as  high  as  $2.57  per  hour  for  part 
time  help.  Lowest  rate  reported 
was  75c.  The  average  hourly 
rate,  however,  is  about  95c. 

“(2)  Do  you  have  a  union 
mailroom?  Ten  newspapers  em¬ 
ploy  union  mailers  and  thirty-four 
do  not.  Five  union  mailrooms  use 
part  time  help  and  five  do  not. 

“(3)  On  seven-day  papers,  how 
many  days  per  week  do  your 
FULL  TIME  men  work?  Eight 
papers  work  a  5  day  or  5  shift 
week,  eight  work  six  days,  and 
one  paper  works  their  mailers  7 
days  a  week.  On  six-day  news¬ 
papers,  seven  work  5  days,  and 

14  papers  work  their  mailers  the 
full  six  days.  One  paper  reports 
that  it  is  switching  from  6  to  5 
days. 

“(4)  Do  you  employ  more  or 
less  mailroom  help  today  than 
three  years  ago?  Thirteen  out  of 
thirty-six  papers  reporting  said 
they  employed  LESS  mailers  to¬ 
day  and  ten  of  the  36  said  they 
use  the  same  number  of  men. 
What’s  interesting  about  this  is 
the  fact  that  most  of  these  pa¬ 
pers  employing  less  mailers  to¬ 
day,  despite  higher  circulation, 
have  streamlined  their  operation 
with  modern  equipment.  Most 
papers  who  reported  more  mail¬ 
ers  haven’t  done  much  to  facili¬ 
tate  the  handling  of  a  larger  cir¬ 
culation.” 

Surveys  Trucking 
Trucking  operations  are  an¬ 
other  division  of  the  circulation 
department  and  the  following 

15  taken  from  replies  received  bv 
Mr.  Ziegler. 

“1.  How  many  city  trucks  do 
you  employ?  Newspapers  under 
15,000  replied  that  they  use  from 
one  to  three  trucks.  One  circula¬ 
tion  manager  used  his  personal 
car.  Another  said  he  doesn’t  use 


trucks  because  all  his  city  carriers 
come  to  the  plant  for  their  pa¬ 
pers. 

“In  the  15,000  to  25,000  class, 
two  papers  use  1  truck,  one  has 
two  city  vehicles,  and  two  papers 
make  the  use  of  four  trucks.  1 
received  twelve  replies  from  pa- 
piers  in  the  25,000  to  50,000  class 
and  the  average  is  4  city  trucks 
for  these  papers.  However,  one 
paper  needed  eight  city  trucks. 

“Papers  in  the  50,000  to  100,- 
000  group  said  they  use  from  two 
to  fifteen  trucks  daily.  From  six 
papers  over  100,000  replies  said 
they  use  from  20  to  80  trucks. 

“2.  Do  you  own  your  city 
trucks? 

“Twenty-seven  out  of  36  papers 
reporting  said  they  owned  all  or 
part  of  their  city  delivery  trucks. 
Three  papers  said  they  recently 
switched  from  contract  to  com¬ 
pany  owned  vehicles.  Rates  paid 
to  contractors  weren’t  very  con¬ 
sistent.  One  newspaper  pays  $1.25 
per  hour  for  each  truck,  another 
pays  $4.50.  The  average  hourly 
rate  is  $3.40,  however. 

“3.  What  body  type  truck  do 
you  use? 

“Here  I  noticed  that  the  larger 
papers  use  more  pickups  than 
anything  else.  Smaller  papers  go 
for  the  panel  trucks,  whereas  me¬ 
dium  sized  papers  use  more  new 
delivery  route  vans.  These  low 
to  the  ground  route  vans  are  get¬ 
ting  to  be  more  popular  among 
newspapers.  They  are  easy  for  the 
driver  to  load  and  unload,  and 
you  still  get  protection  from  the 
bad  weather. 

“4.  What  was  your  cost  per 
mile  to  operate  last  year? 

“This  brought  101  different  an¬ 
swers.  Some  said  it  costs  them  3c 
per  mile  and  others  said  it  costs 
them  1  Ic.  Most  replies  averaged 
6c  a  mile  to  operate  a  city  truck 
excluding  payroll. 

Tells  Own  Operation 

“In  order  to  give  you  a  com¬ 
plete  picture  of  our  trucking  op¬ 
eration,  first  let  me  explain  that 
in  our  city  of  100,000  we  have 
nearly  400  city  carriers  all  re¬ 
ceiving  their  papers  at  corner 
drop-off  points.  At  present  we 
cover  Saginaw  with  five  vehicles 
making  ten  trips  from  the  plant. 
The  trips  and  loads  are  timed  to 
keep  up  with  the  presses  so  each 
truck  returns  for  his  next  load 
at  the  correct  time  without  papers 
“backing  up”  in  the  mailroom. 
The  last  trip  leaves  at  the  time 
presses  complete  the  city  run. 
No  carrier  walks  more  than  3  or 
4  blocks  to  his  route. 

“Three  years  ago  we  were  pay- 


TOP  BRASS  of  Central  States  Circulation  Managers  Association 
elected  at  Chicago  convention  last  week:  Left  to  right — Michael  E. 
Moyer,  La  Porte  (Ind.)  Herald-Argus,  president,  receiving  congratula¬ 
tions  from  Edward  Keefe,  La  Crosse  (Wis.)  Tribune  and  Leader  Press, 
retiring  president;  C.  K.  Jefferson,  Des  Moines  (la.)  Register  &  Tri¬ 
bune,  secretary-treasurer;  and  Clarence  Cooke,  Jackson  (Mich.)  Citizen 
Patriot,  vicepresident. 


ing  a  contractor  $3.75  per  hour 
for  each  truck.  After  considerable 
amount  of  planning  and  analyz¬ 
ing  of  figures,  we  discovered  it 
possible  to  operate  our  own  de¬ 
livery  system  at  less  cost  and  do  a 
better  job.  And  so  we  purchased 
a  new  fleet  of  one  ton  pickups  at¬ 
tractively  painted  in  green  with 
gold  leaf  lettering.  These  clean, 
good  looking  vehicles  are  travel¬ 
ing  advertisements  for  our  news¬ 
paper. 

“Two  of  our  drivers  are  full 
time  employes.  One  is  kept  busy 
mornings  keeping  trucks  in  good 
condition,  making  minor  repairs, 
oil  changes,  etc.  The  other  driver 
remelts  metal  for  the  Composing 
Room  mornings.  The  other  trucks 
are  driven  by  part  time  drivers 
who  are  night  shift  policemen. 
Three  extra  policemen  are  on  the 
payroll  over  and  above  what  we 
require  each  day  in  order  for 
them  to  work  out  a  favorable 
schedule  on  this  7  day  operation. 
We  pay  them  $1.50  an  hour.  If 
ithe  police  department  transfers 
one  of  our  men  to  their  day  shift, 
another  night  shift  policeman 
learns  the  trips  and  takes  over 
the  job.  These  men  make  good 
drivers  and  we  have  received  ex¬ 
cellent  cooperation. 

■ 

TTS  Wire  Tape  Sets 
Short  Line  Style 

Chicago — Setting  of  wire  news 
in  short  lines  for  transmission  by 
Teletypesetter  tape  is  resulting  in 
“short  line  copy”  becoming  the 
vogue  in  many  newspaper  news¬ 
rooms,  A1  Orton,  Associated  Press 
chief  of  the  Chicago  bureau,  told 
the  Chicago  Headline  Club. 

He  explained  that  since  AP  has 
adopted  the  short  line  copy  .style 
to  aid  TTS  tape  operators,  tighter 
and  more  concise  stories  have  re¬ 
sulted.  The  same  trend  can  be 
noted  in  local  newspaper  copy, 
he  added,  stating  that  many  pa¬ 
pers  are  having  their  own  report¬ 
ers  write  short  line  copy,  instead 
of  conventional  length  lines. 
Shorter  lines  aid  manual  operat¬ 
ors  in  setting  of  type,  he  pointed 
out. 


12  StaR  Changes 

At  New  York  Times 

Twelve  news  staff  changes,  af¬ 
fecting  coverage  from  Des  Moines 
to  Karachi,  have  been  announced 
by  Turner  Catledge,  managing 
editor  of  the  New  York  Times. 

Raymond  Daniell,  London  bu¬ 
reau  chief  for  10  of  his  25  years 
with  the  Times,  will  move  to  Ot¬ 
tawa  to  direct  an  expanded  cov¬ 
erage  of  Canada.  Percy  Phillip, 
who  has  held  the  Ottawa  post  for 

13  years,  will  retire  after  33  years 
on  the  Times  foreign  staff. 

Middleton  to  London 

Drew  Middleton  moves  from 
Bonn,  Germany,  to  take  the  Lon¬ 
don  post  and  he  will  be  suc¬ 
ceeded  at  Bonn  by  Clifton  Daniel, 
second  man  in  the  London  bureau. 
Robert  Doty  has  gone  from  Paris 
to  the  Near  East  as  bureau  chief, 
and  Kenneth  Love  has  left  night 
rewrite  in  New  York  for  Cairo  to 
work  with  Mr.  Doty.  Michael 
Clark  will  move  from  Cairo  deep¬ 
er  into  the  African  continent  to 
cover  West  and  Northwest  Africa 
south  to  the  Congo.  (Albion  Ross 
covers  South  Africa).  Welles 
Hangen,  formerly  of  the  Paris  bu¬ 
reau  and  recently  released  by  the 
Army,  will  become  correspondent 
at  Ankara.  Jack  Callahan  goes 
from  New  York  to  Karachi  to  re¬ 
place  Michael  James,  who  returned 
to  New  York  last  November.  Bill 
Blair,  Midwest  correspondent  since 
1947,  joins  the  Washington  staff 
next  month  and  he  will  be  suc¬ 
ceeded  by  Seth  J.  (Jerry)  King, 
who  joined  the  city  staff  from  the 
New  York  World-Telegram  and 
Sun  six  months  ago. 

■ 

Artist  'Discovered' 

On  Sports  Desk 

Boston — ^When  a  sports  editor 
wins  an  art  contest,  it’s  some¬ 
thing  to  brag  about.  And  brag 
the  Boston  Globe  did  when  Jerry 
Nason  won  an  art  contest  spon¬ 
sored  by  the  Globe  for  its  em¬ 
ployes.  His  prize  winning  water 
color  was  a  painting  of  Tucker- 
man’s  Ravine. 
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^  Ask  your  Booth  man  ^ 
for  specific  information  helpful 
on  your  current  schedules.  Use 


one  numbers  below 


Michigan  Employment  Commission 


CRANO 


ANN  ARROR 


PROMOTION 


CincinnatVs  Payrolls 
Traced  for  16th  Year 


By  T.  S.  Irvin 


A1  Sigl  Starts 
The  Gamma  Club 

Rochester,  N.  Y.  —  A1  Sigl, 
Times  -  Union  newscaster,  has 
added  another  to  his  “collection” 
of  good  deeds — the  Gamma  Club, 
which  seeks  blood  donations  for 
extracting  gamma  globulin. 

In  1937,  Mr.  Sigl  launched  the 


Wash.  Post  Starts 
World  Bake  Series 

Chicago — An  idea  (that)  stemmed 
from  the  tasty  recipe  of  an  Aus¬ 
trian  displaced  person  has  snow- 
balled  into  a 
“Baking 
Around  the 
World”  series  in 
the  Washington 
(D.C.)  Post.  The 
series  of  40  ar¬ 
ticles,  featuring 
the  favorite  pas- 


One  of  the  most  unusual  and  tion  in  history  to  reach  and  exceed  Legion  of  Blood  Donors  to  make 

most  valuable  market  promotions  one  miliion  net  paid  circulation.”  blood  available  to  all.  It  became 

sponsored  by  any  newspaper  w'as  Meantime,  the  Star  Weekly,  part  of  the  Red  Cross  program, 
issued  this  week  for  the  16th  year,  Toronto,  had  in  the  hands  of  the  The  price  of  membership  in  the 
the  Cincinnati  (Ohio)  Times-Star’s  same  execs  one  of  its  always  ex-  Gamma  Club  is  a  pint  of  blood  try  recipes  of 

annual  payroll.  It  shows  that  cellent  market  and  circulation  to  help  in  the  fight  against  polio.  wives  of  foreign 

industrial  employment,  total  pay-  analysis  books.  “Markets  in  the 

rolls,  and  per-employe  income  in  making,”  this  one  is  titled,  and  it 

Greater  Cincinnati  are  higher  than  tells  in  brief  but  forceful  copy 

ever.  how  “Canada  is  growing  ...  all 

The  poll  was  begun  in  1938.  over!” 

That  year  it  showed  82,033  em¬ 
ployed  in  Cincinnati  industry.  To-  Round-Up 
tal  payroll  was  $140,370,800.  Av-  National  Newspaper  Promo 


Cancer  Fund  Appeal 
Prizes  Are  Offered 


Miss  Brown 


ambassadors, 
being  offered 
free  to  other 
newspapers  as  a  courtesy  by  Saw- 
yer-Ferguson-Walker  Co.,  news- 


Julius  Mathews  Special  Agency, 
newspaper  representative  firm,  is  paper  representatives 
offering  prizes  for  assistance  in  the  A  recij^  for  torte,  appearing 
American  Cancer  Society  drive  in  the  Chicago  Tribune,  attracted 
erage  annual  wage  was  $1,469.  tion  Association,  readying  its  next  month  by  daily  newspapers  in  the  attention  of  Mra  J.  H.  Saw- 
Today,  the  figures  show  169,304  23rd  annual  convention  for  May  the  under-1 50,000  circulation  class,  yer,  Jr.  She  baked  the  delightful 
employed,  total  payroll  of  $684,-  3-6  at  Hotel  Fort  Shelby,  Detroit.  Entries  must  be  submitted  by  torte  and  the  pastry  “scored 
000.000,  average  annual  wage  of  is  also  launching  a  vigorous  cam-  May  5.  with  her  husband,  J.  H.  Sawyer 

.  paign  to  build  membership.  Ed  According  to  William  E.  Foster,  of  S-F-W  Company.  Meanwhile, 

The  poll  is  made  confidentially  McClanahan,  PM,  Omaha  (Neb.)  general  manager,  the  Mathews  Mr.  Sawyer,  former  chairman  of 
among  all  leading  industrial  em-  World-Herald,  in  charge.  .  .  .  agency  will  award  a  $100  bond  the  newspaper  representatives’ 
ployers  in  the  market.  It  is  based  Forceful  ad  campaign  about  New  to  the  editorial  writer  who  pub-  Food  Editors  Conference,  noted 

on  actual  payrolls  for  the  month  York  City’s  “retail  revolution”  lishes  the  best  cancer  editorial,  in  the  Wall  Street  Journal  that 

of  October.  It  shows  not  only  gross  being  run  by  New  York  Journal-  An  additional  $100  will  be  pre-  the  i^r  capita  consumption  of 

employment  and  wages,  but  also  American  in  Women’s  Wear  Daily,  sented  to  the  American  Cancer  flour  in  U.S.  had  reached  an  all- 

estimated  payments  on  a  day-to-  with  reprints  and  covering  memo  Society  Division  in  the  writer’s  time  low  of  133  pounds  annually, 

day  basis  through  the  year.  Month-  following  regularly.  Full  pagers  home  state.  “Jake”  Sawyer  suggested  to 

ly  supplements  are  issued,  and  command  attention  with  dominant.  Identical  prizes  will  be  awarded  the  Washington  Post  that  a  series 
these  and  the  annual  poll  are  wide-  unusual,  striking  photographs,  to  a  cartoonist  or  photographer  on  favorite  foreign  pastry  recipes, 

ly  mailed  throughout  the  country,  hard-hitting  copy  that  points  up  for  the  winning  entry  in  that  di-  attainable  from  the  ambassadors 

_  need  to  re-examine  New  York  vision,  and  to  a  columnist  or  fea-  in  Washington,  would  be  a  useful 

Salute  to  St.  Louis  market  in  light  of  current  shopping  ture  writer.  Inscribed  certificates  and  highly  readable  food  page 

The  St.  Louis  (Mo.)  Globe-  developments.  will  also  be  presented  to  the  win- 

Democrat  this  week  had  the  mak-  Middletown  (Ohio)  Journal  ners. 

ings  of  one  of  the  most  powerful  started  “Editor’s  Memo”  of  sug-  Contest  judges  are:  Dr.  Ernest 
newspaper  promotion  stories  of  gestions  for  high  school  editors  as  \f.  Daland,  chief  of  staff.  State 

the  year.  Only  14  weeks  after  it  a  public  service  some  months  ago.  Cancer  Hospital,  Pondville,'Mass.; 

had  begun  an  editorial  campaign  Now,  Knight  Goodman,  public  Bruce  Barton,  author  and'  adver- 

seeking  relief  from  the  city’s  traf-  services  director,  discovers  from  a  tising  executive;  Clifton  Read, 

fic  congestion  problem,  the  board  .survey  that  90%  of  the  school  public  relations  director,  American 

of  aldermen  passed  a  bill  imple-  papers  used  one  or  more  sugges-  Cancer  Society,  Inc.,  and  S.  George  nomnocter-Professor 

menting  a  traffic  plan  resulting  tions,  eagerly  want  “Memo”  to  Little,  executive  editor.  General  ^  . 

from  the  Globe-Democrat’s  cam-  continue.  .  .  .  Ashland  (Ky.)  Daily  Features  Corporation.  Now  MuSlC  ColumniSt 


feature.  The  Post  liked  the  idea 
and  the  series  of  articles  resulted, 
under  the  direction  of  Lucia 
Brown,  Post  food  editor. 

The  series  is  also  to  appear  in 
about  15  newspapers  represented 
by  S-F-W,  Mr.  Sawyer  said. 


paign.  (See  story  on  page  34).  Independent  out  with  a  brisk  but 
Promotion  Director  (Charles  F.  fact-packed  market  data  folder, 
Kistenmacher  is  justifiably  elated,  prepared  by  Ralph  R.  Mulligan, 
He  has  here  a  story  that  show.s  paper’s  national  rep. 
that  the  power  of  the  press,  un-  ■ 


aided  by  outside  forces,  can  per 
form  in  the  public  service  what 
many  skeptics  say  can’t  be  done. 
It’s  a  story  every  newspaper  pro- 


Radio  Sales  Drive 
Set  on  Local  Level 


Dallas — Music  lovers  reading 
Ihe  Dallas  Times  Herald  sat  erect 

Cincinnati  Doilies  in  chairs  last  week 

Discontinue  Office  when  a  refreshing  reportorial 

Cincinnati — Andrew  F.  Wiley,  style  cut  into  their  consciousnesses 
president  of  the  Cincinnati  Daily  with  such  phrases  as  “pianissimo 
Newspaper  Publishers  Associa-  trills  ...  as  delicate  as  a  Japa- 


tion,  has  announced  that  the  office 


„  ^  ,  -  .  A  plan  for  attack  on  Radio’s  it  ha.s  occupied  in  the  Enquirer 

major  selling  problems  was  ap-  Building  for  more  than  two  dec- 
fully.  What  the  Globe-Democrat  pj.oygj  directors  of  the  Broad-  ades  has  been  discontinued  Thp 


did  in  St.  Louis  can  be  done  by 
many  newspapers  in  their  cities, 
and  probably  should  be  done. 

In  Canada 


The 

cast  Advertising  Bureau,  Inc.  executive  secretaryship  held  for 
March  23  as  they  approved  a  12  years  by  William  A.  Ahrens, 


nese  landscape  painted  upon  a 
grain  of  rice.” 

The  author  was  Dr.  Jack  Fred¬ 
erick  Kilpatrick,  composer  in 
residence  and  professor  of  com¬ 
position  and  theory  at  Southern 


$642,000  budget  for  the  fiscal  year  Jr.,  until  his  death  last  year,  has  Methodist  University’s  School  of 
which  begins  April  1.  also  been  abolished.  All  com-  Music.  He  is  the  Times  Herald’s 


The  plan  includes  a  campaign  munications  should  be  sent  to 
Weekend,  the  Canadian  picture  coordinated  by  the  BAB  which  Mr.  Wiley,  business  manager  of 
magazine  carried  by  some  19  news-  ^j|]  BAB’s  785  stations  the  Enquirer,  who  has  headed 

papers  throughout  the  Dominion,  working  on  local  distributors  and  the  association  since  his  father, 
made  quite  a  promotional  splurge  brokers  at  the  same  time  that 
this  week.  It  packaged  its  Feb.  28  sales  pressure  on  advertisers  at 
issue  in  a  handsome  container,  {^e  national  level  is  tripled, 
sealed  it  with  a  bright  red  seal.  ■ 

and  sent  it  to  ad  and  agency  execs  _  j  jo 

labeled  “First  to  reach  one  mil-  i)»UllU  Daos  and  OOnS 
lion.”  Oakland,  Calif.  —  Newspaper- 

When  you  broke  the  seal  to  get  boys  and  their  fathers  gathered,  over  last  year,  attended  the  second 
to  the  supplement,  you  learned  nearly  5,000  strong,  to  acclaim  annual  cooking  school  .sponsored 
that  you  had  in  your  hands  “a  the  Oakland  Tribune’s  first  circu-  by  the  Moreau  weeklies  here 
copy  of  the  first  Canadian  publica-  lation  department  stag  night.  March  10-12. 


newly  appointed  music  critic  and 
Sunday  music  columnist. 

Dr.  Kilpatrick,  of  Cherokee  In¬ 
dian  descent,  has  written  m%e 
than  500  compositions,  ranging 
from  symphonies  to  chamber  mu¬ 
sic,  that  have  been  performed  by 
leading  musical  organizations. 

■ 

212  Pages  on  Oil 

MroLAND,  Tex. — ^The  Reporter- 
Telegram’s  sixth  annual  Petroleum 
Progress  edition  on  March  15 
contained  212  pages. 
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William  F.  Wiley,  former  En¬ 
quirer  publisher,  died  in  1944. 

■ 

Big  Cooking  School 

Orange,  N.  J. — More  than  4,- 
000  women,  a  30  per  cent  increase 
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ANPA  to  Hear 
Rix  Analyze 
U.N.  Treaties 

'  How  proposed  United  Nations 
conventions  and  treaties  may 
affect  the  press  of  the  United 
States  and  the  rights  of  United 
States  citizens  under  the  Constitu¬ 
tion  will  be  discussed  by  Carl  B.  ■ 
Rix,  Milwaukee  attorney,  at  the  ! 
annual  convention  of  the  Amer¬ 
ican  Newspaper  Publishers  Asso¬ 
ciation  on  Wednesday,  April  22. 

Mr.  Rix  is  vicechairman  of  the 
Standing  Committee  on  Peace  and 
Law  through  the  United  Nations 
of  the  American  Bar  Association. 

Many  proposals  are  under  con¬ 
sideration  by  the  United  Nations 
or  its  subsidiaries  which  directly 
affect  the  press.  Among  these  are 
the  draft  convention  on  Freedom 
of  Information;  the  draft  conven¬ 
tion  on  Correction  and  Transmis¬ 
sion  of  News;  proposal  to  estab¬ 
lish  an  International  Code  of 
Ethics  for  Journalists;  provisions  I 
in  the  Human  Rights  pact.  i 

■ 

Neiv  York  Guild  Lists 
Its  Journalism  Atvords 

Four  awards  in  journalism  will 
be  made  by  the  Newspaper  Guild 
of  New  York  at  its  20th  anniver¬ 
sary  Page  One  Ball,  April  17. 
The  recipients  will  be: 

Frederick  Woltman,  New  York 
World-Telegram  and  Sun,  for  re¬ 
porting.  (Police  brutality  stories.) 

Jack  Gould,  New  York  Times, 
for  features.  (Radio-TV  col¬ 
umns.) 

Dan  Noonan  and  Leslie  Hans- 
com,  Brooklyn  Eagle,  for  special 
articles.  (Slum  bousing.) 

Bob  Wendlinger,  New  York 
Mirror,  for  photography.  (“Hands 
ot  Life,  Face  of  Death.”) 

The  New  York  Times  will  re¬ 
ceive  a  special  citation  for  its 
magazine  section  devoted  to  the 
3()0th  anniversary  of  New  York 
City,  and  Edward  Easton,  Jr.  of  , 
the  World-Telegram  and  Sun  staff,  i 
will  get  one  for  his  outstanding  ! 
services  to  Labor  in  general  and  ! 
the  Guild  in  particular.  j 


Breakfast  Briefs 

A  Florida  bookie  has  been  ar¬ 
rested  by  a  local  sheriff.  The  fel¬ 
low  was  caught  taking  bets  on  a 
horse  named  “Rainy  I>ay.” 

•  #  • 


The  trend  toward  ever  briefer 
beachwear  for  women  at  French 
resorts  has  come  to  an  end.  There 
was  nowhere  for  it  to  go. 

From  the  Cln-eland  Plain  Dealer 


What  This  Over  100,000  Market  Hands  The  National  Advertiser 

First  in  importance,  of  course,  comes  the  potentials  of  Sales— how  many 
people  to  buy  the  product  and  htor  per-capita  purse-abUity  to  buy. 

But  side-by-side  with  factual  data  must  go  coverage  of  the  m2U'ket  by 
medium  that,  through  the  years,  has  become  a  household  word.  No  matter 
how  excellent  the  market,  the  printed  word  that  goes  out  to  it  every  day, 
with  recognized  and  estger  reader-acceptance,  is  indispensable. 

This  we  want  to  emphasize  in  the  present  message. 

Those  whose  business  it  is  to  analytically  measure  markets  know 
the  splendid  growth  of  Topeka,  its  famed  agricultural  Counties,  its 
steadily  enlarging  industrial  structure,  its  over  100,000  Greater  Topeka 
population,  and  its  pioneer  way  of  overcoming  unexpected  obstacles. 

They  know  that  21  circling  Drive-in  Counties  possess  some  of  the 
most  modem  farms  and  the  most  productive  soil  in  the  world.  They  know 
Topeka,  like  Kansas  with  its  over  $99  million  tAbbed  for  defense  plants 
alone,  is  booming  industrially. 

These  vital  elements  are  handed  to  the  National  Advertiser  as  a 
sort  of  “bonus”. 

And  now  .  .  .  the  newspapers  and  the  coverage. 


Two  popular  newspapers  reach  out  in  every  direction 
to  cover  the  immense  Topeka  Market.  For  nearly  75 
years  these  two  papers  have  been  a  living  part  of  the 
Topeka  Market  because  of  the  expert  manner  in  which 
they  have  chronicled  local,  state,  national  and  world-wide 
news  thru  their  many  specialized  departments  and  noted 
columnists. 


. . (mw 


Thru  the  years,  the  Capital-Journal’s  more  than  330,000 
readers  have  come  to  look  to  these  two  great  newspapers, 
products  of  their  Capital  City,  to  keep  them  abreast  of  cur¬ 
rent  happenings  at  home  or  abroad,  social  or  political,  in 


sports  or  civic  events. 


There  you  have  the  picture  of  why  the  Topeka  market  is 
not  only  essential  to  any  well-rounded  "National”  schedule, 
but  definitely  needed  when  "Test”  Campaigns  are  routed. 


^  T  A  T  j  0  ()  n  flAL 


Publiihcd  in  the  Copilot  of  Kansat.  by 


The  Topeka  Newspaper  Printing  Company,  Inc. 


Represented  By  The  Capper  Publications,  Inc. 
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BIGGER  PROFITS 
IN  AD  ALLEY 


There’s  more  profit  in  any  job  with 
the  newly  engineered  Wide  Range 
Linotypes.  Unrivaled  range  and  ver¬ 
satility,  plus  ease  of  operation  and 
maintenance  mean  faster,  easier,  more 
profitable  production  of  straight  or 
mixed  composition  -  6  through  60 
point.  Write  for  more  details.  Mer- 
genthaler  Linotype  Co.,  29  Ryerson 
St.,  Brooklyn  5,  N.  Y. 


LINOTYPE 


Unotj/pe  Gothic  No.  20;  Times  Ron 


his  cell  in  jail,  hopeful  that  the 
TnG  ZgiI^GF  Story  new  term  of  court,  three  months 

continued  from  page  12  •‘elease. 

The  new  term  opened  on  Tues- 


THEN- it’s  SMART  to  have 

INSURANCE!  ; 

Our  unique  policy 
covers  also  Invasion  of  Privacy, 
Plagiarism.  Piracy  and  Copyright. 
Used  Nation-wide —it’s 

ADEQUATE-INEXPENSIVE 
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EMPLOYERS  REINSURANCE 
CORPORATION 


•  Australia 

*  The  only  journal  giving  the 
newt  of  advertisers,  advertis¬ 
ing  agents,  publishing,  print¬ 
ing  and  commercial  radio  in 
Australia  and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 
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Vienna  Editors 
Are  Harassed 
By  Old  Low 


day,  the  fifteenth  of  April;  Alex¬ 
ander  and  Smith  were  on  hand  to 

contest  the  proceedings.  Now  they  .  ,  r  .. 

were  ready  and  the  exceptions  Vienna— Freedom  of  the  pre» 

were  presented.  It  was  pointed  unexpectedly  rnade  headlines  m 
out  that  their  commissions  were  Austria  recently  when  Vienna  s 


Zenger — “certain  low  ballads  in 
the  weekly  Journal” — which  he 
designated  as  libelous.  He  said — 

“Sometimes  heavy,  half-witted 
men  get  a  knack  of  rhyming,  but 
it  is  time  to  break  them  of  it 
when  they  grow  abusive  and  in¬ 
solent  and  mischievous  with  it.” 

The  ballads  being  examined 

nn ‘’’m  ^ourt  of  Common  Pleas,  muictmems,  oasea  on  a  vi- 

Zr%  atttr  Taie  an  effoT.o  ">=  “■""'“o"*  '» 

discover  the  author  of  certain 
other  “libels.”  They  addressed 


granted  “during  pleasure,”  instead  district  prosecutor  flooded  news- 
of  “during  good  behavior,”  that  Papers  with  indictments  charging 
as  Justices  of  Kings  Bench  they  iLiem^  with  interference  in  cases 
could  not  be  granted  the  authority  Pending  at  court. 

The  indictments,  based  on  a  91- 


the  Governor  requesting  that  the 
printer  should  be  prosecuted.  The 
Governor  sent  this  document  to 
the  Assembly,  where  it  was  laid 
upon  the  table. 

Ordered  to  Be  Burned 
There  came  a  moment,  finally, 


was  wrong,  and  finally  that  their  lawyers  and  newspapermen, 
commissions  were  not  granted  by  tpuched  off  an  uproar  aniong  po- 
and  with  the  necessary  advice  and  'Ice  reporters  and  city  editors. 


consent  of  the  Council. 

Attorneys  Barred 
The  court  reconvened  the  next 
day  and  everyone  anxiously  await¬ 
ed  De  Lancey’s  opinion  regarding 
the  exceptions.  Smith  also  re- 


The  first  to  go  on  trial  was  Dr. 
Herbert  Husinsky,  editor  of  the 
Peoples  Party — Socialist  daily 
Neues  Oesterreich.  Under  the  law 
in  Austria — and  in  many  other 
European  countries — one  editor 
of  every  newspaper  must  be  des- 


when  the  council  pronounced  four  the  privilege  of  shaking  jgnajgd  the  “responsible  edi- 

of  Zenger’s  Weekly  Journals — “as  ^  subject  to  take  ^ho  is  personally  liable  for 

containing  many  things  tending  to  8S'’«'’al  and  on  the  material  appearing  in  that 


sedition  and  faction,  and  to  bring 
his  Majesty’s  government  into  con¬ 
tempt  and  to  disturb  the  peace 
thereof’  and  ordered  them  to  be 
burned  by  the  common  hangman 
or  whipper  near  the  pillory;  it  was 
lalso  ordered  that  the  Mayor.  Rob- 
jert  Lurting  and  the  rest  of  the 
icity  magistrates  should  attend  the 
burning. 

When  this  order  was  offered  by 
the  sheriff,  the  court  would  not 
suffer  it  to  be  entered  and  the 
aldermen  protested  against  it.  as 
an  arbitrary  and  illegal  injunction. 

The  burning  was  performed  by  a 
Negro  slave  of  the  sheriff;  the  re¬ 
corder  and  a  few  dependents  of 
the  governor  were  the  only  spec¬ 
tators. 

A  few  days  afterward  Zenger 
in  pursuance  of  a  proclamation, 
was  arrested  and  thrown  into 
prison  where  he  was  denied  pen, 
ink  and  paper — thereby  missing 
publication  of  the  issue  of  Nov. 

18 — No.  54 — in  an  uninterrupted 
flow  of  Weekly  Journals,  cover¬ 
ing  fifty-three  weeks. 

In  his  issue  of  November  25  he 
apologizes  to  his  readers  for  not 
publishing  the  November  18  issue 
— stating — as  the  Governor  had 

put  him  in  jail,  but  add-s,  that  he  r*  a  a 

now  has  the  liberty  of  speaking  k^Ullu  C/Ontract 


validity  of  these  commissions  in 
particular. 

De  Lancey’s  statment  was  un¬ 
equivocal.  He  refused  to  hear  or 
allow  the  exceptions,  he  accused 
Zenger’s  lawyers  of  being  primar¬ 
ily  interested  in  their  effect  on 
popular  opinion.  The  Chief  Jus¬ 
tice  concluded  that  this  appeared 
to  be  a  personal  struggle  between 
the  bench  and  the  bar,  and  he  or¬ 
dered  the  names  of  James  Alex¬ 
ander  and  William  Smith  struck 
from  the  attorneys’  roll  for  that 
court. 

The  lawyers  insisted  that  they 
were  only  objecting  to  the  legality 
of  the  judge’s  commissions  and 
not  to  the  authority  of  the  court, 
but  De  Lancey  refused  to  recog¬ 
nize  this  distinction.  When  the 
pleading  was  resumed  two  days 
later,  the  Chief  Justice  denied  the 
right  of  Alexander  or  Smith  to 
speak  to  the  point  of  rejecting  or 
over-ruling  Zenger’s  exceptions 
and  pushed  the  definition  of  dis¬ 
barment  further  by  announcing 
that  the  lawyers  had  also  lost 
their  right  to  act  as  counselors. 

(To  he  continued) 

■ 

New  Orleans  Item 


through  a  hole  in  the  door  to  his 
assistants  and  shall  supply  his  cus¬ 
tomers  as  heretofore. 

He  wa.s  brought  before  the 
Chief  Justice  on  a  writ  of  habeas 
corpus  but  his  counsel.  Smith  and 
Alexander,  objected  to  the  legal¬ 
ity  of  the  warrant  and  insisted 
upon  his  being  admitted  to  bail. 
He  swore  he  was  but  worth  £40, 
the  tools  of  his  trade  and  wearing 
apparel  excepted,  and  could  not 
furnish  bail. 

The  Grand  Jury  found  no  bill 


New  Orleans  —  A  new  con¬ 
tract  between  the  Item  and  the 
Guild  runs  for  two  and  one-half 
years  —  from  Oct.  10,  1952  to 
April  10,  1955.  It  provides  two 
automatic  step-ups  in  wages  which 
will 


in 

newspaper. 

Husinsky,  as  “responsible  edi¬ 
tor,”  was  charged  with  printing 
a  story  which  quoted  two  police 
commissioners  as  saying  that  a 
youth  without  a  driver’s  license, 
picked  up  when  he  attempted  to 
start  a  car,  probably  would  not 
be  tried. 

Husinsky  was  charged  with 
“interference  in  a  case  pending 
in  court.”  He  pleaded  not  guilty. 
Husinsky  said  the  story  appeared 
in  his  paper  before  a  criminal 
court  decided  otherwise.  If  this 
law  is  to  apply  in  all  such  cases, 
he  said,  it  would  kill  newspaper 
coverage  of  all  police  activities. 

Husinsky's  lawyer  explained 
that  radio  networks  carrying  the 
same  story  would  do  so  with  im¬ 
punity  because  the  law  applies 
only  to  the  press. 

However,  Husinsky  was  found 
guilty  and  sentenced  to  a  409 
schilling  (3  dollar)  fine.  Judge 
E.  Czaharnitzky  said  the  court 
had  no  other  choice  although  it 
realized  that  the  outdated  law 
could  be  regarded  by  the  press 
as  restrictive. 

Husinsky’s  case  was  minor,  on 
the  face  of  it.  But  it  was  followed 
by  a  barrage  of  similar  indict¬ 
ments  against  other  responsible 
editors  whose  cases  have  not  yet 
come  to  trial. 

After  the  Husinsky  trial  news¬ 
papermen  arranged  a  press  con¬ 
ference  with  Minister  of  Justice 
Josef  Geroe.  He  assured  the  re¬ 


establish  a  fifth-year  mini-  porters  that  he  would  advise  the 


mum  of  $96.50  for  reporters,  pho¬ 
tographers  and  rewrite  and 
$101.50  for  copy  readers. 

The  agreement  also  includes  a 
Guild  Shop  and  an  increase  in 
maximum  severance  from  30 
weeks  to  35  weeks.  It  provides 


prosecution  not  to  press  the  case 
too  far.  He  insisted  however,  that 
the  law  should  remain  in  effect 
and  be  incorporated  in  the  new 
omnibus  press  act  being  drafted 
by  the  ministry  of  justice. 


against  him,  but  on  January  28,  that  economy  dismissals  are  to  be  ^  u  x  WT  x 

1735,  the  Attorney-General  filed  made  only  when  failure  to  reduce  t/n  WirepnOtO  Wet 


The  Associated  Press 


an  information  for — “false,  scan¬ 
dalous,  malicious  and  seditious  li¬ 
bels.” 

Zenger’s  hopes  of  release  van¬ 
ished  and  he  had  to  go  back  to 


the  staff  would  impair  the  finan¬ 
cial  stability  of  the  newspaper 
and  upon  acceptable  proof  that 
the  economies  could  not  be 
achieved  otherwise. 


Chicago — ^The  Kankakee  lour- 
nal  has  joined  the  Illinois  state 
Wirephoto  network  of  the  Associ¬ 
ated  Press,  bringing  the  number 
of  cities  on  the  wire  to  10. 
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Only  STEEL  can  do  so  many  jobs  so  well 


STEEL 


SrATt* 


Stainless  steel  walls  mark  the  handsome  They  work  high  to  dig  deep.  Steel  derricks 

skyscrapers  of  Pittsburgh’s  Gateway  Cen-  like  this  symbolize  one  of  America’s  most 

ter.  Panels  are  made  of  corrosion-resistant  vital  defense  treasures  .  .  .  oil.  To  help  bring 

Stainless  Steel,  backed  up  with  lightweight  up  the  “black  gold’’  from  its  ancient,  miles- 

concrete  reinforced  with  welded  wire  fabric.  deep  resting  places,  U.  S.  Steel  makes  drill- 

These  are  attached  to  the  building  frame  ing  rigs,  steel  drill  pipe,  casing  and  tubing, 

quickly  and  easily.  Multi-story  building  cement,  pumps,  wire  lines,  and  tough  alloy 

walls  go  up  with  astonishing  speed — in  this  steels  for  the  drilling  bits  that  can  bite 

project,  at  better  than  a  floor-a-day  rate.  through  the  hardest  rock. 

And  because  these  wall  panels  weigh  less,  _ staiularJ  Oil  Co.  (.v. /) 

the  weight  of  supporting  structural  mem¬ 
bers  is  also  reduced,  resulting  in  lower 
building  costs. 


Taking  no  chances  is  a  good 

rule  to  follow  on  modern 
highways.  Drive  carefully — 
the  life  you  save  may  be  your 
own.  This  U'S'S  American 
Multisafty  Cable  Guard 
saves  many  lives,  too.  Over 
140  proving  ground  impact 
tests,  using  cars  of  all  types, 
have  demonstrated  that  this 
type  of  highway  guard  pro¬ 
vides  greater  protection  at 
high  speeds. 


What  price  tin?  If  tin  cans  were  made  en¬ 
tirely  of  tin,  they’d  be  far  more  costly.  But 
99%  of  a  tin  can  is  steel. ..and  millions  of  cans 
a  year  can  be  made  at  prices  we  all  can  afford. 
For  steel  in  semi-finished  form  costs  only 
about  one  fortieth  as  much  as  tin  per  pound. 


lIstH  M  . . .  Tkt  TbMtri  tilll  II  tki  Air,  presented  every  Sunday  evening  by  United  States  Steel. 
National  Broadcasting  Company,  coast-to-coast  network.  Consult  your  newspaper  for  time  and  station. 


AMERICAN  BRIDGE  . .  AMERICAN  STEEL  t  WIRE  ond  CYCLONE  FENCE  .  .  COLUMBIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  .  .  GERRARD  STEEL  STRAPPING  .  .  NATIONAL  TUBE 
OIL  WELL  SUPPLY  .  .  TENNESSEE  COAL  S  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .  Oivniom  e/  UNITED  STATES  STEU  CORPORATION,  PinSRURSN 
GUNNISON  HOMES,  INC.  ■  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANt  s-iom 
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Press  Is  Not 
Your  Enemy, 
Adler  Tells  PIOs 


FIVE  TOP  NAMES  in  sportswriting  gather  ‘round  the  microphone 
for  a  program  sponsored  by  the  Miami  (Fla.)  Daily  News.  Left  to 
right —  Red”  Smith,  syndicated  columnist;  Gardnar  Mulloy,  tennis 
star  and  columnist  for  the  News;  Stanley  Woodward,  sports  editor: 
Grantland  Rice,  dean  of  sports  writers;  Morris  McLemore,  columnist. 


tion  and  saps  collective  bargain-  merchants’  are  contractors  and  not  does  not  feel  a  need  to  organize,  of  the  way  in  which  Kcrecy  can 
ing  strength.  In  many  instances,  employes,  the  slightest  inquiry  in-  and  does  not  propose  to  organize,  actually  weaken  security.” 
he  declared,  employers  have  in-  to  the  facts  of  control  and  direc-  true  supervisors.  Our  objection  is  Information  specialists  in  the 
voked  the  T-H  definition  to  ex-  tion  of  work,  hire  and  fire,  etc.,  to  the  defining  of  ‘supervisor’  in  armed  services,  General  Adler 
elude  employes  previously  covered  establishes  that,  apart  from  verbal  such  a  broad  fashion  that  em-  said,  should  not  look  upon^  the 
by  mutual  agreement.  characterization,  they  are  em-  ployes  who  are  essentially  non-  press  as  “your  mortal  enemy.” 

Circulation  Setup  Given  ployes,  not  contractors.  supervisory  may  be  found  to  be  “Please,”  he  said.  “I  urge  you 

Singling  out  the  circulation  de-  “Also,  it  is  common  for  Dis-  supervisors.  The  vague  qualifica-  not  to  fall  into  the  error  rf 

partment  for  emphasis,  the  ANG  ‘rict  Managers  to  use  one  of  the  t>on  that  assignment  or  direction  thinking  of 
counsel  asserted  that  District  older  or  steadier  carriers  as  a  of  work  (as  with  the  other  factors  i»rter  as  an  antagonist  or  tha 
Managers  are  “in  no  true  sense  ‘station  captain,’  who  is  then  paid  of  the  definition)  must  involve  in-  there  exists  between  you  a  conflict 
supervisory  employes”  and  thev  ^  small  stipend  for  performance  dependent  judgment  is  of  no  value,  of  interest  which  requires  a  run¬ 
nel  and  ^seek  the^  protection  of  of  such  tasks  as  sweeping  the  dis-  Where  is  the  line  between  routine  ning  battle  of  wits.  Rejwrters  are 
union  contract.  ^  tribution  branch  or  station.  Re-  and  independent  judgment?  Every  not  searching  only  for  bad  news, 

“A  problem  of  supervisory  ex-  gardless  of  the  status  of  other  of  assignrnent  or  direction  re¬ 
clusion  which  is  unique  to  the  carriers,  the  use  of  such  station  _  .  - 

newspaper  industry,”  he  elaborat-  captains  makes  the  District  Man-  the  newspaper  industry.  The 

ed,  “is  the  status  of  ‘district  man-  sger  a  ‘supervisor.’ 
agers’  or  ‘branch  managers’  in  cir-  “On  occasion,  a  publisher  will 
culation  departments.  Such  dis-  take  the  position  that  carriers  are 
trict  managers  (known  under  vari-  employes,  thereby  immediately  de- 
ous  titles)  are  the  heart  of  a  cir-  feating  a  representation  petition 
culation  department.  They  are  in  for  a  circulation  department, 
charge  of  a  specified  territory,  in  “Thus,  in  most  instances,  recog- 
which  they  are  responsible  for  the  nition  for  unions  seeking  to  rep- 
distribution  of  paper  through  a  resent  circulation  departments  can- 
corps  of  carriers,  who  are  fre-  jjg  secured  through  the  orderly  Newspaper  Gi 
quently,  although  not  always,  procedures  of  the  board.  The  ef-  ’"“^e  here  Apr 
schoolboys  or  other  casual  labor.  fr,rt<5  of  <*mnlov<>s  to  avtil  prizes  have  been 

Almost  invariably.  District  Man-  S^mselves  o?  the  beTfits  of  col-  Per  and  one  tc 
agers  hire  and  fire  these  carriers  lective  bargaining  must  either  be  Press, 
and  very  closely  and  tightly  con-  abandoned  or  realized  through  Free  Press  wi 

trol  and  direct  the  operation  of  recognition  strike.  sports  shots.  Ton 

the  carriers.  Although  publishers  “The  Guild  has  not  organized,  umn,  Robert  Pei 
ordinarily  claim  that  these  ‘little  _  layout  and  art, 


_ :  j;.  what  they  seek  and  must  do  their 

quires  some  judgment,  especially  best  to  obtain  is  all  the  news  of 

:  J _ the  armed  sevices — the  good  news 

essential  problem  for  the  Guild  and  if  there  be  any,  the  bad  news, 
is  the  breadth  of  the  definition  of  too.  In  the  long  run,  the  defense 
‘supervisor’  and  not  their  statas.”  establishment  strengthens  its  posi¬ 
tion  if  it  helps  rather  than  hin¬ 
ders  the  press  in  its  appointed 
duty,  even  if  an  occasional  pri¬ 
vate  skeleton  comes  out  of  the 
closet  for  an  airing.” 

General  Adler  said  no  patriotic 
person  wishes  to  endanger  our  na¬ 
tional  security  to  score  a  news 
“scoop”  or  satisfy  idle  curiosity. 
To  give  the  public  the  information 
it  needs  and  has  a  right  to,  he  sug¬ 
gested  that  three  steps  be  taken: 

3  Suggested  Steps 
1 — The  public  and  press  should 
demand  and  require  ^at  security 
regulations  and  classifications  be 


MSWWf  toci 


SLY  ON 


does  not  depend  on 
springs  to  hold  plates. 
Quick  action.  Fastest 
printing  speeds.  Safest. 

Send  for  Catalog 
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News  really  flies  today-6^  Clipper! 


The  White  House  phoned  the  Pan 
American  man:  "Come  over  right  away'.’ 
There  he  was  given  a  tough  assign¬ 
ment;  have  a  plane  and  crew  ready 
in  Washington  tomorrow  to  take  a 
load  of  newsmen  a  third  of  the  way 
around  the  world.  The  destination 
was  Wake  Island,  where  President 
Truman  was  to  meet  General  Mac- 
Arthur. 

Next  afternoon,  the  “Strato”  Clip¬ 
per  Mayflower  took  off  from  Wash¬ 
ington  with  representatives  of  the 
press,  newsreels,  radio  and  television. 
editor  &  PUBLISHER  for  March 


The  round  trip  to  Wake  was  com¬ 
pleted  in  60  hours  of  flying. 

On  other  occasions,  too.  Pan  Amer¬ 
ican  has  provided  Presidential  and 
special  news  flights.  During  World 
War  II,  President  Roosevelt  was 
flown  by  Clipper*  to  North  Africa 
for  the  conference  at  Casablanca. 
Last  year,  when  the  Ohio  River 
flooded.  President  Truman  made  a 
4  ^hour  flight  over  the  ravaged  area 
in  an  Air  Force  plane — while  the 
press  followed  in  a  big  Clipper,  quick¬ 
ly  provided  by  Pan  American. 

28,  1953 


Pan  American  also  gives  special 
help  to  individual  newsmen  traveling 
on  overseas  assignments. 

We  look  on  such  efforts  as  our  simple 
duty  as  U.  S.  citizens.  Pan  American  is 
the  only  U.  S.  airline  flying  to  every 
continent.  Consequently,  when  hig 
news  breaks  overseas,  we  feel  that  it  is 
up  to  us  to  get  American  newsmen  on 
the  spot  as  fast  as  possible.  News  is  too 
important  to  a  democracy  to  receive 
any  other  treatment.  Pan  American 
World  Airways,  New  York  17,  N.  Y. 

R^.  U.R.  Pat.  Off. 


LONDON  LETTER 

Scotland  Yard  Screens 
Press  for  Marshal  Tito 


By  Doris  Willens 

London  —  Scotland  Yard  last 
week  threw'  so  effective  a  security 
blanket  over  President-Marshal 
Tito's  visit  here  that  even  a  dic¬ 
tator  might  wonder  and  envy. 
And  members  of  the  press,  along 
with  the  public  were  handled  like 
potential  assassins. 

Only  one  reporter  was  allowed 
to  cover  for  the  .American  press. 
United  Press  won  the  draw  held 
by  the  Association  of  American 
Correspondents,  and  O’Dowd  Gal¬ 
lagher  got  the  assignment. 

Two  reporters — one  each  from 
Press  Association  and  Exchange 
Telegraph — covered  for  the  Brit¬ 
ish  press,  and  a  Reuters  man  rep¬ 
resented  the  rest  of  the  world 
press.  In  addition  there  were 
seven  Yugoslav  reporters  (five  of 
whom  had  come  with  President 
Tito  from  Yugoslavia),  a  BBC 
man  and  two  photographers. 

Scotland  Yard  made  intensive 
security  checks  on  each  of  the 
newsmen  assigned,  particularly 
their  political  activities.  They 
were  required  to  hand  in  new 
photographs  of  themselves  and 
given  special,  non-transferable 
press  cards. 

Ride  on  Police  Bus 

Even  after  all  this,  the  screened 
newsmen  were  not  considered 
wholly  reliable  by  the  Yard.  They 
were  never  told  ahead  of  time 
where  they  would  be  going.  They 
were  all  herded  together  into  one 
police  bus.  Although  they  were 
soon  known  to  the  police  press 
officers  on  the  bus.  they  were 
made  to  show  their  special  passes 
each  morning  —  apparently  to 
prove  they  had  not  given  them  to 
someone  else  with  a  more  sinister 
purpose. 
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The  police  bus  in  which  they 
travelled  was  so  slow  in  compari¬ 
son  with  the  motorcycle-escorted 
car  in  which  Tito  rode  that  often 
the  reporters  reached  a  place  just 
as  the  Yugoslav  leader  was  leav¬ 
ing  it. 

Crime  reporters  thought  they 
would  be  able  to  cover  Tito’s  ar¬ 
rival  at  Westminster  Pier.  They 
had  a  legitimate  reason  to  be  in 
the  area  because  the  Scotland 
Yard  press  bureau  is  directly 
across  the  street.  Instead,  they 
were  all  shoved  into  the  press  bu¬ 
reau  and  refused  permission  to 
leave. 

William  Ashenden  of  the  Daily 
Sketch,  reported  that  the  chief  su¬ 
perintendent  told  them,  “Inside 
all  of  you  and  shut  the  door.  You 
haven’t  been  screened.” 

“Two  armed  sailors,  two  police 
constables  and  a  superintendent 
stood  guard  outside.” 

Mr.  Gallagher  told  Editor  & 
PuBLisHtR  that  the  screened  news¬ 
men  were  “very  free  indeed”  to 
mill  around  Tito  at  the  functions 
to  which  they  were  admitted. 
They  never  asked  him  any  direct 
questions  but  simply  reported  what 
he  said  to  the  officials  who  were 
showing  him  around. 

Passes  Really  Count 

The  newsmen  were  allowed  to 
follow  him  only  in  places  which 
could  be  described  as  “public” — 
although  they  were  hardly  public 
when  Tito  was  in  them.  At  other 
times,  the  screened  newsmen  were 
out  on  the  sidewalks  behind  the 
police  cordons. 

Whenever  one  of  the  screened 
reporters  left  the  group  to  make 
a  telephone  call,  he  had  a  major 
job  convincing  the  police  that  he 
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should  be  allowed  to  rejoin  the 
party.  Press  passes  have  never 
meant  anything  to  a  London  po¬ 
lice  cordon.  And  the  bobbies 
couldn’t  quite  believe  that  this 
time  the  special  passes  really 
counted. 

Scotland  Yard  was  so  cloak-and- 
dagger  that  four  days  after  Tito’s 
visit  began  the  Yard  press  offi¬ 
cials  refused  to  tell  reporters  what 
the  press  arrangements  were.  One 
Yard  man  privately  conceded  to 
E&P  that  it  was  all  “fantastic.” 

The  Newspaper  Proprietors  As¬ 
sociation  had  been  asked  by  the 
Yard  to  allocate  press  facilities. 
But  when  NPA  was  told  how  se¬ 
vere  the  restrictions  would  be,  it 
politely  passed  the  buck  back  to 
the  police. 

No  one  on  Fleet  Street  can  re¬ 
member  anything  like  this  happen¬ 
ing  before,  and  all  are  hoping  it 
will  never  happen  again. 

Not  For  Sale 

Editor  Robin  Cruikshank  has 
squelched  Fleet  Street  rumors  that 
the  Cadbury-owned  News  Chron¬ 
icle  is  up  for  sale.  Although  the 
newspaper  has  had  some  bad  eco¬ 
nomic  years,  the  Cadburys  (who 
make  their  money  from  choco¬ 
late)  apparently  have  no  inclina¬ 
tion  to  sell. 

Deputy  Editor  Michael  Curtis 
told  E&P  the  News  Chronicle  is 
“not  losing  money.”  Like  all  the 
national  newspapers,  the  News 
Chronicle  dropped  some  circula¬ 
tion  when  the  press  increased  its 
sales  price.  (Mr.  Curtis  estimated 
that  the  average  loss  was  8  per 
cent). 

But  advertising  has  picked  up. 
All  of  Fleet  Street  has  benefitted 
from  the  raging  soap  wars,  the  re- 
introduction  of  branded  gasolines, 
and  the  freeing  of  other  goods 
from  rationing  and  other  controls. 

On  Garden  Party  List 

Queen  Elizabeth’s  Coronation 
garden  party  at  Buckingham  Pal¬ 
ace  on  May  28  will  be  attended 
by  seven  American  press  represen¬ 
tatives.  Special  invitations  from 
Her  Majesty  have  gone  to  the 
three  agencies.  Alvin  Steinkopf 
will  be  there  for  the  Associated 
Press,  O’Dowd  Gallagher  for 
United  Press  and  Inez  Robb  for 
International  News  Service. 

In  addition  four  ordinary  press 
tickets  were  given  to  the  Associa¬ 
tion  of  American  Correspondents. 
Members  held  a  drawing  and  the 
winners  were  the  Chicago  Tribune, 
Wall  Street  Journal,  North  Amer¬ 
ican  Newspaper  Alliance  and  Over¬ 
seas  News  Agency. 

Trade  Paper  Folds 

The  weekly  trade  journal  News¬ 
paper  World,  founded  in  1898, 
threw  in  the  towel  on  March  13. 
So  abrupt  was  the  end  that  the 
publication’s  March  12  edition  did 
not  carry  the  news  of  its  own  de¬ 
mise.  Rising  production  costs 
were  said  to  be  the  reason  for 
the  closure. 
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6th  Federation 
Congress  Set 
For  May  19-22 

By  G.  Longelaon 

Paris  —  The  sixth  annual  Con¬ 
gress  of  the  International  Federa¬ 
tion  of  Newspaper  Publishers  will 
take  place  here  May  19-22. 

M.  Mario  Gromo  (Italy)  will 
present  a  report  on  Professional 
Social  Organizations;  M.  H.  Mas¬ 
son  Forestier  (France)  on  Diffu¬ 
sion  of  Newspapers  Under  the  In¬ 
ternational  Regime  (transport  by 
air,  etc.);  M.  Peter  Andersen 
(Denmark).  Economic  Conditions 
of  Advertising  in  the  Press. 

TV  Reports 

Two  American  delegates,  not  yet 
named,  will  report  on  television  in 
the  United  States,  and  other  dele¬ 
gates  will  report  on  the  develop¬ 
ment  of  TV  in  their  countries  and 
its  relation  to  the  press. 

A  general  report  on  newsprint 
will  be  presented  by  M.  Robert 
Salmon  (France).  Telecommuni¬ 
cations  will  be  reported  on  by  Dr. 
Karl  Sartorius  (Switzerland),  vice- 
president  of  the  Federation,  and 
M.  Bruno  Aim  (Sweden)  will 
speak  on  the  work  of  the  Com¬ 
mission  on  Standardization. 

Freedom  of  Information  and 
progress  at  the  United  Nations  on 
the  subject  will  be  reported  by 
M.  Jacques  Bourquin  (Switzer¬ 
land). 

H.  Curtis-Willson  (Great  Britain) 
has  been  appointed  ad  interim 
president,  as  M.  J.  Van  de  Kieft 
has  had  to  relinquish  the  presi¬ 
dency  of  the  Federation  following 
his  appointment  to  the  position  of  | 
Finance  Minister  of  The  Nether¬ 
lands. 

Editors  to  Gather  at  Nice 

The  Federation  Internationale 
des  Redacteurs  en  Chef  (Interna¬ 
tional  Federation  of  Editors)  will 
meet  at  Nice  toward  the  end  of 
April. 

It  was  at  Nice  that  the  Federa¬ 
tion  held  its  first  congress,  in  1939. 
The  second  congress,  after  the  war 
interruption,  was  held  in  Stras¬ 
bourg,  in  1951. 

The  principal  theme  of  the  Nice 
Congress  will  be:  “The  State  Press 
and  Freedom  of  the  Press.”  This 
will  treat  of  the  tendency  of  the 
State  in  certain  countries  to  create  ■ 
organs  of  its  own  to  carry  its 
views,  such  organs  receiving  ad¬ 
vertising  and  being  in  fact  direct 
competitors  of  the  press. 

The  question  of  an  international 
press  card  will  also  be  on  the 
agenda. 

Rotary  Press  for  Brazil 

A  Marinoni  rotary  press  weigh¬ 
ing  150  tons,  printing  100,000  12- 
page  copies  an  hour  and  with  ink¬ 
ing  arrangements  for  color  print¬ 
ing,  has  just  been  shipped  to  Brazil 
for  the  Diario  Popular,  of  Sao 
Paulo. 
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for  everybody  in  America  lives  better  because  we  have  rail¬ 
roads  which,  every  day  in  the  year,  haul  for  you— and  for 
every  other  man,  woman  and  child  in  the  country— an  aver¬ 
age  of  more  than  10  tons  of  freight  a  mile. 

That’s  more  freight  than  is  moved  by  all  other  forms  of 
transportation  put  together— and  it  is  moved  at  a  lower  aver¬ 
age  cost  than  by  any  other  form  of  general  transportation. 

Last  year,  for  the  sixth  time  in  a  row,  railroad  freight  trains 
set  a  new  efficiency  record-hauling  more  goods,  on  the 
average,  and  hauling  them  faster,  than  ever  before. 

And  these  trains  are  important  to  you  because  they  help 
keep  down  the  cost  of  the  things  you  eat,  wear  and  use— and 
help  make  your  highways  safer  and  longer  lasting. 


Association  of 
American  Railroads 

WASHINGTON  6.  D.C. 


You*li  enjoy  THE  RAILROAD  HOVR  every  Monday  evening  on  NBC* 
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Flint  Journal  Mmals  Decorate  'Man  of  Year 
Librarian  Active  Victoria  Newsroom  Promoted  to 


Show  Admirer 

By  Roy  Johns.  Jr. 

Flint,  Mich. — A  wedding  an¬ 
niversary  gift  from  his  wife  led  a 
local  newspaperman  to  a  position 
as  a  leading  enthusiast  of  the  writ¬ 
ings  of  George  Bernard  Shaw  and 
the  founder  of  the  Shaw  Society 
of  America.  Inc.  He  is  William 
D.  Chase,  librarian  and  book  ed¬ 
itor  of  the  Flint  Journal. 

The  present  which  prompted  his 
interest  was  a  copy  of  the  first 
■American  edition  of  “Cashel  By¬ 
ron’s  Profession,”  one  of  Shaw’s 
first  published  novels.  After  re¬ 
ceiving  the  volume  in  1945  Mr. 
Chase  began  a  search  for  other 
obscure  Shaw  writings. 

He  joined  the  Shaw  Society  of 
England  and  began  correspond¬ 
ence  with  G.B.S.  and  Shaw  enthu¬ 
siasts  concerning  the  founding  of 
an  .American  group.  And  as  his 
interest  grew,  so  did  the  collec¬ 
tion. 

Famous  Founders 
In  1950  Mr.  Chase’s  efforts  re¬ 
sulted  in  founding  the  society  in 
New  York.  Dr.  Archibald  Hen¬ 
derson,  University  of  North  Caro¬ 
lina  professor  and  Shaw’s  biogra¬ 
pher,  was  elected  president  and 
Mr.  Chase  became  the  organiza¬ 
tion’s  secretary.  With  him  on  the 
list  of  founders  were  Albert  Ein¬ 
stein,  William  Randolph  Hearst, 
Gertrude  Lawrence,  Upton  Sin¬ 
clair,  Marion  Davies,  W.  Somerset 
Maugham  and  Gene  Tunney. 

The  published  object  of  the  so¬ 
ciety  is  “to  study  and  interpret 
Shaw’s  writings,  work  and  person¬ 
ality;  to  make  him  more  widely 
understood  and  appreciated;  and 
to  provide  a  meeting  ground  for 
those  who  admire  and  respect  the 
man.” 

The  founding  of  the  society 
brought  a  letter  from  G.B.S. 
which  was  added  to  the  Chase  col¬ 
lection.  It  comments: 

“The  list  of  illustrious  names  on 
the  foundation  committee  of  the 
American  Shaw  Society  is  so  stag¬ 
gering  that  I  am  at  a  loss  how  to 
comment  on  it  or  exult  in  it  with¬ 
out  a  gross  self-complacency  for¬ 
eign  to  my  very  diffident  nature.” 

Prizes  in  Collection 
The  prize  of  the  Chase  collec¬ 
tion  is  a  rare  copy  in  mint  condi¬ 
tion  of  “An  Open  Letter  to  Col. 
Arthur  Lynch,”  a  pamphlet  writ¬ 
ten  by  Shaw  urging  fellow  Irish¬ 
men  to  support  England  in  World 
War  1.  It  was  published  about  the 
time  of  the  Armistice,  then  called 
back,  and  almost  all  copies  were 
pulped  except  a  few  sent  to  Shaw. 

The  Michigan  newspaperman 
bought  his  copy  of  the  pamphlet 
from  a  New  'i^ork  bookdealer  for 
$35,  and  at  the  suggestion  of  Dr. 
F.  E.  Loewenstein,  Shaw’s  bibliog¬ 
rapher,  sent  it  to  G.B.S.  insured 
for  $20.  Shaw  prepared  a  two- 


ViCTORiA,  B.  C. — Staffers  of  the 
Victoria  Daily  Times  are  settling 
down  to  work  in  a  newsroom  that 
has  some  of  the  aspects  of  an  art 
gallery,  following  the  unveiling  of 
■‘the  first  newsroom  murals  in 
Canada.” 

The  murals  were  unveiled  by 
Lieutenant-Governor  Clarence 
Wallace  of  British  Columbia  at  a 
reception  attended  by  125  leaders 
of  political,  business  and  cultural 
life. 

The  work  of  young  artists,  Mrs. 
David  Rogers  and  Duncan  De 
Kergommeaux,  the  murals  are  in 
two  distinct  panels.  One  shows 
the  rise  of  a  newsboy  to  become 
first  magistrate  of  his  city;  an¬ 
other,  the  “power  of  the  press” 
as  newsprint  flows  through  the 
rollers. 


Publishership 

Richmond,  Calif. — Warren 
Brown,  Jr.,  received  a  surprise 
appointment  as  publisher  of  the 
Richmond  Independent  at  cere¬ 
monies  here  last 
week  honoring 
him  as  R  i  c  h  - 
mond’s  “man  of 
the  year.” 

Leo  Owens  an¬ 
nounced  the  pro¬ 
motion  when  he 
was  called  on 
“for  a  few 
words”  at  the 
civic  dinner  at¬ 
tended  by  275 
persons 


y 


In  the  Military  Service 

Pvt.  Ray  Rowland,  former  edi¬ 
tor  of  the  Seymour  (Mo.)  Citizen, 
is  now  serving  in  Germany  with 
the  Second  Armored  Division  as 
a  reporter  on  the  division  paper. 
♦  ♦  * 

Pfc.  Raymond  J.  Buck,  Jr., 
former  reporter  for  the  Man¬ 
chester  (N.  H.)  Union-Leader,  is 
putting  out  an  Army  weekly  for 
the  Public  Information  Office  at 
Fort  Bragg,  N.  C. 


page  manuscript  about  the  work, 
the  only  known  explanation  of  it 
by  him,  and  sent  the  description 
and  pamphlet  back  to  Mr.  Chase 
insured  for  20  pounds. 

The  pamphlet  is  such  a  rare 
piece  of  Shaviana  that  several 
biographers  have  written,  “I  have 
heard  of  this,  but  never  seen  it.” 

Detective  Work 

.Another  prize  of  the  Chase  col¬ 
lection  is  one  of  the  earliest  com¬ 
plete  Shaw  manuscripts  in  this 
country — a  handwritten  book  re¬ 
view  rejected  for  publication  in 
1886.  It  was  purchased  “cheaply” 
for  $45  because  the  auctioneer  be¬ 
lieved  it  to  be  a  fragment  instead 
of  complete.  Mr.  Chase  found  the 
last  portion  folded  under  the 
cover  where  it  had  been  unnoticed 
by  previous  owners  and  auction¬ 
eers. 

The  newspaperman,  who  has 
read  all  of  Shaw’s  novels  and  plays 
and  a  large  percentage  of  his  other 
works,  has  a  photostatic  copy  of 
the  intriguing  Shaw  will  and  is  ne¬ 
gotiating  with  Dodd,  Mead  and 
Company  for  its  first  publication 
in  this  country. 

Varied  Career 

A  1943  graduate  of  the  Univer¬ 
sity  of  Michigan,  the  30-year-oId 
Chase  came  to  the  Journal  in 
August  1949  after  heading  the 
Aeronautical  Chart  Service,  a 
branch  of  the  United  States  Air 
Force.  Before  that  he  had  been 
with  OSS  as  a  civilian  employe 
and  taught  English  and  served  as 
assistant  curator  of  books  at  the 
university.  He  also  did  work  there 
toward  his  master’s  degree. 

Other  Fourth  Estaters  active 
with  him  in  the  Shaw  Society  in¬ 
clude  Clark  Kinnaird  of  King  Fea¬ 
tures  Syndicate  and  New  York 
Post  columnist  Leonard  Lyons, 
both  vice  presidents  of  the  group; 
Ross  Parmenter,  music  critic  of 
the  New  York  Times  and  a  con¬ 
tributor  to  the  society’s  bulletin, 
and  Edward  Muller.  Flint  Jour¬ 
nal  artist. 


Brown 
Points  to  Record 
“Mr.  Brown  has  demonstrated 
his  abilities  as  a  publisher  and  1 
feel  that  his  record  of  achieve¬ 
ment  here  merits  his  bearing  that 
title,”  Mr.  Owens  said  in  announc¬ 
ing  he  was  relinquLshing  the  title 
of  publisher  to  become  chairman 
of  the  board  of  Owens  Publica¬ 
tions.  Mr.  Brown  has  been  as¬ 
sociate  publisher  since  1947,  when 
Mr.  Owens  purchased  the  Inde¬ 
pendent  from  S.  F.  Galvin. 

The  appointment  rounds  out  for 
Mr.  Brown  a  newspaper  career  be¬ 
gun  as  an  Independent  carrierboy 
and  continued  through  duties  as 
advertising  salesman,  advertising 
manager,  business  manager  and  as¬ 
sociate  publisher.  His  fulltime 
employment  with  the  Independent 
began  with  his  University  of  Cali¬ 
fornia  graduation  in  1934. 

Personal 

continued  from  page  38 

and  a  graduate  of  Marquette  Uni¬ 
versity  .school  of  journalism,  has 
been  appointed  industrial  editor 
of  the  Parker  Pen  Co.,  lanesville. 
Wis. 

*  *  * 

Ben  Lieberman,  former  assis¬ 
tant  to  the  general  manager,  San 
Francisco  (Calif.)  Chronicle,  has 
been  named  visiting  associate  pro- 
fe.ssor  in  the  University  of  (Cali¬ 
fornia  journalism  department. 

*  *  * 

Michael  LePere,  former  make¬ 
up  editor  and  desk  man  for  the 
Lansing  (Mich.)  State  Journal, 
has  taken  a  job  as  writer  for  the 
Bermuda  News  Bureau  with  offices 
in  Hamilton,  Bermuda. 

*  *  * 

William  H.  Rentschler  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune  news  staff  has  been  named 
public  relations  manager  of  North¬ 
ern  Trust  Co.,  Chicago. 

*  *  * 

Ellis  Lucia  has  resigned  as  ed¬ 
itor  of  the  Forest  Grove  (Ore.) 
News-Times,  to  devote  full  time 
to  free  lance  writing  for  national 
publications. 


Pvt.  David  W. 
Steinbeck,  for¬ 
mer  assistant  ed¬ 
itor  of  the  Mt. 
Sterling  (Ill.) 
Democrat  -  Mes- 
senge,  is  serving 
in  the  survey 
section  of  the 
33rd  Field  Artil¬ 
lery  Battalion  in 
Germany. 


Steinbeck 


Pvt.  John  J.  Quigley,  former 
reporter  for  the  Lynn  (Mass.) 
Evening  Item,  is  now  serving  with 
the  1262nd  Area  Service  Unit  of 
the  Army  at  Fort  Dix,  N.  J. 

*  * 

Phil  Garrison,  managing  edi¬ 
tor  of  the  Los  Angeles  (Calif.) 
Daily  News,  has  been  called  into 
active  service  by  the  Air  Force. 
He  reported  for  duty  in  Illinois 
March  15. 

*  S'  * 

Pvt.  Alan  Prince,  former  as¬ 
sistant  editor  of  the  Orangt 
(N.  J.)  Transcript,  has  been  as¬ 
signed  to  the  Army  Home  Town 
News  Center  in  Kansas  City,  Mo- 
as  a  copy  editor. 

* 

Pvt.  Henry  J.  Pratt,  former 
staffer  on  the  Lewistown  (Mont.) 
Daily  News,  has  been  named  as¬ 
sociate  editor  of  the  Transmitter 
post  newspaper  at  Camp  San  Luis 
Obispo,  Calif. 

*  *  * 

Robert  A.  Hatch,  former  city 
and  magazine  editor  of  the  Logan 
(Utah)  Herald-Journal,  and  more 
recently  editorial  assistant  of  the 
Magazine  of  Sigma  Chi  at  Evans¬ 
ton,  Ill.,  has  been  called  to  active 
duty  with  the  U.  S.  Air  Force.  S 
reserve  lieutenant,  he  will  be  sta¬ 
tioned  with  the  3450  Technical 
Training  Wing,  Francis  E.  Warren 
Air  Force  Base,  Cheyenne.  Wyo. 
■ 

B  o  M  Author 

Dan  Cushman,  former  reporter 
of  the  Great  Falls  (Mont.)  Lead¬ 
er,  has  written  a  novel  “Stay 
Away,  Joe,”  which  has  been  se¬ 
lected  by  the  Book-of-the-Month 
club  as  its  April  offering.  The 
book  is  published  by  Viking 
Press. 

■ 

For  Form  and  Home 

Huntsville,  Ala. — ^The  Hunts¬ 
ville  Times  on  March  16  included 
a  64-page  tabloid  Farm  and  Home 
Edition. 
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Heavy-duty  cables  undergoing 
cyclic-load  testing  at  Anaconda 
Wire  &  Cable  Company’s  Research 


Laboratory,  Hastin/fs-on-Hudson, 
New  York.  At  lejt  is  a  partial 


flew  of  the  gtant  tensile  testing 
machine,  over  3  stories  high,  which 
is  capable  oj  testing  long  samples 
at  loads  up  to  200.000  pounds. 


here’s  where 
Anaconda  plays  > 

"BEAT  THE 


Years  are  compressed  into  minutes  in  the  Cyclic 
Aging  Laboratory  of  Anaconda’s  subsidiary, 
Anaconda  Wire  &  Cable  Company,  at  Hastings- 
on-Hudson,  N.  Y.  Here,  through  rigorous  24-hour 
testing  cycles  simulating  actual  conditions  but 
decidedly  more  severe,  high-voltage  insulated 
cable  is  tested  for  long  life,  stability,  and  other 
desirable  characteristics. 

By  such  tests.  Anaconda  beats  not  only  the  clock, 
but  the  calendar.  Vital  engineering  data,  essential 
in  the  evaluation  of  cable  design,  which  would 
ordinarily  take  from  20  to  50  years  of  in-use  opera¬ 


tion  to  acquire,  is  now  available  in  a  year  or  two, 
or  less. 

This  research  geared  to  the  future  is  no  isolated 
“for  instance.”  Rather  is  it  typical  of  Anaconda’s 
continuing  policy  of  planning  for  tomorrow  ...  a 
policy  unmistakably  expressed  in  Anaconda’s  com¬ 
pany-wide  program  of  expansion  and  improvement 
now  being  carried  on  at  mines,  mills  and  fabricat¬ 
ing  plants.  This  multi-million-dollar  program  is 
based  on  the  premise  that  as  the  nation’s  need  for 
metals  and  metal  products  continues  to  expand, 
so  should  Anaconda’s  ability  to  produce  them. 


AnacondA 


COPPER  MINING  COMPANY 


The  American  Brass  Company 

Anaconda  Wire  &  Cable  Company 

Andes  Copper  Mining  Company 

Chile  Copper  Company 

Greene  Cananea  Copper  Company 

Anaconda  Aluminum  Company 

Anaconda  Sales  Company 

International  Smelting  and  Refining  Company 


JOURNALISM  EDUCATION 


schools  for  their  recruitment.  If  14  Pulitzer  Jurors 


there  has  been  any  difference  be-  ^  ,  SuoaestioUS 
tween  newspaper  employment  of  JViaKe  OUyyesilons 

A  AASDJ  graduates  and  non-  A  jury  of  14  editors  has 

ACCTBUtlttlS^  IhttBCtS  AASDJ  graduates,  U  is  impercep-  screened  the  Pulitzer  Prize  » 

tible.  Newspaper  employers  have  tries  and  made  recommendatK® 

m  W  J  insisted  on  their  prerogative  of  se-  to  the  Advisory  Board  on  the  19!. 

i  nn  T  IVli^n^tlTPCL  lecUng  employes  on  the  basis  of  awards  in  journalism  which  m 

t  iWM^UOU.M^lA  persoLl  ev^aluation,  and  of  judg-  be  announced  in  May. 

«  T..  .  ,  .  u  .  ,  ing  the  quality  of  journalism  pro-  Meeting  recently  with  Dea: 

By  Dwiyht  Bontel  grams  at  the  various  schools  by  Carl  W.^  Ackerman,  secretary  oi 

Effect  of  ACEJ’s  accreditation  ism.  There  presently  are  some  the  performance  of  their  gradu- 

project  on  the  over-all  quality  of  600  senior  colleges  and  universi-  ates  on  the  job.  whom  he  had  invited  i 

journalism  education  is  impossible  ties  offering  such  instruction,  and  Effect  of  the  accreditation  pro-  "  . 

to  measure.  300  junior  colleges.  Many,  per-  gram  on  number  of  schools  teach-  p  Lindstrom  Harifor 

The  assertion  by  the  pro-  haps  a  majority  of  these  latter  ing  journalism,  their  enrollments,  _  x  Times-  H  D  Paulsor 

accreditation  group  that  instruc-  have  entered  journalism  education  placement  of  their  graduates.  1-  q  x  Forum-  George  A 

tion  has  been  boosted  by  the  pro-  since  the  accrediting  program  then,  apparently  has  not  been  DgJ^Q„  Toledo  (Ohio)  Time 

gram,  now  suspended  in  favor  of  started.  great.  Whether  the  end  product, —  „  .  W  •  u,  Yonkers  (N  Y 

the  new  system  of  institution-wide  Plainly,  then,  accrediting  has  the  journalism  graduate — is  a  bet-  statesman-  Buren  H  M- 

accrediting,  is  countered  by  the  not  eliminated  non-accredited  ter  one  as  a  consequence  of  ^ormack,  Wall  '  Street  JourM 

contention  of  anti-accreditation  programs  in  journalism.  That  in-  ACEJ’s  accreditation  efforts,  no  ug-r^  Beetle  Houeh  Edearton 

spokesmen  that  the  effort  has  eludes  those  which  were  inspect-  one  can  say  with  certainty.  And  t  Vlnevnrd  Carette-  Cnlf' 

contributed  little.  Neither  side  ed  by  the  accrediting  committee  from  the  standpoint  of  the  news-  Harwell  Naslivilh 

can  prove  its  claims.  Hence  the  of  ACEJ  and  rejected.  This  writer  paper  industry,  at  least,  that’s  the  \'  w  r 

„,1,.„1,  lo  -  nr.t  all  the  “half,  r»oii«  ^atw.  (Tenu.)  Tennesseon,  W.  C.  Souf- 


Make  Suggestions 

A  jury  of  14  editors  has 
screened  the  Pulitzer  Prize  » 


University  were  these  members  o! 
a  panel  whom  he  had  invited  ic 
serve: 

Carl  E.  Lindstrom,  Hartfor: 


dispute  which  is  underway  as  to  does  not  know  all  of  the  “half-  thing  which  really  matters.  i  Roanoke  (Va  )  World  New 

whether  the  undertaking  did  or  score’’  institutions  which  were  ir  Rnnm 

did  not  raise  the  level  of  journal-  turned  down  (E&P,  Feb.  28,  page  Wh©  Said  School  Papers  (Me)  News-  S  L  ’  Latimer  Jr 

ism  instruction  is  pretty  futile.  4^.  But  of  those  six  he  knows  Realities?  Co/«mf>/a  (S.  C. )  State:  Welling- 

During  the  five  years  since  the  /u. "  ^  As  in  other  parts  of  the  coun-  ton  Wales,  Auburn  (N.  Y.)  Citi- 

project  was  begun,  this  writer  -  _  f  thf  Arpi  newspaper  journalism  at  zen- Advertiser;  Miles  H.  Wolff, 

saw  what  he  interpreted  to  be  ^ AChJ  Y.)  University  has  Greensboro  (N.  C.)  News;  anJ 

substantial  impact  for  the  better  ^alism  accreditation  would  Problems.  At  the  university’s  Walter  J.  Pfister,  Sheboygan 
on  colle^  and  university  jour-  “Xl  Utica  College,  student  senate  (Wis.)  Press. 

nahsm  offerings  generally.  But  Parallel  that  of  medical  school  concluded  the  Tangerine,  a 

the  judgment  was  purely  subjec-  the'^^Arnerican''^Mediral^^^A'«nria-  Student  newspaper,  was  conduct- 

live,  and  can  t  be  nailed  down.  .  ’  Nothinc  “  “smear  campaign’’  and  Journalists  Improve 

Journalism  education  undoubtedly  the  kiss  ot  death.  Nothing  j  ^  investigation  of  the  t  *1  • 

would  hare  improved  consider,  of  the  ^nd  has  happened.  nejspaper',  editorill  policy.  *^1® ‘"n  ■ 

ably  after  World  War  II  as  a  nor-  ‘Supenonty’  Stressed  ^  sgrigs  by-line  stories  point-  Quito,  Ecuador— The  Nationi 

mal  accompaniment  of  its  mat-  ACEJ  has  conducted  an  infor-  jng  out  alleged  inefficiencies  of  uf  Journalists  (UNP)  it- 

uration  and  the  determination  of  mation  program  directed  in  part  the  senate  touched  it  off.  Tape 

Its  teachers  to  do  a  better  job.  at  high  school  counsellors  and  recorders,  witnesses  and  cross-  P^oval  of  its  1953  budget  of  5«.- 

‘Rash’  Still  With  Us  journalism  teachers,  calling  at-  examinations  turned  the  session  sucres  (about  $3(k  .  • 

Polishing  up  of  the  product  *®u*'on  to  the  list  of  ACEJ-  into  a  replica  of  Washington.  on  its  ap  ^  ® 

has  gone  on  continuously  since  accredited  schools,  with  the  im-  Tangerine  Editor  Merton  Fiur  program  for  illiterate  adu  . 
its  beginning-an5  wm  P'ication  that  these  AASDJ  denied  the  charge  that  the  paper  .  An  estimated  22,000  Ecuador 

whether  there  is  accreditation  or  ^‘^bools  offered  the  best  opportu-  was  promoting  a  smear  campaign  *^arn  to  read  an 

not.  Whether  ACEJ’s  program  .  journalism  education,  against  the  senate,  pointing  out  Y^a/  and  thereby  earn  tto 

which  was  begun  in  1947  with  the  individual  AASDJ  schools  that  student  senate  elections  were  citizenship,  a  ^ 


■kuniinuMuns  lurneu  me  session  - -  '  .  ,  *• 

to  a  replica  of  Washington.  ‘o  carry  on  its  alphabe  izatio: 

Tangerine  Editor  Merton  Fiur  Program  for  illiterate  adults, 
onied  the  charge  that  the  paper  .  An  estimated  22,000  Ecuador 
as  promoting  a  smear  campaign  will  learn  to  read  and  -mt 

gainst  the  senate,  pointing  out  ‘his  year  and  thereby  earn  tto 
.nt  Certificate  of  citizenship,  thar.> 


vvxiiwii  wad  ueuuil  jn  Wlin  Trip  -  -  -  iiiai.  .-Mkiuviii  viwviiviiid  wviv  ,  /r»-. 

sending  of  questionnaires,  added  own  publicity,  a  coming  up  in  a  few  weeks  and  adults  "™?r‘^"del-d  Ae 

impetus  to  the  trend  is  anybody’s  going  to  most  unprofessional  the  articles  were  intended  to  uliterate  adults  are  ue  - 
opinion.  There  are,  however,  cer-  ^’^^rernes  in  suggesting  their  su-  arouse  student  interest  in  electing  ^ 

tain  evidencpc  that  in  th.’  fp...  periority  because  of  accredited  efficient  and  canable  reoresenta-  otnee.)  _  _  _  , 


impetus  to  the  trend  is  anybody’s 
opinion.  There  are,  however,  cer-  ^’^^^^uies 
tain  evidences  that  in  the  few  P*^‘‘'ority 
years  of  its  functioning,  at  least,  ^'utus. 
accreditation  didn’t  achieve  its  Never 
objectives.  rollment 


Nevertheless,  journalism  en- 


efficient  and  capable  representa¬ 
tives. 

He  asserted  the  statements 


The  Ecuadorian  government  fi 
nances  the  campaign  with  a  year- 


...w.w  .,,  ■■u.i.vi, I  vii-  nc  assci  icu  iiic  siaiciiiciiis  ,  ,,vTr.  -  .  »( 

rollments  at  non-AASDJ  grew  made  about  the  senate  were  based  commemorative  issue  of 


.  V  ......wi.x.,  Ml  i  ».  IIIUUC  auuui  llic  ^ClldlC  WCIC  UdbCU  '  ^  ^  u*  u  I 

When  the  program  was  created  Proportionately  with  AASDJ  en-  on  eye-witness  and  informed  stamps,  whic  ^re  a  g 

in  1945,  several  members  of  rcllments  when  the  student  wave  sources  whom  he  refused  to  iden- 

ACEJ  (without  disagreement  colleges  and  universities,  tify.  When  the  student  senators  societies.  The  journalists 

from  the  others)  asserted  that  And  an  analysis  of  enrollment  demanded  identification.  Advisor  in 

one  outcome  of  the  project  would  f'g'^'res  in  January  (E&P,  Jan.  10,  Raymond  Simon,  journalism  in-  ?  c.  t  ’ 

be  elimination  of  the  “marginal  P^®^  showed  that  in  the  post-  structor,  warned  the  questioners  eluding  the  United  States, 

and  sub-marginal”  schools  and  P^^*^  enrollment  decline,  AASDJ  that  they  were  on  thin  ice.  “News-  ■ 

departments,  and  a  heading  off  of  schools  lost  proportionately  more  men  have  gone  to  jail  rather  than  00  f^xQ  Nominated 

the  “ra.sh  of  post-war  journalism  ^tu^lents  than  did  a  comparable  divulge  their  source  of  news,”  he  „  — .  n  «  .  n/r  J.l 

programs  in  institutions  not  now  group  of  non-AASDJ  schools,  told  them.  Foi  Fire  Satety  MedOi 

offering  them.”  members  of  the  American  Society  Outcome  of  the  session  ap-  Sixty  -  eight  newspapers,  radio 


The  “rash”  was  not  headed  off,  Journalism  School  Adminis-  peared  to  be  a  strengthening  of  and  television  stations  have 
and  this  writer  has  not  heard  of  •■‘ators.  press  freedom  on  the  campus.  nominated  by  their  respeenve 

a  single  school  which  dropped  its  The  21  AASDJ  schools  report-  At  the  main  Syracuse  campus  communities  for  1952  Gold  ^Med- 


journalism  instruction  because  it  ing  comparable  figures,  1948  the  Daily  Orange  appeared  with  al  Awards  of  the  National  Board 
was  not  or  could  not  be  accredited,  through  1952,  showed  a  40  per  an  empty  space  where  the  word  of  Fire  Underwriters  for  out- 
On  the  contrary,  there  has  been  cent  enrollment  decrease,  while  13  “Daily”  normally  appeared  in  the  standing  public  service  in  fire  pre¬ 
towering  disregard  for  any  conse-  institution  members  of  ASJSA  re-  title,  and  a  story  which  announced  vention  and  fire  safety, 
quences  of  non-accreditation  by  porting  comparable  figures  that  the  paper  was  going  broke  The  Gold  Medal  winners 
the  great  bulk  of  schools  offering  showed  only  a  37  per  cent  enroll-  and  was,  in  fact,  no  longer  a  be  announced  at  a  reception  to 
programs.  ment  loss  during  the  same  period,  daily.  the  press,  radio  and  TV  on 

Using  ACEJ’s  own  figures,  in  It  was  anticipated  in  1945  that  “University  financial  belt-tight-  9  in  the  Hotel  Roosevelt, 
1945,  when  the  accrediting  proj-  because  of  representation  by  the  ening”  had  forced  the  Orange  to  York  City.  It  will  mark  the  n 

ect  crystallized,  there  were  some  various  professional  newspaper  cease  publication  of  its  regular  time  a  Gold  Medal  Award  iw 

540  institutions  throughout  the  groups  on  ACEJ,  newspaper  em-  Monday  tabloid  edition,  the  story  been  made  to  an  entry  from  t 

U.S.  offering  training  in  journal-  ployers  would  look  to  the  AASDJ  said.  television  field. 
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PRESS  CLUBS 

Guild  in  Close 
Alliance  With 
Boston's  Club 

By  David  E.  Young 

Boston — Since  that  hectic  day 
last  year  when  a  member’s  dog 
bit  another  member,  creating  the 
only  disturbance  in  memory,  the 
Boston  Press  Club  has  gone  peace¬ 
fully  about  its  business  of  furnish¬ 
ing  relaxation  and  entertainment 
for  some  600  members  and  their 
guests. 

No  more  than  a  stone’s  throw 
from  Newspaper  Row,  and  just 
around  the  corner  from  the  Parker 
House,  is  the  Boston  Press  Club 
building  at  37  Province  Street. 
There,  up  one  flight,  is  the  club. 
Just  above,  after  a  short  but 
breath-taking  climb,  is  the  oflfice 
of  Local  32,  Newspaper  Guild. 
There,  too,  can  be  found  the 
club’s  part-time  secretary. 

Since  its  inception  in  1949  and 
openina  in  19.S0.  the  club  has  de¬ 
veloped  a  close  alliance  with  the 
guild.  While  not  unique,  that  re¬ 
lationship  remains  as  tightly-knit 
as  ever.  It  was  the  guild  which 
gave  $4,000,  as  a  loan,  for  fur¬ 
nishings  and  equipment  in  Septem¬ 
ber,  1950. 

Club  members  who  do  not  be¬ 
long  to  the  guild  are.  under  the 
by-laws,  prevented  from  voting  in 
business  meetings.  But  anyone 
working  for  a  newspaper,  includ¬ 
ing  Boston’s  many  weeklies,  may 
join.  Then,  too,  there  is  a  class 
of  membership  that  takes  in  every 
allied  field — publicity,  advertising, 
public  relations  and  even  an  occa¬ 
sional  politician.  These  As.soci- 
ates.  however,  cannot  vote  and 
they  pay  more  for  the  privilege 
of  belonging.  The  fee  is  $5  a  year 
for  members,  with  a  $5  initiation 
fee:  while  associates  pay  $10  with 
an  initiation  fee  of  the  same 
amount. 


rentals  and  the  .Amasa  Howe  din-  | 
ner.  i 

All  in  all,  the  club  has  made  a  , 
slight  profit  each  year,  but  its  of-  j 
ficers  are  constantly  seeking  addi¬ 
tional  sources  of  income.  They  ' 
have  big  plans  for  the  future.  ' 
There  is  talk,  and  it  has  to  be  . 
only  talk  until  there  is  money  in  I 
the  bank,  of  a  new  library;  and 
larger  quarters  where  meals  can  , 
be  provided  by  a  caterer.  ' 

Once  or  twice  a  week  the  walls  j 
really  bulge.  Those  are  the  nights 
when  stars  of  stage  and  screen  are 
guests  of  the  club. 

Other  activities  are  children’s 
parties,  and  an  annual  reception  | 
and  party  for  Harvard’s  Nieman 
Fellows.  ; 

Probably  the  most  serious  proj-  : 
ect  is  the  annual  Amasa  Howe 
dinner  and  award  of  $500  for  the  | 
best  news  or  feature  story  appear-  ! 
ing  in  the  Boston  dailies.  The  j 
club  puts  up  money  for  the  prize  j 
each  year. 

Dallas  Club  Finances 
Journalism  Forum 

Dallas — The  Press  Club  of 
Dallas  and  Southern  Methodist 
University  will  sponsor  the  first 
annual  Southwest  Journalism 
Forum  April  30-May  2,  spotlight¬ 
ing  “persons  of  outstanding 
achievement  in  the  newspaper,  ra¬ 
dio-television,  public  relations  and 
advertising  fields.” 

The  Forum  on  the  SMU  campus 
will  be  financed  by  the  proceeds 
of  the  Press  Club’s  annual  grid¬ 
iron  dinner,  said  Tim  Parker,  club 
president. 

Among  those  who  have  accept¬ 
ed  invitations  to  speak  at  the  | 
three-day  event  are  Ralph  Me-  i 
Gill,  editor  of  the  Atlanta  (Ga.) 
Constitution;  Inez  Robb,  INS  col-  | 
umnist;  Wes  Izzard,  editor  and  i 
publisher  of  the  Amarillo  (Tex.) 
Daily  News;  Clyde  Ragsdale,  edi¬ 
tor  of  the  Texas  City  (Tex.)  Sun, 
and  Roscoe  Drummond.  Washing¬ 
ton  news  bureau  chief  of  the  | 
Christian  Science  Monitor. 


Key  System  Proposed 
Of  some  2.000  newspaper  em¬ 
ployes  eligible  for  member.ship. 
only  slightly  more  than  300  be¬ 
long.  An  equal  number  come 
from  allied  fields.  That  is  the  key 
to  an  immediate  problem  now  un¬ 
der  debate  at  the  club.  They  have 
decided  to  give  each  member  a 
key  and  to  require  a  member 
without  his  key  to  furnish  proof 
of  membership.  That  might,  they 
say.  force  non-members  to  join  in¬ 
stead  of  merely  using  the  club’s 
facilities.  Too.  it  might  keep 
.som-e  of  the  “fringe”  element  from 
using  the  club  so  freely  without 
feeling  any  responsibility  for  its 
I  upkeep. 

j  As  in  many  Press  clubs,  the 

1  main  revenue  here  is  from  a  small 
but  well-stocked  bar.  A  gros.s  in¬ 
come  slightly  above  the  five  figure 
mark  comes  from  the  bar  which 
sells  drinks  at  slightly  lower-than- 
usual  prices.  Still  more  money 
comes  in  from  dues,  occasional 


The  Forum  is  de.signed  for  two 
primary  purposes,  said  Mr.  Parker: 
first,  to  help  young  students  of 
journalism — particularly  those  at 
SMU — to  choose  their  special 
field,  and  to  get  acquainted  with 
problems  of  the  profession:  second, 
to  give  professionals  a  clinic,  or 
refresher  course,  in  their  respec¬ 
tive  specialties.  No  registration 
or  other  fees  will  be  charged. 
Work.shop  attendance  will  be 
limited  to  bona  fide  students  and 
professionals. 

■ 

Saying  It  With  Music 

Boston — Formation  of  a  Bos¬ 
ton  Post  String  Ensemble  was  an¬ 
nounced  this  week.  The  four 
prominent  local  musicians  will 
play  at  charitable  affairs  in  New 
England  and  will  be  booked 
through  the  Post  public  relations 
office,  it  was  announced.  The  en¬ 
semble  has  arranged  several  pro¬ 
grams  for  both  adults  and  chil¬ 
dren. 


I 


1 


How  Good  a  Value 
IS  Meat? 


Xhe  best  way  to  figure  the  value  of  anything  is  to  compare* 
what  you  get  out  of  it  with  what  you  pay  for  it. 

According  to  a  study  by  the  U.  S.  Department  of  Agri¬ 
culture,  if  you  are  an  average  American,  you  spend  2A%  of 
your  food  budget  for  meat. 

The  meat  you  get  for  this  24%  of  your  food  money,  gives 
you  approximately 

*63%  of  your  protein  (in  the  form  of  complete  protein) 

47%  of  your  food  iron 

28%  of  your  phosphorus 

42%  of  your  vitamin  B]  (thiamine) 

24%  of  your  vitamin  B2  (riboflavin) 

79%  of  your  niacin 

(plus  generous  amounts  of  other  B  vitamins— including  the  im¬ 
portant  B12) 

*Percentages  of  daily  dietary  allowances  based  on  recommenda¬ 
tions  of  the  National  Research  Council  for  an  average  154-lb. 
sedentary  man. 

There’s  still  another  way  to  judge  the  value  of  meat  — 
that’s  to  compare  the  price  you  pay  with  what  the  meat 
packer  pays  the  farmer.  Department  of  Agriculture  figures 
just  published  show  that  meat  is  brought  to  you  at  a  lower 
service  cost  from  farm  to  table  than  almost  any  other  food. 

But  how  do  you  place  a  value  on  the  pleasure  which  you 
measure  for  yourself  every  time  you  sink  your  teeth  into  a 
juicy  forkful  of  meat? 


Did  you  know  . . .  that  Americans  eat  on  the  average,  60 
million  pounds  of  meat  every  day  .  .  .  that  it  takes  the 
combined  services  of  more  than  4,000  different  meat  pack¬ 
ing  companies  to  supply  it . . .  that  the  meat  packing  in¬ 
dustry  is  noted  for  the  many  services  it  performs  for  a 
profit  that  averages  less  than  for  every  3  pounds  of  meat 
you  buy? 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  •  Members  throughout  the  U.  S. 
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SYNDICATES 


Portraits,  Caricatures 
To  Dress  Up  the  News 


Beale  Succeeds  Morrow  “Fveryday  Movies  gag  panels  for 
On  -Ca^tal  Capers'  Colrunn 

ye^rrh^s^rwiiting^XeSlI  Register,  an  honor 

years  npoeen  wniing  me  weeKiy  him  for  his  “Mopey 

Capi^l  Capers  column  for  the 

Post-Hall  Syn-  ^  * 


lu  Ljress  up  me  lyetvs  DiCATE,  has  re- 

*  signed  from  the 

By  Erwin  Knoll 

of  poor  health 

There  ll  be  no  cliche-quoting  column  mat  form,  accompanied 
here  about  how  many  thousand  by  short  identifying  squibs.  ®  ^ 


words  a  picture  is  worth.  We’ll 
just  point  out  that  newspapers  arc 
running  more  art  than  ever  and 
in  places  where  they  never  ran 
art  before,  and  that  this  is  prob- 


...  ...u..  >4uins.  Beginning  the 

Creator-Exhibitor  weekend  of  April 

Creator  of  DNF’s  “Faces”  is  11-12.  Betty 
Harry  Hoehn.  who  has  been  con-  Beale  of  the 
centrating  on  the  fine  arts  in  re-  Washington  (D. 
cent  years  and  has  had  several  C.)  Star  will 


ably  due  to  the  TV  competition,  years  ana  nas  naa  several  C.)  wii 

And  we’ll  add  that  if  anyone  wants  .  of.  .etchings  and  litho-  write  ‘Capital 


Miss  Beale 


Milton  Caniff,  creator  of  “Steve 
Canyon”  for  King  Features  Syn¬ 
dicate  and  the  Chicago  Sun-T imes 
Syndicate  will  be  marshall  of  the 
Firemen’s  parade  at  the  1953 
Shenandoah  Apple  Blossom  Fes¬ 
tival  at  Winchester,  Va.,  April  30. 
*  *  « 

A  three  -  dimensional  presenta¬ 
tion  of  the  life  of  Skeezix,  Chic.a- 
GO  Tribune-New  York  News 
Syndicate  comic  character,  is 


to  dress  up  news  storik  feature  C  apers”  for  P-H.  Miss  Beale,  among  the  features  of  a  $350,000 

col, , SriT  ^h  line.  NYN's  ■■Carical,,,.."  m-  by  M.x  who  »  a  sister  of  AP's  Bill  B«al.  "Hall  of  Hardwoojs"  exhibi. 


cut  illustrations  of  prominent  peo¬ 
ple,  two  syndicates  announced  this 
week  that  they  are  ready  to  pro¬ 
vide  the  art. 

‘Caricature  Collection' 

Chicago  Tribune-New  York 
News  Syndicate  offers  “Caricature 
Collection.”  a  series  of  head-and- 
Ahoulders  cartoon  views  of  the 
people  who  make  news  in  politics, 
"ports,  entertainment,  etc.  Sub¬ 
scribers  will  immediately  receive 
20  “basics”  —  pictures  of  people 
w'ho  are  almo.st  always  news¬ 
worthy. 


Brandel,  whose  work  has  been  has  for  a  decade  been  covering  which  opened  March  20  at  the 

the  Capital’s  social  life  for  Wash-  Museum  of  Science  and  Industry 

C|.  i»  ^  ington  newspapers.  She  wrote  in  Chicago. 

first  for  the  Washington  Post,  a  ■ 

fjm  f  column  titled  “Top  Hats  and  i  o*  j* 

JH  I  ^  Tiaras,”  then  in  1945  joined  the  risport©!  OtUCllBS 

Washington  Star  to  do  a  column  NsQTO  ^^QrCltiori 

/  y/  1  “Exclusivelv  Yours.”  plus  day  to  _  _  .  .  . . 


“Exclusively  Yours,”  plus  day  to 
day  coverage  of  the  social  news. 


Providence,  R.  1.  —  Problems 
created  by  2.000.000  Negroes  who 
*  /iMh.  A  ^ L.  T  j  moved  North  between  1940  and 

1 950  have  been  surveyed  by  James 

Mr  ^KLjm  m  April  1  Release  Rhea,  staff  writer  for  the/’rov- 

Ted  Malone,  roving  re^rter  Journal-Bulletin,  in  a  series 

Senator  Taft,  as  seen  by  DNPs  commentator  for  the  Amer-  qJ  articles. 

“Faces  in  the  News,”  left,  and  by  Broadcasting  Co.,  will  write  a  native  of  Johnson 


After  that  they’ll  get  three  CT-NYN’s  “Caricature  Collection.”  a  weekly  newspaper  column  for  city,  Jenn.,  spent  more  than 


new  caricatures  a  week,  furnished  Favorite  Features.  _0  South  months  studying  the  impact  of 

in  one-column  mat  form  or,  on  re-  published  in  France,  Germany,  High  Street,  Akron,  Ohio.  First  Negro  migration  on  cities 

quest,  on  reproduction  proofs.  Belgium,  Switzerland  and  Italy,  release  is  slated  for  April  1.  scattered  from  Providence  to  Rich- 

Dispatch  News  Features  of  has  been  working  in  the  IJ.S.  According  to  Dayton  C.  Doer-  mond,  Calif. 

17  East  42nd  Street.  New  York  '>ince  1948.  ler,  general  manager  of  the  syn-  After  serving  in  the  Army  dur- 

dicate,  Mr.  Malone’s  column  vvill  jpg  world  War  11.  Mr.  Rhea  corn- 
feature  “a  wide  variety  of  stories  pleted  his  education  at  the  Uni- 


City.  returns  to  the  feature  syndi¬ 
cate  fold  after  a  five-year  interval 


$3-15 

“Caricature  Collection”  is  avail- 


as  a  photo  service  to  offer  “Faces  able  from  CT-NYN  at  prices  rang-  about  people  and  ideas  tales  of  versity  of  Michigan,  graduating  in 

in  the  News.”  a  series  of  pen-and-  ing  from  $3  per  week  for  papers  dramatic  adventure,  stories-be-  1947.  He  was  on  the  staff  of  the 

ink  sketches — not  caricatures — of  under  50.000  circulation  to  $15  for  hind-the-news.  humorous  fantasies.  Journal  and  Guide  in  Norfolk, 

people  who  make  headlines.  “Faces  papers  over  the  500,000  mark.  Spe-  unusual  bits  of  Amen-  ,  Jqi-  three  years  before  join- 

in  the  News”  was  previously  syn-  cial  caricatures  will  be  drawn  to  hard-hitting  comment  on  j^g  the  Journal-Bulletin  in  1950. 

dicated  in  1947  and  1948,  but  the  order  for  newspapiers  on  request  national  and  international  prob-  ■ 

current  series  will  consist  of  an  at  a  slight  extra  charge.  lems,”  etc.  ■nnrmnn  RrsfirVi 

entirely  new  set  of  drawings.  Terms  for  DNF’s  “Faces  in  the  Besides  his  radio  work.  Mr.  Ma- 

They’ll  be  released  at  the  rate  of  News”  are  available  from  John  J.  lone  writes  a  monthly  feature  for  Giv©n  Guilcl  AwOfu 

six  a  week,  in  one-column  or  half-  Westley.  managing  editor.  Coronet  and  Lifetime  Living  Boston _ Bill  Dorman  of  the 

- - - - -  - -  1  magazines.  Boston  Traveler  this  week  won  the 

^  .  _  ^  f  i  _  1952  award  of  the  New  England 

:»mudaie-or  situfisie;  Add  Coronation  Coverage  (jjstrict  council,  American  News- 

9999  Chicago  Tribune -New  York  paper  Guild,  for  public  service. 

Brassnucks  Buck,  suspected  of  smusalins;  aliens  by  News  Syndicate’s  coverage  of  The  award,  plus  $100,  is  given 

•  1  1  1  -  r?  ^  T>  1  the  Coronation  of  Queen  Eliza-  each  year  to  a  member  of  the 

atr  across  the  border... IS  suspected  by  Fapa  Pedro  11  will  include  articles  by  press  whose  work  is  most  in  the 

I  of  wanting;  to  snuggle  Topaz  into  an  elopement!  Arthur  Veysey,  chief  of  the  Lon-  spirit  of  Hey  wood  Broun. 

J  me  D  j  n  *  1  I  .  ,  . don  bureau  of  the  Chicago  Trib-  Mr.  Dorman  won  the  award  for 

Border  Patrol  now  has  to  cope  with  cupidity  Gwen  Morgan,  Press  Service  a  series  of  articles  urging  the  (k- 

flUk  and  cupid  —  in  an  exciting  new  sequence  of  correspondent;  Julia  McCarthy,  velopment  of  state-owned  beaches. 

New  York  News  society  editor.  Honorable  mention  was  given 

^  W  and  Hedda  Hopper,  CT-NYN  Hoi-  Victor  A.  Schlich  of  the  Portland 

I  CK  l>wood  columnist.  (Me.)  Press-Herald,  and  Walter 

Mullen  of  the  Manchester  (N.  H  ) 

i-yiAii  I  ,  hlawc  rmrl  hlotAc  Li  nion-Leadcr. 


air  across  the  border. . .  is  suspected  by  Papa  Pedro 
of  wanting  to  snuggle  Topaz  into  an  elopement! 
The  Border  Patrol  now  has  to  cope  with  cupidity 
and  cupid  — in  an  exciting  new  sequence  of 


Smilin’  Jack 

by  Zack  Mosely  whose  aviation  adventure  stri|)  packs  suspense 
and  surprise,  delay  and  dilemma,  has  more  zip  than  a  jet  plane! 
\  popular  favorite  of  millions  . . .  enthusiastically  followed  by 
both  sexes  and  all  ages  . . .  Smilin’  Jack  builds  regular  readers, 
makes  circulation  smile!  For  open  territory,  proofs,  and  prices, 
phone,  w  ire,  or  w  rite  Mollie  Slott,  Manager  . .  . 

ChietBffa  Trihune^^IVew  York  JVotrs 

.Wit*  Bulldinv,  .V«>fr  York 
Tribune  Tatrvr,  rhlrauo 


l>wood  columnist. 


News  and  Notes  Union-Leader.  ^ 

One  Hollywood  beauty  col-  —  ...  •  l  •  'j 
umnist  interviewed  another  recent-  PUDllClStS  Vj’Ulu© 
ly  when  Lydia  Lane,  who  writes  Galub  Publishing  Co.  (516 
for  the  Mirror  Enterprises  Syn-  Fifth  Ave.,  NYC)  has  expanded 
DICATE,  Los  Angeles,  devoted  her  its  Editorial  Directory,  1953  edi- 
entire  column  to  a  story  about  tion,  to  cover  2,000  business, 
actress  .Arlene  Dahl,  who  writes  trade,  professional,  farm  and  con- 
“Let’s  Be  Beautiful”  for  the  sumer  magazines  of  the  U.  S.  and 
Chicago  Tribune -New  York  Canada.  It  contains  basic  infor- 
News  Syndicate.  mation  to  guide  publicists  in  send- 

*  *  ”'  ing  releases,  photos  and  other 

1  Denys  Wortman,  who  draws  ‘  materials.  ($27  per  copy). 
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i\o  ot/ipr  piibfiratioii  preseiifs  such  a  complete 
corerage  of  the  A.N.P.A.  Conrenlion  as  do  these 
service  issues  of  toiTOR  F-  Pcblisher.  The  Pre- 
Convention  Issue  features  listing  of  all  names, 
hotel  addresses,  events,  program  details.  The 
Conrenlion  Issue  covers  reports,  speeches,  and 
all  news  developments.  ' 


A.X.P.A.  .Service 


Kvery  newspaper  advertiser  knows  that  these  two  worris— LAST  CALLI  -^inoan  more 
—have  a  hittger  wallop— than  any  fancy  phrasint*. 

W'e  think  so,  too.  This  IS  an  urgent  call  to  those  news|»ci|)ers  that  want  to  make 
intimate  contact  with  national  advertisers  s|)ending  millions  of  dollars  in  newspapers: 
with  agency  executives  who  plan  and  place  this  business;  and  with  those  who  have 
mechanical  erpiipment,  features,  services,  etc.,  to  sell  TO  NFAVSPAPERS. 

The  A.iV.P.A.  Convention,  W^aldorf,  April  21-2»,  is  d(‘sliiied  to  he  the  most  vitally 
important  Convention  ever  held. 

As  is  its  ciistitm.  F.ditor  f"  Pi  ri.isiikr  will  pul  out  lw«t  widely  read  and  filed  ('«mven- 
tion  Issues: 

Th«>  PRE-rO!\VE!S’TIOX  ISSVE^ 

dated  April  18.  FORMS  CLOSE  APRIL  Q. 

Tho  TRAVICVTIOX  ISM'K- 

daled  April  2’i.  FORMS  CLOSE  .\PRIL  16. 

Ihtlli  issues  are  disirihiiled  during  the  Convention,  including  the  famous  ‘*hnt-off*the> 
press’  Ridl-Oog  F'dition. 


Editor  &  Publisher 

^Ulio  1 700.  Timt-H  Towor.  X.  Y.  :I6.  :Y.  Y. 
Tel.:  BKyant  0-.T0.T2 
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Rates — page.  $415.00;  half-page,  $235.(H):  quarter-page.  $130.00; 
eighth-page.  .S85.00;  sixteenth-page.  $50.(Kt — or  contract  rates 
apply. 
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BOOKS  IN  REVIEW 


A  Dallas  M.  E.  Writes 
Graphic  Easter  Feature 

By  Prof.  Roscoe  Ellard 

Graduate  School  of  Journalism,  Columbia  University,  N.  Y. 


THK  KAS;TKR  story  as  R.'told  'by 

K.  '.ix  R.  M'  Kiucht.  NVn  York  ;  Henry 

Holt  and  Coinpany.  SI  pp.  $2.50. 

On  this  eighth  day  before 
Easter,  feature  or  editorial  writers 
across  the  land  will  be  turning  in 
their  copy  on  the  Resurrection 
and  the  Life.  When  I  lived  in 
Missouri,  an  annual  much  talked 
about  full-page  feature  was  the 
Pulitzer  Prize-winning  A.  B.  Mac¬ 
Donald’s  story  of  Easter  in  the 
Kansas  City  Star.  It  was  awaited 
— and  clipped — by  newsmen  and 
readers  alike.  Its  assignment  was 
good  editing. 

Now  in  lavishly  illustrated  gift- 
book  form  comes  the  carefully  re¬ 
searched.  graphically  narrated  fea¬ 
ture,  “The  Easter  Story.”  by  Felix 
R.  McKnight.  managing  editor 
of  the  Dallas  Morning  News.  The 
story  is  non-sectarian.  Applauded 
by  three  bishops,  two  Protestant 
and  one  Roman  Catholic,  it  is  re- 
portorial  narrative  at  its  best. 

With  dramatic  dignity,  it  takes 
the  reader  to  the  scene  of  Holy 
Week — through  the  gates  of  Je¬ 
rusalem  over  a  path  of  palm 
leaves  and  myrtle  boughs;  through 
the  trial  before  Pilate,  through 
the  afternoon  of  agony  on  the 
Cross,  and  the  triumph  of  hope 
and  faith  and  Resurrection. 

*  *  * 

McKnight  begins  with  a  today- 
lead:  “The  thirty-three  year-old 
son  of  a  carpenter  rode  trium¬ 
phantly  astride  a  restless  colt 
through  Jerusalem's  gates  nearly 
1925  years  ago  today — acclaimed 
as  the  prophesied  Messiah  .  .  . 
It  was  .April  and  spring.  Sabbath 
sun  sparkled  across  vineyards  and 
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to  readers  by  making  them  see  T^rtriC 

and  feel  the  climax — by  making  XllCCild  JJVXllo 
them  understand  it,  by  making  it  ^ 

satisfying,  by  taking  them  to  the  OQVQy“ 

*  *  *  From  Courant 

McKniuht  close.s  his  story  with  „  tk, 

,1.  1-  •  1  >  u  I-  f  .  .uA  „  Hartford,  Conn. —  I  he  ques- 

the  disciples  belief  at  the  scars  .  , 

,  ^  c  •  .u.,  Pon  of  a  critic  s  right  to  critic  ze 

ot  Crucifixion  on  the  risen  Christ,  i  io 

,  ,  ..  c  .  A  1  came  to  a  head  here  March  19 

and  by  His  eating  of  meat.  And  v„. 

with  Christ’s  Assignment  to  them:  „  t  h 

“As  the  Father  hath  sent  me  even  Theater  barred  T.  H. 

AS  the  patner  natn  sent  me,  even  p  j  ,i  j  ff 

so  I  send  you  .  .  .  go  ye  into  the 


orchards.  Velvety  blue  skies  can¬ 
opied  the  countryside. 

“A  few  hours  before.  Jesus  had 
gathered  around  Him  on  the 
Mount  of  Olives.  His  twelve 
disciples.  He  told  them  He  was 
to  be  outraged,  struck  and  spit 
upon  and  finally  put  to  death. . .” 

In  the  much-discussed  1952  Re¬ 
vised  Standard  Version  of  the 
Bible,”  St.  Luke  tells  it  this  way: 

“And  they  brought  the  colt  of 
an  ass  to  Jesus,  and  throwing 
their  garments  on  the  colt  they 
set  Jesus  upon  it.  And  as  He 
rode  along,  they  spread  their  gar¬ 
ments  on  the  road  .,,  The  dis¬ 
ciples  began  to  rejoice  and  praise 
God  for  all  the  mighty  works  that 
they  had  seen,  saying,  ‘Blessed  be 
the  King  who  comes  in  the  name 
of  the  Lord.’” 

In  the  older  King  James  ver¬ 
sion,  St.  John  reports  it  as  fol¬ 
lows: 

“Much  people,  when  they  heard 
that  Jesus  was  coming  to  Jerusa¬ 
lem,  took  branches  of  palm  trees 
and  went  forth  to  meet  him,  and 
cried,  ‘Blessed  is  the  King  of  Is¬ 
rael  that  cometh  in  the  name  of 
the  Lord.’  And  Jesus,  when  he 
had  found  a  young  ass,  sat  there¬ 
on.” 

McKnight  tells  this  story  with 
vivid  simplicity  in  crisp,  reportor- 
ial  narrative.  He  reports  it  as  a 
foreign  correspondent  with  plenty 
of  time  might  record  a  great  his¬ 
torical  event  to  make  it  come 
alive  for  average  newspaper  read- 


Once  a  feature  writer,  so  top¬ 
flight  that  his  desk  let  him  fall 
into  the  habit  of  writing  his  per¬ 
pendicular  pronoun  as  often  as 
he  liked,  re-read  proudly  his  by- 
lined  Easter  feature  in  the  Sunday 
issue.  Monday  morning  on  the 
newsroom  bulletin  board  an 
anonymous  copyreader  posted  the 
score : 

Jesus  — 1 3 
- 21 

McKnight  never  obtrudes  in  his 
“Easter  Story.”  With  narrative 
skill,  he  fixes  reader  attention  on 
one  main  character  and  one  main 
event.  He  takes  hold  by  keeping 
the  attention  on  a  small  space  and 
by  focusing  on  one  climax  scene. 

He  makes  his  narrative  move, 
not  by  preaching  abstract  prin¬ 
ciple  or  carrying  forward  an  ar¬ 
gument,  but  by  carrying  onward 
the  imagination — by  picturing 
concrete  and  dramatic  events.  For 
in  narrative,  when  the  action  lags, 
reader-attention  lags  too.  He 
brings  his  “Easter  Story”  home 


McKnight  close.s  his  story  with 
the  disciples’  belief  at  the  scars 


so  1  send  you  ...  go  ye  into  tne 
world.” 

They  believed  and  went  out  to 


In  a  statement  through  an  at- 


carry  His  gospel  into  every  land,  torney  the  next  day,  the  theater 
*  ^  *  management  charged  that  Mr. 

I  .u-  f  •  u.  j  .  Parker  has  been  “unsympathetic 

In  this  frightened  moment  j  understanding’’  in  his 

of  history,  newsmens  narratives  pre-Broadway  tryouts 

of  achievement  through  suffering  which  have  ap- 

may,  like  Mr  McKnight  s  Easter 
Story  be  calming  and  meditative  ^ 

for  this  world  of  listeners. 

__  _  _  .  Parker  when  he  arrived  at  the 

AF  C^etS  Apology  theater  to  review  a  road  show  of 

For  Struck  Lensxnan  ^  Country 

The  U.S.  Treasury  Department  GtI-  He  found  that  his  u^al 
k:*  Ao,.,  seats  had  not  been  set  aside.  The 


employe  who  hit  John  Rous,  Asso-  ^  7  a  , 

dated  Pres,  photographer,  March  '! 


12  “was  guilty  of  bad  judgment,” 


admit  him  on  a  ticket  purchased 
in  anticipation  of  such  a  move. 


Secretary  of  the  Treasury  G  M 

Mr.  Parker  and  Managing  Editor 
Humphrey  admitted  in  a  letter  it-.  c  j  . 

this  week  to  William  L.  Beale,  William  J.  Foote  refused  to  take 

Jr.,  chief  of  the  AP  bureau  in  ®  J? .  ,  ,  . 

Wachinoiran  Criticism  of  the  theater  s  action 

The  AP  story  claimed  Mr.  Rous  Playwright  Odets  York 

was  struck  on  the  upper  left  side 

of  his  chest  by  JohnT  Baezenas,  Columnist  Walter  Winchell  W 
chief  of  the  currency  redemption  ‘^e  nest 

division,  when  the  photographer  ' 


attempted  to  take  pictures  of  the  No  Legal  Resource 

government  employe  carrying  $15,-  Meanwhile,  attorneys  for  the 
000  in  mutilated  currency.  It  was  Courant  searched  for  an  abridge- 
also  stated  that  Mr.  Baezenas  ment  of  legal  press  rights.  They 
lunged  at  a  United  Press  Newspic-  found  none, 
tures  cameraman,  Jim  Atherton,  According  to  their  report  to 
but  didn’t  hit  him.  Editor  Herbert  Brucker,  such  mat- 

Mr.  Humphrey  assured  Mr.  ters  in  Connecticut  are  decided  un- 
Beale  that  “the  Treasury  apologizes  der  common  law  which,  in  the  ab- 
to  the  Associated  Press  for  the  sence  of  a  statute,  allows  the  pro¬ 
fact  that  the  affair  was  allowed  to  prietor  of  a  public  place  charging 
develop  to  that  point.”  admission  to  exclude  anyone  hs 

He  said:  “It  is  my  conclusion  wishes.  The  only  pertinent  statute 
that  Mr.  Baezenas,  in  his  zeal  makes  it  punishable  to  exclude  a 
to  protect  the  money  with  which  person  for  reasons  of  race,  color 
he  had  been  entrusted,  was  guilty  or  creed.  Critic  Parker  is  an  An- 
of  bad  judgment  in  allowing  the  glo-Saxon  Protestant, 
situation  to  develop  as  it  did.  Mr.  The  Courant’s  managing  editor. 
Baezenas  has  been  reprimanded  William  J.  Foote,  said  that  a  w«k 
for  this  lapse  of  judgment.  earlier  two  members  of  the  theater 

■  management  had  asked  him  to 

Bishop  Now  Manager  take  Mr.  Parker,  the  pair’s  dr^a 
_ ,  T>  •  1  r*  critic  20  years,  off  that  beat,  ine- 

Of  Peninsula  Oroup  complained  of  “savage”  reviews  by 
Palo  Alto,  Calif. — E.  R.  “Ray”  Mr.  Parker. 

Lovett,  this  week  transferred  his  The  Courant  published  a  “score- 
general  managership  of  Peninsula  board”  of  Parker  reviews  of 
Newspapers,  Inc.  to  Eugene  C.  plays.  For  18  plays  that  went  oi 
Bishop,  formerly  publisher,  Palo  to  Broadway  Parker  coincide! 
Alto  Times.  with  the  New  York  critics  in  H 

Mr.  Lovett  continues  as  secre-  instances,  disagreed  in  five, 
tary-treasurer  of  PNI,  it  was  an-  of  these,  two  of  Parker’s  revie»> 
nounced  March  24  by  George  F.  were  more  favorable  than  those  ot 
Morrell,  president  of  the  organi-  the  metropolitan  reviewers 
zation  publishing  the  Times,  Red-  Attorney  Norman  Bernstein. 
wood  City  Tribune  and  Burling-  spokesman  for  the  theater,  refuse! 
ame  Advance-Star,  dailies  of  the  to  say  that  the  ban  would  be  P<t' 
San  Francisco  area.  His  time  will  manent. 

be  devoted  to  specific  organiza-  “In  this  business,”  he  said,  “yo" 

tional  projects.  can’t  be  that  definite.” 

Mr.  Bishop  has  been  acting  Managing  Editor  Foote,  how- 


“In  this  business,”  he  said,  “y®" 
can’t  be  that  definite.” 

Managing  Editor  Foote,  how- 


general  manager  since  early  Janu-  ever,  was  definite — Parker  would 
ary,  when  Mr.  Lovett  was  ill.  remain  on  the  theater  beat. 
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PHOTOGRAPHY 

Make  Editors  Want  Fix, 
Lensmen  Told  at  KSU 

By  William  Fisher 

Kent,  Ohio  — More  than  250  panel  discussion  on  “Pictures  Ed- 
photographers  turned  their  lenses  itors  Want.”  It  was  led  by  Mr. 
on  Janet  Bailey  of  Akron,  Ohio  Jones.  Other  panel  members  were 
Scsquecentennial  Queen,  during  Irving  Desfor,  AP  Newsfeatures, 


the  first  sessions  of  the  12th  An¬ 
nual  Short  Course  in  Press  Pho¬ 
tography  at  Kent  State  University. 
The  short  course  opened  Tues- 


Uarold  Blumenfeld,  editor.  United 
Press  Newspictures;  Jacquelyn 
Judge,  editor.  Modern  Photogra¬ 
phy;  Mr.  Sarno,  and  F.  A.  Resch, 


1  lie  MIUI  I  WUI3V  v/uwiivu  m  uvo  -  _  - 

day  afternoon  with  the  queen  pic-  "ewsphoto  editor  of  AP 


ture  contest,  and  the  final  session 
was  scheduled  for  Friday  after¬ 
noon. 

Newspaper  and  magazine  pho¬ 
tographers  and  editors,  military 


In  their  final  summation  on 
bridging  the  gap  and  getting  more 
pictures  used  by  editors,  the  fol¬ 
lowing  suggestions  were  given: 

Sarno  —  “Mutual  agreement  is 


personnel,  free  lance  photogra-  needed  between  the  editor  and 
phers  and  industrial  and  commer-  photographer,  and  the  photogra- 


cial  cameramen  and  KSU  students 
registered  for  the  course.  They 
came  from  26  states,  Canada  and 
the  District  of  Columbia. 


pher  must  ‘sell’  the  picture.  He 
should  talk  it  over  with  the  editor 
and  prove  the  need  for  pictures.” 
Resch — “Make  pictures  so  good 


The  Tuesday  epening  session  editors  must  use  them.  Compare 
was  devoted  to  tools  and  tech-  them  for  interest  with  a  compar- 
niques,  with  representative  of  able  amount  of  news  type.” 


camera  and  equipment  firms  ap- 


-“Top  quality  work  at  all 


pearing  on  the  program.  The  dis-  times  is  an  absolute  must  in  order 
cussion  was  led  by  Richard  L.  to  get  pictures  used  consistently.” 
Sarno.  photographic  director,  Desfor  —  “Take  pictures  more 
Hcarst  Newspapers.  Several  new  than  one  way  and  give  the  editor 
photographic  products  and  cam-  a  choice.” 


era  attachments  were  demonstrat¬ 
ed. 

Wednesday  morning,  Vincent  S. 
Jones,  director  of  the  news  and 


Blumenfeld  —  “Create  interest 
and  show  the  value  and  the  need 
for  good  newspictures.” 

The  Wednesday  afternoon  ses- 


editorial  office  of  Gannett  News-  sion  was  taken  up  with  a  talk  on 
papers,  was  presented  a  special  “Let  Composition  Help  You”  by 
citation  by  the  university.  It  was  Prof.  Elmer  Novotny,  head  of 
awarded  in  recognition  of  his  con-  KSU’s  school  of  art.  He  demon- 
tribution  to  the  field  of  pictorial  strated  various  ways  to  make  the 
journalism  through  his  continuous  picture  more  attractive  to  the  eye 
support  and  leadership  in  the  Kent  and  how  to  properly  center  atten- 
State  short  courses,  and  especially  tion  through  improved  composi- 
for  his  service  on  the  advisory  tion. 

council  and  for  his  outstanding  Also  on  Wednesday  afternoon, 
directorship  of  the  course  in  1952.  Frank  Scherschel,  assistant  picture 
The  presentation  was  made  by  editor  of  Life,  showed  a  film  with 


Robert  C.  Dix,  publisher  of  the 
Kent  Courier  Tribune  and  the 
Ravenna  Evening  Record,  and  a 


a  commentary  on  “How  Life 
Handles  Pictures.” 

The  Wednesday  evening  session 


member  of  the  university’s  board  v,as  devoted  to  a  demonstration  by 
of  trustees.  George  Karas,  lab  production 


of  trustees. 

Also  on  Wednesday  morning, 
Arthur  Rothstein,  technical  direc¬ 
tor  of  photography  for  Cowles 


manager  of  Life,  on  “Let’s  Make 
Better  Prints.”  Mr.  Karas  ex¬ 
plained  the  various  techniques 


lor  or  photography  for  Cowles  plained  the  various  techniques 
Magazines.  Inc.,  publishers  of  which  can  be  used  to  improve 
Look  and  Quick,  spoke  on  “goals  print  quality. 


and  new  techniques  of  the  photo 
journalist.” 


Mr.  Rothstein  pointed  out  that  course: 
photography  has  a  long  heritage  Newt 
which  goes  back  to  1837.  He  said  (Mich, 
the  use  of  the  camera  went  from  Serie 
photographing  likenesses  to  that  Dayton 
of  witnessing  a  particular  event.  Vers 
especially  a  news  event.  Scott,  i 

Mr.  Rothstein  said,  “Photogra-  Socit 
phy  went  from  the  witness  stage  Bingha 
to  that  of  looking  for  beauty,  hon-  Feat 


Following  is  a  list  of  the  first- 
place  contest  winners  of  the  short 


Newspaper  Exhibit:  Saginaw 
(Mich.)  News. 

Series  Exhibit:  Gordon  Tenney, 
Dayton  (Ohio)  Daily  News. 

Versatility  Exhibit:  Charles 
Scott,  Binghamton  (N.  Y.)  Press. 

Society  Pictures:  Charles  Scott, 
Binghamton  (N.  Y.)  Press. 

Feature  Pictures:  Gene  Wells, 


esty  and  integrity.  The  next  step  Columbus  (Ohio)  Dispatch. 


was  to  use  the  camera  to  comment 
on  the  world  around  us  and  to 
correct  social  abuses.” 


Spot  News:  Hendrick  Blansjar, 
INP. 

Industrial:  Bob  MacKinzie, 


His  talk  was  followed  by  a  Ford  Motor  Co. 
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Sports:  .Arthur  Abfier,  New 
York  Daily  Mirror. 

Color  Transparencies:  D.  E. 
Sankey,  Royal  Canadian  Air 
Force. 

Originality  Pictures:  Gene  Wells, 
Columbus  (Ohio)  Dispatch. 

Electrifying  Shot 

Lethbridge,  Alta. — “It  was  just 
one  of  those  things.  A  fellow 
might  go  for  years  and  never  get 
a  picture  like 
that.  Then,  out 

of  nowhere,  up 

it  pops.” 

That’s  how 
Orval  Brunelle, 

Lethbridge  Her¬ 
ald  cameraman, 
tells  how  he  got 
a  picture  that 
went  ’round  the 

world. 

City  Editor  Brunelle 
Erik  Watt's  as¬ 

signment  book  showed  that  Mayor 
A.  W.  Shackleford  was  to  crown 
the  Teen-Age  Queen  at  the  Civic 
Sports  Centre.  Coverage  included 
pictures.  It  was  routine. 

All  went  according  to  schedule. 
Brunelle  had  his  camera  set  up. 
Winners  of  the  queen  contest  were 
being  announced. 

The  mayor’s  hands  suddenly 
clutched  the  two  microphones — 

and  he  couldn't  let  go.  He  shout¬ 
ed  with  pain  and  kicked  against 
the  wire  as  the  electric  current 
from  the  “mikes”  pulsed  through 
his  body.  A  radio  announcer  and 
a  city  alderman  tried  to  free  the 
stricken  mayor,  who  was  “frozen” 
to  the  “mikes”  until  they  were  dis¬ 
connected. 

Brunelle  was  in  there  for  the 
shot  of  his  life.  He  snapped  the 
mayor  as  he  reeled  in  terror. 

The  picture  was  “electrifying,” 
someone  said.  And  it  proved  to 
be. 

A  Dramatic  Picture. 

3  Seconds  From  Death 

When  news  photographers  say 
their  prayers,  they  usually  include 
a  fervent  plea  to  be  at  the  scene 
when  a  big  story  breaks. 

Dick  Magnuson.  St.  Paul  Pio¬ 
neer  Press  photographer,  got  that 
wish  on  a  recent  Sunday  morn¬ 
ing.  He  was  so  close  to  the  story 
he  had  a  narrow  escape  himself, 
but  he  got  a  dramatic  picture  of 
an  accident. 

Driving  up  a  long  hill  on  a 
highway  south  of  the  city,  Dick 
and  other  members  of  the  family 
were  heading  toward  St.  Paul. 

“I  came  up  behind  a  big  semi¬ 
trailer,”  Dick  said.  “I  thought  I 
would  pass  it — there’s  plenty  of 
room — and  edged  over.  Then  I 
saw  a  car  coming  head  on  and 
pulled  back. 

“All  of  a  sudden  the  truck 
trailer  started  to  weave  crazily 
and  I  saw  it  break  loose  from  the 
cab,  and  swerve  across  the  high¬ 
way  into  the  path  of  that  other 
car.  I  saw  the  erssh  and  stopped,” 


Grabbing  the  camera  he  keeps 
[in  the  back  of  his  car,  Dick 
reached  the  wreck  as  the  driver  of 
the  smashed  car  got  out  and  stag¬ 
gered  across  the  highway  in  a 
daze,  blood  streaming  down  his 
face.  His  wife  lay  pinned  in  the 
machine. 

Dick’s  camera  recorded  that 
scene. 

“1  was  pretty  nervous,”  said 
Dick.  “But  I've  got  a  good 
camera.  1  guess  1  was  about  three 
seconds  from  death  myself.” 

Ike  Tougher  on  Fotogs 

Merriman  Smith,  United  Press 
White  House  reporter,  says  that 
President  Eisenhower  is  much 
firmer  with  the  photographers  than 
Truman  was.  The  Washington 
cameramen  agree  with  Mr.  Smith. 

The  other  day,  Mr.  Smith  said 
in  a  story  out  of  Washington  that 
while  the  ex-President  seemed  to 
get  a  lot  of  fun  out  of  posing 
for  his  “One  More  Club,”  Ike 
doesn’t  like  to  take  more  time  than 
he  considers  necessary.  What  the 
President  considers  necessary  and 
the  White  Hoiuse  photographers 
consider  necessary  are  two  differ¬ 
ent  things. 

■As  a  matter  of  fact,  those  men 
who  work  the  White  House  are 
unhappy  about  the  situation,  ac¬ 
cording  to  a  current  editorial  in 
the  WHNP.A’s  magazine,  which 
say  “there  seems  to  be  no  room 
for  selective  shooting.” 

“And  our  complaint  is  that  we 
should  have  more  time  to  allow 
each  man  to  pick  the  expression 
he  wants — the  proper  nuance  that 
might  seem  to  fit  the  story.  Two 
negatives  are  not  enough  to  allow 
us  to  get  that  kind  of  stuff.” 

Back  to  Mr.  Smith: 

“The  President  has  a  simple 
technique  for  signifying  that  the 
picture-taking  is  at  an  end.  He 
walks  away.” 

'Not  Like  the  Old  Days' 

With  Mobile  Telephone 

“Boy  it’s  really  the  thing,” 
commented  Joe  Finn  of  the  Otta¬ 
wa  (Ont.)  Citizen  when  queried 
on  what  he  thought  of  the  paper’s 
new  mobile  telephone  unit  which 
has  been  installed  in  the  photo¬ 
car  of  the  Newtons.  Citizen  pho¬ 
tographers. 

“No  mad  dash  for  a  telephone 
anymore  when  you  are  out  in  the 
country  on  a  story.  Just  back  to 
the  car,  pick  up  the  phone  and 
ask  for  city  desk.  Not  like  the 
old  days.” 

The  mobile  phone  was  espe¬ 
cially  helpful  in  covering  a  multi¬ 
million  dollar  fire  at  the  Chat 
Falls  power  plant. 

Shopkeeper 

Del  Blumenshine  has  left  the 
Cedar  Rapids  (Iowa)  Gazette, 
where  for  the  past  1 1  years  he 
was  a  cameraman  and  darkroom 
technician,  to  open  a  camera  store 
in  downtown  Cedar  Rapids.  Del 
is  a  former  president  of  the  Iowa 
Prc.ss  Photographers  Association. 


Feb.  Linage 
For  52-CitY 
Papers  Up  .8% 

February  linage  in  52  cities 
measured  by  Media  Records  to¬ 
taled  186,114,916,  up  .8  per  cent 
over  184,639,661  lines  registered 
for  February  1952.  For  the  year 
to  date  the  increase  was  1,7  per 
cent. 

On  the  monthly  basis  percentage 
gains  were  reported  as  follows: 
classified,  6.1;  general,  3.1;  auto¬ 
motive.  10.5,  and  financial,  4.2. 

Display  was  off  1.0  per  cent; 
retail  sank  3.0;  and  department 
store  linage  sagged  5.0. 

City-by-city  figures; 

AKRON,  OHIO 

1953  1952 

Beacon  Joumal-e. .  1,824,104  1.835,323 

§Beacon  Journal-S.  704,969  616,377 

Grand  Total .  2,529,073  2,451,700 

s  Includes  P.ARADE,  40,949  lines. 
ALBANY,  N.  Y. 
Knickerbocker- 

N'ews-e .  1.025,326  946,442 

Times  Union-m  694,123  645,706 

♦Times  Union-vS -  402,769  392,860 

Grand  Total  2,122,218  1,985,008 

♦  Includes  .\MERIC.\N  WEEKLY. 
41,928  lines  and  COMIC  WEEKLY. 
24,128  Unes. 

ALBUQUERQUE.  N.  M. 

Joumal-m  861,164  801,896 

Houmal-S  314,545  257,983 

Tribune-e  846,241  760,579 

Grand  Total  .  2.021,950  1.820,4.58 

§  Includes  PARADE,  40,949  lines. 

ANDERSON.  IND. 

Bulletiu-e  750,811  706,073 

Herald-m  466.353  494,894 

Heralds .  166.546  132,328 

Grand  Toul  1.383,710  1,.3.33,295 

ATLANTA,  GA. 

Constitution-m .  1,069.366  1,096,422 

Joumal-e .  1.611.202  1,605,904 

Journal  & 

Constitution-S  669,876  664,069 

Grand  ToUl  ...  3..3.50,444  3,366,395 

ATLANTIC  CITY,  N.  J. 

Press-Union  (see 

Note) .  .560,488  581,267 

Pres,s-S .  137,484  130.927 

Grand  Total .  697.972  712,194 

.Notb:_  Press  {m>  sold  in  combination 
mth  Union  (e).  Linage  of  one  edition. 
Press  (m)  only,  is  given. 

BALTIMORE,  MO. 

♦American-S .  474,942  431,591 

News-Post-e .  1,079,336  .,223,013 

Sun-m .  1,030,121  1,074,772 

S^-e .  1,712,555  1,852,051 

tSun-S .  1,015,197  977,114 

Grand  Total .  5,.312,151  5,558.541 

*  Includes  .AMERICAN  WEEKLY, 
41,928  lines  and  COMIC  WEEKLY, 
24,128  lines. 

t  Includes  THIS  WEEK.  54,919  lines. 

BAYONNE.  N.  J. 

Times-e .  393.016  440,638 

BOSTON,  MASS. 

American-e .  492,710  516,615 

Record-m .  578,163  607,921 

♦Advertiser-S .  283,639  252,609 

Globe-e .  9.59,673  957,634 

Globe-m .  852,085  812,634 

Globe-S .  787,007  766,611 

Herald-m .  1,039,444  982,877 

tHerald-S .  813,163  955,335 

Traveler-e .  1.252,018  1,377,746 

Post-m .  .555,834  606,702 

§Post-S .  252,680  322,946 

Grand  ToUl .  7,866,416  8,1.59,630 

♦  Includes  AMERIC.AN  WEEKLY, 
41,928  lines  and  COMIC  WEEKLY. 
24,128  lines. 

t  Includes  THIS  WEEK.  54,919  lines. 

S  Includes  PAR-ADE,  40,949  lines. 

BINGHAMTON,  N.  Y. 

Press-e .  937,442  926,729 

Press-S .  182,9.58  1.56,898 

Sun-m .  314.523  299.436 

Grand  Total .  1.434,923  1,383,063 


NEWSPAPER  LINAGE— 52  CITIES 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records 
measurements) 


DULUTH,  MINN. 


Total  Advertising 

February . 

January . 

Year  to  Date .  . 

Display 

February . 

January . 

Year  to  Date .  . 

Classified 

February . 

January . 

Year  to  Date  .  . 

Retail 

February . 

January . 

Year  to  Date .  . 

Department  Store 

February . 

January . 

Year  to  Date .  . 

General 

February . 

January . 

Year  to  Date .  . 

Automotive 

February . 

January . 

Year  to  Date .  . 

Financial 

February . 

January . 

Year  to  Date .  . 


1953 

Linage 

186,1 14,9U) 
182,718,344 
368.833.260 


136,636.061 

132.665,943 

269,302,004 


49,478,855 

50,052,401 

99,531,256 


99,001,188 

98,303,948 

197,305,136 


37,096,021 

.36,381,027 

73,477,048 


26,537,245 

21,432,888 

47,970,133 


8,720,194 

9,121,176 

17,841,370 


2,377,434 

3,807,931 

6,185,365 


1952 

Linage 

1,84.639,661 

178,076,65s 

362,716,319 


138,018.949 

131,731,434 

269,750.383 


46,620,712 

46,345,224 

92,965,936 


102,100,051 

98,839,666 

200,939,717 


39,049.343 

37,257,373 

76,306,716 


25,748,507 

21,020,104 

46,768,611 


7,888,506 

8,208,319 

16,096,825 


%  of 

1952 

100.8 

102.6 

101.7 


99.0 

100.7 

99.8 


106.1 

108.0 

107.1 


97.0 

99.5 

98.2 


95.0 

97.6 

96.3 


103.1 

102.0 

102.6 


110.5 

111.1 

110.8 


E&P 

Index 


107 . 7 

108.8 


102 

104 


124.9 

102.2 


102.7 

104.7 


1953 

19S2 

Heralil-e . 

717,020 

711.465 

News-Tribune-m.  .  . 

478,712 

5(9,251 

News-Tribunc-S. . . . 

377,517 

357.366 

Grand  Total . 

1,573,249 

1,578,084 

EL  PASO, 

,  TEXAS 

Times-m . 

952,013 

9.32,022 

§Timcs-»S . 

452,739 

383.293 

Herald  -Post-e . 

1,068,947 

991266 

Graml  Total . 

2,473,699 

2.306.581 

{  Includes  P.ARADE,  40,949  lines 

ERIE, 

,  PA. 

Times-e . 

1,013,765 

1,005,440 

Timcs-S . 

226,900 

212.961 

Grand  Total . 

1,240,665 

1.218.401 

EVANSVILLE,  IND. 

Coiirier-m  . 

1,125,875 

1.0.58,662 

Press-e . 

1,1.32,5.38 

1,013,975 

Courier  &  Press-S .  , 

433.218 

365,365 

Granfl  Total . 

2,691.631 

2,438,002 

FORT  WAYNE,  IND. 

Journal  Gazette-m . . 

838,869 

8:39,402 

{Journal  Gazette-.S 

404,618 

.381,543 

News  Sentinel-e. . . . 

1,327.327 

1,289,880 

Grand  Total . 

2,570,814 

2,510,825 

100.0 

102.3 


96.8 

96.3 


119.2 

117.1 


I  Includes  PARADE,  40,049  lines. 
FORT  WORTH,  TEXAS 
Star-Telegram -m .  , 

Star-Telegram-e.  . . 

Star-Telegram -S. . . 

Press-e . 


Grand  Total .  3.29e..596  3,0)8,215 

FRESNO,  CALIF. 

Bee-e .  1,084.179  1,068,403 

Bee-S .  39.V4.W  413380 


2,281,885  104.2  118.7 

3,663,345  103.9  118.4 

5,945,230  104.0  . 


BUFFALO,  N.  Y. 

1953  1952 

Courier  Express-m. .  782,466  696,902 

♦Cornier  Express-S .  801,178  676,896 

News-e .  1,932,881  1,854,280 


Grand  Total .  3,516,.525  3, 

♦  Includes  AMERIC.AN  Wfi 
41,928  Unes. 

CAMDEN,  N.  J. 

Courier-Post-e .  921,702 

CHARLOTTE,  N.  C. 

News-e .  858,227 

Observer-m .  1,087,768  1 

tObserver-S .  531,694 


228,078 

;ekly. 


815,134 

082,420 

497,292 


COLUMBUS,  OHIO 

1953  1952 

Dispatch-e .  1,197,667  1,272,389 

Dispatch-S .  783,96.3  776,869 

Citizen-e .  .592,235  600,080 

§CiUzen-S .  ;107,326  296,423 

Ohio  State  Joumal-m  517,826  5i3,762 

.Star-w .  68,013  61,465 


Grand  Total .  3,467,0:30  3,.520,988 

i  Includes  PAR.ADE,  40,949  lines. 

DALLAS,  TEXAS 

News-m .  1,651,177  1,628,124 

tNews-S .  628,243  572,970 

Times  Herald-e  .  .  1,837,403  1,893,505 

♦Times  Herald -S  .  .  621,220  5423)92 


Grand  Total .  2,477,689  2,394,846 

t  Includes  THIS  WEEK,  .54,919  lines. 

CHICAGO,  JLL. 

Tribune-m . 

Tribune-S . 

tDaily  News-e . 

Herald- American-e. . 

♦Herald-American-S 

Sun-Times-d . 

}Snn-Times-S . 


2,279,266  2,235,575 
1,268,420  1,295,428 
1,468,467  1,398,950 
763,203  724,003 

254,863  288,040 

897,097  1,009,654 
310,629  324,944 


Grand  Total .  4,738,043  4,636,691 

♦  Includes  AMERIC.AN  WEEKLY, 
41 ,928  lines. 

1  Includes  THIS  WEEK,  .54,919  lines. 

DAYTON,  OHIO 

Joumal-m .  1,259,518  1,300,728 

News-e .  1,552,612  1,685,154 

News-S .  576,641  553,045 


Grand  Total .  7,241,945  7,276,594 

♦  Includes  AMERIC.AN  WEEKLY, 
41,928  Unes  and  COMIC  WEEKLY, 
24,128  Unes. 

t  Includes  THIS  WEEK.  61,150  Unes. 

:  Includes  PARADE,  40,949  Unes. 

CINCINNATI.  OHIO 

Enquirer-m .  1,186,313  1,083,026 

♦tEnquirer-S .  1,099,7.32  1,007,963 

Post-e .  1,1.33,754  1,152,974 

Tiraes-Star-e .  1,109,453  1,233,235 


Grand  Total .  ;),;388,771  3,538,927 

DENVER,  COLO. 

Rocky  Mt.  News-m.  1,007,049  936,626 

{Rocky  Mt.  News-S  247,962  224,352 

Post-e .  l,58i,.546  1,578,706 

Post-S .  550,963  510,881 


Grand  Total .  3,.387,.520  3,250,565 

{  Includes  PARADPL  40,949  lines. 

DES  MOINES,  IOWA 

Register-m .  .530,7.32  546,831 

Tribune-e .  719,133  757,828 

tRegister-S .  492,348  501,713 


Grand  Total .  4,.529,252  4,477,198 

♦  Includes  .AMERICAN  WEEKLY, 
41,928  Unes. 

t  Includes  THIS  WEEK.  .54,919  Unes. 

CLEVELAND,  OHIO 

Plain  Dealer-in .  1,619.2.39  1,494.6.59 

♦tPlain  Dealer-S  .  .  1,416,.526  1,210,716 

News-e .  6.51,687  728,523 

Press-e .  2,05:3.168  1,984,889 


Grand  Total .  1,742, 2 13  1.806,372 

1  Includes  THIS  WEEK,  .54,919  Unes. 

DETROIT,  MICH. 

Free  Press-m .  1,192,954  986,572 

{Free  Pres.s-S .  413,920  324,854 

News-e .  2,060,007  1,859,170 

tXews-S .  974.648  800,127 

Times-e .  1,120,070  985,280 

♦Times-S .  423,52  1  348,307 


Grand  Total .  1,7.56,114  1 

t  Includes  THIS  WEEK,  54,919 
JERSEY  CITY,  N.  J. 
♦♦Jersey  Journal- 

South  Knd-e .  751,739 

♦♦Jersey  Journal- 

North  End-e .  77:3, 307 


(Vand  Total .  1,479,629  1,481,783 

GARY,  IND. 

Post-Tribune-e .  1.16:3.779  1,233,493 

GLENS  FALLS.  N.  Y. 
Post-.Star  (see  Note)  505,.500  493,431 

NoTK:  Post-Star  (m)  sold  in  combinz- 
tion  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e .  1,678,326  1,627276 

HARRISBURG.  PA. 

Patriot-Ill .  990,127  1,118,951 

{Patriot-News-S  . . .  235,770  293,210 

Grand  Total .  1,225,897  1,412,161 

Noth:  News  (e)  carries  same  amount ol 
advertising  as  Patriot  (ml. 

{  Includes  PARADE.  40,949  Unes 
HARTFORD,  CONN. 

Courant-m .  646,.355  668,080 

{Courant-S .  660,889  491,152 

Times-e .  1,699.013  1,. 562,912 

Grand  Total .  3,006,257  2,722,144 

f  Includes  P.ARADE,  40,949  lines 
HOUSTON,  TEXAS 

Chronicle-e .  1 ,864 ,391  1 ,903274 

Chronicle-S .  834,873  773,826 

Post-m .  1,261,687  1,235,149 

tPost-S .  570,304  519,734 

Press-e .  773,494  798,967 

Grand  Total .  5,304,749  5,230,950 

t  Includes  THIS  WEEK.  54,919  lines. 

•  INDIANAPOLIS.  IND. 

News-e .  1.376.095  1,4:39,206 

Star-m .  1,426,593  1,46221* 

tStar-S .  737,902  768.5W 

Times-e .  1,028,171  1.048,792 

ITimes-S .  358,662  381.636 

Grand  Total .  4,927,423  5,100.444 

t  Includes  THIS  WEEK.  54,919  lines 
{  Includes  PARADE,  40,949  lines 
JACKSON,  MISS. 

Clarion  Ledger-m. . .  628,909  654,218 

Clarion  Ledger-S .. .  255,611 

Daily  News-e .  688,358  680,3W 

Daily  News-S .  253,6.50  194.682 

Grand  Total .  1,826,.528  1.729.243 

JACKSONVILLE,  FLA. 

Times  Union-m ... .  1,227,720  1.346,4*6 

tTimes  Union-S. . . .  528.394  475.036 


Grand  Total .  5,740,620  .5,418,787 

♦  Includes  .AMERIC.AN  WEEKLY, 
41,928  Unes. 

t  Includes  THIS  WEEK,  54,919  lines. 


Grand  Total .  6,18.5,i20  5,304,310 

♦  Includes  AMERIC.AN  WEEKLY. 
41,928  Unes  and  COMIC  WEEKLY. 
24,128  Unes. 

t  Includes  THIS  WEEK,  54,9i9  lines, 
j  lacludes  PARADE,  40,949  tines. 


,821.534 

lines 


796,630 

814.520 


Total  So.  End. . . .  751.739  796.630 

♦♦  Includes  Part-Run  advertising. 
JOHNSTOWN.  PA. 

Tribune- Democrat-<l  990,505  1,064,934 
KANSAS  CITY,  MISSOURI 

Star-e .  1,279,572  1.361,^ 

Star-S .  768,210  773,0W 

Times-m .  1,238,4.39  1.295,483 


Grand  Total .  3.286,221  .3,430,271 
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KNOXVILLE.  TENN. 

19S3  1952 

Journal-Ill .  448.67:1  485,157 

Joumal-S .  187,698  191,095 

News-Sentenel-e. . . .  621,001  672,514 

N*ews-Sentinel-S _  251,528  248,219 


NASHVILLE.  TENN. 

1953  1952 

Banner -c  .  979,047  1,006,97.5 

Tennessean-m .  976,639  1,045,413 

Tennessean-S  .  489,447  488,610 


Granit  Total .  1.508,900  1.596.985 

LITTLE  ROCK.  ARK. 

.\rlran-,as  Oazette-m  793,292  849,700 

t.\rkansas  Gaiette-S  371,889  340,6,34 

Grand  Total .  1,165.181  1.190,.334 

i  IncliKles  PAR.VDE,  40,949  lines. 

LONG  BEACH,  CALIF. 


In<le|ienilent-m. . 
Indejiendeut-S  (see 

Note) . 

Pres.s-Te!egram-e  . . 
§  Independent-Press- 
Telegram-S . 


1,068.388  849,615 


208,311 

923,065 


1,223,201 

466,735 


354,236 


Grand  Total .  2,758,324  2.335,227 

Noth:  Independent  (S)  merg^  with 
Pres-.-Telegram  (S)  effective  -Vug.  24,  19.52. 
5  Includes  PARADE,  40.949  lines 
LONG  ISLAND,  N.  Y. 

Newsday — Suffolk 

Edition-e .  1.163,121  951,361 

Newsday — Nassau 

Kdition-e .  1,442,176  1,339,430 


Grand  Total. 


2,605.297  2,290,791 


LOS  ANGELES,  CALIF. 


Kxaniiner-m . 

♦Examiner-S . 

Times-m . 

tTimes-S . 

Daily  N'ews-e .  . . . 
Daily  News-S.  . .  . 
Her^d-Express-e . 
Mirror-e . 


1,357,034 
816,683 
2,317,5.56 
1 .36’  ,813 
543,904 
164.688 
1,022,606 
877,607 


.286,137 

730,668 

,235,284 

,124,597 

694,998 


,000,624 

821,574 


Grand  Total .  8,461,891  7,893,882 

•Includes  .AMERICAN  VVEP:KLY, 
41,455  lines  and  COMIC  WEEKLY, 
24,128  lines. 

t  Includes  THIS  WEEK,  55,388  lines. 

LOUISVILLE,  KY. 

Courier  Joumal-m. .  1,111,054  1,116,692 

Courier  Joumal-S .  .  663,702  604,970 

Times-e .  1,273.755  1,245,125 


Grand  Total .  3,390,144  3 

t  Includes  THIS  WEEK.  54,919 

,  MODESTO,  CALIF. 

.  702,821 

MONTREAL,  CANADA 

Ntar-e  (see  Note) ...  1 ,930..343  1 , 

Gazette-m .  1,044,311 

LaPresse-e .  1,962  ..329  1, 

LaPatrie-e .  185,176 

La  Patrie-S .  214,432 


Grand  Total .  2,445,1.33  2,540.998 

NEW  HAVEN,  CONN. 
Jouraal-Courier-m . .  .332,985  332,281 

Register-e  .  1,160,101  1,179,582 

Registers .  .388,918  330,004 

Grand  Total .  1,882.004  1,841,867 

NEW  LONDON.  CONN. 

Day-e .  636,015  592,068 

NEW  ORLEANS.  LA. 
Times-Picayune-tn . .  1,667,902  1,644,336 

tTimes-Picayune  & 

,States-S .  736,770  726,396 

Item-e .  761,840  823,105 

*Iteni-S .  307,871  202,573 

States-e .  886,209  872.868 


Grand  Total .  3,048,511  2,966,787 

MEMPHIS,  TENN. 

Coiiiniercial 

.\ppeal-m .  1  497,148  1,532,430 

tCommercial 

.Vppeal-S .  642,786  622,598 

Press-Scimitar-e _  926,874  937,940 

Grand  Total .  3,066,808  3,092,968 

t  Includes  THIS  WEEK,  54,919  lines. 
MERIDEN,  CONN. 
Record-Journal  (see 

Note) .  552,719  486,668 

Noi|T8:  Record  (m)  sold  in  comhination 
with  Journal  (e).  Linage  of  one  ^ition. 
Record  (m)  only,  is  given. 

MIAMI,  FLA.  * 

Herald-m .  2,566,926  2,560,649 

*Herald-S .  1,039,817  882,138 

News-e .  1,246,691  1,187,642 

TNews-S .  421,400  370,833 

Grand  Total .  5,274,8.34  5,001,262 

‘Includes  .AMERICAN  WEEKLY, 

41.928  tines. 

t  Includes  THIS  WEEK,  54,919  lines. 
MILWAUKEE,  WIS. 

Senninel-m .  675,595  681,470 

•Sentinel-S .  305,555  315,523 

Joumal-e .  2,287,936  2,380,171 

tJoumal-S .  1,241,675  1,113,774 

Grand  ToUl .  4,510,761  4.490.938 

‘Includes  AMERICAN  WEEKLY, 

41.928  hues  and  COMIC  WEEKLY, 
24,128  lines. 

t  Includes  THIS  WEEK,  54,919  lines. 

MINNEAPOLIS,  MINN. 

Tnl.une-m .  1,021,755  1.137.438 

Sjat.-e .  1,614,469  1,742,109 

TTnbune-S .  753,920  761,948 


Grand  Total .  4,360,592  4.269.278 

♦  Includes  .AMERIC.AN  WEEKLY, 
41,928  lines. 

t  Includes  THIS  WEEK,  54,919  Unes. 

NEW  YORK,  N.  Y. 

I'imes-m .  1,390,849  1,427,495 

Times-S .  1,634,0.39  1,605,780 

Herald-Tribune-ra..  746,888  820,224 

tllerald-Tribune-S. .  785,614  777,636 

#News-m .  1,3.53,109  1,417,086 

#News-S .  1,087,6.37  877.986 

Mirror-m .  658,092  59i.981 

Mirrnr-S .  315,581  292,791 

Jounui!-Anierican-e  848,667  852,278 

*JournaI-American-S  305,359  332,010 

Post-e .  776,014  856,872 

Posts .  87,840  79,971 

World-Telegram  & 

Sun-e .  899,527  935,460 

Eagle-e .  654,756  684,849 

Eagle-S .  200,420  228,492 


PITTSBURGH,  PA. 

19S3  1952 

Post-Gazette-m .  .  .  .  775,110  896,218 

Pi3ss-e .  1,410,006  1,526,896 

tPress-S .  716,663  675,697 

Sun-Telegraph-e...  849.724  954,659 

•Sun-Telegraph-S...  482,345  466,41] 

Grand  Total .  4.233,848  4,519,880 

*  Includes  AMERIC.AN  WEEKLY, 
41,928  lines  and  COMIC  WEEKLY, 
24,128  lines. 

t  Includes  THIS  WEEK,  54,919  lines. 

PORTLAND,  ORE. 

Oregonian-m .  1,207,385  1.187,143 

*Oregonian-S .  624,6.36  521.754 

Jouraal-e .  1,115,601  1,056,154 

tJoumal-S .  442,112  .397,833 

Grand  Total .  3,389,734  3,162,884 

•  Includes  AMERICAN  WEEKLY, 
41,455  lines. 

t  Includes  THIS  WEEK,  55,388  lines. 

POUGHKEEPSIE.  N.  Y. 


SAN  FRANCISCO.  CALIF. 

1953  1952 

Cbtonicle-iu .  811,716 

tChronicle-S .  449,922  533,010 

Examiner-m .  1,283,474 

•Examiner-S .  651,190  SSS'Ioi 

Call-BuIletin-e .  658,998 

News-e .  780,192  776,011 


New  Yorker-c . 

626,437 

608,950 

News  Yorker-S _ 

130.266 

1.39,185 

Grand  Total .... 

7.56.7a3 

748,135 

PROVIDENCE.  R.  I. 

Bulletin-e . 

.  1,. 386.712 

1,458,212 

Joumal-m . 

,501,529 

539,043 

t  Joumal-S . 

468,718 

446,363 

Grand  Total .... 

.  2,3.56,959 

2,443,618 

t  Includes  THIS  WEEK.  .54.919  lines. 

QUINCY,  MASS. 

Patnot*Iyedger-e. . . 

551,736 

544,257 

READING.  PA. 

Eagle  (see  Note) .  . 

990,101 

9.55,111 

Eagle-S . 

214,067 

203,780 

Grand  Total .... 

.  1.204,168 

1,158,891 

Grand  ToUl .  il.744.392  lx.780,911 

*  Includes  .AMERICAN  WEEKLY . 
4i,928  tines  and  COMIC  WEEKLY, 
24,128  lines. 

t  Includes  THIS  WEEK,  54,919  lines. 

#  Includes  SPLIT-RUN  282.326  lines 
in  (m)  and  i20.206  lines  in  (S). 

NIAGARA  FALLS,  N.  Y. 

Gazette-e .  1,024,188  973,716 

NORFOLK.  VA. 

I,«dger-Di  patch-e. .  1,046,326  1,067,068 

Virginian-Pilot-m ...  1 ,386,267  1 ,369,975 

SVirginian-Pilot-S.  .  601,681  553,691 


Grand  Total .  3.034,274  2,990,734 

I  Includes  PARADE,  40,949  lines. 

OAKLAND.  CALIF. 

Tribune-e .  1,381,145  1,525,183 

}Tribune-S .  547,123  523,461 

Grand  Total .  1,928,268  2,048,644 

i  Includes  PARADE,  49,281  lines. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m .  800,785  822,928 

Oklahoma-N-S .  405,719  .374,660 

Times-e .  793,864  883,544 


Grand  Total .  2.000  368  2,081,132 


Noth:  Eagle  (e)  sold  in  combination 
with  Times  (m).  Linage  of  one  edition. 
Eagle  (e)  only,  is  given. 

RICHMOND,  VA. 

News  Leader-e .  1,243,668  1,.308.125 

Times-Dispatch-m..  1,029,080  1,032,055 
tTimes-Dispatch-S.  650.643  598,477 

Grand  Total .  2,923,391  2,938,6,57 

t  Includes  THIS  WEEK.  54,919  lines. 

ROANOKE,  VA. 

Times-ni .  694,425  728,089 

5Times-S .  308,627  248,001 

W'orld-News-e .  697,081  696,877 

Grand  Total .  1,700,1.33  1,672,967 

i  Includes  PARADE,  40,949  lines 
ROCHESTER,  N.  Y. 

Democrat  & 

&  Chronicle-m .  . .  1,145,036  1,117,927 

tDemocrat  & 

Chronicle-S .  600,637  556,169 

Times-Union-e .  1,333,573  1,381,922 

Grand  Total .  3,079,246  3,086,018 

t  Includes  THIS  WEEK,  54,919  lines. 
SACRAMENTO.  CALIF. 

Bee-e .  1,591,502  1.5.36,694 

Union-m .  456,548  4^,321 

Union-S .  178,856  193,260 


OMAHA,  NEBR. 

World-Herald  (see 

Note) .  984,172  1,011,308  Globe-Democrat-m 

World-Herald-S _  591,037  541330 


Grand  ToUl .  2326,906  2,163,275 

ST.  LOUIS,  MO. 


757,642  797,741 


Grand  ToUl .  1,575.209  1.552,638 

Noth:  World-Herald  sold  in  combina¬ 
tion  (m)  and  (e).  Linage  of  one  edition 
(e)  only,  is  given. 

PASADENA.  CALIF. 

SUr-News-e .  722,218  748,812 

SUr-News-S .  297,999  313,767 


Grand  ToUl .  1,020,217  1,062,579 

PAWTUCKET,  R.  I. 

Times-e .  812,097  850,138 

PEORIA,  ILL. 

Joumal-e .  1.115,308  1,096,301 

SJouraal-Star-vS  . .  521,429  419,405 

Star  m .  .  . 


,641,495 

lines. 


Grand  Total .  5,3.36,591  4.870,945 

Note:  Includes  Weekend  Picture  Maga- 
xme.  68,740  lines. 

„  MUNCIE,  IND. 

.  67.5,098  692,414 

.  6.55.109  738,619 

“‘"-S .  208,933  188,595 

Grand  Total .  1,539,140  1,619,628 

editor  &  PUBLISHER  for  March  28, 


Grand  ToUl .  1,636,737  1,515,706 

Note:  Journal  (e)  and  Star  (m)  sold  in 
combination  January  1st  to  June  30th, 
1952.  Linage  of  only  one  edition.  Journal 
(e),  measured  during  that  period.  Effective 
July  1st,  1952,  both  papers  sold  separately. 
Both  Star  (m)  and  Journal  (e)  measiirra 
and  included  in  alx>ve  hgures  effective 
with  that  <late. 

I  Includes  PARADE.  40,949  lines 

PHILADELPHIA,  PA. 

Biilletin-e .  1,777,7.59  1.907,025 

•tBulletin-S .  401,352  409,191 

Inquirer-m .  1,618,811  1.695,.540 

Inquirer-S .  1,202,482  1,168,929 

News-e .  3,33,467  419,080 


Grand  Total .  5,.335,871  5,.599,765  Tribune-e 

•  Includes  AMERIC.AN  WEEKLY, 

41,928  lines. 

t  Includes  THIS  WEEK,  54,919  lines. 


Grand  Total .  4,635,492  4,814.292 

*  Includes  .AMERIC.AN  WEEKLY, 
41,455  lines  and  COMIC  WEEKLY, 
24,128  lines. 

t  Includes  THIS  WEEK,  55,388  lines. 


SAN  JOSE,  CALIF. 

News-e . 

;  1,021,090 

Mercury-News-.S .  . 

.362,428 

Grand  Total  ... 

.  2.315,824 

SCHENECTADY.  N.  Y 

'  876,222 

Gazette-m . 

851,306 

Union-SUr-e . 

760,920 

759.594 

Grand  Total .... 

.  1,612,226 

1,635,816 

SCRANTON.  PA. 

4.53,043 

Tribune-m . 

430,649 

IScrantonian-S. . . . 

275.479 

276.911 

Times-e . 

880,603 

926,699 

Grand  Total .... 

.  1,586,731 

1,656.653 

$  Includes  PARADE,  40,949  lines 
SEATTLE,  WASH. 

Post-Intelligencer-m  876,317 

*Post-Inteliigencer-S  414,982 

Times-e  .  1,413,878  1.291,960 

Times-S .  477,408  460,275 


811,245 

481,258 


Grand  ToUl .  3,182,585  3.044,738 

*  Includes  AMERICAN  WEEKLY, 
41,455  Unes  and  COMIC  WEEKLY 
24,128  Unes. 

SIOUX  CITY,  IOWA 
Joumal-Tribune-e  705,515  694,546 

Joumal-S .  283,938  216,516 

Grand  ToUl .  989,453  911,062 

SOUTH  BEND.  IND. 

Tribune-e .  1,227.610  1.203,377 

506,538  510,193 


Tribune-S . 


Grand  Total .  1,734,148  1,713,670 

SPOKANE,  WASH. 

Spokesman- 

Review-m .  639,646  641,947 

tSpokesman- 

Review-S .  .516,297  436,419 

Chronicle-e .  872,304  809,814 


1,888,180 
)  Unes. 


Grand  ToUl .  2,028,247  1 

t  Includes  THIS  WEEK,  55,388 
STOCKTON.  CALIF. 

Record-e .  1,198,101  1.170,480 

SYRACUSE,  N.  Y. 

Herald- Joumal-e .. .  1,338,545 

*  JHerald- American-S  514,617 
Post-SUndard-m .  . .  826,482 

Post-Standard-S. . . .  270,535 


*tGlobe-Democrat-S  592,534  486,415 

Post-Dispatch-e _  1,642,841  1,733.260 

iPost-Dispatch-S. . .  969,765  881,419 

Grand  ToUl .  3,962,772  3,898,836 

*  Includes  AMERICAN  WEEKLY. 
41,928  Unes. 

t  Includes  THIS  WEEK,  64,919  lines, 
j  Includes  PARADE,  38,995  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m .  869,789  851,175 

♦Pioneer  Press-S.  ..  690,626  687,055 

Dispatch-e .  1,201,519  1,146,350 

Grand  Total .  2.761,934  2,684,580 

*  Includes  AMERICAN  WEEKLY, 
41 ,928  Unes. 

ST.  PETERSBURG,  FLA. 

Times-m .  1..526,009  1,534.317 

Times-S .  596,781  543,740 

Grand  ToUl .  2,122,790  2,078,0.57 

SAN  ANTONIO,  TEXAS 

Express-m .  1,049,894  1,177,441 

tExpress-S .  559,464  649,439 

News-e .  1.2a5,2.38  1,384,724 

Light-e .  1..356,843  1,193,267 

*Light-S .  531,207  542,200 

Grand  ToUl .  4,702,646  4,947,071 

*  Includes  AMERICAN  WEEKLY. 
41,928  Unes  and  COMIC  WEEKLY, 
24,128  Unes. 

t  Includes  THIS  WEEK,  54,919  lines. 
SAN  DIEGO.  CALIF. 

Union-m .  1,192,4.51  1,194,119 

}Union-S .  .5,56,.508  486.909 


.462, 00:1 
465,775 
820,928 
278,855 


Grand  Total .  2,950,179  3.027,561 

*  Includes  AMERICAN  WEEKLY' 
41,928  Unes. 

i  Includes  PARADE  40,949  Unes. 

TACOMA.  WASH. 

News-Tribune-e. . . .  1,077,888  1,057,692 

News-Tribune-S. . . .  353,130  381,766 


Grand  ToUl .  1,431,018  1,439,4.58 

TOLEDO,  OHIO 

Times-m .  970,958  937,149 

Blade-e .  1,450,093  1,457,965 

Blade-S .  729,720  742,642 


Grand  ToUl.,...  3.150.m  3,137,756 
TORONTO,  CANADA 
Globe*  Mail-m....  1,029,872  919..514 

{Telegram-e .  1,824,159  1,545,750 

Stare .  2,266,072  1,927,216 

SUr-w .  103,693  82,588 

Grand  ToUl .  5,223.796  4,475,068 

{Includes  WEEKEND  PICTURE 
MAGAZINE.  68,740  Unes. 

TRENTON,  N.  J. 

Evening  Times-e  ..  1,039,562  1,020,975 

Times  Advertiser-S  250,668  198,278 

Trentonian-m .  .585,277  499, ,517 


Grand  ToUl .  1,875,507  1,718,770 

TROY,  N.  Y. 

Record  (see  Note) .  .  886,315  874,9.36 

Noth:  Record  (m)  sold  in  combination 
with  Times- Record  (e).  Linage  of  one 
edition.  Record  (m)  only,  is  given. 

TULSA,  OKLA. 

Tribune-e .  1,292,420  1,. 3.36,798 

World-m .  1,247.774  1,269,689 

World-S .  .501,216  515,488 


Grand  ToUl. 


3,041.410  3,121,975 


1,507,631  1,465,744 


Grand  ToUl .  3,2.56..590  3,146,772 

{  Includes  P.YRADE,  40,949  Unes. 


UNION  CITY.  N.  J. 

Hu<lson-Dispatch-m  625,74.3  632. -546 

{Continued  on  paife  60) 
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UTICA,  N.  Y. 

1953  1952 

Observer  Dispatch-e  706,613  717,431 

■Obser\er  Dispatch-S  213,653  179,706 

Press-m .  782,664  778,052 

Grand  Total .  1,702,930  1,675,189 

WASHINGTON,  D.  C. 
Times-Herald-d .  . . .  1,11.5,830  1,335,579 

*Tiines-HeraId-S.  . .  454,688  430,172 

Xews-e .  805,147  942,267 

Post-ra .  1,245,540  1,. 362,012 

{Post-S .  580,593  527,271 

Star-e .  2,173,500  2,430,555 

tStar-S .  973,855  835,602 

Grand  Total .  7,349,153  7,863,458 

*  Includes  AMERICAN  WEEKLY, 
41,928  lines. 

t  Includes  THIS  WEEK,  54.919  lines. 

§  Includes  P.ARADE,  40,949  lines. 
WATERBURY,  CONN. 

Republican-m .  685,508  675,813 

Repuolican-S .  264,624  2.51,065 

.\merican-e .  890,436  850,231 

Grand  Total .  1,840,568  1,777,109 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck  Times-e  331,878  330,194 

Mt.  Vernon  .\rgus-e  501,114  548,779 

Xew  Rochelle 

Standard  Star-e .  .  ,531,223  591,358 

Ossining  Citizen- 

Register-e .  327,130  348,623 

Peekskill  Star-e _  263,375  323,.395 

Portchester  Itein-e. .  .508,637  561,793 

Tarry  town  Xews-e. .  363,500  352,006 

Yonkers  Herald- 

Statesraan-e .  551,718  5.57,007 

White  Plains  Re¬ 
porter  Dispatch-e.  655,930  677,316 

Grand  Total .  4,034,.505  4,290,471 

WHEELING,  W.  VA, 

Intelligencer-ni .  665,325  681,788 

Xews-Register-e. . , .  651,665  701,438 

Xews-Register-S. . . .  310,203  291,794 

Grand  Total .  1,627,193  1,675,020 

WICHITA,  KANSAS 

Beacon-e .  933,242  1,100,679 

Beacon-S .  390,898  520,293 

Eagle-m .  1,078,831  992,86.5 

Eagle-e .  894,079  814,195 

§Eagle-S .  397,348  390,280 

Grand  Total .  3,694,398  3,818,312 

§  Includes  P.'VRADE,  40,949  lines. 
WORCESTER,  MASS. 

Telegram-S .  426,733  372,289 

Telegratn-m .  682,158  706,194 

Gazette  &  Post-e. , .  879,689  8.52,543 

Grand  Total .  1,988,.580  1,931,026 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e .  1,110,485  1,049,197 

^Vindicator 

Telegram-S .  670,263  563,592 

Grand  Total .  1,780,748  1,612,789 

§  Includes  PARADE,  40,949  lines. 

FIGURES  SUPPLIED  BY  PUBLISHERS 
ABERDEEN,  S.  D. 

-American-Xews-e...  279,944  252,714 

.\merican-Xews-S.  .  114,156  125,328 

Grand  Total .  394,100  378,042 

ALTOONA,  PA. 

Mirror-e .  1,030,230  1,053,115 

BATTLE  CREEK,  MICH. 
Enquirer  and  Xews-e  777,759  725,105 

Enquirer  and  Xews-S  225,890  196,955 

Grand  Total .  1,003,649  922,061 

BIRMINGHAM,  ALA. 

Xews-e .  1,345,900  1,436,444 

Xews-S .  729,464  693,675 

Post-Herald-m .  1,001,566  993,186 

Grand  Total .  3,076,9,30  3,123,.305 

CANTON,  OHIO 

Repository-e .  1,301,482  1,333,010 

Repository-S .  522,942  492,394 

Grand  Total .  1,824,424  1,825,404 

DAVENPORT,  IOWA 

Tiraes-e .  558,838  6.34,144 

Democrat-m .  630,654  689,318 

Dfinocrat-S .  267,680  271,502 

Grand  Total .  1,457,172  1,594,964 

GRAND  FORKS,  N.  D. 

Herald-meS .  43.3,944  481,782 

GREEN  BAY,  WIS. 
Press-Gazette-e .  .  .  .  988,008  941,584 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times-e .  283,612  270,116 

LAFAYETTE,  LA. 

.\dvertiser-eS .  605,276  596,022 
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MADISON,  WIS. 

1953  1952 

Capital  Times-e  .  .  .  .  664  ,.307  728,098 

Wis.  State  Joumal-m  673,575  748,034 

§Wis.  State  Joumal-S  323,295  234,703 

Grand  Total .  1,661,177  1,710,835 

I  Includes  P.\RADE,  41,076  lines. 

MANITOWOC,  WIS. 


Herald-Times-e  .  .  . 

6,30,105 

653,905 

MONTGOMERY,  ALA. 

.Xd  vertiser-m . 

727,916 

722,890 

Joumal-e . 

346,934 

293,720 

Advertiser-S . 

728,252 

688,226 

Grand  Total . 

l,8a3,102 

1,704,838 

NEW  BEDFORD,  MASS. 

Standard-Times-e. . . 

728..518 

7.56,588 

5  *.Sta  ndard-Times-S 

231,395 

172,256 

Grand  Total . 

959,913 

928,844 

1  ♦Includes  P.ARADE,  40,.561  lines. 

OIL  CITY,  PA. 

Derrick-m . 

498,073 

512,184 

Blizzard-e . 

498,394 

503,232 

Grand  Total . 

996,647 

1,01.5,416 

PASSAIC,  N.  J. 

Herald-Xews-e . 

856,762 

8.33,337 

POTTSTOWN,  PA. 

^lercury-m . 

742,476 

675,864 

ROCK  ISLAND-MOLINE, 

ILL. 

Dispatch-e . 

84.3,8.50 

882,0.56 

.\rgus-e . 

811,481 

833,392 

Grand  Total . 

1,655,331 

1,715.448 

SALISBURY,  N.  C. 

Post-e . 

46.3,400 

435, .500 

Post*S . 

167.846 

184,870 

Grand  Total .  631,246  620,270 

SUPERIOR,  WIS. 

Telegram-e .  44.5,480  460.0.54 

TEXAS  QUALITY  NEWSPAPERS,  INC. 
ABILENE 


Reporter-Xews-m. . 

,573,216 

.582,400 

Reporter-Xews-e .  . 

.574,924 

.564, .564 

Reporter-Xews-S.  . 

274,106 

264,628 

Grand  Total .... 

.  1,422,246 

1,411, .592 

BIG  SPRING 

Herald-e . 

314,062 

342,.538 

Herald-S . 

1,56,344 

146,323 

Grand  Total .... 

470,406 

488,861 

CORPUS  CHRISTI 

Caller-m . 

962,122 

932,288 

Times-e . 

9.55,248 

91.5,.544 

Caller-Times-S _ 

358,246 

29.3,440 

Grand  Total . . .  . 

,  2.275,616 

2,141,272 

DENISON 

Herald-e . 

289,7.30 

281,218 

Herald-S . 

122,038 

148,608 

Grand  Total .  .  .  . 

411.768 

429,826 

MARSHALL 

News  Messenger-e. 

279,314 

2.55,766 

News-Messenger-S. 

179,.556 

167,491 

Grand  Total .  .  .  . 

4.58,870 

423,2.57 

PARIS 

News-e . 

270..592 

284„564 

News-S . 

114,862 

10.5„541 

Grand  Total .  . .  . 

.385,4,54 

390.105 

SAN 

ANGELO 

Standard-m . 

620,881 

693,481 

Times-e . 

610,344 

662,690 

Standard-Times-S . 

299,213 

321,939 

Grand  Total . .  .  . 

.  1,. 5.30,4.38 

1,678,110 

ADVERTISING  LINAGE  SERVICE 
AUGUSTA.  GA. 


Chronicle-m . . 

765,871 

7.53,916 

Chronicle-S . 

2.54,615 

211,911 

Herald-e . 

7.37,809 

729,.560 

Grand  Total . 

1,7.58,295 

1,695,387 

BLUEFIELD,  W.  VA. 

Telegraph-m  (see 

Note) . 

3.36,124 

342,233 

Telegraph-S . 

120,602 

114.7.32 

Grand  Total . 

4.56,726 

4.56,965 

Note:  Telejjraph  (m)  sold  in 

comhina- 

tion  with  Sunset  News  fe). 

CHARLESTON,  W.  VA. 

Gazette-m . 

80.5„594 

862,496 

Gazette-S . 

307,790 

296,232 

Mail-e . 

683.1.55 

676,372 

Mail-S . 

213,152 

211,146 

Grand  Total . 

2,009,691 

2,046,246 

COLUMBIA,  S.  C. 

State-m . 

721,298 

730,785 

State-S . 

363,669 

.337,.3.38 

Record-e . 

689,334 

683,070 

Grand  Total . 

1,774,301 

1,751,193 

ERIE, 

,  PA. 

Dispatch-e . 

545,6.33 

.590,318 

Dispatch-S . 

327,781 

296,466 

Grand  Total . 

873,414 

886,784 

FOND  DU  LAC,  WISC 

1953 

1952 

Commonwealth- 

Reporter-e . 

544,688 

.551,616 

HAMMOND,  IND. 

Times-e . 

765,293 

787,711 

Times-S . 

355,375 

310,272 

Grand  Total . 

1.120,668 

1,097,983 

HAVERHILL,  MASS. 

Gazette-e . 

443,238 

376,922 

JAMESTOWN,  N.  Y, 

Post- Journal-e . 

814,983 

7.30,803 

LAWRENCE,  MASS. 

Tril>une-e  (see  Xotel 

640,638 

593,125 

XoTB:  Tritjiine  (e)  sold  in 

comhina- 

tion  with  Eagle  (ml. 

LOWELL, 

MASS. 

Sun-e . 

.507,469 

455,1.32 

Sun-S . 

151,102 

138,459 

Grand  Total . 

6,58,571 

.593,.591 

LYNN, 

MASS. 

Item-e . 

472,210 

414,399 

Telepram -News-e. . . 

.397,474 

348,486 

Telegram-Xews-S. . . 

127,275 

86,807 

Grand  Total . 

996,9.59 

849,692 

PASADENA,  CAL. 

independent-m . 

796,970 

764,444 

Independent-S . 

245,652 

2.53,670 

Grand  Total . 

1.042,622 

1,018,114 

PATERSON.  N.  J. 

Call-m . 

7.57,236 

8,58,665 

News-e . 

957,2.38 

982,583 

Granfl  Total . 

1,714,474 

1,841,248 

SALEM 

,  ORE. 

Capital  Toumal-e. .  . 

5S2.02S 

.52.3,.524 

Oregon-State-ni  .  . 

4a3..301 

471,916 

Orepon-vSt  at  e-S . 

131.611 

94,8.33 

Grand  Total . 

1.177,840 

1.090,273 

SHREVEPORT,  LA. 

Tournal-e . . 

8.54,060 

901.471 

Time.s-m . 

801,179 

788,204 

Times-S . 

.345.77.3 

.347,760 

Grand  Total . 

2,001,012 

2,0.37,4.35 

WILKES-BARRE,  PA 

Record-m . 

6.50,696 

708,771 

Times-TyCader-e .  .  .  . 

946,648 

1,077,913 

Independent-S . 

29.3,290 

265,629 

Grand  Total .  1,890,6.34  2,0.52,313 


U.  P.-Guild  Contract 
Provides  Increases 

The  United  Pres.s  and  the  Amer¬ 
ican  Newspaper  Guild  (CIO) 
have  reached  an  agreement  on  a 
new  2-year  contract  covering  edi¬ 
torial  and  photographic  employes. 

The  contract,  effective  March  1, 
provides  a  national  weekly  gen¬ 
eral  increase  of  $2  to  $4,  going 
to  $6  in  some  major  cities.  Wage 
minima  were  increased  nationally 
to  $110  in  the  sixth  year  and  to 
$120  and  $131  in  the  seventh  year 
for  two  groups  of  large  cities.  The 
contract  may  be  reopened  at  the 
end  of  its  first  year  for  the  ne¬ 
gotiation  only  of  wage  scales,  gen¬ 
eral  increase  and  night  differen¬ 
tials. 

It  provides  for  binding  arbitra¬ 
tion,  under  the  rules  of  the  Amer¬ 
ican  .Arbitration  Association,  of 
grievances  and  dismissals.  The 
U.P.  is  not  obligated  “to  arbitrate 
any  issue  bearing  on  the  employ¬ 
er's  sole  responsibility  to  determine 
the  size  and  the  composition  of 
its  staff.”  The  Guild  will  submit 
the  contract  to  its  members  for 
ratification. 

■ 

Praise  for  Army 

Ft.  McPherson,  Ga. — ^The  two 
Columbus  daily  newspapers  and 
four  radio  stations  have  passed  a 
resolution  praising  the  service  of 
the  Ft.  Penning  Public  Informa¬ 
tion  Office  in  cooperation  with 
press  and  radio  media. 
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Photon  Won't 
Destroy  Union, 
Printers  Told 

Alb.4NY,  N.  Y. — A  leader  in  the 
typographical  union  said  here 
March  22  he  doesn’t  believe  the 
photo-composing  processes  will  de¬ 
stroy  the  union. 

Referring  to  the  Photon  ma¬ 
chine  which  is  under  development 
in  Cambridge,  Mass,  laboratories. 
John  J.  Stack  told  an  audience  of 
newspaper  printers  and  others  that 
he  had  seen  demonstrations  re¬ 
cently  and  “I  think  it’s  a  marvel- 
oiLs  thing  if  it  works  in  actual 
practice.” 

“It  looks  like  we  are  going  to 
photography.”  he  commented,  “but 
it  will  not  destroy  the  union.” 

Mr.  Stack  is  a  longtime  presi¬ 
dent  of  Local  No.  4,  ITU,  and  he 
is  a  close  associate  of  ITU  Presi¬ 
dent  Woodruff  Randolph. 

The  occa.sion  for  his  talk  was 
a  testimonial  to  Charles  H.  Ma¬ 
guire,  Sr.,  who  has  been  a  printer 
on  the  Albany  Times-Union  for 
62  years — composing  room  fore¬ 
man  for  many  years — and  is  still 
going  strong.  His  son,  Charles. 
Jr.,  is  now  foreman. 

Mr.  Maguire  recounted  the 
various  technological  changes  he 
had  seen  and  he  forecast  that  new 
method.s  and  machines  will  create 
still  more  work  for  printers,  al¬ 
though  there  may  be  some  dislo¬ 
cations  at  the  start. 

He  received  a  watch,  a  table- 
lighter  and  a  plaque  hand-lettered 
in  gold  from  fellow  employes. 

■ 

101  Dailies  Publish 
All  Stock  Quotations 

,A  study  made  by  the  public 
relations  .staff  of  the  New  "^'ork 
Stock  Exchange  discloses  that  101 
daily  new.spapers — 71  morning  and 
30  evening — publish  a  complete 
list  of  market  transactions.  These 
dailies  have  an  aggregate  circula¬ 
tion  of  17.144,414 — or  roughly 
one-third  of  the  total  daily  sales 
in  the  country. 

The  “101”  group  represents  a 
fifth  of  the  newspapers  which  use 
any  stock  prices  at  all.  The  ex¬ 
change  checked  734  dailies,  with 
an  aggregate  circulation  of  45,000.- 
000,  in  482  cities  last  November. 

Approximately  eight  out  of  every 
10  dailies  publish  stock  lists,  a  news 
story  of  trends,  or  both.  On  an 
average,  the  502  papers  which  use 
NYSE  quotations  listed  398  stocks, 
or  about  one-third  of  the  1,213 
issues  traded. 

■ 

Record  in  Toronto 

Toronto — The  Toronto  Daily 
Star  on  March  18  had  a  record 
edition  of  80  pages,  made  up  of 
four  sections.  The  first  three  sw- 
tions  totalled  56  pages,  contain¬ 
ing  news  and  advertising.  The 
last  section,  pages  57-80,  was  ad¬ 
vertising  of  T.  Eaton  Co.  Ltd., 
department  store. 
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RADIO  AND  TELEVISION 

FCC  Holds  the  Bag 
On  Color  Television 

By  Jerry  Walker 


This  wffk's  congressional  in- 
qiiirv  into  the  status  of  color  tele¬ 
vision  left  the  Federal  Communi¬ 
cations  Commission  holding  the 
hag. 

By  the  terms  of  its  decree  in 
June,  1951,  FC'C  told  the  indus¬ 
try  and  the  public  that  the  only 
workable  color  TV  system  was 
that  developed  by  Columbia 
Broadcasting  System.  This  field- 
sequential  system  would  provide 
color  pictures  only  on  those  sets 
built  especially  to  receive  it.  In 
short,  it  was  incompatible. 

But  now  CBS  virtually  aban¬ 
dons  its  unique  position  as  the 
sole  authorized  dispenser  of  color 
and  says  it  would  be  "foolish”  and 
highly  impractical,  as  a  business 
proposition,  to  try  to  sell  this 
video  system  to  the  public. 

And  in  making  the  dramatic 
announcement  before  the  Con¬ 
gressmen,  Dr.  Frank  Stanton, 
CBS  president,  expressed  some 
doubt  that  his  chief  rival.  Radio 
Corporation  of  .America,  had  yet 
found  the  acceptable  answer  to 
color  video. 

.Already  on  the  record  was 
RC  .A’s  story:  Its  compatible  color 
system  is  undergoing  daily  field 
tests  and  within  six  months  or 
sooner  the  FCC  will  be  petitioned 
to  consider  a  change  in  its  stan¬ 
dards.  By  compatible  it  is  meant 
that  color  telecasts  can  be  re¬ 
ceived  on  present  black-and-white 
sets,  in  black-and-white,  and  an 
adapter  will  equip  the  sets  to  re¬ 
ceive  in  color. 

All  of  the  20  million  sets  now 
in  use  would  be  "blind”  when 
tuned  to  a  field-sequential  system. 
This  is  the  situation  which  FCC 
had  hoped  to  prevent  when  it  au¬ 
thorized  the  CBS  system  nearly 
two  years  ago.  Then  there  were 
only  5.000,000  sets  out.  But  the 
CBS  system  never  got  started; 
first  it  was  held  up  by  legal  ac¬ 
tion  which  wound  up  in  the  Su¬ 
preme  Court  decision  upholding 
FCC’s  right  to  make  the  order; 
then  the  National  Production  Au¬ 
thority  commanded  that  color  TV 
be  shelved  to  conserve  the  use  of 
critical  materials. 

FCC  Can  Initiate  Change 

RC.A  told  Congress  this  week 
there  was  legal  justification  for 
FCC  to  initiate  a  change  in  its 
orders  that  would  permit  immed¬ 
iate  color  telecasts.  This  was 
predicated  partly  on  the  assump¬ 
tion  that  NPA  was  lifting  the  ma¬ 
terials  ban  within  a  few  days. 

If  FCC  has  any  reason  to  avoid 
'^'^■^orrection  and  await  formal 
petitions  from  the  industry,  then 
•he  compatible  system  of  color 


TV  may  still  be  months  away — 
months  in  which  there  would  be 
engineering  tests,  not  only  of  the 
RC.A  system  but  of  all  others  with 
any  feasible  claims  to  practic;il- 
ity,  and  hearings  and  considera¬ 
tion. 

RCA  has  spent  S20  million  in 
research  and  development  of  its 
color  system.  .A  pilot  plant  is  ready 
to  turn  out  thousands  of  the 
necessary  tri-color  tubes  and  it 
stands  ready  to  grant  licenses  free 
from  any  restrictions,  with  a  roy¬ 
alty  rate  of  only  one  and  three- 
quarters  per  cent  of  the  manufac¬ 
turers'  wholesale  selling  price. 

There  is  little  doubt  in  any¬ 
one's  mind  that  once  the  public 
has  an  opportunity  to  receive  col¬ 
or  TV  at  home  there  will  be  a 
rush  for  new  sets  rather  than 
mere  adapters.  .As  the  Washing¬ 
ton  business  tip-sheets  might  say: 
Ixsok  for  a  splurge  of  advertising 
as  dealers  take  the  hint  and  try 
to  unload  their  stocks  of  b-and-w 
receivers.  (They  got  7,000.000 
from  manufacturers  in  1952.) 
Don't  expect  the  FCC  to  stay  on 
the  "hot  seat”  very  long  now  that 
CBS  has  pulled  the  rug. 

Color  in  England 

The  Coronation  of  Queen  Eliza¬ 
beth  will  be  televised  in  color  in 
Great  Britain  this  summer  through 
the  facilities  of  Chromatic  Tele¬ 
vision  Laboratories.  Inc.,  and  Pye, 
Ltd. 

The  color  picture  tube  being 
used  in  these  demonstrations  was 
invented  by  Dr.  Ernest  O.  Law¬ 
rence  of  the  University  of  Cali¬ 
fornia.  world-renowned  scientist 
and  Nobel  Prize  winner.  Its  devel¬ 
opment  was  erried  on  by  Chro¬ 
matic,  which  is  an  affiliate  of  Para¬ 
mount  Pictures  Corporation. 

Chicago  Station 

The  FCC  has  granted  a  license 
to  Johnson-Kennedy  Radio  Corp., 
for  Channel  20  in  Chicago.  The 
corporation  operates  WIND,  owned 
in  part  by  the  Chicaao  Daily  News. 
The  TV  station  and  antenna  will 
be  housed  in  the  Daily  News 
Building. 

Local  Service 

One  of  the  principal  duPont 
Awards  was  given  this  week  to  a 
newspaper  station.  WBNS-TV  of 
Columbus,  Ohio,  and  another  to 
a  newspaperman.  Gerald  W. 
Johnson,  editorial  writer  of  the 
Baltimore  (Md.)  Sun. 

The  Columbus  Dispatch  station 
was  cited  for  "extensive  utiliza¬ 
tion  of  local  activities,  institu¬ 
tions,  interests  and  talents,  with  a 
number  of  novel  program  ideas 


to  awaken  the  community  on  its 
own  human  and  material  resour¬ 
ces.”  The  presentation  was  ac¬ 
cepted  by  Edgar  T.  Wolfe,  pub¬ 
lisher. 

Mr.  Johnson's  weekly  TV  com¬ 
mentary  show  was  singled  out  in 
the  citation  for  “pointed,  witty, 
and  wise  analysis  and  comment 
on  international,  national  and  lo¬ 
cal  news  for  a  local  audience.” 
He  is  the  first  non-network  com¬ 
mentator  to  win  a  duPont  Award. 

Two  other  newspaper-affiliated 
stations,  WB.AL-TV  in  Baltimore 
and  WNAX  at  Yankton.  S.  D., 
were  commended  for  public  ser¬ 
vice,  and  Erwin  D.  C  anham,  ed¬ 
itor  of  the  Christian  .Science  Mon¬ 
itor,  was  among  those  praised  for 
newscasts. 

Agency  Question 

In  the  advertising  agency  busi¬ 
ness  the  big  question  put  to 
broadcasters  these  days  is:  When 
will  TV  provide  a  “circulation” 
audit  comparable  to  that  of  news¬ 
papers  and  magazines  so  that  an 
advertiser  is  not  required  to  pay 
the  same  as  another  advertiser 
for  a  time  period  in  which  one 
show  commands  a  larger  audience 
than  the  other?  Example:  Why- 
should  a  sponsor  opposite  "I  Love 
Lucy”  pay  the  same  time  charge? 

Winchell  and  Pony 

W.XLIER  WlNCHElI.  pOSCd  for 
his  picture  with  a  pony  in  a  ritzy 
hotel  the  other  day.  That  was  the 
publicity  sendoff  for  a  Gillette 
Safety  Razor  tieup  with  the  Run¬ 
yon  Cancer  Fund  for  a  series  of 
telecasts  and  radiocasts  of  10  im¬ 
portant  horse  races.  There  will 
be  a  public  “auction”  of  a  pony, 
the  proceeds  going  to  the  Fund. 
Mr.  Winchell,  incidentally,  insist¬ 
ed  that  the  photo  shots  be  sub¬ 
mitted  to  him  for  review  before 
they’re  released.  In  one,  the  little 
horse  kissed  him. 

Teamsters  and  PR 

Local  815  of  the  Teamsters 
Union  gave  an  expensive  Toots 
Shor  luncheon  for  the  press  the 
other  day  and  it  may  take  an¬ 
other  PR  effort  to  undo  the  dam¬ 
age.  A1  Levy,  the  union's  pub¬ 
licity  mastermind,  presided  at 
what  turned  out  to  be  PR  in  re¬ 
verse  when  an  important  manage¬ 
ment  guest  tore  up  a  prepared 
speech  and  sounded  off  with  anti¬ 
union  views.  The  union  president 
took  half  an  hour  to  say  he  had 
no  speech.  Reason  for  the  party? 
To  announce  that  the  union 
would  sponsor  the  New  York  ra¬ 
dio  presentation  of  Tyrone 
Power’s  series,  “Freedom,  US.A.” 
The  Hollywood  star  himself  was 
the  last  speaker,  long  after  3  p.m. 
Press  relations  in  the  radio  busi¬ 
ness  often  is  fantastic.  Why,  re¬ 
porters  asked  here,  does  a  Team¬ 
ster  union  want  to  buy  a  big  piece 
of  the  Sunday  night  radio  audi¬ 
ence  in  New  York  just  to  reach 
a  handful  of  prospects  for  mem¬ 
bership? 


Midwest  CMA 

continued  from  page  10 

continue  the  paper  for  five  weeks 
at  the  regular  H-D  price.  Similar 
ideas  are  used  on  Valentine's  and 
St.  Patrick’s  Day,  it  was  stated. 

There  was  considerable  discus¬ 
sion  on  ways  and  means  of  help¬ 
ing  carriers  collect  from  slow- 
payers,  with  a  divided  opinion  on 
the  relative  advantages  of  weekly 
vs.  monthIA  collections.  Mark  T. 
S’;tcrcst.  Lincoln  (Neb.)  Star- 
Journal.  told  of  adopting  a  13- 
cycle  collection  system,  with  home 
delivery  subscribers  paying  a 
higher  weekly  rate  collected  by 
carriers  13  times  a  year.  Earl 
.Miller.  Hot  Springs  (.Ark.)  New 
Era  and  Sentinel  Record,  said  Sat¬ 
urday  is  a  poor  day  for  collec¬ 
tions.  Friday  is  better. 

Carrier  turnover  is  not  as  great 
this  year,  it  w;is  stated.  The  Lin¬ 
coln  Star-Journal  is  doing  a  long- 
range  public  relations  job  by  send¬ 
ing  their  monthly  carrier  paper  to 
school  libraries,  enlisting  the  in¬ 
terest  of  boys  and  teachers  in 
newspaper  route  work. 

There  was  some  discussion  on 
the  need  for  increasing  carrier 
profits.  It  was  pointed  out  that  Ic 
out  of  5c  increase  is  not  enough 
for  carriers.  Some  said  they  were 
giving  3c  out  of  5c  increase  to 
carriers. 

Motley  Banquet  Speaker 

Arthur  H.  (Red)  Motley,  pres¬ 
ident,  Parade  Publications,  was  the 
banquet  speaker.  He  expressed 
amazement  at  the  lack  of  consulta¬ 
tion  with  circulation  departments 
as  to  what  should  go  into  newspa¬ 
pers  to  make  them  more  salable  in 
the  eyes  of  the  public.  “No  prod¬ 
uct  is  sold  unless  the  people  really 
want  it,”  he  said.  “You  men  are 
in  a  position  to  find  out  what  the 
reader  likes  or  dislikes  about  your 
paper,”  he  added. 

Midwest  members  voted  to  table 
the  proposed  ICMA  Code  of 
Ethics.  The  association  approved 
the  recommendations  of  a  MCM.A 
committee,  headed  by  John  Zoller, 
Tulsa  World-Tribune,  whose  re¬ 
port  pointed  out  that  Midwest  cir¬ 
culators  had  no  particular  interest 
in  the  subject.  “We  can’t  see  why 
we  should  adopt  a  code  of  ethics 
as  circulation  managers,”  said  Mr. 
Zoller.  “It  is  a  part  of  the  10 
Commandments  which  we  individ¬ 
ually  have  already  accepted.” 

Earl  F.  Miller,  circulation  di¬ 
rector.  C.  E.  Palmer  Publications, 
Hot  Springs,  Ark.,  was  elected 
MCMA  president,  succeeding  Har¬ 
old  C.  Hult,  Topeka  Capital-State 
Journal,  who  becomes  chairman  of 
the  board.  Claude  R.  Stutzman, 
Kansas  City  (Kan.)  Kansan,  was 
advanced  to  first  vicepresident, 
and  Walter  D.  Tetrick,  Jefferson 
City  (Mo.)  News -Tribune,  was 
named  second  vicepresident.  Frank 
W.  Long,  Wichita  (Kan.)  Eagie^ 
and  Mark  T.  Seacrest,  Lincoln 
Star-Journal,  were  re-elected  sec¬ 
retary  -  treasurer  and  convention 
secretary,  respectively. 
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How  AW  Got  fectively  to  silence  a  number  oi  AP  Suffers  'Tarfu'  Kremlin  Coll 

And  Prepared  At  Atomic  Blast  Produces  Story 

■  1*  Ox  “Once  Miss  Johnson  had  de-  When  the  atomic  blast  let  go  in  p  /JC 

V^lliriStiriO  OtOlTY  parted  for  Copenhagen,  a  special  Nevada  March  17,  AP’s  team  was  1  Ox  00  x^0nTS 

_  r  j  ^  .  desk,  staffed  by  Assistant  Story  all  set  and  everything  went  beau- 

Some  of  the  trade  secrets  and  Editor  Charles  Renshaw,  Jr.,  was  tifully  for  26  minutes.  Then  the  n  n  ” 

elaborate  precautions  taken  to  sew  {jjg  American  Weekly’s  Army  Signal  Corps  shortwave  sys- 

< ^  ^  Christine  Jorgensen  story  j^Jew  York  office  to  coordinate  all  tern  set  up  to  relay  copy  from  the  j.  ®  .. .  .u.,  d  " 

for  the /Immcan  JPeeA/y  and  asso-  phases  of  the  operation  under  Mr.  test  site  to  Las  Vegas,  went  to  ^  ^  p  •  lu  i  i^**'** 

ciated  newspapers  were  disclosed  Heyn’s  direction.  Steps  were  also  pot,  so  far  as  AP  copy  was  con-  Georgi  Malenkov  h 

this  week  to  E&P  in  a  memoran-  taken,  with  the  cooperation  of  cerned.  Hub  Keavy,  Los  Angeles  ' 

Jorgensen  and  her  parents  chief  of  bureau,  aptly  called  it  a#*  ^  ct*r  H  ti,  .  u 
The  fantastic  story  of  the  ex-  who  had  joined  her  in  Europe  with  “Tarfu-Things  Are  W/y  Fouled  ^  p 

GI  who  became  a  woman  in  Den-  aid  of  the  American  Weekly,  Up!”  thought  an  interview  with  Russias 

mark  first  broke  in  the  New  YorA  3ure  that  no  rival  publica-  The  AP  Log  revealed  that  ur-  "^Th  h"J  w-  •  v 

News  last  Fall.  Realizing  there  Upr  o^nt  p.ii.  .nH  The  Daily  had  Jerry  WisniewsL 


“must  be  much  more  to  the  story  or  obtain  any  unauthor 

than  was  reported  in  the  daily  i^ed  pictures. 


the  aid  of  the  American  Weekly,  Up!” 

to  make  sure  that  no  rival  publica-  The  AP  Log  revealed  that  ur- 
tion  could  usurp  any  part  of  her  gent  phone  calls  to  and  from 


Ta7fu-Thri;^  Are  &^^^ 

,  thought  an  interview  with  Russias 


new  leader  was  in  order. 

The  Daily  had  Jerry  Wisniewski, 


press,”  said  the  Hearst  memo.  Edi¬ 
tor  Ernst  V.  Heyn  launched  an  in¬ 
vestigation  for  the  American 
Weekly. 

“Reliable  reports  quickly  con¬ 
firmed  Mr.  Heyn’s  hunch;  here,  ob¬ 
viously,  was  a  really  great  human 
interest  story — if  it  could  be  got¬ 
ten,”  says  the  report  to  E&P  read¬ 
ers.  which  continues: 

Contract  Obtained 
“The  American  Weekly  moved 


vv/ulu  U3UI  LT  aiiv  uaiv  v/l  iivi  Ktiii  piiciiic  vaiio  iv  aiiu  iiLiiii  •  *  >  •  n  •  1 

life  story  or  obtain  any  unauthor-  Washington  finally  produced  re-  f  'r 

ized  pictures.  sults-in  the  form  of  four  chan-  L?" 

Medical  Facts  Checked  nels  to  clear  AP  copy — but  only  „_„i|  „_,i  tn  int  Hnw 

“On  reaching  Denmark,  Miss  after  3,000  words  had  piled  up.  conversation  ^  ^  ° 

Johnson  spent  over  a  week  getting  An  investigation  revealed  the  AP  Wisniewski  placed  the  call  wili 
acquainted  with  pristine  and  her  was  victim  of  an  operational  foul-  ^ 

doctors  and  checking  all  the  medi-  up  caused  by  poor  judgment  and  ^  ^  ^3.39  ^ 

cal  facts  relevant  to  the  story,  equipment  in  the  .\rmy  Signal  ..  x  ^  e 


doctors  and  checking  all  the  medi-  up  cau,.u  u,  k--  juus.......  a..^  7.59  (3.39 

cal  facts  relevant  to  the  story,  equipment  in  the  .\rmy  Signal  x  ^  e 

rw£'’SStd“Lr,r  -"“sis':, 

story  could  best  be  told  in  five  ary,  the  entire  editorial  package  location  of'Tvnn  Arbor, 'ai 
installments,  averaging  about  2500  was  ready  for  publication.  It  was  overseas  operator  was  contacted. 


in  M.x.  vwi-  .,11  ask  Miss  Jorgen-  ihV  said  “ ffie"Mosc7w 'exchanle 

w!!rJnH’  "  n^TlTi;  wouldn’t  be  open  until  9  a.m.  De- 


overseas  operator  was  contacted 


in  fast.  Verner  Forchhammer  of  tor  Heyn  and  Joseph  Lopker,  art  America  until  a  few  days  before  _ 

the  Interaational  News  Service  bu-  director  of  the  American  Weekly,  the  appearance  of  the  first  install-  a  1 


reau  in  Copenhagen  was  instructed  had 'instructed  Miss  Johnson  to  ob-  menron“  Feb.'  15,  7hen  7h7pub- 

by  Story  Editor  Charles  Robbins  tain  the  services  of  Jens  Juncker-  licity  attendant  to  her  arrival  W  sniewsk^asked  fort 

to  undertake  negotiations  for  the  ensen,  outstanding  Danish  photog-  would  do  the  most  good.  of  u,hi/ht 


complete,  first-person  account  of  rapher,  to  provide  exclusive  picto-  “Lewis  flew  to  Copenhagen  to  ^  ? 

Christine  s  life  story.  Meanwhile,  rial  coverage  for  the  story.  This  assist  in  final  plans  for  Christine’s  '  P 


answer.  Wisniewski  asked  for  the 
number  of  the  Kremlin  which  he 


in  New  York,  Editor  Heyn  and  work  proceeded  concurrently  with  departure,  and  he  and  Miss  John 


Ward  Greene  of  King  Features  thg  preparation  of  the  text. 


son  accompanied  her  back  to  New 


An  attempt  was  made  to  react 
Malenkov  at  his  home  but  no  luck 
Finally,  after  about  an  hour  of 


Syndicate  entered  into  an  agree-  “Since  the  American  Weekly’s  York  by  plane.  Then  the  story 

ment  whereby  both  organizations  production  deadline  for  the  initial  began  appearing  in  the  24  client  Wisniewski  ^^ed  for 


wouM  participate  in  the  deal.  installment  was  set  for  the  first  newspapers  (12  Hearst.  12  non- 

“King  Features,  it  was  agreed,  week  in  January,  it  became  neces-  Hearst)  of  the  American  Weekly. 

would  offer  the  story  for  domestic  sary  for  Miss  Johnson  and  Miss  “The  circulation  increases  that  '"^'Kned 

syndication  to  papers  in  non-Amer-  Jargensen  to  work  almost  around  resulted  were  the  greatest  in  the  The 

ican  Weekly  circulation  areas  and  the  clock.  Numerous  cablegrams  memory  of  circulators  and  were  Malenli 


“King  Features,  it  was  agreed,  week  in  January,  it  became  neces- 
would  offer  the  story  for  domestic  sary  for  Miss  Johnson  and  Miss 


American  Embassy.  The  Embass> 
answered  at  9:51  and  confusiot 


The  Embassy  operator  thougii: 
Malenkov  was  calling  the  Em 


to  all  interested  overseas  clients.  and  overseas  phone  calls  between  sustained  throughout  the  entire  bassy,  and  got  quite  flustered. 

“In  a  matter  of  days,  Forchham-  Copenhagen  and  the  coordination  series."  While  three  other  operators  awl 

™cr  in  Copenhagen  had  signed  desk  in  New  York  were  also  re-  ■  Wisniewski  tried  to  explain,  ttn 

Christine  to  a  preliminary  con-  quired  to  iron  out  various  edi-  'M^wcr»rfr»orc  Embassy  operator  kept  repeating 

tract,  in  the  face  of  heated  bidding  ,orial  problems  that  arose.  j  n  ..  “Hello,  Mr.  Malenkov.” 

from  numerous  other  publications.  “By  the  time  the  first  install-  Dutch  Flood  Reliet  When  things  got  straightened 

Formal  contracts  were  sgieedily  ment  had  been  written,  revised  and  Rotterdam — Prince  Bernhard,  out  a  bit.  Eddie  Gilmore.  .Ass«i 

drawn  up  in  New  York  for  trans-  cleared  with  Christine’s  doctors,  as  chairman  of  the  Dutch  Na-  ated  Press  corresjxmdent,  who  at 

mission  to  Miss  Jorgensen.  production  deadline  was  only  a  tional  Disaster  Fund,  has  been  rived  at  the  Embassy  while  the 

“Heyn  and  Robert  D.  Levitt,  matter  of  hours  away.  According-  given  a  large  check  raised  by  the  telephone  duel  was  on,  greeted  the 

associate  publisher  of  the  Ameri-  ly.  the  entire  installment  was  cabled  special  photo-edition  of  Het  Vad-  Michigan  students, 

can  Weekly,  then  decided  to  fly  a  jq  New  York.  Thenceforth,  how-  erland  in  countries  outside  Hoi-  Gilmore  didn’t  have  the  KreiH' 
seasoned  staff  writer,  Irmis  John-  ever,  a  smoother  working  schedule  land  for  flood  relief.  lin’s  number  but  the  Moscow  op- 
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can  Weekly,  then  decided  to  fly  a  jq  New  York.  Thenceforth,  how-  erland  in  countries  outside  Hoi-  Gilmore  didn’t  have  the  Krem- 
seasoned  staff  writer,  Irmis  John-  ever,  a  smoother  working  schedule  land  for  flood  relief.  lin’s  number  but  the  Moscow  op- 

son,  to  Copenhagen  to  assist  Chris-  permitted  the  remaining  four  in-  The  gross  receipts  were  given  erator  finally  relayed  it  and  tried 

tine  in  the  preparation  of  her  story,  stallments  to  be  transmitted  by  by  all  the  papers  cooperating  in  to  ring  it,  but  got  no  answer 

‘Numerous  editorial  problems  airmail.  “  —  .  ...-  •  .-  .  .  ... 


France,  Denmark,  Norway,  Bel-  Wisniew.ski,  not  one  to  give  up. 


had  to  be  faced.  Both  Heyn  and  “While  the  preparation  of  the  gium.  Great  Britain  and  Italy  to  said  he  didn’t  believe  her  and 
Levitt  were  determined  that  the  sjoj-y  ^as  continuing  in  Denmark,  the  flood  fund.  asked  to  be  connected  with  La'- 

material  be  presented  with  com-  vvere  being  made  in  New  “The  press  has  done  a  fine  job  renti  Beria,  chief  of  the  Sovie: 

plete  accuracy  and  good  taste.  York  for  its  promotion.  This  lat-  for  Holland."  said  Prince  Bern-  secret  police. 

^  developed  largely  upon  hard,  consort  of  Queen  Juliana,  That  failed  too  and  he  hung  u: 

tionalized  bit  of  erotica,  but  as  the  Circulation  Promotion  Director  "  *' 


courageous  fight  of  a  desperately  Stanley  Lewis  and  Sales  Promotion  *Ug:-  international  coooeration 
unhappy  person  with  the  fortitude  Director  Cort  Palmer.  international  cooperation. 


thanking  the  newspapers  for  nt  11:45  a.m. 
r  international  coooeration.  The  staff  members  didn’t  get  tK 


to  overcome  a  seemingly  hopeless  “j,  vvas  felt  that  the  most  effec-  p*  1  Proc«s  Airlo  ‘‘"d  45-minute  transcript  of  tl* 

oDstacl^  ,ive  ^ay  to  announce  the  acquisi-  discussion  with  four  different  of 

Everything  Verified  tion  of  the  Jorgensen  story  to  the  Tokyo — Kyle  Palmer,  Los  An-  orators;  the  Kremlin’s  phone  nuw- 

“Miss  Johnson  was  so  instructed  advertising  trade  and  to  business-  Times  reporter,  arrived  here  j23^  and  a  service  char.if 

before  her  departure.  She  was  also  men  in  general  would  be  in  the  March  16  to  serve  as  press  sec-  bju’ for  65  cents, 
told  to  obtain  unassailable  verifica-  form  of  a  personal  letter  from  retary  to  Crown  Prince  Akihito  , 

tion  for  every  statement  in  the  Christine.  Accordingly,  the  letters  on  the  S.  S.  President  Wilson  on  TrfsIrrnH 

story  and  to  have  each  article  read  were  prepared  in  New  York  and  which  the  Japanese  heir  appar-  OKeicnmg  ireianu 

and  approved  by  the  doctors  who  shipped  in  bulk  to  Copenhagen,  ent  will  sail  March  30  for  San  Boston — Jack  Frost,  New  Enf 

had  accomplished  Christine’s  trans-  Miss  Johnson  then  arranged  for  Francisco  enroute  to  the  Coro-  land  artist,  will  publish  30  Iw' 

formation.  Complete  documenta-  them  to  be  mailed  back  to  the  nation  of  Queen  Elizabeth.  Mrs.  drawings  of  Ireland  in  the  Bosttx^ 

tion  was  in  the  American  Weekly’s  United  States.  Palmer  accompanied  her  husband  Traveler  during  April.  He  is  no* 

files  before  the  story  began  appear-  “Finally,  toward  the  end  of  Janu-  on  the  trip.  in  Ireland  sketching. 


Royal  Press  Aide 

Tokyo — Kyle  Palmer,  Los  An- 


interview  but  they  did  get  a  3-hoit 
and  45-minute  transcript  of  ti* 
discussion  with  four  different  op¬ 
erators;  the  Kremlin’s  phone  nuw- 


geles  Times  reporter,  arrived  here  ^er,  AG  123,  and  a  service  char.i^ 
March  16  to  serve  as  press  sec-  for  65  cents. 


files  before  the  story  began  appear- 


Palmer  accompanied  her  husband  Traveler  during  April.  He  is  no* 
on  the  trip.  in  Ireland  sketching. 
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D.  N.  Slep,  80/ 
Altoona  Mirror 
President/  Dies 

Altoona,  Pa. — Daniel  Neff  Slep, 
80,  president  of  the  Mirror  Printing 
Company,  publishers  of  the  Al¬ 
toona  Mirror, 
died  March  25 
after  suffering  a 
stroke  t  w  o  days 
earlier. 

Mr.  S  1  e  p  ’  s 
father,  Harry 
Slep,  a  native  of 
Hesse,  Germany, 
founded  the  Mir* 
ror  in  1874  when 
the  son  was  less 
than  two  years 
old.  One  of  D. 

N.  Slep’s  sons,  James  G.  Slep,  is 
now  vicepresident  and  classified 
advertising  manager  of  the  news¬ 
paper. 

“I  thank  my  Heavenly  Father 
who  has  spared  me  for  this  day,” 
were  Mr.  Slep’s  words  last  year  as 
he  pressed  a  button  starting  a  new 
five-unit  Goss  Headliner  press  in 
the  remodeled  annex  of  the  news¬ 
paper  plant. 

Under  his  father’s  tutelage,  he 
had  learned  to  set  type  and  had 
mastered  every  phase  of  the  print¬ 
ing  and  publishing  business.  He 
served  as  vicepresident  and  general 
manager  until  his  father’s  death  in 
1922.  when  he  was  elected  presi¬ 
dent  of  the  company.  He  relin- 


(l^bttunr^ 


Alvin  H.  Olson,  52,  former 
managing  editor  of  the  Stoughton 
(Wis.)  Daily  Courier-Hub  during 
the  1930’s  and  in  recent  years  as¬ 
sistant  secretary  of  the  Wisconsin 
State  Public  Service  Commission, 
March  14. 

*  * 

Charles  Percy  Evans,  72,  who 
published  the  Escondido  (Calif.) 
Times-Advocate  for  35  years, 
March  19  in  Escondido. 

*  * 

Leggett  Brown,  42,  manager 
of  public  communications  for  the 
public  relations  bureau.  Ford  Mo¬ 
tor  Co.,  Detroit,  March  22. 

*  *  * 

Ernest  L.  Milner,  60,  adver¬ 
tising  manager  of  the  Montrose 
(Colo.)  Dailv  Press,  March  14. 

*  *  ♦ 

Henry  C.  Chappell,  66, 
founder  and  publisher  of  the 
Middlesboro  (Ky.)  Three  States, 
March  13. 

*  *  « 

Paul  W.  Fitzgerald,  53,  for¬ 
mer  pmlice  reporter  for  Ohio  and 
Missouri  newspapers  and  most  re¬ 
cently  on  the  staff  of  the  Lima 
(Ohio)  News,  March  21. 

*  «  * 

O.  E.  Anderson,  87,  who 
worked  for  the  Associated  Press 
for  47  years  until  his  retirement 
in  1928,  March  22. 


John  L.  Meyer/ 
Ex-Inland  Aide/ 
Is  Dead  at  71 

John  L.  Meyer,  71,  former  sec¬ 
retary-treasurer  and  manager  of 
the  Inland  Daily  Press  Associa¬ 
tion  and  Inland’s 
manager  -  emer¬ 
itus  since  his  re¬ 
tirement  in  1945, 
died  of  a  heart 
attack  at  Madi¬ 
son,  Wis.,  March 
19.  He  served  as 
secretary  -  treas¬ 
urer  of  the  In¬ 
land  from  1932 
to  1944,  when 
he  became  treas¬ 
urer  and  man¬ 
ager. 

Mr.  Meyer,  who  was  editor  of 
the  National  Printer-Journalist 
prior  to  his  appointment  as  Inland 
secretary,  was  widely  known 
among  newspapermen.  He  was 
honored  by  Sigma  Delta  Chi,  pro¬ 
fessional  journalistic  fraternity, 
receiving  the  Wells  Key  for  dis¬ 
tinguished  service  in  1940. 

John  Meyer  succeeded  the  late 
Will  V.  Tufford  as  Inland  secre¬ 
tary-treasurer  in  1932  with  experi¬ 
ence  covering  most  departments 
of  large  and  small  newspapers. 

Upon  Mr.  Meyer’s  death  last 
week,  the  Inland  issued  a  special 
bulletin,  stating  in  part: 


land  advertising  agency. 

He  returned  to  the  Milwaukee 
Sentinel  as  circulation  manager, 
later  serving  as  advertising  pro¬ 
motion  manager.  From  1923-29, 
he  was  editor  of  the  National 
Printer-Journalist.  He  was  news¬ 
paper  counsellor  for  the  George 
W.  Mead  Paper  Institute  for  three 
years  prior  to  his  appointment  as 
Inland  secretary. 

Mr.  Meyer’s  failing  health 
caused  his  retirement  in  1945.  Be¬ 
sides  his  w»ife.  Bessie,  Mr.  Meyer 
is  survived  by  four  children,  in¬ 
cluding  a  son,  James,  a  Milwau¬ 
kee  Journal  photographer,  and  a 
brother,  Eric,  who  is  E&P’s  Mil¬ 
waukee  correspondent. 

■ 

Don  Ezequiel 
Poz  Dies  In 
Buenos  Aires 

Buenos  Aires — Don  Ezequiel 
Paz,  81,  former  editor  of  the  ex¬ 
propriated  newspaper  La  Prensa, 
died  March  24.  He  was  the  uncle 
of  Dr.  Alberto  Gainza  Paz,  who 
directed  the  newspaper  as  editor 
and  publisher  from  1943  until  it 
was  taken  over  by  the  Peron  gov¬ 
ernment  of  Argentina  in  1951. 

For  45  years,  Senor  Paz  dedi¬ 
cated  his  life  to  La  Prensa  until 
1943,  when  he  suffered  a  stroke. 
He  developed  the  newspaper  into 
one  of  the  world’s  great  journals 
with  correspondents  in  many  for- 


quished  the  position  of  general 
manager  in  1946  but  remained  as 
president  until  his  death. 

Always  in  hearty  accord  with  the 
principles  and  policies  of  his  father, 
he  continued  them  throughout  the 
years  of  his  administration. 

Mr.  Slep  was  a  member  of  the 
.American  Newspaper  Publishers 
Association,  a  former  president  of 
the  Pennsylvania  Newspaper  Pub¬ 
lishers  Association,  and  a  member 
of  the  Typothetae  Association  and 
Pennsylvania  Editorial  Association. 
He  established  the  Harry  Slep 
Scholarship  as  a  memorial  to  his 
father  and  took  a  great  interest  in 
journalism  education. 

In  1943,  Mr.  Slep  was  cited  by 
the  PNPA  for  “his  long  and  meri¬ 
torious  service  to  the  profession  of 
journalism."  The  publishers  supple¬ 
mented  this  honor  in  1949  at  the 
25th  anniversary  convention  when 
he  was  cited  as  one  of  three  char¬ 
ter  members.  Many  civic  organiza¬ 
tions  also  had  honored  him  for  his 
4  years  of  leadership  and  service. 

'Uncle  Will'  Robinson 
Dies  in  New  Mexico 

.Albuql’eroue,  N.  M.  —  Will 
Robinson,  dean  of  New  Mexico 
newspapermen,  died  here  March 
17  at  the  age  of  81.  A  native  of 
Illinois,  “Uncle  Will”  was  report¬ 
er.  editor,  columnist  and  free¬ 
lance  writer  in  New  Mexcio  for 
58  years.  He  founded  the  Roswell 
Morning  Dispatch,  edited  the 
Roswell  Record  and  the  Carlsbad 
Current- Argus. 


Henry  W.  Morris,  76,  finan¬ 
cial  manager  of  the  Newark  (N. 
J.)  Evening  News  and  a  member 
of  the  paper’s  staff  since  1896, 
March  20. 

*  «  * 

William  Kerr,  51,  a  member 
of  the  editorial  staff  of  the  Chi¬ 
cago  (111.)  He  raid- American  and 
former  reporter  for  newspapers 
in  Des  Moines  and  Cedar  Rapids. 
Iowa  and  Philadelphia,  Pa., 
March  19. 

*  «  « 

Robert  L.  Longyear,  65,  for 
more  than  40  years  a  circulation 
department  employe  of  the  New 
York  Journal  and  the  Journal- 
American,  March  23. 

*  *  * 

W.  A.  McIvar,  74,  former  ed¬ 
itor  of  the  old  Blackfoot  (Ida.) 
Daily  Bulletin,  Blackfoot’s  first 
daily  newspaper,  March  16. 

*  *  * 

Marcus  M.  Wilkerson,  57, 
Louisiana  State  University  jour¬ 
nalism  professor,  author,  and  as¬ 
sociate  editor  of  the  Journalism 
Quarterly,  March  14.  He  was 
legislative  correspondent  for 
Louisiana  newspapers  during  1926 
and  worked  for  the  Associated 
Press  from  1928  to  1930.  He 
was  editor  of  the  Louisiana  Lead¬ 
er  from  1933  to  1942. 

*  *  » 

7c  for  N.  H.  Daily 

The  Manchester  (N.  H.)  Un¬ 
ion-Leader  has  increased  its  daily 
price  from  5  to  7  cents. 


“Taking  over  the  Inland  man¬ 
agement  near  the  bottom  of  the 
depression.  Mr.  Meyer  contribut¬ 
ed  much  to  putting  the  associa¬ 
tion’s  affairs  on  a  sound  business 
basis,  and  quickly  laid  the  found¬ 
ation  for  steady  expansion  of 
services  and  membership.” 

Born  in  Jefferson,  Wis.,  John 
Meyer  began  newspaper  work  as 
a  carrier  boy.  He  later  was  a  re¬ 
porter  and  printer’s  devil  on  the 
Jefferson  Banner,  a  weekly  news¬ 
paper.  He  served  as  a  cub  re¬ 
porter  on  the  old  Milwaukee 
(Wis.)  Daily  News,  applying  for 
the  job  while  he  was  still  a  kid 
in  knee  pants.  He  later  worked 
for  the  Milwaukee  Journal  and 
Milwaukee  Sentinel. 

Mr.  Meyer  became  city  editor 
of  the  old  Appleton  (Wis.)  Cres¬ 
cent.  Here  he  gave  Edna  Ferber 
her  first  job  as  a  reporter.  He 
encouraged  the  talented  young 
woman  when  she  was  timid  and 
lacked  the  necessary  nerve  to  be 
a  good  reporter.  He  later  re¬ 
turned  to  Milwaukee  to  help  or¬ 
ganize  the  Meyer  News  Service. 
He  also  served  for  a  time  as  co- 
publisher  of  the  Escanaba 
(Mich.)  Press. 

He  left  newspaper  work,  delib¬ 
erately  resigning  from  the  Mil¬ 
waukee  Journal,  to  become  an 
advertising  man  for  the  Kellogg 
Co.  at  Battle  Creek.  He  later 
served  as  advertising  manager  for 
National  Oats,  a  breakfast  food 
company  in  St.  Louis.  He  also 
worked  for  awhile  in  a  Clevc- 


eign  cities.  He  was  a  son  of  Dr. 
Jose  C.  Paz,  who  founded  La 
Prensa  in  1 869. 

Senor  Paz  avoided  politics  and 
the  limelight.  Without  making 
himself  a  public  figure,  he  worked 
for  the  public  good  through  the 
newspaper,  which  provided  free 
legal  and  medical  advice  and 
founded  the  Argentine  Touring 
Club  to  work  for  good  roads.  He 
fought  for  press  freedom  and 
against  illiteracy  and  totalitarian¬ 
ism. 

■ 

Marshall  Ballard, 
Ex-Editor,  Dies 

New  Orleans — Marshall  Bal¬ 
lard.  73,  retired  editor  of  the  New 
Orleans  Item,  died  March  24.  He 
was  the  crusading,  fighting  editor 
of  the  Item  for  40  years. 

Mr.  Ballard’s  battles  against  the 
Ku  Kliix  Klan  and  for  woman’s 
suffrage,  flood  control  and  civil 
service  won  him  national  recogni¬ 
tion.  He  began  his  newspaper  ca¬ 
reer  on  the  Baltimore  (Md.)  Eve¬ 
ning  News  in  1897  and  later  was 
editor  of  the  Norfolk  (Va.)  Dis¬ 
patch.  He  came  to  New  Orleans 
after  James  Thomson,  a  classmate 
at  Johns  Hopkins  University, 
bought  the  Item. 

■ 

L.  H.  Zimmerman 

Burlington,  Wis.  —  Louis  H. 
Zimmerman,  64,  editor-publisher 
of  Burlington  Standard  Demexrat 
for  37  years,  died  March  25. 
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Knight  Among 
Award  Winners 

Chic^gci — The  nine  winners  of 
1953  Page  One  Awards  were  an¬ 
nounced  this  week  by  the  Chicago 
Newspaper  Guild. 

Given  for  outstanding  newspa¬ 
per  work  in  Chicago  during  1952, 
the  traditional  "stick  of  type" 
awards  will  go  to: 

Tom  P.  BARRrTT.  Snn-Times  ar¬ 
tist.  for  his  thorough  informative 
Graphicharts." 

Richkro  Gibesi.  Daily  .VVir.s 
reporter,  "for  his  skillfully  writ¬ 
ten.  enlightening  and  entertaining 
scries  on  Illinois  and  Indiana 
cities." 

Joiiv  S.  KviCiUi.  editor  of  the 
Oaih  News,  "for  his  excellent  re¬ 
porting  in  predicting  the  Eisen- 
huwer-Ni,\on  nomination  days  be¬ 
fore  it  happened." 

Joe  M.ann  of  the  Daily  News, 


‘‘for  his  edito."'al  evaluation  and  i 
skillful  display  of  political  conven¬ 
tion  pictures." 

L.  F.  P.ALMER  Jr.  of  the  Chica¬ 
go  Defender,  "for  his  lively  and 
personalized  feature  stories.” 

John  Puslis,  Daily  News  pho¬ 
tographer.  "for  his  ‘That’s  My 
Boy’  photo  of  President  Truman 
and  .^dlai  Stevneson." 

Gretchen  Rogers.  Sun-Times 
artist,  ‘‘for  her  novel  and  expertly 
done  covers  for  the  Sunday  fea¬ 
ture  section." 

The  staff  members  of  the  Mid¬ 
west  edition  of  the  Wall  Street 
Journal  "who  helped  expose  the 
racketeering  b.ickground  of  the 
RKO  purchasers,  forcing  them  to 
give  up  control." 

Kvrin  W .\i  sn.  cits  editor,  and 
members  of  his  stalT  who  partici¬ 
pated  in  the  Sun-1  imes  straw  poll, 
"for  its  unusual  accuracy  over  a 
period  of  years." 
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ANTSOUNCEMENTS 
Publications  for  Sale 


Special  OHIO  Weeklies 

$  26,000  Present  owner  for  27  years. 
40,000  Good  equi]>nient.  Includes 
biiildin:;. 

93,000  Rich  country  and  industry. 
Includes  building. 

■$130,000  College  town.  Includes  build¬ 
ing. 

Terms  may  be  arranged 
W  .  C.  SMITH 

Licensed  Real  Eistate  Broker 
LE.N  I’KIGHNER  .VGK.NCY 
Box  192  Phone  26-231 
Mt.  Pleasant,  Michigan 

•ML' ST  SELL  to  settle  e.statc.  Old 
establisheil,  county-seat  weekly  in 
Border  State,  large  trading  area.  Weil 
equipped,  including  Diijilex  Hat  bed 
press.  Priced  at  $60,000.  Terms 
Bank  references  required.  Box  1229, 

Editor  Publisher. _ 

central  PENNSYLVANIA  W  I-IeK  ■  ' 
LA  and  .lob  Shop  in  tmilding  in 

f.ist  growing  college  town.  Netted 
$6,000  b<'foie  Taxes  on  gross  of  $12.- 
000.  Write  I’ennsylvania  New-jiaper  ■ 
•Association.  Telegraph  Itiiildin.:.  Har- 
,  I  i-liiirg.  Pennsylvania. 

I  PINE  WEEKLY  in  .M  id\vest~TbiT7h  I 
eomnninity.  $15,000  down.  Good 
ei|iiipment :  live  growing  town.  Her- 
j  man  Koch,  2610  Nebraska  Street, 

I  ^ioux  City.  Iowa, 

1  IDAilli  CorNTY  SEAT  EXCLI  sr\M:' 
Gooil  gross  and  net.  Two  machine 
■^hop.  .Asking  $18,000  down,  .lack  L. 
Stoll  ,V-  Associates.  49.38  Melrose  .\ve- 

I  niie,  Los  .Angeles  29.  California. _ I 

'  OLD  Established  California  AYeekly  ) 
I  and  job  plant;  bargain.  Earl  MeOin-  ' 
'  nis.  broker.  Box  6.39,  La  .Tolla.  Calif.  , 
PRIZE  CA 1 . 1  P( )  K N  Fa  we  E  K  L Y— Lo - 
e.-yted  near  .San  E'raiieiseo.  Gross  over 
I  $100,000.  Good  net.  $32,000  down. 

;  Clear  field.  .Vn  unusual  property. 

Norman  H.  Parks.  La  Verne,  Calif. 

I  CHOICE  OPPORTUNITY  AVAIL- 
ABLE  PUBLISHER  of  exelnsive  week¬ 
ly  in  8.000  city;  excellent  plant; 
wonderful  i-limate  and  beautiful  en- 
I  vironment;  will  consider  offer  of  $2.3,. 
000  down. 

J.  R.  G.ABBERT 

i  3937  Orange.  Riverside.  Cilifornia 
:  WISCONSIN  COUNTY  .SEAT.  ^Vell 
,  equipped,  two  machine,  weekly.  Ex- 
j  elusive.  Fine  rural  shojipiiig  eity. 

!  Take  $2.3.000  to  handle.  Box  1343, 
Editor  &  Publisher. 


Publications  Wanted 


ANNOUNCEMENTS 
I  Business  Opportunities 

I  ADVERTISING  SALESMAN,  Aceou; 
i  ant  or  Editor  wanted  as  partue 
I  South  Florida  East  Coast  weekly  o 
I  |>anding  from  small  paid  cireulution; 

;  14,000  free  distribution.  Write  A.  L 
Carson,  413  N.E.  31  St.,  Miami,  Fi 


Business  Opportunities  Wanltd 

I  FORMER  Daily  newspaper  editor,  in 
I  investment  manager,  wants  to  Itip 
weekly  newspaper  in  southern  tot) 
I  with  option  to  buy.  Box  1234,  Kdhr 
I  &  Publisher. 


NEWSPAPER  SERVICES 
_ Art — Engraving _ 

ARTWORK  by  Air  Mail  any»he> 
Sigs.  $4.23.  Mastlicads;  $8.50.  \Vr. 
for  details.  .Art  Fi-atlier,  Box  If 
.Vortliridgi-,  California. 


Promotion 


FACTUAL  AM. MO  ON  kOlR 
.M.VKixKTl 

WE  prepare  Standard  ANP.V  Mirfc; 
folder  (or  you.  Economical.  Study  tui 
ers  city,  county.  RTZ.  Six  years’  eijr 
riciice.  Ctiart  .Areas  4,  3,  6,  7,  8.  9,  IL 
No  ol)ligatiims.  MARKET  DATA  AS- 
SOCl.ATES,  16  Fifth  Ave.,  N.  W.,  S; 
Chester.  Minnesota. 


HAVE  YOU  WAITED 
TOO  1-ONG  ON  THIS 
W  .A  N  T  A  D  ST  1  .M  U  L ATO  K  i 

SAYS  Farra  McDowell,  CAM  qt  ti- 
Lexington  IL-rald-Leader,  ‘‘You  (olki 
of  the  Howard  Parish  Classified  Sen 
ice  arc  certainly  on  the  job.  Thuh 
for  the  quick  response  to  my  letter  !r 
Small  Loan  copy;  it's  just  what  ii 
I  wanted. 

'  “M.AYBE  I  waited  too  long  to  Ui* 
your  Service.  Didn't  realiie  how  mi', 
help  was  available  for  so  little  monn. 

EVERY  monthly  issue  of  the  nj» 

,  ard  Parish  Service  is  packed  with 
age-stimulation.  Stop  losing  more  d 
I  this  potential  revenue  NOW  by  i- 
I  mailing  your  subscription  order  todr 

HOWARD  PARISH 

Tested  AA’ant  Ad  Selling  Plans 
2900  N.W.  79th  St.  Miami  47.ri 


_ Press  Engineers _ 

LOYAL  S.  DIXON  CO 

NEAVSPAPER  PRESS  ERECTOK 
Dismantling — Moving — Erectinj 
—  Service  Nationwide  — 


ANNOUNCEMENTS 
_ Newspaper  Brokers _ 

FOR  hetii-r  new.cjfaper  j)roperties. 
Good  selection  dailies,  weeklies. 

ODKTT  A  ODETT.  Brokers 
P.  l>.  Box  .327.  6an  Feriiairlo.  Calif. 
E(IR  31  YE.AKS  —  Wi-  have  dealt  in 
nothing  hut  new.spapei'.  Nationwide. 
Honest  sei-viee  to  lioth  hover  and  seller. 

LEN  FEIGHNEK  .AGENCY 
Box  192  Mt.  I^legs.int.  Michigan 
PCRCH-ASES.  l'>ans.  sales,  handled 
discreetly.  Publishers  Service,  P.  O. 
Box  3132.  Greenslioro,  N.  C. 

■A-^TTHE  ■Golden  Rule"  is  our  yard¬ 
stick.  .Artliur  \\'.  .Styi)es.  623  Market 
Street.  .Sail  Francisco  3,  f’alifornia. 

O.ALIFORNIA  PCBLICATIONS 
Dailies,  Wiceklies.  periodicals  on  rea¬ 
sonable  terms,  quick  deliveries  . 

.1.  R.  GABBERT 

3937  Orange  Riverside,  Calif. 

C(  »N  K I  DENT  I  .V  L  IN  EIMVM  ATION 
Daily  Newspaper  Properties 
A\'.  H.  Glover  Co..  Ventura,  California 
M.AY  BROTHERS.  Binghamton.  N.  Y. 
Estabiished  1914.  Newsp.apers  bought 

and  sold  witlioiit  publicity. _ 

Daily  anii  Weekiv  Properties 
RAY  E.  MOHLEU  &  ASSOCIATES 
312  Boston  Bldg.,  Denver  (Colorado 
333  N.  Michigan  .Ave..  Chicago,  Illinois 


_ Newspaper  Appraisers 

APPRAIS.ALS  ANYWHERE  FOR 
Fire  Insurance.  Taxes.  Mergers,  Re- 
I)lacement,  Purchases.  Refinancing, 
Mortgage  Ivoans.  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broaiiway  New  York  7,  N.  Y. 
"Newspaner  Plant  Specialists” 


ANNOUNCEMENTS 
Newspaper  Appraisers 


STANDARD  .APPRAISAL  CO.  1 

lioston  6  Cliurcli  Street.  .Atlanta 
Philadelphia  Cliicago 

Pittsburgh  New  York  .N.Y.  .St.  Louis 
NEWSPAPER  VALI  ATKJNS  | 

Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHCYSEN  i 

446  Ocean  .Avi-.  Brooklyn,  N.  Y.  j 

BEN  SHULMAN  ASSOCIATES  I 

500  Fifth  gVvfiiue,  New  York  36,  N.  Y.  i 


Publications  for  Sale 


SOUTHERN  CALIFORNIA  suburban  , 
weekly.  Modern  plant,  rapidly  grow-  j 
iug  area,  present  gross  over  $20,000  { 
per  month.  Price  $125,000.  30%  i 

down.  J.  A.  Snyder,  Newspaper  Bro-  | 
ker,  3'570  Frances  Aye.,  Venice.  Oalif.  : 
DAILY  IN  NORTH  CENTRAL  STATE 
Grossing  only  $150,000  in  tO'wn  of 
15,000  population,  exclusive.  Price 
$123,000  includes  $20,000  bnilding. 
Full  details  on  proof  ability  to  finance 
$60,000  to  $90,000  down  payment. 
Bailey-Krehbiel  Newspaper  Service. 
P.O.  Box  88,  Norton.  Kansas. _ 


UNUSUAL  OPPORTUNITY 


UPSTATE  New  York  Italian 
Weekly.  Established  1906. 
Single  ownership  but  now 
run  -  down  because  of  ill 
health.  Reasonably  priced  at 
less  than  replacement  cost  of 
plant  equipment.  All  replies 
confidential.  Box  1100,  Edi¬ 
tor  &  Publisher. 


AA’EEKLY  in  Northeast  by  experienced 
couple  with  necessary  funds.  ReiHies 
confidential.  Box  1109.  Editor  &  Pub-  ' 

lisher. _ 

SMALL  DAILY,  weekly  or  community  j 
paper,  capable  of  development  desired  j 
by  young  man  AVorld  War  II  veteran  j 
with  Public  Relations  background. 
Shoppers  or  other  special  ])eriodicals  ; 
not  excluded.  Prefer  East  Coast  loca¬ 
tion.  Replies  held  in  strict  confidence. 
State  full  details  including  investment. 
Box  AJ,  147 — 4th  Avenue,  New  York, 
New  York. _ 


SUCCESSFUL  EX-PUBLISHER  end-  ; 
ing  Korean  re-call  wishes  to  manage  or  ' 
prepare  to  manage  small  daily  with 
part  interest.  Confidential.  Box  1253, 
Editor  &  Publisher. _ i 


AA'EEKLA' — 'purchase  of  partnership. 
Within  130  miles  New  York  City.  Box 
1322,  Ikiitor  &  Publisher. 


Comic  Gags  Wanted 


GAGS  for  unusual  new  comic  strip 
Write  Jack  Levin,  5742  N.  Park  Ave¬ 
nue,  Philadelphia  41,  Pennsylvania. 


Business  Opportunitieg 

'  EDUCATIONAL  MONTHLY  EX¬ 
PANDING,  needs  managing  editor  for 
production,  layout,  advertising — good 
contact  man.  Must  invest  a  few  thou¬ 
sand  dollars  to  become  part  owner. 
Earnings  according  to  ability  and  ener¬ 
gy.  Age  30-40.  State  financial  worth, 
and  school  background,  experience,  in 
first  letter.  Box  1202,  Editor  &  Pub¬ 
lisher^ _ 

BEST  OFFER  by  April  19  gets  half 
interest  in  lively,  shoreline  weekly: 
'52  gross  $13,600.  D.  F.  North,  8 
'  West  Mystic  Ave.,  Mystic,  Connecticut. 


if  Trucking  Service  ir 
White  Fivightliner  with  35'  semi-Jo 
White  Mustang  with  32'  semi-flat  W 
—  Insurance  Coverage  CompleW  — 


11164  Saticoy  St.,  Sun  Valley,  W- 
POplar  .3-0610 _ _ 

.\[  .VC  H 1 N 1  STS  — Di  sm  a  n  1 1  i  ng.  motiii 
assembling,  entire  newspaiH'r  pi*?''  j 
iiepairs,  maintenance,  service  nst.m 

""'''LORENZ  PRINTING 
MACHINE  CO.,  INC.  ; 

3626 — 31  St.,  Long  Island  City  l.S'  ' 
_ STillwell  6-0098-0099  | 

Maintenance,  Service,  Repairs,  Ereftf. 

SAM  S.  PUNTOLILLO  j 

311  Lincoln  .\venue.  Lyndhurst.  X-J 
SPECIALIZING  in  Duplex  and 
_ Goss  Flat-l>ed  Webs _ j 

MASON-MOORE-TRACY,  Ir^  I 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Expe’’^ 

We  will  move,  erect  or  repair  prM** 
ANY  W  HERE  , 

28  East  4th  Street.  New  York  3.  X- 
Phone  spring  7-1740  ^ 

NATIONAL  PRINTING  EQUIPME^ 
CO.,  Printing  Mactiinery,  Disniam-'J 
—  moved  —  erected.  Ridgewood. 
.Jersey.  RI  6  42,32.  _ 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  K*P* 
Maintenance,  Erections  all  tyP** 

presses  Coast  to  Coast  , 
Tel.  3-4164  975  N.  Church 
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USE  Ol'R  METAL  SIDES  AND  I 

Build  Your  Own  ^  UNIT  HOE  PAGE  GOSS  PRESS 

Salley  and  Type  Cabinets  press— no.  25®.-.  I  2  highspeed  Floor  Units 

St-nd  for  Descriptive  Circular  \  ERTICAL  Type  Units — 21 'i"  cut-off  End  Roll  Feed,  Rubber  Rollers 

L.  Beecher,  1150  Diversey,  Chicago  14  IKIUBLE  Folders  —  Sinsile  Conveyors  I  Steel  Cylinders,  Roller  Bearings 

UVOTYPEtS  and  Intertypes,  Models  —  Roller  Bearings  I  HEAVY  Duty  Double  Folder 

5,  14,  26,  Intertypes  B — C — CSM.  *shinjrton  ( D.  C.)  Times  |  AC  FULL  Automatic  Motor  Dri 

*kivi.nn(rh1v  rphiiilt.  also  manv  irood  Herald.  i 


thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St..  Philadelphia  6.  Pennsylvania. 


5  UNIT  HOE 

PRESS — NO.  21+8 

NEED  Newspaper  Turtles!  Why  pay  ^  Units— 2  I><>iible  Folders 

more  than  our  low  prices  of  $68.50  STEeL  Crlinders  _  Roller  ll.-»rinir> 

BRAND  NEW  INTERTYPE  •  • 

HI-SPEED  Model  C-2,  teletypeaetter  a  I  IMIT  Wf^C 

equipped.  Still  in  original  crate  at  a  ^ 

discount.  Box  1030,  Editor  &  Pub-  PRESS— NO.  2804 

II, her. _ 4  ERTIO.VL  Type  Units — 22’H  < 


JOHN  GRIFFITHS  CO..  INC. 

1 1  W.  42nd  St.  New  York  36,  N.  Y. 


MODEL  325  A  Vandenook 
POWER  Proving  Press 

LINOTYPES 
Models  5-8-14-25.26  31 

ERNEST  PAYNE  CORP. 

82  Bcektnan  .-street.  .New  York  City  38 
HEekiiiiin  3  1791 


LNOTYPE,  Model  8,  three  magaiinea, 
ree  fonts  mats,  four  moldi.  Operat- 
g  daily.  The  Virginian,  Covinxton, 
irginia. _ 

MODEL  A  INTERTYPE  with  one  mag- 
aiine.  Also  lO-xlS"  Chandler  &  Price 
Press.  Call  after  10:15  A.M.  ORegon 
5-3566  (New  York  City) _ 

TOR  SALE  —  Model  •D”  3  SM 

(tripod)  Intertype.  Electric  Pot,  mo¬ 
tor  and  feeder.  Four  molds.  Two  full 
ma^atinea,  fourteen  splits  and  3  side 


4  UNIT  HOE  1  HEekiiian  3  1791 

PRESS — NO.  2804 

VERTICAL  Type  Units — 22  Y,  ”  cut-off  ' _ _ _ 

DOUBLE  Former— Single  Folder  and)  HOE  SINGLE  WIDTH  PRESS 
Conveyor.  ;  24-PAGE.  3  deck,  prints  four  colors. 

STEEL  Cylinders — Roller  Bearings —  i  M}  Drive,  all  stereotype  equipment 
AO.  '  Has  Quarter  Folder.  George  C.  Ox- 

3  ARM  Reels.  Tensions  and  Pasters  '  ford.  Box  903,  Boise,  Idaho. 

liOO.VTED  at  Philadelphia  (Pa.)  Rec-  | 

ord.  ,  SteKoivM 


WANTED  —  Circulation  Manager  for 
OSS  PRESS  S  4.000  circulation  evening  newspaper, 

I  Northern  New  England.  Not  for  sof- 
Units  inexperienced.  A  good  spot 

iihher  Rollers  *“  ambitious  young  man  who  ex¬ 
toller  Bearings  eventually  to  move  on  to  larger 

le  Folder  *  held.  Box  1045,  Editor  &  Publisher, 

c  Motor  Drive  ;  CIRCUL-VTION  PlhOMOTION  MANA- 
(lEK  fur  six  day  fast  moving  morning 
Lie  IMf^  East.  One  who  can  build  home  dc- 

rno  IINN^.  livery  through  carriers  will  find  this 

New  York  36,  N.  Y.  opportunity  attractive.  Tell  all  in  first 
letter.  Box  1308.  Editor  &  Publisher. 

OUR  cibcuIation  problems  are 

I  Vandercook  1  plain  circulation  problems,  no  different 
■ving  Press  than  any  paper,  yet  we’re  still  looking 

,  ,  ,  for  the  right  man  to  build  this  12,000 

'iPES  Daily  and  Sunday  in  Chart  Area  6  up 

14-2.l-26.31  <  to  its  potential.  Need  ]>romoter  and 

good  manager  tor  consolidating  good 
('NE  CORP.  department  into  producer.  Revenue  al- 
-New  York  City  38  i  ready  good  and  increa.se  will  show 
I  31791  rapidly  under  sound  management.  If 

I  you’ve  got  the  proven  ex)ierienee.  write 
Box  1324.  Editor  k  Publisher,  stating 
VIDTiT  F'RESS  '  salary. 


Classified  Advertlsinc 


4  UNIT  HOE 

PRESS — NO.  2493  I 

BA  LOONY  Type  Units— 22%'  eut-off  1 
DOUBLE  Folder— iSingle  Conveyor —  l 
AC.  i 


ford.  Box  903,  Boise,  Idaho.  ADVERTISING  MAN.^ 

GEB  for  20.000  population  city  in 
Southwest.  Must  have  good  produc- 
tion  record,  be  clean  cut.  Salary  and 
FOR  SALE:  Hoe  Curved  Casting  Box  commission  deUils  on 

and  Finishing  Machine,  complete  out-  backgroi^d,  family  expected  starting 
fit.  for  22%'  cut-off.  Thomas  W.  Hall  '*'*l«ry.  Box  1301,  Editor  &  Publisher. 
Company,  Inc.,  Stamford,  Connecticut.  "V  .... 

DMHaijr  AdvcitMaK 


splits.  Included  with  the  machine  are  STEEL  Cylinders  —  Roller  Boarings 
17  fonts  of  matrices  18  to  36  point  in  l.rfK!ATED  at  Philadelphia  (Pa.)  Rec- 
series.  An  excellent  head  letter  ma-  nrd. 
chine  with  fares  for  heads  and  ads.  •  • 

The  complete  unit  $3,500.  Can  he  seen 

on  our  floor  and  running  daily.  Being  4  UNIT  DUPLEX 

replaced  by  a  larger  unit.  Newport-  xrv'rtinPftT  it  i  v 

Halboa  Press,  2211  Balboa  Blvd,.  .v-onv  it  rvT  'io  n  u 

Newport  Beach,  California.  Units— Double  Folder— 


Wanted  to  Buy _ j 

■  :  afte 

NEWSPAPER  PRE.SSES  ‘“’V 

and 

COMPOSING  ROOM  EQUIPMKNT 

men 

COMPLETE  PLANTS  AD^ 

BEN  SHULMAN  ASSOCIATES  I  P' 


Press  Room 

Used  Presses 

♦  Since  news)>apers  constantly  are 
replacing  presses  with  new  GUiSS 


4  UNIT  DUPLEX  complete  pl+n’ts 

METROPOLITAN  |  COMI  LETE  1  LAN’TS 

Type  Units-Doiible  Folder-  j  SHULMAN  ASSOCIATES 

LOCATED  at  New  York  Journal  of  i  500  Fifth  Avenue,  New  Y'ork  36.  N.  Y. 

Comm4»rre.  i  _ 

*  *  WANTEtD:  3  paper  conveyors  Outler- 

4MMIT  LJ/^C  Hammer  pipe  construction,  icive  de- 

UlNII  MUJt  tails.  Georire  C.  Oxford,  Boise.  IdAho.  ; 

rwn-ni  V  HEAVY  DUTY  full  page  Mat  Roller, 

-Balloon  formers  ^  any  make.  Also  curved  casting  box. 


all  sines.  m-arinx 

OUT  of  the  Cleveland  (Ohio)  New 
★  CORRESPONDENCE  invited.  •  • 

THE  GOSS  ^ 

DD  I  MTi no  rc  C  ,-'<'>1  PRESS— NO.  2 1 57 

PRINTING  PRESS  CO.  on  substructure — — AC 

1535  S.  Paulina  St.  Chicago,  Illinois  DOUBLE  Folder  —  Portable  C 

Fountain. 


^  UINM  nKJt  tails.  George  C.  Oxford,  Boiso,  IdAho.  1  DISPLAY  ADVERTISING  SALES  po- 

rwi.-ni  r.  HEAVY  DUTY  full  page  Mat  Roller,  ®P«?  on  prize-winning  daily  for 

Poriners-  any  make.  Also  curved  casting  box. 

SKr.‘''7‘r rMH I 

e  siailahle  soon,  for  newspape  8  of  I  STEEX  Cylinders— Roller  Bearings— j  NEEDED  AT  ONCE— good  8  page  flat  Manager,  Coffeyville  (Kansas) 

ivT^’  #  .V  rti  1  j  \  V  *’*•*  Duplex.  Will  pay  top  dollar.  J°“Tnal. _ 

OUT  of  the  Cleveland  (Ohio)  News  Broker,  Box  1101,  Editor  k  Publisher.  I  EXPERIENCED  Business  Review  men 


ADVERTISING  MAN  for  New  Mexico 
afternoon  daily  in  7.000  circulation 
bracket.  Must  be  experienced  in  selling 
and  layout.  Also  capable  of  assuming 
working  managership  of  4  man  depart- 
ment.  Box  1200,  Editor  k  Publisher. 

ADVERTISING  MANAGER.  Excellent 
opportunity  for  experienced  producer. 
Liberal  salary  and  bonus  plan.  Good 
live  afternoon  daily  in  center  of  South¬ 
west  Missouri  recreational  area.  Inter¬ 
view  necessary,  G.  K.  Meuser,  Monett 
(Missouri)  Times. _ 


I’UUOF  PREISS  in  good  condition  to 
iKe  full  page  ineinding  Chase  23)4 
inches  wide  by  30  inches  long;  also 
ml  good  used  mat  roller. 

ItURLINO’TON  FREE  PRESS 
Burlington,  Vermont 


MODEL  E  DUPLEX  PRESS 

Late  Model.  AC  motor  equipment  com¬ 
plete  and  installed.  For  details  write 
or  call: 

SAM  S.  PUNTOLILLO 

311  Lincoln  Ave.,  Lyndhnrst,  N.  J. 
_ _ Rutherford  2-3744 


48-PAGE  HOE  FOR  SALE 

CONSISTS  of  3  units,  arch  tyjie,  with 
double  hii^h-speed  Folder,  and  A.C. 
Motor  Equipment. 


Immediately  available 
Very  attractive  Price 

THOMAS  IV.  HALL  COMPANY,  INC. 
Stamford,  Connecticut 


'IPDERN  HOE  NEWSPAPER  PRESS 
.12  Super  Speed  unit.  Capable  produc- 
I  )>aKes.  With  4  folders,  modern 

!  *P^d  stereotype  equipment. 


3  ARM  Reels.  Tensions  and  Pasters  i  ItvrcTER  for  dii|)lex  tubular  plates. 


LOCATED  St  Lake  Charles  (La.)  Citl- 
xen. 

(XIMPLKTE  stereo  including  Pony 
Autoplate. 

•  • 

2  UNIT  HOE 

PRES.S — NO.  1425 

RIGHT  ANGLE  Units — 2lH"  cut  off 
SINGLE  Folder — AC  Drive— Stereo 
I.,00.\TED  at  Batavia  (N.  Y.)  News 


Pony  autoplate  for  semicylindrical  Pennsylvania 


EXPERIENCED  Business  Review  men 
who  have  worked  for  Briggs.  Calla- 
gher,  Bostwick,  or  Kelrh  can  join  with 
me  on  a  Philadelphia  daily.  25%  com¬ 
mission  paid  3  months  in  advance. 
No  draws  or  advances,  but  weekly 
settlement.  No  phone  calls  acc^ted. 
If  interested  see  George  Keary,  Room 
2.  2214  Chestnut  Street,  Philadelphia, 


plates.  Give  details  and  price.  Newe- 
Herald,  Marshfleld,  Wisconsin. 
VARITY^ERS 

.\D.\MAI.  2.50  Third  .\ venue,  N.  Y.  C. 
10.  N.  Y.  ORegon  7-8765. 

HELP  WANTED 
Administrative 


.1 DVERTISING  MAN  for  afternoon 
daily,  selling,  servicing  accounts.  Good 
town,  permanent  jiosition.  Evening  Re- 

corder,  Albion,  Michigan. _ 

ADVERTISING  .MANAGER  and  assist¬ 
ant  for  new  trade  magazine.  Indian¬ 
apolis  area.  IVrite  H.  Woodhouse,  901 
N.  Bolton  Ave.,  Indianapolis  19.  Ind. 
.advertising  manager  wanted 
for  .Southwest  daily  to  direct  staff  and 


20  PAGE 

DUPLEX  TUBULAR 


j  M.VNAGER  5V.VNTED  to  replace  re-  handle  accounts  on  salary  and  bonus 
!  tiring  publisher,  semi-weekly  and  com-  basis.  .Also  need  strong  seeond  man. 
mercial  printing  business  in  largest  Big  opportunity  for  the  right  men  will- 


DIIPI  PY  TIIRIII  AP  fastest  growing  city  in  Western 

,  ^  .  I  Kansas.  Daily  competition.  Invest- 

1  TO  1  M()DEIj — AC  2  Motor  .Auto-  ment  of  .$1,400  or  more  required.  Ref- 


rOMPLETE'':iereo-Available  August  X“r%^^r%*'elf^expe*'rrere  Vnd'  2tite  way  up.  to  handle  major  national  ad- 
l>An\Tirn  (Anrnio  Oh.eeeer  yourscii,  ^pericncc  anu  BiaM  vprtising  classifications.  We  want  the 

UKlATED  Sarnia  (Ontario)  Observer  salary  desired  Harold  A.  Hammond,  of  man  who  is  anxious  and  able 


mercial  printing  business  in  largest  Big  opportunity  for  the  right  men  will- 
and  fastest  growing  city  in  Western  ing  to  dig.  Box  1309,  Editor  &  Pub- 
Kansas.  Daily  eompetition.  Invest-  lisher. 

ment  of  $1,400  or  more  required.  Ref-  ADVERTISING  SALESMAN,  on  his 


16  PAGE  I 

DUPLEX  TUBULAR 

2  TO  1  MODEL — Extiva  Color  Fountain 


Box  741,  Great  Bend,  Kansas. 


C.ARTOONIST — Respected  Midwest  pa¬ 
per  (circulation  60.000)  wants  car- 


to  move  into  a  position  of  greater  re¬ 
sponsibilities.  There  are  exceptional 
opportunities  here  for  such  a  man. 
w*hose  future  is  before  him.  .All  appli¬ 
cations  held  confidential.  Write  or  wire 
Imuis  D.  A’oung,  advertising  director. 


and  Compensator — AC  2  Motor  Drive  toonist  with  some  newspaper  experi-  '  Indianapolis  Times  a  Soripps- 

COMPLETE  stereo — Available  June  ence,  perhaps  one  now  employed  as  an  Howard  Newspaper 

IjOOATED  Newark  (Ohio)  .Advocate  assisUnt.  Managing  Editor,  News  and  ■  cOTnepvonx-  rwiii  v  a  non  ,.;rr.'.ik~ti7rT. 


8  PAGE  DUPLEX  FLATBED 

MODEXi  AB - 2  way  printer — AO 


•tW-g/ie''  cut-off.  Otn  also  soil  as  72  MODEli  AB — 2  way 
V  pres*.  Dismantled  and  COMPLETE  Set  Chasi 

ready  for  immediate  shipment.  Inepec-  BLANKETS.  Deliverei] 
1  *  Pii'blUher'  IX>C.ATED  West  Coast 


Leader,  Springfield,  Missouri. 

Clfcaitloa 

WANTED — Circulation  Manager  for 
small  daily  in  pleasant,  progreaaive 


BEN  SHULMAN  ASSOCIATES! 

ra.hi?TmmXtefy‘'‘'  500  Fifth  Ave..  New  York  36 1 

Q-  Rtan  and  company 

725  8.  Dearborn  St.  Chicago  5,  HI. 

editor  &  PUBLISHER  for  March  28,  1953 


COMPLETE  Set  Chases,  New  Rollers  small  daily  in  pleasant,  progreaaive 
BLANKETS.  Delivered  and  installed.  I  Rocky  Mountain  city.  Should  have  ex- 
IjOC.ATED  West  Coast  |  perienee  in  selling  rural  areas  as  aur- 

•  a  '  rounding  towns  important  to  growth. 

I  Box  1145,  Editor  k  Publisher. 


AFTERNOON  DAILY,  9,000  circulation 
in  Virginia  college  town,  needs  adver¬ 
tising  salesman  and  layout  man.  .At 
least  3  years’  experience.  State  salary 
expected  in  first  letter.  Excellent  op- 

Cartunity  for  right  man.  The  Free 
ance-Star.  Fredericksburg.  Virginia. 
DISPLAY  SALESMAN  —  Permanent 
situation  afternoon  daily;  w-ell  staffed; 
increased  advertising  requires  addi- 


I’OSITION  of  Circulation  Manager  tional  person.  Permanent  situation; 
open  within  two  weeks,  salary  and  fine  community;  outstanding  daily, 
commission  arrangement.  Give  full  de-  Write  giving  full  details,  experience. 


tails  and  reference  in  first  letter, 
t'ainilen  (Arkansas)  News. 


salary  expected  and  marital  status. 
Daily  Gazette,  Sterling.  Illinois. 


65 


HELP  WANTED 


Display  Advertasing 


DISPLAY  advertising  SALES¬ 
MAN — Prefer  man  21  to  35  with  1  to  i 
3  years'  experience  on  small  daily.  | 
Good  on  layouts  and  copy.  Service 
established  accounts.  Salary  and  car  I 
allowance.  Give  ase.  experience,  ref-  < 
erences.  salary  desired.  Write  or  wire  ‘ 
L.  W.  Startler.  Advertising  Manager, 
The  Sandusky  Register-Star-News,  San-  , 

dusky,  Ohio. _  i 

HERE  IS  AN  exceptional  opportunity  j 
for  an  alert,  ambitious  advertising  ] 
salesman  who  knows  selling,  copy-  ; 
writing  and  layout;  the  chance  to  get  , 
ahead,  earn  more  money  and  secure  | 
his  futtire  amid  ideal  working  condi¬ 
tions  in  a  pleasant,  friendly  and  un- | 
usually  prosperous  city.  Write  Daily  : 
Journal,  Kankakee,  Illinois,  giving  full 
details  of  education,  training,  experi¬ 
ence,  references,  also  samples  of  lay- 
out  and  copy. _ 

IMMEDIATE  OPENING  for  aggres-  ] 
sive  salesman  t-o  be  top  man  on  staff 
of  Eastern  Pennsylvania  weekly  with  | 
41,000  circulation.  Layout  ability  nec¬ 
essary.  Permanent  position.  State  ex¬ 
perience  and  salary  in  first  letter.  Box 

1333,  Editor  &  Publisher. _ 

THREE  ADVERTISING  Salesmen 
seeking  opportunity.  SalaiT  Sixty  Dol¬ 
lars  plus.  Apply  Daily  Dispatch,  Cor- 

dele,  Georgia. _ 

TOP-NOTCH  SALESMAN  wanted  on 
12,000  circulation  Southern  daily. 
Permanent  with  excellent  opportunity, 
good  pay  with  bonuses.  Prefer  family 
man,  plenty  of  “Go”  and  personality. 
Exceptionally  friendly  progressive 
town  that  is  frowing,  with  nig  trading 
territory.  Write  or  wire  giving  all  de¬ 
tails,  salary  expected,  when  available. 

Box  1321,  Editor  &  Publisher. _ 

FOOD  ADVERTISING  SALESMAN-;- 
Newspaper  in  South-Middle-Atlantic 
state  si-eks  experienced  advertising 
solicitor  who  has  proven  record  of 
results,  preferably  in  competitive  field, 
in  building  food  linage  at  the  local 
level.  State  salary  and  give  adequate 
recent  references.  This  is  a  fine  op¬ 
portunity  for  the  right  man.  Box 
1344.  Editor  &  Publisher. 
_ Kditorial _ 

SYNDICATE  SALESMAN 

REAL  OPPORTUNITY  for  young,  ex¬ 
perienced  newspaperman,  selling  news 
and  editorial  features.  Car  necessary. 
Replies  confidential.  Our  sales  staff  is 
aware  of  this  ad.  Give  experience  and 
starting  income.  Box  1024,  Editor  & 

Publisher. _ 

REPORTER  for  police,  city  hall, 
courts,  general  assignment  on  Florida 
semi-weekly,  20  miles  north  of  Miami. 
Larger  and  more  demanding  operation 
than  most  small  dailies,  8,500  circula¬ 
tion.  Permanent  position,  opportunity 
for  advancement  in  fast  growing  or¬ 
ganization.  Give  a^e,  reference,  experi¬ 
ence,  salary  requirement.  Write  Edi- 
tor.  Sun-Tattler,  Hollywood.  Florida. 
SOUTHERN  D.4ILY  in  Chart  Area  59 
has  two  positions  open  in  the  editorial 
department.  Need  city  desk  man  and 
potential  society  editor.  Experienced 
reporters  only.  Box  1201,  Editor  & 

Publisher. _ 

SPORTS  EDITOR,  on  15,000  Midwest 
afternoon  daily.  Need  not  be  fully  ex¬ 
perienced.  Send  details,  clippings,  sal¬ 
ary  expected,  earliest  available  to  Box 
1242,  Editor  &  Publisher. _ 

EXCELLENT  OPPORTUNI¬ 
TY  for  thoroughly  experi¬ 
enced  editorial  executive. 
Independent  daily,  locally 
owned  and  managed,  ideal 
Upper  New  York  State  loca¬ 
tion.  Successful  applicant 
must  possess  a  first-rate  edi¬ 
torial  background,  with  prov¬ 
en  administrative  and  organ¬ 
izational  ability.  Must  be  of 
the  stature  to  inspire  the  con¬ 
fidence  of  both  the  staff  and 
community.  Please  provide 
complete  information  in  your 
first  letter.  Box  1251,  Editor 
&  Publisher. 

HOUSE  ORGAN  EDITOR^Experi- 
enced,  high-caliber  Journalist  under 
40,  to  edit  bi-weekly  plant  newspaper, 
do  personnel  and  public  relations  work 
in  large  well-established,  reputable 
manufacturing  plant.  Write  P.O.  Box 
492,  Jackson,  Mississippi,  giving  full 
details,  age,  education,  experience,  sal¬ 
ary  requirements. 


HELP  WANTED _ 


_ Editorial 

WANTED  BY  Upstate  New  York 
Daily:  Woman  writer  with  strong  fea¬ 
ture  leanings  for  Society  Department. 
Please  write  fully  as  to  professional 
background,  salary  requirements,  etc. 
Our  staff  knows  of  this  advertisement. 

Box  1237,  Editor  &  Publisher. _ 

DESK  MAN — Opportunity  for  experi- 
enced  young  man  on  Connecticut  after¬ 
noon  paper.  Please  give  full  details  in 
first  letter.  Box  1256,  Editor  &  Pub-  j 
lisher. _ 

EDITORIAL  SALESMAN  j 

I 

EXCELLENT  opportunity  for  young  I 
man  with  news  and  editorial  sense  in 
sales-promotion  department  of  estab¬ 
lished  and  fast-growing  service  offer-  I 
ing  a  quality  product  for  editors  and  | 
editorial  writers.  | 

MUST  be  able  to  sell  service  in  per-  i 
sou  and  by  mail.  Require  a  self-starter  ; 
— and  a  spark  plug — with  gumption  ' 
and  fore.sight  to  appraise  immediate  | 
prospects  and  long-pull  opjiortunities.  I 

STOCK  participation  out  of  earnings  i 
once  you  have  proved  you  are  right  ! 
man.  i 

BEST  of  references  ultimately  re¬ 
quired  but  applications  will  be  held 
in  strictest  confidence.  Box  1340.  Edi¬ 
tor  &  Publisher. 

GOOD  SMALL  DAILY  wants  man  or 
woman  for  wire  editing  and  editorial 
writing.  Prefer  liberal.  Daily  Stand- 
ard,  Celins,  Ohio. _ 

COMBINATION  sports  and  general 
news  writer  for  Central  Illinois  Daily. 
Camera  knowledge  helpful,  not  re¬ 
quired.  Send  background,  work  sam¬ 
ples  to  Ken  Goodrich,  Lincoln  Evening 
Courier.  Lincoln.  Illinois. _ 

EDITOR  WANTED.  One  of  the  largest 
manufacturers  in  South  needs  man  ex¬ 
perienced  in  newspaper  work  or  public  I 
relations  to  edit  new  company  publi-  ' 
cation.  Writing,  editing,  makeup.  No  ■ 
technical  experience  necessary.  State  I 
qualifications.  All  replies  treated  in 
confidence.  Write  Box  1310,  Editor  &' 
Publisher. _  | 

COMBINATION  reporter-photographer  j 
for  good  semi-weekly  in  4,000  town  in 
agricultural  area;  want  young  man 
who  wants  to  put  roots  down  in  good 
community  with  chance  for  advance¬ 
ment  with  company  publishing  four 
local  newspapers.  Herald,  Ahoskie,  I 
North  Oarolina. _ 

REPORTER — rare  opportunity  to  lo¬ 
cate  in  beautiful  Lancaster  County. 
Country  atmosphere  with  big  city  as¬ 
pects.  Permanent  work  on  daily  staff  ! 
doing  general  news  assignments. 
Please  state  age.  experience,  and  ref¬ 
erences  in  strict  confidence  to  Mr. 
Slabach,  Lancaster  Newspapers.  8  W. 
King  St.,  Lancaster,  Pennsylvania, 
Phone  5251. 

REWRITE  MAN  for  expanding  nation¬ 
al  weekly  poultry  trade  newspaper. 
Farm  background  helpful,  but  not  es¬ 
sential.  Must  be  accurate,  able  to  write 
good,  clean  copy.  Apply  by  letter  only 
to  The  Poultryman,  Box  374,  Vine- 
land,  New  Jersey. 


HELP  WANTED 


_ Various  Departments _  i 

EXCEPTIONAL  ! 
OPPORTUNITY 

BECAUSE  of  age  of  top  men  on  ex- 
eellent,  exclusive,  mid-Atlantic,  non- 
daily  in  $100,000  class,  we  set*k  two 
outstanding  men  for  future  owners.  I 
Long  profitable.  High  standing.  Money  ' 
isn’t  essential:  results  are.  The  I 
chance  good  men  have  prayed  for. 

APPLICANTS  must  be  able  to  do  any 
job  front  or  back;  each  capable  of  as¬ 
suming  complete  charge.  Ability,  ener¬ 
gy.  ex[>erience,  and  good  record  essen¬ 
tial. 

COMPLETE  Details,  specific  PACTS 
including  past  earnings  and  present 
requirements  imperative  in  first  letter. 

..Iddress  “Press  .Association” 

Box  13‘29,  Editor  &  Publisher 


Mechanical _ 

JOURNEYMAN-STEREOTYPER 

FLORIDA  MORNING  DAILY,  Located 
in  beautiful  resort  city,  has  opening 
for  top-notch  craftsman.  Good  scale 
plus  many  major  benefits:  cost  of  liv¬ 
ing  bonus,  hospitalization,  life,  acci¬ 
dent,  surgical  and  sickness  Insurance, 
liberal  vacations,  pension  plan.  Best  of 
equipment.  Only  top  producer  of  qual¬ 
ity  work  will  be  considered.  Must  pass 
aptitude  screening  tests.  Union  or  elig¬ 
ible.  Furnish  references  in  full  confi¬ 
dence  with  letter  of  application.  Write 
Box  1238,  Editor  &  Publisher. 

WRITERS’  SERVICES 
Literary  Agency _ 

WRITERS  I —Time  does  NOT  March 
on  if  you  procrastinate!  One  book  con¬ 
tract  closed  48  hours  after  receipt  I 
Write  for  terms — TOD.AYI  Mead 
^gency,  419  4th  Ave..  N.  Y.  16,  N.  Y. 
AUTHORS — it  pays  to  let  an  agent 
handle  your  Imok,  articles,  short  | 
stories.  Comiilete  editorial  service 
also.  National  Literary  Agency.  1620  I 
Eye  St.,  N.W.  Washington  6,  D.C. 

SITUATIONS  WANTED 
_ Administrative _ 

Circulation  Execiitive-.Administrator  i 

AT  NO  COST  TO  YOU! 

TH.AT’S  my  promise  .  .  .  regardless  of 
amount.  I'll  return  my  compensation 
many  times  over  .  .  ,  .  every  yearl 
Recommendation  and  qualifications  ex¬ 
cellent!  Permanency  with  a  future 
sought!  60  days  notice  required.  Box 
1300,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Administrative 

GENERAL  .MANAGER — 36  yean  i 
age,  16  years’  experience  in  all  phtis 
of  commercial  printing,  weekly  u; 
daily  newspapers:  advertising,  edit:' 
rial,  circulation,  purchasing,  public  a 
lation,  cost,  office  and  production  mu 
agement  and  back-shop  experience.  Ei 
cellent  reference.  Would  also  conjidc 
investment  or  working  interest.  Ink: 
view  appreciated.  Box  1306,  Editr 
&  Publisher. 

Circulation 

OIROULATION  MANAGER— 18  yew 
experience.  Small  to  medium  pspts 
in  competitive  field.  Route  carrier  I 
City  Circulation  Manager  before  tii- 
ing  present  job  as  Circulation  Misq 
er  8  years  ago.  Four  times  as  mu: 
Revenue  and  three  times  as  mic 
circulation  as  when  taking  over  jobi 
years  ago.  A.B.C.  and  Little  Merehu 
Capable  of  recruiting  and  traiaiii 
personnel.  Not  a  driver  but  a  Isade 
Physically  fit  and  willing  to  do  a  dir'i 
work.  Active  in  church  and  ssrria 
club  work. 

WILL  work  for  salary  but  prtit 
Commission. 

MEMBER  of  I.O.M.A.  and  sectiosi. 
Prefer  Chart  Area  9  or  10. 

DESIRES  change  June  1,  IKI 
Box  1114,  Editor  A  Publisher. 

AGGRESSIVE  circulation  man.  ip 
30.  Twelve  years’  experience  all  pha- 
es.  Excell  fn  carrier,  promqtioa  ^ 
public  relations.  Prefer  circnlstia 
manager’s  position  on  small  daily  t 
promotion  manager  on  large  daily.  Ba 
1235,  Editor  A  Publisher. _ 

AVAILABLE  IMMEDIATELY  —  * 
year  old  circulation  man  with  9  yein' 
experience  on  17,000  class  daily.  Tba 
ough  knowledge  of  ABC,  Little  Xr- 
chant,  city  and  mail.  Top  refereata 
Write  Box  1241,  Editor  k  Publiihn 
CIRCULATION  MANAGER  with  la 
cessful  background  of  30  years’  »ix 
rience  on  Morning.  Evening  and  C«i 
bination  Dailies.  8.000  to  175.000  cr 
culafion.  Exceptionally  good  ret"* 
building  and  maintaining  proSUh 
;  city  carrier  and  trading  zone  »»" 
i  route  business.  Prefer  tough  job  c 
I  .Southern  Newspai>er  where  econoBia 
operation  and  steady  growth  priBU' 
considerations.  Married.  Family.  B 
cellent  health.  Top  references,  -trx- 
able  now.  Box  1334.  Editor  4  rit 
lisher.  _ 


Circulation  Executive-Administrator  i  CIRCULATION 

AT  NO  COST  TO  YOU!  MANAGER 

THAT’S  my  promise  .  .  .  regardless  of  1  AVAILABLE  Soon  to  Publisher 
amount  I  11  return  my  compensa.tion  a  man  that  WIU 

many  times  over  .  .  .  -  eve^  year!  BUILD  his  Circulation. 

Rprommcndation  and  qualincations  ex* 

with  a  fu^re  Promotion— ABO— Little  Merehsai 

Hou?htI  60  days  notice  required.  Box  ! 

1300,  Editor  &  Publisher.  interview  at  ANPA  conventim 

_  or  sooner. 

SEASONED  BUSINESS  BUILDER  . 

able  to  produce  profit-maker.  Young  BOX  1343,  EDITOR  &  PUBLISH!* 
(37),  married,  college  graduate  with 

drive,  experience,  energy,  lonnd  ■  ■  _  At 

operating  background  as  General  Man-  CorresponoeiHS  _ 

ager  and  Business  Manager,  directing  EXPERIENCED  uTsl  Corretposutrt 


SYNDICATE  SALESMAN 

REAL  OPPORTUNITY  for  young,  ex¬ 
perienced  newspaperman,  selling  news 
and  editorial  features.  Car  necessary. 
Replies  confidential.  Our  sales  staff  is 
aware  of  this  ad.  Give  experience  and 
starting  income.  Box  1024,  Editor  & 
Publisher. 

Prnmotioa — Public  Relations 


PROMOTION  MAN 

CAPABLE  of  creating,  developing  pro¬ 
motions  for  editorial  and  advertising 
departments,  as  well  as  conducting 
public  affairs  for  a  top  50,000  circula¬ 
tion  New  England  Newspaper.  Layout, 
copywriting  and  editorial  makenp 
know-how  essential.  Give  complete 
qualifications,  salary  expected  in  first 
letter.  Box  1330,  Editor  &  Publisher. 


operating  background  as  General  Man-  Correspondents  _ 

ager  and  Business  Manager,  directing  EXPERIENCED  uTsl  Corretposutrt 
and  inspiring  all  departmenU.  If  offers  daily  Mexican  newsletter  psr» 
you  re  looking  for  General  Manager.  ularly  designed  for  papers 
Assistant  to  Publisher  or  Business  Luitin  American  colonies  but  not  iP^r 
Manager,  get  resume,  or  can  interview  i„g  of  general  interest.  "J 

at  ANP.A  convention.  Box  1110,  Edl-  service  possible  otherwise  only  ^ 
tor  &  Publisher.  an  exclusive  correspondent  and 

BUSINESS  MANAGER  after  he  spends  years  lenrning 

ADVERTISING  MANAGER  Write  Apartado  Postal  7697,  Mene 

ASSISTANT  TO  PUBLISHER  Distrito  Federal.  Mexico. 
Experienced  as  executive,  papers  from  ' 

25,000  to  140.000.  Qualified,  success-  IPWpiny  /%nv»nwiHK  — 

fnl.  Box  1249,  Editor  &  Publisher.  HUSTLING,  conscientious  Ad  Mi** 
Might  Tie-np  with  smaller  publisher,  gr.  Eight  years’  small  daily  in  l-P*’*' 


r.xperiencea  as  execuiive,  papers  irom 

25,000  to  140.000.  Qualified,  success-  IPWpiny  /%nv»nwiHK  — 

fnl.  Box  1249,  Editor  &  Publisher.  HUSTLING,  conscientious  Ad  Mi** 
Might  Tie-np  with  smaller  publisher,  gr.  Eight  years’  small  daily  in  l-P*’*' 

market.  Worked  local,  national, 

SOME  PUBLISHER  needs  a  man  with  fled  very  sncceasfully.  Will  prM^ 
my  experience  and  ability.  Capable  Prefer  manage  mediiim  size 
general  manager,  assistant  to  publish-  Married.  2  children.  Willing  to  go 
er,  or  can  take  over  your  advertising  where.  Box  1143,  Editor  k  PiiDiigi 
department.  Married,  dependable.  ADVERTISING  DIRECTOR 

Write  Box  1225,  Editor  &  Publisher.  EXPERIENCED  morning  and 

SUCCESSFUL  EX-PUBLISHER  end-  r 

Lr''nr’lra7e”to"m*n'*gr''s*mall  d^irv'wifh  Fine  ^ referenced  Aggressive. 
p;rriJJterest“.  ConfidentTaU  BoxMm  '248.  Editor  *  P»^ 

Editor  &  Publisher.  ^ - : - - — 

MANAGER  competitive 

ground  25  years  well  known  ot'l 

Classified  ads  In  April  4-ll-18-(22)  !  Special  Editions.  Classified  pro®”^ 

and  25  Issues  will  Interest  Publishers  ;  National.  Available  NOW  .  .  ■.  p-w. 
attending  the  ANP.A  convention!!  notice.  Write  Box  1247,  Editor** 

lisher. 

EDITOR  &  PUBLISHER  for  March  28,  19^ 


SITUATIONS  WANTED 
Dbplay  Advertising _ 

advertising  manager  -  SALES¬ 
MAN,  20  years’  experience  classified, 
local,  national,  special  promotions. 
Practical  minded,  mature  (age  45)  yet 
aggressive  enough  to  get  results,  build 
new  business.  Married,  best  health. 
Aviilable  Now.  $125  weekly  minimum. 
Box  1338.  Editor  &  Publisher. _ 

BUSINESS  PAPER  REPORTER, 
space-salesman,  St.  Louis,  now  em¬ 
ployed,  offers  competent  representation 
for  one,  possibly  two  first  rate  publica- 
tions.  Box  1302,  Editor  &  Publisher. 

TOP  Staff  man  2nd  paper  highly  com¬ 
petitive  250,000  city  seeks  better 
climate;  Northwest,  West.  Southwest 
preferred,  any  size  paper  considered; 
wide  background,  versatile,  executive 
experience  small  papers,  age  54,  excel¬ 
lent  health,  producing  million  lines 
a  year.  Reasonable  salary.  Write  for 
resume  or  interview.  Box  1316,  Editor 
&  Publisher. _ 


WORKING  AD  MANAGER  seeks 
change.  Experienced  in  all  de^rt- 
ments.  Capable,  dependable.  Extreme¬ 
ly  interested  in  permanent  opportunity 
that  offers  stock  participation  or  some 

incentive  intended  to  keep  a  good  man 

in  one  place  for  a  long  time.  Box 
1327,  Editor  &  Publisher. 


Editorial 

NEW4i  EDITOR,  deskman,  experi- 
sneed,  enterprising,  sober;  employed 
East;  desirea  change.  Box  019,  Editor 

k  Pablisher. _ 

DESKMAN — 10  years  desk,  reporting, 
sports.  BS,  vet,  family.  South  or  East. 

Box  1035,  Editor  ft  Publisher. _ 

INTERNATIONALLT  experienced 
journalist  on  the  New  York  staff  of  a 
worldwide  organization  seeks  part 
time  assignments.  Box  1027,  Editor  & 
Publisher. _ 

EX-SPORTS  REPORTER,  three  years’ 
experience,  wants  back  in  field.  Top- 
notch  worker,  combination  desk-writ¬ 
ing  background.  Veteran,  single,  will 
travel.  Box  1139,  Editor  &  Publisher. 

SPORTS  WRITER  desires  location 
change.  Now  on  evening  daily  of  250,- 
000.  32  months  all  phases  sports.  2 
years  college  sports  publicity.  Prefer 
Chart  areas  9.  12.  Box  1140,  Editor 

k  Publisher.  _ 

NEWS-SportS'Featiires-Pboto.  Can  do 
good  job  in  all.  Weekly  editor.  Seek 
permanent  opportunity.  Daily  and  ra- 
djo  experience.  Own  car.  WW  II. 
Korea  vet,  married,  2  children.  Go 
anywhere.  Box  1128,  Editor  &  Pub¬ 
lisher _ 

ABLE  NEWSMAN,  43,  all-around  met¬ 
ropolitan  experience;  college  graduate; 
published  weekly;  seeks  editing  post 
m  Chicago  or  suburbs.  Box  1219,  Edi- 
tor  k  Publisher. _ 


SITUATIONS  WANTED 
Editorial 


GIRL,  returning  to  Los  Angeles,  wants 
job  as  reporter  on  weekly  or  research- 
stenographer  in  publishing  field.  B.A.. 
stenographic,  weekly  experience.  Box 

1212,  Editor  &  Publisher. _ 

HIGH  HONORS  journalism  graduate 
of  Western  College  would  appreciate 
reporting,  feature  writing,  or  desk  op¬ 
portunity  on  Pacific  Northwest  daily  or 
weekly.  “Gifted”  verbal  I.Q.  Edited 
prize-winning  college  weekly.  World 
War  II  veteran,  married,  one  child. 

Box  1213.  Editor  k  Publisher. _ 

HUSBAND-WIFE  team  to  cover  arts. 
5  years  big  dailies,  movies,  drama,  mu¬ 
sic.  books,  art,  radio;  also  sound  r*- 
porters;  wish  to  settle.  Box  1224, 
Editor  &  Publisher.  _ 


NEED  SUMMER  JOB,  D.  C.  area, 
now  psychological  warfare  officer,  out 
in  time  to  start  May  5.  Plan  return  to 
college  in  fall.  BA  in  journalism.  SDX 
honor  grad.  College  editor.  Some  desk 
and  reporting  experience.  Pay  sec- 
ondary.  Box  1206,  Editor  &  Publisher. 
NEWSWOMAN,  25,  three  years’  Mid¬ 
western  daily  and  Army  public  infor¬ 
mation  office  experience.  General  re¬ 
porter,  features.  Single,  college  gradu¬ 
ate.  Available  in  May.  Box  1208, 
Editor  A  Publisher. 


SPORTS  EDI’TOR,  33,  Wisconsin  PM 

daily  (36,000)  kyi  years,  1  year  gen¬ 

eral  reporting.  Interested  in  sports  or 
general  news.  Prefers  Chart  Area  6  or 
7.  BA,  family,  veteran.  Box  1207, 

Editor  A  Publisher. _ 

SPORTS  EDITOR,  4%  years’  experi¬ 
ence,  seeks  sports,  publicity  job.  Col¬ 
lege  grad,  vet,  28,  family,  reliable. 
Box  1231,  Editor  &  Publisher. 
SPORTS  EDITOR — Now  specialized 
columnist,  46;  wants  back  to  FULL 
GAMUT  OF  all  sports;  radio-TV  ex¬ 
perience.  Box  1216,  Editor  &  Pub¬ 
lisher. 

THOROUGH  REPORTER,  strong  po¬ 
litical  background,  2^  years  large 
dailies.  I'/i  years  features  (movies, 
books);  Army  Intelligence;  wants 
challenge.  Box  1223,  Editor  &  Pub- 

lisher. _ 

WIRE  EDITING  or  copyreading,  pre¬ 
ferably  Chart  -Areas  1,  2,  6  or  8.  Ex¬ 
perienced.  Beat  References.  Box  1205, 
Editor  k  Publisher. _ 

WIRE  EDITOR.  28,  journalism  gradu¬ 
ate,  seeks  job  progressive  West  Coast 
daily.  Best  professional,  character  ref¬ 
erences.  Experience  both  tape,  tele- 
^pe.  Married,  veteran.  Box  1244. 
Editor  A  Publisher. _ 


—  WRITER  — 

fk  NEWS — Eight  years’  experience  on 
all  beats  of  lOO.OOO-class  paper. 

★  FEATURES— Three  years  on  Sun¬ 
day  magazine  staff. 


BUSINESS  WRITER 

(Food  Market  Specialist) 


DIGS  out  ’’what-it-means’’  from  mas 
of  daily  doings  in  Washington,  Labo 
Relations,  commodity  markets.  Con 
densps  to  A-B-C’s  probable  influence 
on  business.  Currently  editing  week! 
Washington  report,  food  market  anal 
general  news  stories  and  digest! 
At  h^e  all  phases  of  publication.  Ag 
36.  Box  1221,  Editor  &  Publisher. 


fk  EDITORIALS — Light  and  punchy 
on  a  highly-regarded  page. 

IN  mid-30’s;  married;  two 
children.  Seeking  paper  that 
admires  quality  and  is  not 
afraid  of  a  new  idea  now  and 
then. 

Prefer  Chart  Area  10  or  West  Coast 
Box  1211,  Editor  &  Publisher 


CHURCH  EDITOR  R  E  P  0  R  T 
loinig  Methodist  pastor  (11  years 
v'  .  journalistic  work.  Relij 
Service  correspondent  5  yi 
t>  "S'"  stories  frequently  publi! 
V^fets  South.  Box  1246,  Editi 
Publisher. 


CRITIC — Music  and/or  theater 
jure;  candid;  literate;  not 
k®"?.  experience.  Box  1252,  Edi 
Publisher. 


desk  or  rewrite  MAN  20  yean 
experience  all  phases  newspapers,  wir 
-ervice  seeks  connection  medium  dail] 

•  ow  employed  top  public  relations  firn 

•  loderate  salary.  Available  short  n< 
Bux  1226.  Editor  &  Publisher. 


’.^??BIENCED  Writer-Photogr! 
Ill  be  discharged  from  Army  i 
Desires  position 
fUyt  town  daily  as  reporter  and 
Southwestern  U.S. 

*  Publisher*’  "  E 


ASSISTANT  to  Editor.  Perceptive, 
capable  young  woman,  wants  produc¬ 
tive  and/or  writing  job.  Box  1342. 
Editor  Si  Publisher. _ 


CREATIVE  EDITOR 

RESOURCEFUL,  talented,  seasoned, 
offers  Youth,  energy,  for  position  re¬ 

quiring  ability,  knowledge,  aggressive¬ 
ness,  and  imagination.  Experienced 
Top  Weekly,  daily.  Washington  Corre¬ 

spondent.  columnist.  Writer.  Box  1317. 
Editor  tc  Publisher. 

DfOGI.VG’S  MY  JOB— With  a  back¬ 
ground  in  financial  writing,  a  Ph.D.  in 
Philosophy,  and  an  excellent  knowl¬ 
edge  of  statistical  techniques.  I  can 
offer  you  a  thorough  research  job  no 
matter  what  your  problem.  Write  me 
for  solid  research  or  careful  editing. 

Box  1337.  Editor  &  Publisher. _ 

DESK  MAN,  capable,  sober.  News 
desk,  editorial  writer,  makeup.  Broad 
American  experience,  also  Far  East 
and  Europe.  Now  in  East.  Box  1315, 
Editor  &  Publisher. 


' 


editor  & 


PUBLISHER  for  March  28,  1953 


.SITUATION'S  wanted 
Editorial 


CALIFORNIA  ATTENTION 
All  around  man  from  Mid¬ 
west  seeks  employment  on 
California  paper.  Thorough¬ 
ly  experienced  in  editing 
wire,  handling  make-up, 
supervision  and  general 
assignment.  Has  reached  end 
of  line  in  present  connection. 
Married;  three  children.  Top 
references.  Plans  trip  to 
West  soon  and  seeks  opportu¬ 
nity  for  interviews.  Box  1332, 
Editor  &  Publisher. 


EDITOR,  ASSIST.ANT  PUBLISHER. 
Daily,  wire  service,  magazine,  produc¬ 
tion  background.  Vet,  married.  $^,200 
Sturt.  Prefers  South.  Box  1328,  Kdi- 
tor  &  Publisher. 


EDITOR  society-sporting  magazine, 
woman  27,  experienced  layout,  produc¬ 
tion,  writing.  MS  Northwestern  jour¬ 
nalism,  BA  economics,  travelled,  wants 
public  relations  or  editorial  job  not 
in  New  York  City.  Box  1325,  Editor  & 

Publisher. _ 

EDITOR.  WRITER.  Reporter,  10  years 
daily  newspaper  experience  in  Western 
Europe,  Near  East  and  United  Nations. 
4  languages,  grad,  single.  38,  relocate 
anywhere.  Box  1313,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  writer  on  100,000  daily 
stymied,  seeks  elbow  room  in  compara¬ 
ble  post,  or  editorship,  in  East.  Ten 
years  staff  and  desk,  six  editorial. 
Writes  clearly  on  wide  range;  sense  of 
humor;  Democrat  for  Ike;  amiable,  but 
with  convictions.  Topnotch  recom¬ 
mendations  and  returnable  work  sam¬ 
ples  available.  Required :  good  schools 
for  two  youngsters,  first  class  salary 
in  return  for  plenty  of  first  class  work. 
Box  1320.  Editor  &  Publisher. 


EMPLOYEE  MAG.AZINE  or  newspaper 
position  with  possibilities  wanted  by 
city  editor,  36,  with  3  years  on  Ohio 
daily.  -All-ronnd  story,  camera,  wire 
experience.  Vet,  BA  in  Journalism. 

I  Box  1335,  Editor  &  Publisher. _ 

I  EXPERIENCED  Feature  Writer  and 
I  diplomatic  reporter,  widely  published, 

1  just  returned  from  Europe,  interested 
in  being  Washington  or  United  Na¬ 
tions  headquarters  correspondent  for 
general  or  business  periodical  or  news- 
letter.  Box  1312.  Editor  k  Publisher. 

1  GIjOBETROTTINO  A-1  reporter,  27, 
experience  since  12.  Law  degree,  wants  ! 
to  settle  down  on  steady  job.  Box 

1339.  Editor  &  Publisher. _ 

INDUSTRIAL  EDITOR,  employed  as 
assistant  to  editor  of  multi-plant  publi- 
eiition  of  large  corporation.  Journalism 
graduate  with  12  years  of  industrial 
and  daily  newspaper  experience.  Fully 
prepared  to  assume  complete  charge 
of  industrial  publication.  Box  1319, 
Editor  &  Publisher. _ 


I  JUST  OUT  OP  NAVY  where  edited 
publication  with  20,000  circulation. 
Before  Navy,  four  years  on  big-city 
dailies  as  reporter,  copy-reader,  make¬ 
up  man.  32.  BJ  Missouri.  Asking 
$6,000.  Box  1336,  Editor  &  Publisher. 


NEWSMAN  of  wide  background,  for¬ 
mer  Washington  correspondent,  avail¬ 
able  for  position  as  editorial  writer, 
preferably  in  Southwest.  Box  1318. 
Editor  Sc  Publisher. 


REPORTER — deskman  seeks  job  on 
medium-sized  daily.  Single,  vet,  24, 
B.A.  will  travel,  experienced.  Box 
1304.  Editor  &  Publisher. 


REPORTER,  32.  single  for  now,  bald. 

slightly  overweight.  8  years’  experi¬ 
ence,  o'/i  on  New  Jersey  metropolitan 
daily;  cover  everything  but  sports 
and  social;  no  degree;  can  use  camera; 
want  change  to  small  town  daily,  pre¬ 
ferably  Mid  or  Southwest.  Box  1314, 

Editor  &  Publisher. _ 

REWRITEMAN,  30,  seeks  Chart  Area 
10,  city  or  managing  editorship.  Now 
on  200.000  daily.  Seven  years,  all 
be.-its.  sjiorts.  desk,  married.  Refer- 
enees.  Box  1307,  Editor  &  Publisher. 
SP()BT.S  REPORTER — with  desk  ex¬ 
perience  six  years  on  New  York  Daily 
seeks  small  town  employment.  New 
England.  Long  Island  preferred.  Box 
1323,  Editor  ft  Publisher. 


SITUATIONS  WANTED 
Editorial 


REPORTER,  30,  two  years  experience, 
seeks  post  on  live  daily.  Go  anywhere. 
Know  Speed  Graphic.  Have  car,  AB, 
vet,  single.  Opportunity  more  impor¬ 
tant  than  salary.  Box  1326,  Editor  ft 

Publisher. _ 

VET,  25,  for  foreign  or  war  coverage. 
Over  year  as  reporter,  rewrite,  copy- 
reader.  One  year  radio  news.  Now 
with  famous  local  news  agency.  Box 
1311.  Editor  ft  Publisher. 


_ Khoiogniphy _ 

SKiVLED  BJDS  received.  Have  Photog¬ 
raphers  on  the  Auction  Block.  These 
men  MAKE  news  pix.  —  No  Button 
pushers.  Give  your  complete  needs. 
Every  area.  Box  1148,  Editor  ft  Pub- 

lisher. _ 

PHOTOGRAPHER,  young,  single,  ex¬ 
perience  with  New  York  daily.  Seek 
position  in  Chart  Area  «2.  Mas  all 
equipment  and  eye  for  news.  Refer¬ 
ences  and  clippings  on  request.  Box 

1232.  Editor  ft  Publisher. _ 

PHO’TOGRAPHER,  ten  years’  expert 
ence  on  daily.  Has  own  camera  and 
knows  Fairchild  operation.  Prefers 
Bast  and  New  England  but  free  to  go 
anywhere.  Highest  references.  Box 
1331,  Editor  ft  Publisher. _ 

PHOTOGRAPHER — ^thoroughly  expe¬ 
rienced  daily  newspaper  and  A.P. 
Married  —  go  anywhere.  Excellent  at 
features  and  reporting.  Best  Refer- 
ences.  Box  1341,  Editor  ft  Publisher. 

PHOTOGK.VPHER — young,  willing  to 
learn,  2  years’  experience  small  daily, 
new  car,  single.  Box  1305,  Editor  ft 
Publisher. 

Promotion — Public  Relations 


WRITER,  public  relations  young 
i  man  seeks  position  working  words. 

'  Four  years  news,  public  relations 

t  background.  Honest,  dependable. 

I  Excellent  references.  Will  travel. 

Single,  veteran,  own  car.  Graphic. 
'  Would  welcome  challenge  in  cre¬ 

ating  fresh,  usable  ideas,  copy. 

Box  1217,  Editor  ft  Publisher 

Mechanical _ 


COMPOSING  ROOM  FOREMAN,  me¬ 
chanical  superintendent.  Thorough,  all 
round  experience  including  own  plant. 
Seek  permanent  position  on  daily  or 
publishing  house  anywhere.  Best  refer- 
enees.  Box  1240.  Editor  A  Publisher. 

PRESSROOM  FOREMAN.  Experienced. 
Familiar  with  all  makes  of  presses. 
Si-eking  change  own  idea.  Want  after¬ 
noon  daily.  Can  move  after  May  1. 
Anywhere.  Proof  of  ability  and  refer¬ 
ences.  Write  Charles.  1218  Ryder  St., 
Vallejo.  Cslifornia.  _ 

MECHANICAL  SUPERINTENDENT  in 
non-metro  daily.  Non-union.  Know, 
operati-  all  equipment,  including  press¬ 
es.  Good  ’Typographer.  Don’t  drink 
'  or  smoke.  Details  on  request.  Box 
1303,  Editor  ft  Publisher. 


USE  TOUR 
Editor  ft  Publisher 
CHART  AREA 
in  your  classified  ad  copy: 

il. — Maine,  New  Hampshire, 
Vermont,  Massachusetts, 
Rhode  Island. 

52. — New  York,  Connecticut, 
New  Jersey,  Pennsylva¬ 
nia,  Maryland,  Washing¬ 
ton  D.  C.,  Delaware. 

I  53. — W.  Virginia,  Virginia, 

North  Carolina. 

54.  — Georgia,  Sonth  Carolina, 

Florida. 

55.  — Mississippi,  Alabama, 

Tennessee,  Kentucky. 

56.  — Michigan,  Ohio,  Indiana. 

lUinois. 

57.  — Wisconsin,  Minnesota, 

North  Dakota,  South 
Dakota. 

58.  — Iowa,  Missouri,  Nebraska. 

Kansas. 

59.  — Arkansas,  Louisiana,  Ok¬ 

lahoma,  Texas. 

*10. — Colorado,  New  Mexico. 
Arizona,  Utah. 

511. — Monuna,  Wyoming,  Ida¬ 
ho,  Washington,  Oregon. 
I  512. — California,  Nevada. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

It  looks  as  if  Editor  &  Pub-  liam  A.  Thomson,  former  direc- 
LiSHER  will  hit  the  jackpot  of  pub-  tor  of  the  Bureau  of  Advertising, 
licity  men's  dreams — a  plug  in  a  (E  &  P,  March  21,  page  26) 
Hollywood  movie  production.  The  contains  about  a  dozen  references 
experience  (believed  to  be  our  to  E  &  P.  Again,  thanks  for  the 
•first  in  pictures)  is  an  exciting  plugs. 

prospect.  Our  Year  Book  newspaper  and 

Universal-International  is  film-  circulation  figures  are  quoted 
ing  “It  Happens  Every  Thurs-  widely  these  days  (especially  in 
day,”  from  the  book  of  the  same  some  of  the  Supreme  Court 
name  written  by  Jane  Mcllvaine.  briefs)  as  are  the  cost  studies. 
She  and  husband.  Robinson,  are  political  surveys  and  other  studies 
publishers  of  the  Downingtown  appearing  in  the  regular  issues. 
(Pa.)  Archive  and  the  book  is  the  It  gives  you  a  feeling  of  satisfac- 
■story  of  life  on  a  weekly  news-  tion  to  know  that  some  of  the 
paper.  The  Mcllvaines  will  be  stuff  you  print  every  week  is 
remembered  because  of  their  en-  found  interesting  enough  by 
counter  with  the  Bureau  of  Wages  someone  to  bear  repeating  in  an- 
and  Hours  and  his  protest  via  an  other  medium, 
article  in  the  Saturday  Evening  We  don’t  have  a  clipping  serv- 

Post.  ice,  but  we  do  receive  a  lot  of 

Anyway,  in  the  movie  script  clipped  material  each  week  from 
E  &  P  is  supposed  to  appear  a  friends,  and  here  are  a  few  of 
couple  of  times.  Once  when  the  the  places  E  &  P  has  been  quoted 
heroine  is  told  by  a  newsboy  that  of  reprinted  since  Jan.  1  this  year: 
her  copy  of  E  &  P  has  arrived.  Wisconsin  State  Journal, 
And  again  when  reading  through  Greensboro  (N.  C.)  Record, 

E  &  P  she  finds  the  classified  ad  Bend  (Ore.)  Bulletin,  Kinston 
for  the  country  weekly  which  her  (N.  C.)  Free  Press,  New  York 
husband  subsequently  buys.  Sunday  News,  Walter  Winchell, 

Imagine!  We  not  only  are  Kew  York  Times,  Joplin  (Mo.) 
scheduled  for  a  plug  in  the  movie  Globe,  San  Francisco  News,  New 
— but  we  are  supposed  to  have  York  World-Telegram  and  Sun, 
•our  E  &  P  face  showing  also'  Havana  (Cuba)  Herald,  Savannah 
It  was  exciting  enough  when  the  Morning  News,  AP  and 

letter  from  U-I  arrived  a  few 

months  ago  asking  for  the  usual  Not  to  mention  CIO  News, 
releases  in  order  to  put  E  &  P  on  Guild  Reporter,  postcards  sent  out 
immortal  film.  We  really  didn’t  hy  the  ITU — and  not  all  of  these 
believe  it  then.  This  week  arrives  were  friendly  in  tone, 
some  publicity  shots  showing  Lo-  »  #  # 

retta  Young,  star  of  the  picture.  Last  but  not  least  comes  the 

holding  a  copy  of  E  &  P.  We  re  York  Daily  Worker  which 

•getting  close  to  the  cutting  room,  frequently  quotes  E  &  P  in  one  of 
Then  we  recall  the  small  type  two  styles  depending  on  what  it 
on  the  bottom  of  the  original  is  trying  to  prove.  If  the  Worker 
letter  we  signed  in  triplicate — or  finds  something  in  E  &  P  that 
was  it  quadruplicate?  It  went  bolsters  its  current  “line”  we  are 
something  like  this:  “Nothing  in  quoted  as  the  source  and  called 
■this  release  requires  U-1  to  retain  the  “bible  of  the  newspaper  busi- 
these  sequences  if  for  timing  or  •  ness.”  If  the  material  quoted  is 
■other  reasons  it  is  found  neces-  under  attack  by  the  Communists 
sary  to  omit  them.”  we  are  called  “the  mouthpiece 

Maybe  we’ll  make  it.  And  may-  for  the  big  business  press.” 
be  we  won  t.  matter  what  it  is,  we  like  to 

*  *  *  be  quoted.  But  there  is  one  thing 

It  comes  to  us  with  a  bang  that  gets  our  dander  up:  that’s 
that  E  &  P  is  being  quoted  and  when  we  are  referred  to  as  Edi- 
Teferred  to  more  and  more  in  all  tor  and  Publisher  instead  of 
sorts  of  places  these  days.  Our  Editor  &  Publisher.  There  are 
readers  will  forgive  a  little  per-  lots  of  editors  and  lots  of  publish- 
sonal  glow  of  satisfaction  and  ers  and  every  publication  big  or 
pride — we  hope.  small  has  an  editor  and  publisher. 

A  new  novel,  “The  Wire  God,”  But  there  is  only  one  Editor  & 
a  story  of  a  press  association.  Publisher. 

contains  four  or  five  references  We  sort  of  abide  by  Barnum’s 
to  E  &  P.  It  was  written  by  Jack  famous  admonition:  “I  don’t  care 
Guinn,  assistant  city  editor,  and  what  you  say  about  me  as  long 
Willard  Haselbush,  city  editor  of  as  you  spell  my  name  right.” 
the  Denver  Post,  under  the  pseu-  And  we  don’t  protest  when  some- 
donym  “Jack  Willard.”  And  one  gets  it  wrong, 
thanks  to  you  two  for  the  plugs.  But,  please!  Can’t  it  be  written 
E  &  P  reviewed  the  book  March  Editor  &  Publisher.’  Think  of 
7,  page  58.  the  space  you’ll  save  over  a  year’s 

Another  new  book,  “High  Ad-  time  in  all  those  references  to 
venture  in  Advertising”  by  Wil-  E  &  P. 
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E  &  P  CALENDAR 

April  9-10 — Gulf  Coast  Press 
Association,  annual  meeting, 
Beaumont,  Texas. 

April  9-11 — North  Dakota 
Press  Association,  annual  con¬ 
vention,  Paterson  Hotel,  Bis¬ 
marck,  N.  D. 

April  11-12 — Virginia  News¬ 
paper  Publishers  Association, 
advertising  clinic,  Staunton,  Va. 

April  12-14 — Interstate  Cir¬ 
culation  Managers  Association, 
Spring  meeting,  Daniel  Boone 
Hotel,  Charleston,  W.  Va. 

April  13-15  —  New  York 
State  Circulation  Managers  As¬ 
sociation,  Spring  convention. 
Hotel  Niagara,  Niagara  Falls, 
N.  Y. 

April  15 — Sigma  Delta  Chi, 
Executive  Council  meeting,  Wil¬ 
lard  Hotel,  Washington,  D.  C. 

April  16-18  —  American  So¬ 
ciety  of  Newspaper  Editors, 
annual  convention.  Hotel  Stat- 
ler,  Washington.  D.  C. 

April  20-24  —  American 
Newspaper  Publishers  Associa¬ 
tion.  annual  convention.  Wal¬ 
dorf-Astoria,  New  York  City. 


What  Readers  Say 
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feel,  where  not  one  of  52  dailici 
supported  the  candidate  of  the 
minority  in  the  presidential  ela¬ 
tion  and  the  majority  in  the  con¬ 
test  for  Governor?  What  abou: 
readers  in,  as  I  understand  it,  I! 
other  states  where  Democrats  ha: 
no  daily  to  give  them  their  sii 
of  it? 

Why  not  look  at  a  table  of  tbt 
48  states,  giving  number  of  news¬ 
papers  supporting  each  candidate, 
and  total  circulation  of  eacli 
group — and  then  look  at  it  again 
Then  ponder  the  void  an  oppwi- 
tion  viewpoint  can  readily  fill, 
deed  has  the  moral  obligation  to 
fill.  Will  it  be  organized  labor,  ot 
the  Democratic  party,  or  others 
less  responsible?  Or  will  the 
press  remove  this  imbalance 
v/hich  practically  assures  this 
change? 

Babe  Malito 

44  Knollwood  .Ave. 

Huntington,  L.  I.,  N.  Y. 
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The  baddies  never  ride  white  horses 


It’s  all  so  easy  in  the  Westerns.  The  bad  guys  always 
ride  dark  horses;  the  hero  or  his  pal  rides  white.  You 
can  tell  good  from  bad  way  down  the  canyon. 

Not  so  easy  are  the  real  problems  the  kids  grow 
up  to  meet.  Danger  may  ride  the  white  horse,  and 
even  do  the  singing  round  the  campfire. 

Like  the  people  who  try  to  push  America  into 
socialism.  The  things  they  propose,  they  say,  are 
“to  protect  the  people”  or  are  “benefits  only  govern¬ 
ment  can  provide.” 

But  you  can  spot  the  marks  of  socialism  if 
you  listen  closely.  The  clues  are  these  words; 
“the  federal  government  should  own  and  run'** 
or  “fhe  government  should  take  over**  or  **gov- 
ernment  can  do  it  better  and  cheaper.** 

Those  are  the  sure  signs  of  socialism.  History 
proves  it  in  country  after  country  in  Europe  and  Asia. 


In  the  last  2  or  3  years,  millions  of  Americans  have 
recognized  the  threat  right  here  in  the  U.  S. 

For  socialistic  ideas  have  spread  alarmingly  here. 
And  the  ways  to  stop  socialism  are  to  recognize  it 
—  to  help  your  children  and  friends  understand  its 
dangers  —  to  help  your  representatives  in  govern¬ 
ment  resist  its  pressures  —  whether  it’s  riding  a  dark 
horse  or  a  white  one. 

•  •  • 

One  socialistic  development  in  America  is 
federal  government  electric  power.  It  has  grown 
to  a  multi-hillionKlollar  giant  because  people  did 
not  recognize  it  as  socialism  until  recently. 
Hiatus  why  this  message  is  brought  to  you  by 
more  than  a  hundred  independent  ELECTRIC 

Light  and  Power  Companies  of  America*. 

*Nam*s  on  request  from  this  tnaqeiine 
"MEET  CORLISS  ARCHER”— ABC— Fridays— 9:30  P.  M.,  Eastern  Time 
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How  to  make  a  Brand  Name 

a  Household  Word  in  Columbus! 


If  you’re  interested  in  seeing  your  brand 
name  become  a  household  word  in  Columbus, 
then  you’re  interested  in  .  .  . 


It’s  a  neat  trick — and  every  day,  more  and 
more  advertisers  are  discovering  just  how 
to  do  it! 

And  just  how  do  they  do  it? 

Pretty  simple,  really.  They  advertise  in 
The  Citizen — a  newspaper  that’s  known  for 
making  brand  names  feel  right  at  home  in 
Columbus. 

As  a  matter  of  fact,  in  1952,  a  total  of  158 
more  general  advertisers  used  The  Citizen 
than  in  1951. 
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